ed 


Eg 


= 
{ . 
In record time, Arkansgs completed 
wnactment Wednesday of /dealer-factory 
tensing law. Gev. Orval fFaubus (center), 
State Legislature. Watthing signing are 
) Rep. Hugh Hackler (Chevrolet), Moun- 
, Home, bill co-sponsor, and Truman 
ker (Chevrolet), Searcy, who helped en- 
@ineer law for Arkansas Automobile Deal- 
Assn. Law creates Motor Vehicle Com- 
ssion to protect dealers against factory 
ventory pressure and cancellations. En- 
actment was opposed by Raymond Rebsa- 
dealers. Tennessee adopted licensing 
two weeks ago. 
Los Angeles Starts 
F s 
Dealer Ad Claims 
OS ANGELES. — Fourteen new 
and used-car dealers of the Los 
"to appear individually at the City 
ttorney’s office for a scrutiny of 
‘their advertising to determine if it 
E essions Code of California. 
_ The statute prohibits the use 
» of false and misleading advertis- 


Coercion Ban—; 
ns bill eight days after introduction 
n (Ford), Little Rock, and state's used- 
ackdown on 
geles area have been requested 
violated the Business and Pro- 


Ten dealers were scheduled to 
(Continued on Page 4, Col. 1) 
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engineering facilities. 
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New European develop- 
ments range from scooters 
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Some reasons for dealer- 
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Some reasons for dealer- 
ship success. Page 14. 
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Chevrolet, Ford Sell 
‘ Over Half of Market; 
54 Totals 5,535,464. 


Each of Top Two Claims New-Car Sales Leadership; 
Big Three Increases Share to 94.43 Pct.; 
Buick, Oldsmobile Move Up 


By Robert M. Lienert 
Associate Editor 

GROWING concentration of 

new-car sales among fewer and 
fewer makers was indicated last 
week as the long-delayed final 
count of 1954 registrations was 
made public by R. L. Polk & Co. 

More than half—50.91 percent 

—of all new cars registered in 
1954 were Ford and Chevrolet. 
The two front-runners accounted 
for 42.84 percent in the previous 
year. 

The industry’s “Big Two”—Ford 
Motor Co. and General Motors— 
secured 81.53 percent of the market 
in 1954, compared with 70.22 percent 
in 1953 and 64.52 percent in 1952. 

* * ” 

Acruae leadership for the year 

was claimed by both Ford and 
Chevrolet. Both made their claim 
on the basis of Polk figures, Chev- 
rolet citing the standard report and 
Ford a special report prepared for 
it by Polk. 

Polk declined to comment on 
the situation. 


Polk’s regular table showed 
5,535,464 new cars registered during 
1954, compared with 5,738,989 in 
1953. The 1954 figures gave Chevro- 
let 1,417,453 and Ford, 1,400,440. 


* * * 


Acconcaurs to the special table 
prepared for Ford by Polk, reg- 
istrations in dealers’ and manufac- 
turers’ names in December, 1954, 
were deleted, and the same type of 
registrations for December, 1953, 
were added, producing what Ford 
called “net” registration figures. 
(See accompanying table.) 

These figures gave Ford a total 
of 1,387,344 registrations in 1954, 


Senate Launches 
Auto Probe 


WASHINGTON.—A_ thorough 
probe by the U. S. Senate of all 
phases of auto merchandising was 
kicked off last week with the ap- 
pointment of a Senate Commerce 
subcommittee to start investiga- 
tive proceedings. 

Chairman of the subcommittee 
is Senator A. S. Mike Monroney. 
Factory-dealer relations, “phan- 
tom freight” and other subjects 
of dealer complaints will be aired. 

Other members of the subcom- 
mittee are Senator J. Strom 
Thurmond and Senator Frederick 
G. Payne. Monroney and Payne 
are former auto men. 


compared with 1,362,087 for Chev- 
rolet. 


There was no question about the 
truck results. Chevrolet counted 
293,079 units, and Ford, 267,799, 
during 1954. Total truck registra- 
tions for the year were 829,101, 
compared with 930,312 in 1953. 

* * * 


NALYSIS of Polk’s standard re- 
port showed, among other 
things: 
1. Marked shifts in position from 
the previous year among front- 
(Coniinued on Page 10, Col. 1) 


22 Cars Begi ; 
L. A.-Pike’s Peak 


Economy Test 


By Robert M. Finlay 
Managing Editor 

OS ANGELES.—The 1955 Mobil- 

gas Economy Run began at 12:01 
a.m. today (March 14) over a rug- 
ged, new 1,323-mile course through 
the southwest with overnight stops 
- Tucson, Ariz., and Albuquerque, 

M. 


The route has been a closely- 
guarded secret for many weeks 
to prevent entrants from making 
advance practice runs with com- 
peting cars. 

The course was not announced 
until all cars had completed 2,500- 
mile breakin runs and were placed 
under lock and key in final im- 
pound. 

Today the 22 drivers must travel 
the 519.9 miles from Los Angeles to 
Tucson in 12 hours and 50 minutes. 
Tomorrow they must cover the 455.1 
miles from Tucson to Albuquerque 
in 11 hours and 20 minutes. 

* + a” 


vu final day’s run is 348 miles— 
from Albuquerque to the base of 
Pike’s Peak at Colorado Springs— 
and must be completed in eight 
hours and 40 minutes. Failure to 
complete any leg of the course 
within the time limit will disqualify 
the driver. 

The route was picked by the 
Southern California Auto Club to 
provide all the rigors of high and 
low altitude and city and coun- 
try driving. 

This is the first year in which a 
car with torsion-bar suspension— 
the Packard — has been entered. 
Packard engineers are hopeful that 
the balanced ride may be an im- 
portant factor in the contest. 

A total of 110.3 miles of restricted 
city driving is included: 45.8 today, 

(See ECONOMY, Page 4, Col. 3) 


GM Peak Lifts Car Output to 172,810 


By Martin L. Whitmyer 

x Staff Writer 
P (oeresNcIne at a pace nearly 6 
‘ percent ahead of the record 
month of June, 1950, auto manu- 
facturers last week turned out an 
estimated 172,810 cars, second high- 
est weekly output in the history 
of the industry. 

The total last week amounted to 
- 169.2 percent of Automotive News’ 
" three-year index compared with 
previous week’s 164.3 percent. The 


pak Agee 4 


previous week’s car production was 
167,812. 

Helping to push last week’s 
output into second place in all- 
time weekly output was General 
Motors, which set a new corpora- 
tion record of approximately 85,- 
485 completions. This surpassed 
the old mark of 35,039 set during 
the week ended Feb. 19. 

Despite the fact that car produc- 


manufacturers still managed to 
complete 309,198 cars during the 
first 11 working days of March. 

” * + 


F THIS pace of 28,109 cars daily 
is maintained, makers would 
complete 758,943 cars during the 27 
working days of March. This would 
top the previous monthly record 
(June, 1950) by 41,600 cars. 

Also revealed last week was the 


Entered as Second Class Matter 
at the Postoffice, Detroit, Mich. 


How They Fared .. . 


New-Car Sa 
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TECHNOLOGY DEP, 


$8 Per Year, 25c Per Copy 


les by Makes 


Total for Year, '54-'53 


Total 
Sales 
1954 
118,553 
35,824 
82,729 
714,347 
101,741 
16,739 


AMERICAN MOTORS 
Hudson a cieiis hier diet 
Nash . 

CHRYSLER CORP. .... 
Chrysler cadets 
Dodge ...... Jebsecauisc eon 
Plymouth .................... 381,078 

FORD MOTOR CO. ...... 1,706,617 
hacia lacs ricacecditedamaidl 1,400,440 
Lincoln 
Mercury 

GENERAL MOTORS .. 

Buick 


Chevrolet 

Oldsmobile . 

Pontiac . 
KAISER-WILLYS 


New-car registrations: Final 
standings for 12 months: 
1954 Pos. Make 
1—1,417,453 Chev. 
2—1,400,440 Ford 
38— 513,497 Buick 
407,150 Olds. 
381,078 
358,167 
269,926 
154,789 
110,328 
101,741 
95,914 
82,729 


1953 Pos. 
1,342,480— 1 
1,116,267— 2 

454,320— 4 


Chrysler 153,756—10 
Stude. 161,257— 9 
Nash 137,350—11 
DeSoto 122,342—12 
Packard 71,079—14 
39,169—17 
66,757—15 
42,433—16 
22,825—18 
10,710—19 
31,331 
Total All Makes 
5,535,464 5,738,989 
Further details, Pages 52, 68. 


Dealer Profit 


Percent 
Share of 
°54 Market 
2.14 
-65 
1.49 
12.90 
1.84 
1.39 
2.80 
6.88 
30.83 
25.30 
65 
4.88 
50.70 
9.28 
1.99 
25.61 
7.35 
6.47 
49 


1953 '53 Market 
66,797 
137,350 
1,165,357 
153,756 
122,342 


Top Trucks 


New-truck registrations: Final 
standings for 12 months: 
1954 Pos. Make 
1—293,079 Chev. 
2—267,799 Ford 


327,960— 1 
266,027— 2 


4— 66,644 
5— 60,658 
6— 17,523 
10,340 
10,193 
6,098 
2,701 
2,283 


-_ 
+. 
bun 

10— 

il— 

122— 


6,890— 
Diamond T 3,398—11 
Reo 3,498—10 
1,041 Autocar 1,718—12 
6,520 Misc. 8,335 
Total All Makes 
829,101 930,312 
Further details, Pages 52, 58. 
+ 7 * 


FOREIGN CARS—1954 
(Three leading makes) 
Volkswagen (German) 
MG (British) ..... 
Jaguar (British) 
Other Foreign Makes 


Dives to .6%; 


Sales Race a Factor 


By William Ullman 
Washington Correspondent 
ASHINGTON.—Average dealer 
operating profit before taxes 
nosedived in the last quarter of 
1954, bringing dealer profit for the 
year to 0.6 percent, Frederick J. 
Bell, NADA executive vice-presi- 
dent, revealed last week. 

At the end of nine months, 
operating profit stood at 1.9 per- 
cent. The drastic slide in the last 
three months occurred despite 
the fact that most of the fast- 
selling lines had the _ re-engi- 
neered 1955 models in the hands 
of their dealers for at least one 
or two months of that period. 

In dealer circles it had been pre- 
dicted that the new models would 
improve the dealer profit picture. 
Observers attribute the decline in 
part to the race for sales position 
in the final months of the year. 

= * * 
A™ THE end of three months, 

operating profit stood at 0.8 


tion during the week ended March/ fact that 1954 marked the first | percent. In the next three months, 


5 was the lowest for a month, auto 


(Continued on Page 67, Col. 3) 


the dealer picture improved some- 


what, with profit for the first six 
months rising to 1.9 percent. 

The next quarter reflected part 
of the model cleanup period, and 
operating profit declined to 1.7 
percent. 

Then came the drastic decline in 
the last quarter, which reflected in 
part the 1954-model cleanup, the 
advent of the new models and the 
registration race. 


* 

NADA Briefs Newsmen 
On Mission, Goals 

WASHINGTON. — What the 
NADA is and what it is trying to 
do for the new-car and truck deal- 
ers of the nation was explained to 
a gathering of key newspaper and 
magazine men here last week. 

The occasion was a special press 
luncheon. Presiding was Frederick 
J. Bell, executive vice-president. of 
NADA, aided by members of the 
headquarters staff, headed by Bill 
Hamilton, director of publications, 
and Walter Kiplinger, director ef 
promotion. Po 

The attendance wag made up of 

(See NADA, Page 4, Gel, 4) 
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30 States Eye Jobless Pay 


By Joseph M. Callahan 
Staff Writer 
cae, by the CIO Auto 

Workers’ guaranteed-annual- 

wage drive and the Eisenhower Ad- 

ministration, 30 states have passed 
or are considering 
the passage of laws 
liberalizing unem- 
ployment compensa- 
tion benefits. 

Last year Presi- 
dent Eisenhower wrote the 48 gov- 
ernors, urging that unemployment 
pay be raised to at least 50 percent 
of the workers’ regular pay. He re- 
peated the request this year and 
Secretary of Labor James Mitchell 
has been actively campaigning for 
increased idle pay. 

CIO President Walter Reuther 
has repeatedly declared that em- 
ployer and other groups would 
line up with labor in seeking 
more unemployment compensa- 
tion under the union’s GAW plan, 
which is geared to state-paid un- 
employment benefits. 

In nine states—Arkansas, Geor- 
gia, Idaho, Iowa, New Hampshire, 
Rhode Island, Tennessee, Utah and 
Vermont—improved jobless-pay 
laws were passed within two months 
after the opening of the 1955 ses- 
sions. 

o & : 

N 21 OTHER states similar liber- 

alizing bills have been introduced 
or recommended by the governors. 
Since four states’ legislatures do 
not meet in 1955, this leaves only 14 
states in which unemployment com- 
pensation bills have not been pro- 
posed. Chances are good that such 
bills will be introduced in several 
of these before year-end. 


However, this isn’t to say that 
all these states will enact laws 
improving unemployment com- 
pensation. Observers predict that 
about 15 or 16 more states will 
pass better jobless-pay laws. 

Already enactment of these laws 
is being slowed down in several 
states because they are “too hot 
to handle” and in other states be- 


Chrysler to Expand Engineering Division— 


cause these labor bills are attract-| cover employers of one or more 


ing less attention than was antici- 
pated. 
* * + 
PARTICULAR interest to 
small auto dealers are the laws 
passed in Georgia, Idaho, Rhode 
Island and Tennessee which extend 
the coverage of unemployment 
compensation laws to smaller em- 
ployers previously exempt. 

Jobless pay action in individual 
states is as follows: 

Vermont—Gov. Joseph B. John- 
son has signed into law a bill 
increasing maximum unemploy- 
ment weekly benefits from $25 to 
$28 and the number of weeks 
from 20 to 26. 

Utau — The Legislature has 
passed and sent on to Gov. J. 
Bracklen Lee a bill that would 
raise maximum jobless pay benefits 
from $27.50 to $33 a week. 


> + - 
HODE ISLAND — Bills increas- 
ing jobless pay from $25 to $30 
weekly and broadening the law to 





Senator to Quiz Curtice 


On Price-Cut Plans 


WASHINGTON. — General Mo- 
tors’ President Harlow H. Curtice 
will be asked to answer a hot 
question this week: Why doesn’t 
his company cut prices? 

The interrogator will be Sen- 
ator J. William Fulbright, chair- 
man of a Senate inquiry into the 
stock market. The Senator re- 
vealed his intention to quiz 
Curtice in an examination 
Wednesday of Winthrop H. Smith, 
managing partner of Merrill 
Lynch, Pierce, Fenner & Beane. 

Asked by Fulbright why GM 
doesn’t reduce prices in view of 
its increased profit margin, Smith 
said he doubted whether GM 
could “make the sales” if its 
prices were too high. The invest- 
ment expert said the profit mar- 
gins reflected better production 
efficiency. 








A multimillion-dollar expansion of Chrysler Corp.'s engineering center in Highland 
Park, Mich., which is scheduled for completion next March, will increase the division's 
floor space by nearly one-third, according to the firm. White areas in photo indicate 
new construction. The program also will mean a 20 percent increase in employment, 
with more than 800 engineers and technicians to be added during the next 18 months. 





DETROIT.— Chrysler Corp. last 
week announced that an expansion 
of its engineering facilities would 
start this month and will be com- 
pleted by March 
of next year. 

James C. Zeder, 
engineering, vice- 
president, said 
working space at 
Chrysler’s High- 
land Park engi- 
neering center 
will be increased 
by nearly one- 
third. 

“Particular em- 

oe oe phasis is to be 
placed on greatly enlarged and im- 

roved facilities for our styling and 
design groups,” he said. 


. Be Program is described as 
” in cost and 
: t engineer and tech- 





New Chrysler Expansion 


Exciting 10 Years Ahead Seen as Zeder Charts 
Growth of Design Facilities 


nical employment would rise more 
than 800 during the next 18 months. 

We fully expect the next 10 
years to be as productive of ex- 
citing new automotive develop- 
ments as the past 30 have been,” 
said Zeder. 

Major items include new three- 
story building of 182,112 square feet, 
to be devoted principally to body 
design and styling; an addition to 
the present three-story body design 

(Continued on Page 4, Col. 1) 


Garfield Wins Plaque 

MANCHESTER, N. H.—(UTPS) 
—Clyde Garfield, of Garfield Ford 
Corner, has won a plaque awarded 
by New Hampshire Finance Corp. 
for the best Manchester display by 
a dealer during the Washington’s 
Birthday “open house” program. 
Garfield also won the plaque in 1951 
and 1954. 






persons have been passed by the 
Legislature and sent to Gov. Dennis 
J. Roberts who advocated the leg- 
islation. 


Tennessee—A bill to make the 
State’s unemployment compensa- 
tion law applicable to employers 
of four or more persons, instead 
of eight, was given final passage 
by the Senate and forwarded to 
Gov. Frank G. Clement for his 
signature. 

IpaHo — The Legislature has 
passed a bill improving jobless pay. 
This bill reportedly differed slightly 
from the one recommended by Gov. 
Robert Smylie in which he urged 
that benefits be raised from $25 to 
$30. 

MicuigAn—What are probably the 
nation’s top jobless benefits are 
being recommended by Gov. G. 
Mennen Williams who has urged 
that unemployment compensation 
be raised to $45 a week, plus $5 for 
each dependent. The benefits would 
extend for 39 weeks. He also urged 
that all workers be covered. 

* * * 
x. YORK — Republican and 

Democrat bills have been intro- 

duced at Albany for liberalizing 
jobless benefits. Both plans call for 
increasing benefits from $30 to $36 
and extending coverage to all em- 
ployers of those with four or more. 
The Democrats want to provide 
extra benefits for dependents. 


California — Gov. Goodwin J. 
Knight has recommended to the 
Legislature that the unemploy- 
ment insurance law be amended 
to provide “more realistic and 
enforceable penalties” against 
employers who fail to provide the 
State with needed jobless infor- 
mation and against employes 
who seek benefits fraudulently. 
Connecticut — Gov. Abraham 
Ribicoff has urged the legislature 
to liberalize the state’s unemploy- 
ment compensation, workmen’s 
compensation and minimum wage 
laws. 

Texas—Rep. Berry, of Lubbock, 
has introduced a bill in the Legis- 
lature that would extend jobless 
pay coverage to any person work- 

(Continued on Page 6, Col. 1) 


Chrysler Forgoes 
Bonus Awards 


To Top Executives 


DETROIT. — Chrysler Corp. ex- 
ecutives will not receive any bonus 
awards out of 1954 earnings, it was 
revealed last week in the corpora- 
tion’s proxy statement to stock- 
holders. 

Bonus payments for 1953 totaled 
$982,500, but Chrysler earnings 
dropped more than 75 percent last 
year. 

Total salaries for top Chrysler 
executives in 1954 were $1,771,951. 

L. L. Colbert, president, received 
$250,900. The salary of K. T. Keller, 
chairman of the board, was $300,900. 

Other salaries were: B. E. Hutch- 
inson, chairman of finance commit- 
tee, who retired Dec. 31, $100,700; 
W. C. Newberg, vice-president and 
Dodge president, $75,300; E. C. 
Quinn, vice-president and Chrysler 
Division president, $65,300; Carl J. 
Snyder, vice-president and operat- 
ing manager, $95,242; C. B. Thomas, 
export vice-president, $75,450; G. W. 
Troost, vice-president, $100,900; A. 
vanderZee, vice-president, $110,400, 
and James C. Zeder, engineering 
vice-president, $115,450. 

Estimated annual benefits on re- 
tirement for executives total $594,- 
542. Colbert’s total is $92,448; Keller, 
$25,200; Hutchinson, $60,418; New- 
berg, $26,823; Quinn, $26,823; Sny- 
der, $29,799; Thomas, $20,693; 
Troost, $36,198; vanderZee, $35,790, 
and Zeder, $41,823. 

The statement also reveals that 
the law firm of Kelley, Drye, New- 
hall &. Maginnes, which serves as 
general counsel for the corporation, 
received an annual fee of $270,000. 
Vice-President Nicholas Kelley re- 
ceives no compensation as such, 
however. 

The annual] Chrysler stockholder 
meeting will be held in Detroit 
Apr. 19, with election of directors 
as the sole item of business. 


4, 
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Tenn. Licensing Bill Becomes Law— 


Gov. Frank Clement of Tennessee signs the dealer-manufacturer licensing bill, 
sponsored by the Tennessee Automotive Assn. Standing (from left) are Rep. George 
Gracey; Rep. Cliff Hagewood, a Ford dealer of Ashland City; Senator Carroll G. 
Oakes, DeSoto-Plymouth dealer of Morristown; Rep. J. Brice Wiscarver; Rep. Fred 
Atchley, Pontiac dealer of Serierville, and David P. Welchel, executive vice-president 
of TAA. 


Consumer Auto Loane Rise 
$63 Million in Month 


WASHINGTON. — In line with 
the unprecedented winter boom in 
new-car sales, automobile paper 
rose another $63 million during 
January, the Federal Reserve Board 
reported last week. 

The January increase in out- 
standing auto consumer installment 
credit, however, fell short of the 
$100 million added in December. 
The combined December - January 
increase of $163 million made up 
more than half of the $301 million 
expansion in auto paper during the 
year ended Jan. 31, 1955. 

Total consumer credit for all 
areas showed a $31 million decline 
in January. Personal loans gained 
$7 million, but non-auto consumer 
goods and repair loans decreased 
by $59 million and $42 million, re- 
spectively. 

There was $10,459,000,000 in auto 
paper outstanding as of Jan. 31. 
Commercial banks held $3,864,000,- 
000; sales finance companies, $5,- 
603,000,000; other financial institu- 
tions, $595,000,000, and auto dealers, 
$397,000,000. 

In January, commercial banks 
boosted their auto paper $21 mil- 
lion; sales finance companies, $40 


DuPont Elected 
To GM Board 


NEW YORK. — The board of di- 
rectors of General Motors last week 
elected Emile F. duPont to fill the 
vacancy created by the resignation 
of Angus B. Echols, chairman of 
the finance committee of E. I. du- 
Pont de Nemours & Co. prior to 
his recent retirement. 

DuPont is a director of E. L. du- 
Pont de Nemours and a member of 
the finance committee. He also is 
director of the company’s employe 
relations department. 


million, and auto dealers, $3 million. 
Other financial institutions showed 
a $1 million decline. 

Auto paper decreased $183 million 
in January, 1954. 


New York Eases 
Space Needs for 


Inspection Shops 


ALBANY.—Joseph P. Kelly, State 
motor vehicle commissioner, has 
eased the space: requirements for 
garages seeking compulsory auto 
inspection licenses in larger cities, 
“in order to better serve the pub- 
lic.” 

Under a 1954 law, every car reg- 
istered in New York must bear a 
sticket by Sept. 1 showing that it 
has been inspected and approved 
for safety. Trucks have until Dec. 
i. 
Under the new rules, garages in 
cities of more than 100,000 popula- 
tion can qualify if they have space 
for three cars and a minimum 
working area of 750 feet. 

Garages in cities between 45,000 
and 100,000 population now must 
have space for two cars and work- 
ing area of at least 600 feet. For- 
merly they were required to have 
space for three cars and a work- 
ing area of 750 feet. 

Kelly shelved a proposal that cars 
which fail to pass the test be given 
a “rejected” sticker and decided 
that the owner of a rejected car be 
notified. Then the car will have to 
be repaired and inspected again. 


White Leases Ballroom 


LOS ANGELES —Les White 
(Chrysler-Plymouth) has signed a 
lease taking over the Trianon ball- 
room and cafe from Horace Heidt. 
White says he will convert it into 
a service department in his dealer- 
ship expansion program. 


Business Barometer 


Auto Production—193,267 cars, 
trucks in week vs. 132,175 year ago. 

Bankruptcies — 222 in week vs. 
223 year earlier. 

Building Activities—$2,036,000,- 
$2,787,000,000 


000 in February vs. 
year ago. 
Business Volume — 108.4 percent 
of 1935-39 index vs. 101.6 year ago. 
Department-Store Sales—2 per- 
cent above like 1954 week. 
Freight Loadings — 635,453 cars 
595,031 year ago. 
New-Car Sales—96,580 to date 
vs. 79,465 year ago. 
New-Truck Sales — 
date vs. 15,311 year ago. 
Oil Stocks — 259,930,000 barrels, 


vs. 


14,395 to 





an increase of 877,000 in week. 
Steel Output — 91.1 percent of 
capacity vs. 91.9 percent last week. 
Used-Car Prices — $870 overai! 
March average vs. $875 in February. 
Wholesale Prices—110.1 percen! 
of 1947-49 index vs. 110.3 in week 
before. 
* ® 
Common Stocks 
Mar. Mar. 1954-55 
9 2 High Low 
1% 4% 9% 
71%q 74, 56% 
95%, 58% 
3%, 1% 
12% 10% 


38.02 38.80 


Am. Motors 11%, 
Chrysler 68 
GM 94% 
Kaiser 34%, 
S-P 12% 


Average 
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Dealers tell me 


By John O. Munn 


‘HERE are no difficulties in this 


that there are now 50 million own- 


trade that the trade itself by|ers to be taken care of. 


united action cannot overcome. 
Dealers are the greatest sales force 
in the country. They are resource- 
ful and enterprising. 


But an individual dealer can do 
comparatively little to overcome 
the trade difficulties which are 
based upon the kind of contract 
under which we work. To get a 
better contract means united effort. 
It means inspired leadership. 


If we listen to history, to ac- 
complish such a project means 
first a plan, and then under- 
standing, intellectual honesty and 
cooperation. We must always 
consider not our own interest but 
the interest of the general public. 


The leadership and the plan must 
be furnished by dealer organiza- 
tions. The members of our trade 
have seldom been united. There 
are so Many influences working to 
keep us apart. Therefore it is es- 
sential that we develop understand- 
ing so that we will identify the 
basis of our real difficulties and act 
unitedly to overcome them. 

o * * 


Dealers Discouraged 


ANY dealers feel that it is 

hopeless to work for a new 
contract without a_ cancellation 
clause. They have tried it for 40 
years and got nowhere. They are 
discouraged. 

They fail to realize that condi- 
tions have changed. The amount of 
investment required by a dealer 
has increased. They fail to realize 


Illinois Dealers 
Tax Drives 


Buyers from State 


SPRINGFIELD, Ill. — Automo- 
bile dealers, rallying with other 
merchants to oppose a proposed 
1 percent hike of the State’s 2 per- 
cent sales tax, have spotlighted loss 
of business to Iowa and Missouri 
dealers because of the tax. 


(Both Iowa and Missouri have 2 
percent sales taxes, but autos are 
specifically exempt in Iowa and as- 
sessed at 0.25 percent in Missouri.) 

James Kittler (Pontiac), East 
Moline Assn. of Commerce presi- 
dent, said Rock Island area dealers 
are losing 25 percent of their busi- 
ness and are compelled to lose an- 
other 25 percent by waiving sales 
tax to meet competition. 

David F. Mallett, East St. Louis 
dealer and unsuccessful] 1954 Demo- 
cratic state treasurer candidate, 
said losses of all] merchants in St. 
Clair and Madison Counties are 
more extreme than in the Rock 
Island area. 
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| basic problem by what is immedi- 


Other dealers feel that they 
have gotten along so far without 
a change, so why the necessity 
of a new contract? A very small 
percentage of dealers who start 
in business are still with us, and 
those who remain probably are 
thinking about the profit they 
made in the postwar period. Such 
times will never return again 
short of war. 

Other dealers refuse to become 
advocates of a new contract be- 
cause they want to stand well with 
their factories. But no dealer is a 
rabble rouser when he realizes that 
the free enterprise system to be 
successful: must be free and can’t 
be forced or coerced by outside in- 
fluences. 


Perhaps they are thinking of the 
time of car shortage when being a 
factory advocate would get them 
additional cars and therefore more 
profit. Additional cars are no longer 
assurance of additional profit. 

* * * 


What Is the Problem? 


ANY dealers find it difficult to 

form their own opinions of in- 
dustrywide good when they are daily 
influenced by the factory travelers. 
Many dealers feel that the only 
way to get a new contract would 
be through Government and they 
don’t like regulations or control. 


None of us does, but the Govern- 
ment can act also as a guide or a 
guard in the field of developing 
equality of opportunity and respect. 

Then the minds of a lot of 
dealers are deviated from the 


ately transpiring. Bootlegging, for 
instance—they want relief from 
this one difficulty. | 

Well, there isn’t such a thing as 
bootlegging. An independent used- 
car dealer certainly is not a’ boot- 
legger. He has a right to buy new 
cars wherever he can, transport | 
them by the least expensive means 
and sell them at any price that he 
wants. 

Legislation is not the way out. It 
would be class legislation and even 
if the Federal or state legislatures 
pass such a bill it would be thrown 
out by the Supreme Court. A per- 
formance contract would auto- 
matically take care of bootlegging. 

” * x 





Too Late for Polls 





Dealers Buy Local Ads 
Worth $228 Million 


WASHINGTON. — NADA has 
reported that the nation’s auto 
dealers last year spent over $228 
million for local advertising, 
which does not include coopera- 
tive tieups and national televi- 
sion. 

The average dealer has an ad- 
vertising budget of $5,478 an- 
nually and spent an average of 
$41.21 per new car sold, said 
William C. Hamilton, NADA 
publications director. 





Pennsylvania Service Survey... 





More Shops Paying 
Weekly Guarantees 


HARRISBURG, Pa. — A sharp 
increase in the number of Pennsyl- 
vania dealers guaranteeing weekly 
earnings for mechanics was re- 
vealed in the ninth annual survey 
of service department hours and 
working conditions by the Pennsyl- 
vania Automobile Assn. 

Of the 1,881 dealers participat- 
| ing in the survey, about 40 per- 








Keystone Dealers Stage Safety Parley— 


cent reported that they are now 
guaranteeing their mechanics be- 
tween $60 and $80 a week, de- 
pending on the location. Of 
course, the guarantee was larger 
in metropolitan areas. 

It was also revealed that cus- 
tomer labor rate increases were 
much more common last year in 
rural areas than in large cities. 

“But that was expected,” said 
C. 8. Klugh, PAA general manager, 
“City dealers got in line last year 
in most cases. “Rates average $2.50 
to $3.50 per hour in rural] areas— 
$3.50 to $4.00 in large cities. 

“Customer labor rates for trucks 
and body work average 50 cents to 
$1 pér hour more than straight me- 
chanical work rates.” 

The survey also showed that: 

1, Wages averaged $1.50 to $2.00 
per hour in 1954 with slightly 
lower rates in small towns. Over- 
all averages were higher than in 
1953. 

2. Hours worked by mechanics 
averaged 44 to 48, with shorter 
hours prevailing in some large 
cities. 

3. The trend to flat rate as the 
method of paying mechanics con- 
tinued to increase last year. The 
plan in which the mechanic re- 
ceives 50 percent of the flat rate 
was Most common. 

4. Six paid holidays a year was 
almost standard in Pennsylvania in 
1954. 

5. At least one-week vacations 


Discussing traffic and safety problems during a meeting of the safety committee were also almost standard. How- 
of the Pennsylvania Automotive Assn. are (from left), Guy Hayden, chairman of the ever, most dealers give two weeks 
committee; Gerald A. Gleeson, State secretary of revenue; Claude S. Klugh, general after a reasonable term of service. 
manager of the association, and Col. C. M. Wilhelm, State police commissioner. 


Judge OKs Antitrust Suit 


HARTFORD, Conn.—A Federal 
judge here last week ruled that the 
Big Three and NADA must defend 
an attack on the dealer franchise 
contained in a $1,250,000 antitrust 
suit brought by two Waterbury 
(Conn.) “independent” dealers. 


Judge Joseph J. Smith denied a 


;motion by General Motors to dis- 
|miss the suit. He said: 


“Conspiracy, either through ex- 
press or tacit agreement, is not 
a dead issue under the Sherman 
(antitrust) Act.” 

The plaintiffs—Erwin Hathaway, 
of Hathaway Motors, Inc., and 
James Walsh—named GM, Ford 
Motor Co., Chrysler Corp., NADA 


|}and a group of franchised dealers 


yes thinking of a lot of dealers|in the New Haven and Waterbury 
is dispersed by the subject of | area. 


phantom freight. According to 


Specifically they charged that 


economists and custom there never/Gy violates the antitrust laws in 


will be a time when freight rates | establishing the number of dealers 
are equalized on such a weighty | in an area. 


article as automobiles. But there is 
a chance to fight phantom freight 
and it is through the Interstate 
Commerce Commission. 


Polls on dealers’ desires on pro- 
tected territory indicate the diffi- 
culty of united opinion in that cate- 
gory but a performance contract 
would automatically take care of 
this situation to everyone’s satis- 
faction. 

Incidentally, it is too late to 
take polls. What we need is a 
plan and to accept the opportu- 
nity of selling the plan so it is 


understood and accepted. 


By also challenging the right 
of the other manufacturers to re- 
fuse to sell cars to “independ-_ 


Two NADA Units 
Meet This Week, 
Three in April 


WASHINGTON. — NADA’s Pub- 
lic Relations and Membership com- 
mittees are scheduled to hold meet- 
ings this week. 


The Public Relations committee, | 


Then there are such things to| Whose current project is Spotlight 


divide dealers as consumer credit 
control. 


I think it is quite obvious that 
credit control should be handled 
by the Federal Reserve Board 
rather than be put in the laps of 
600 congressmen who stay in office 
as the result of a popular vote. 

Controlling consumer credit is 
only one small part of the princi- 


on Automobiles Week, will meet 
today (March 14) and tomorrow 
in the Blackstone Hotel, Chicago. 
The Statler Hotel here will be the 
scene of the Membership Commit- 
tee session Wednesday and Thurs- 
day. 

A meeting of the association’s 
Executive committee is planned for 
Apr. 5-6 here. On Apr. 4, the Young 
Executives committee will hold a 


ple of credit control which has} gegsion. 


been so admirably handled by the 
Federal Reserve Board whose per- 
formance has been the envy of the 


Also on the April agenda is a 
meeting of the Industry Relations 
committee. It will take place at the 


managers of the fiscal systems of | Statler here Apr. 19-20. 


all other nations. 
A performance contract wens 


(See MUNN, Page 69, Col. 2) | 


NADA announced that a June 
8-10 conference of its board of di- 
rectors will be held in Detroit. 


Attacking Franchises 


ent” dealers, their suit is in ef- 
fect a legal thrust designed to 
topple the whole dealer-franchise 
system. 

GM attacked the suit on the 
ground that there was no “real al- 
legation of public injury” and that 
the allegations were a “local matter 
not under the antitrust laws.” 


Hathaway and Walsh charged 
that because they were independent 
dealers they were unable to pur- 
chase new cars in the same man- 
ner as franchised dealers. 

Thus, they complained, they 
were forced to buy from fran- 
chised dealers at prices higher 
than wholesale and then sell 
them as “used cars” below list 
prices. 

Judge Smith said the complaint 
seems to charge that the exclusive 
dealer system causes “restriction of 
the free flow of goods” and a “po- 
tential clog in competition.” 

The ruling ordered the defend- 
ants to commence taking deposi- 
tions and formally answer the com- 
plaints in the suit. 

Legal experts predict that it will 
be several months before the case 
| will be brought to trial. 








6. Most dealers are furnishing 
mechanics’ overalls this year and 
they pay at least half of the 
laundering cost. Dealers say their 
mechanics are more careful of 
their overalls when they pay half 
the bill. 

7. There was little change in the 
number of Christmas and summer 
parties given by dealers last year. 

Klugh declared, “Remember, 
wages and working conditions in 
your place of business are the re- 
sponsibility of management. It is 
imperative to your business success 
for you to keep up-to-date on all 
phases of employer-employe rela- 
tions. 

“You should review your pro- 
gram several times during the year 
—make adjustments when and 
where necessary. Watch expenses. 
It’s far better to decrease employes 
than to decrease employe comperi- 
sation or employe benefits. 

Urging dealers to obtain group 
insurance for their employes, he 
congratulated them for their 
foresight in improving employe 
benefits and working conditions 
during the past eight years. 

Klugh concluded his report with 
this suggestion: 

“Do you speak to every employe 
every day? You should. Many suc- 
cessful dealers do. Do not overdo 
it but learn to be genuine in your 
relations with employes. Happy, 
satisfied, contented employes mean 
more enjoyment in running the 


business for you. Profits, too.” 





On the House... 








time... 


Wemhoff 


Sales managers I’ve talked to recently are amazed 
at the terrific sales pace of the past two months; 
see no slackening in new-car demand for the spring 
months. They attribute the upsurge to public’s con- 
fidence in nation’s economy, to the completely new 
1955 models and, of course, to heavy discounting 
by dealers. But, 
most dealers I’ve talked to declare they are making 
some money this year—not what they believe they 
should, but more than they made last year at this 


even despite the price slashing, 


Vehicle taxes climbed to a record $6,150,000,000 
last year, according to compilations being made 


for the 1955 Automotive News Almenac. But 
parts and accessories sales dropped from $1,892,000,000 in 1953 to 


$1,650,000,000 last year . 


. . Connecticut dealers will stage annual 


summer outing June 13; annual meeting and dance Dec 3... 


first time. . 
|| four, and Florida two... 
|| Junkers” programs? 





Iowa association’s membership has passed the 1,200 mark for 
. Illinois group has added 31 members; North Carolina 
What’s become of all the 


“Junk-the- 


—Pete Wemuorr, Editor, 
Automotive News 
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14 Auto Men Queried ais 





AUTOMOTIVE NEWS, MARCH 14, 1955 


L. A. Probes Claims 
In Dealer Advertising 


(Continued from Page 1) 


appear last Monday and Tuesday 
before Deputy City Attorney John 
Concannon, and four were called to 
appear today (March 14). 
* > +. 

— of the dealers had pub- 

lished car advertising contain- 
ing such phrases as “$25 down,” 
“$100 down” and, in some cases, 
“no downpayment.” Investigators 
said that to purchase the cars ad- 
vertised it was necessary to pro- 
vide added funds. 

Among the group were some 
who had been advertising cars as 
“never been sold.” Although this 
gave the impression that the cars 
were new, they actually were 
used cars, it was said. 

Others had run advertising state- 
ments such as “1954 model left 
over,” implying that they were of- 





Up, Up, Up .. . 
New-Car Sales 
Pile Record 


Upon Record 


DETROIT. — Claims of record- 
smashing sales performances con- 
tinue to issue from the auto fac- 
tories. 

Oldsmobile last week announced 
that its retail dealers had delivered 
47,109 new cars in February to es- 
tablish the largest total for any 
month in its history. Previous high 
month was January, 1955, when 
43,878 new cars were delivered. 

Deliveries in the two months, 
Oldsmobile said, were 223 percent 
of the same period of 1954. 

Buick last week said that 59,621 
new cars had been delivered by its 
dealers in February, an alltime 
monthly record. Previous record 
was 54,878, set in March, 1950. 

Buick sales for the three months 
ended Feb. 28 totaled 163,826, a rec- 
ord for any three months in Buick 
history, it said. 

Nash meantime, announced that 
its new-car retail sales in the last 
10 days of February increased 40.9 
percent over the comparable 1954 
period and 19.4 percent over the 
preceding 10-day period. 

Hudson said February sales in- 
creased more than 54 percent, com- 
pared with the same period a year 
ago. 





sler Plans 
New Expansion 


(Continued from Page 2) 


building, which will give a total 
floor area of 63,540 square feet and 
an addition to the dynamometer 
laboratories. 

Zeder explained that the new 
building will house passenger car 
and truck advanced design stu- 
dios, six rooms for full-scale clay 
models, a large display room and 
extensive facilities for build-up of 
experimental and prototype bod- 
ies. The first contract for con- 
struction of this building will be 
awarded May 24. 

The enlarged body design build- 
ing will be occupied by body engi- 
neering offices, drafting rooms and 
product and color styling groups. 
Contracts for the addition will be 
awarded in April, with work due to 
be completed by November, 1955. 





Vermont’s Dealers Back 
Monday Holiday Bill. 
MONTPELIER, Vt.—(UTPS)— 
The Vermont Automobile Dealers 
Assn. has supported a bill in the 
Legislature which would make 
four non-religious holidays come 
on Monday each year. 
Proponents have said that the 
“holiday law” would increase 
summer tourist business. 








fering new cars when reportedly 
they were not. 

Prior to the activity of the City 
Attorney’s office, the Better Busi- 
ness Bureau said it had shopped 
the 14 dealers. The resultant shop- 
pers’ reports were said to contradict 
the claims made by the dealers in 
their advertising. 

. -* + 


Gav anAL weeks ago, Assistant 
City Attorney Donald M. Red- 
wine warned that dealers using 
false “low-downpayment” appeals 
as “bait” to get prospects into a 
place of business could and would 
be prosecuted under laws which 
prohibit false advertising. 

He cited cases from Appellate 
Court decisions in which adver- 
tising of this kind, although liter- 
ally true, was nevertheless decep- 
tive and misleading in its impli- 
cation. He pointed out that this 
was sufficient to bring it under 
the ban of the statute. 


Concannon called attention to 
opinions of Redwine that it was 
not possible to get around the situ- 
ation by offering $25 payment “on 
approved credit.” 

The dealers summoned to appear 
for the hearing were Fletcher 
Jones, Kelley Kar Co., Midway Mo- 
tors, Bill Murphy Buick, Enoch 
Chevrolet, Butler Buick Co., Whiz 
Kids, Savage-Haldeman, Central 
Chevrolet, Courtesy Chevrolet, John 
Wilks Chevrolet, California Car 
Co., Stanley Motors and Larry 
Wright. 

7 * * 


Seven Accused in L. A. 
Of TV Price Fraud 


LOS ANGELES. — Accused by 
Better Business Bureau shoppers 
of advertising untrue and mislead- 
ing prices over television, two 
used-car dealers and five associates 
were arraigned here and ordered to 
trial March 16 after pleading not 
guilty. 

The two lots involved are Worth- 
ington Motors and Farmer Jack. 
Cited in the Worthington case are 
Cal Worthington, owner; Herman 
Boldetti, sales executive; A. J. Vic- 
tor, advertising man, and Bob 
Jones, TV announcer. Those in- 
volved in the Farmer Jack case 
are Jack Tankersley, owner; Gene 
King, salesman; Allen Slate, an- 
nouncer, and Victor. 





OFFICIAL COURSE 
1955 Mobilgas Economy Run 


Distance 

Highest Point..9382 feet 

Lowest Point...—218 feet 

Driving Time 
t Overnight Stop 


1323 miles 





32 hrs. 50 min. 


Economy Run Route Made Public— 


The map shows the course to be followed in the Mobilgas Economy Run starting 
today (March 14) and ending Wednesday. Overnight stops along the 1,323-mile course 


will be in Tucson, Ariz., and Albuquerque, N. M. 





U.S. ‘M-Day’ Controls Plan 
Shown to Auto Makers 


WASHINGTON.—In preparation 
against emergency conditions when 
production and materials controls 
might be necessary again, repre- 
sentatives of the automotive indus- 
try met here with Government of- 
ficials last week to review drafts 
of suggested M-Day control orders. 

The industry men came in two 
groups—one to act for the car 


Economy 


(Continued from Page 1) 


39.3 tomorrow and 25.2 on the third 
day. Extremes of altitude range 
from 218 feet below sea level to 
9,382 feet at LaVeta Pass Summit 
in Colorado. 

A. C. Pillsbury, regional AAA di- 
rector, said: “This year’s Economy 
Run will be one of the most inter- 
esting in the history of the auto- 
motive classic, because all cars are 

equipped with automatic transmis- 
sions.” 

Tonight the cars will be im- 
pounded overnight on the cam- 
pus of the University of Arizona 
in Tucson. It is expected they 
will start to arrive in Colorado 
Springs early Wednesday (March 
16) afternoon. 

As soon as all entrants have com- 
pleted the course, their mileage 
records will be computed and win- 
ners will be announced. 


Used-Car Bulletin from Detroit... 


Latest Auction Prices 
(Copyright, 1955, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


March 9: 

(Sale not too active. Weather fine. 
Sold 122 cars out of 180 entered.) 
BUICK — ’54 Century 4-dr., $1,855°*; 

Special Riviera coupe, $1,810; 2-dr., 

$1,715. °53 RM Riviera coupe, §$1,- 

460°; 4-dr., $1,315*; Special 4-dr., 

$1,195°; 2-dr., $1,080. 52 Super 4-dr., 

$890°; Special 4-dr., 

cial 2-dr., $600*; y -dr., 

4-dr., $540°. *50 Special 4-dr., $375"; 

Super 2-dr., $340*. '49 Super 4-dr., 

$220*; RM + dr., $185°. 
CADILLAC—’52 (62) 4-dr., $1,760°. 
CHEVROLET—’55 Bel Air (8) 4-dr., 


’ $925. 
2-dr., 2 at $650, $510, $500°; 4-dr., 
$645; SL Special 2-dr., $510. ’51 SL 
Deluxe Bel Air, $580°; 
$640, $575; 2-dr., $530°; 4-dr., 

60 SL Deluxe 2-dr., $405*; 
coupe, $335; Delivery sedan, 
‘49 SL Deluxe 2-dr., $230. 
CHRYSLER—’53 NY 4-dr. +» $1,225°. °51 
NY 4- dr., aes $545* 
1 Custom 4-dr. » $500*; De- 
luxe 4- = $330 
DODGE—’ 54 ss club coupe, $1, - 
105. °53 Wayfarer club coupe, $830, 
$600; 4-dr., $730*. °52 Wayfarer 4- 
dr., $555, 2 at $500*. '51 Wayfarer 
2-dr., $350°; Business coupe, $210°*. 
FORD—’54 Custom (8) Country sedan, 
$1,670*; 4-dr., $1,370*. '53 Crest (8) 
Victoria, $1,130, $1,000*; Custom (8) 
2-dr., $970, $930, $885; Custom (6) 
2-dr., $860, $765. '52 Custom (8) 
conv., $800; 2-dr., $750, $730; 4-dr., 
$675°; Main (8) 4-dr., $605. '51 De- 


52 SL Deluxe 


luxe (6) 2-dr., $390; Custom (8) 
2-dr., $580. "50 Custom (6) station 
wagon, $385; 2-dr., $350, $330, b 
"49 Deluxe (6) 2dr. $190, $155. 
HUDSON — ’53 Hornet club coupe, 
$590°. °52 Hornet club at 0. 
*51 Hornet 4-dr., $390, 
club coupe, $300. 


KAISER—’52 4-dr., $435°. 
$210. 

MERCURY—’53 Monterey station wa- 
gon, $1,450; club coupe, $1,305. °52 
Monterey 4-dr., *51 4-dr., 
$500*; club coupe, $495°. °49 club 
coupe, $165. 

NASH—’51 2-dr. -» $310 

OLDSMOBILE—’ 55 (98) Holiday, $3,- 
175* (ps). °53 (88) 4-dr., $1,455°, 
~$1,440*. °52 (98) conv., $1,195*. '50 
(88) 4-dr., £425*. 

PACKARD—’ 49 4-dr., $110. 

PLYMOUTH—’54 Belvedere club coupe, 
$1,100, $1,025, $850. '53 Cranbrook 
4-dr., $830. "52 Cambridge club coupe, 
$420: 4-dr., $380; 1, $205. °51 
Cranbrook "Belvedere, $545; eo 
$470; Cambridge club coupe, $255. ’ 
Deluxe station wagon, $485. '49 - 
luxe 4-dr., $120. 

PONTIAC—’55 Chieftain (8) Catalina, 
$2,525* (ps), $2,455*. '53 Chieftain 
(8) Catalina, $1,450*; station wagon, 
$1,450°, $1,200°; 2-dr., $1,025°. °52 
Chieftain (8) 4-dr., $725". *51 Silver 
Streak (8) 2-dr., "$600 "50 
Streak (8) Catalina, $600°, $430*. 

STUDEBAKER—’53 Commander 4-dr., 
$765°. ’51 Commander 2-dr., $355; 
4-dr., $345*, $340, $320. 

MISCELLANEOUS—’52 Henry J (4) 
2-dr., $225. 


"51 4-dr., 


Silver 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 54, 55, 56, 57 





makers and the other to speak 

for the truck manufacturers. 

The meetings, held March 8 and 
9, were strictly preliminary. No 
decision was reached, other than 
to set another conference for 
March 30-31, at which time it is 
expected a measure of approval or 
disapproval will be given the draft 
orders reviewed last week. 

Probably the toughest question 
to be met is: 

In event of another war or 
emergency, should control of pro- 
duction be by units or materials 
restrictions? The truck problem 
will be less difficult than that of 
the passenger car, it is felt. 

George Davis, director of the 
BDSA automotive division, pre- 
sided. The two task groups are 
made up as follows: 

Passencer Cars: G. J. Lynch, 
Ford; Homer Manuel, General Mo- 
tors; Henry Dunn, Chrysler; Court- 
ney Johnson, Studebaker-Packard; 
A. H. Koepfgen, American Motors, 
and L. S. McKay, Willys. 

Trucks: L. W. Perkins, Interna- 
tional Harvester; J. S. Ross, 
Dodge; Manuel, General Motors; J. 
S. Grossman, Ward-LaFrance; W. 
C. Parker, Diamond T; Joseph 
Adams, White; Lynch, Ford, and 
Johnson, Studebaker-Packard. 


Cadillac °55 Sales 
Set New 2-Month 
Mark, Says Roche 


DETROIT.—Record auto sales for 
1955 were forecast last week by J. 
M. Roche, Cadil- 
lac general sales 
Manager, in a 
meeting with his 
Detroit area sales 
force. 

He said Cadillac 
sales for Febru- 
ary exceeded Feb- 
ruary, 1954 by 56 


during the first 
two months of 
1955 were 28 per- 
cent greater than Cadillac’s previ- 
ous best January-February period, 
which was in 1951. 

Roche is on a nationwide tour of 
key distribution points. 


NADA 


(Continued from Page 1) 

many notables in the field of journ- 
alism. Each one present was given 
a copy of the Code of Ethics 
adopted at the recent Chicago con- 
vention, and a complete kit on 
“Spotlight on Automobiles,” the 
program set for the week of Apr. 
11-16 to focus public attention on 
new-car dealers and the ’55 cars. 

The newsmen manifested a keen 
interest in Bell’s story of NADA 
and the legislative trials that lie 
ahead of the dealers and their 
efforts to place their businesses 
on a high level, both for themselves 
and their patrons. 





J. M. Roche 


|cording to J. F. 


percent and sales| - 





4-Door Hardtops 
On Display in 
Olds Dealerships 


LANSING. — Oldsmobile’s new 
1955 four-door Holiday sedan, is 
being displayed for tHe first time 
at Oldsmobile dealerships through- 
out the country. 

The new four- 
door hardtop, an 
innovation in au- 
tomotive design, 
is now in volume 
production, ac- 


Wolfram, Olds- 
mobile general 
manager. Olds- 
mobile dealers are 
making deliveries 
of this model in 
all three series—98, Super 88 and 
88 


4. F. Wolfram 


Most distinctive features of this 
new model are the absence of any 
door pillars above the belt line, and 
the upholstery and interior trim. 
The elimination of door posts above 
the window line makes for un- 
broken side vision when the win- 
dows are down. 

Upholstery of the 98 Deluxe Holi- 
day sedan is genuine leather and 
nylon cloth, with silver metallic 
thread woven into the fabric. 

Rear legroom, said to be com- 
parable to a regular four-door se- 
dan, is another feature of this four- 
door hardtop, and there is a wide 
rear door opening. 

Rear doors of the Holiday sedan 
are swung on reinforced steel cen- 
ter posts that terminate at the door 
level. This is further enhanced by a 
reinforced roof and sturdier frame. 
Low silhouette is maintained 
through an overall height of 59% 
inches. 

Interior of the Super 88 Holiday 
sedan features mixed gold and 
silver metallic thread woven into 
loop frieze. 

A selection of four interior colors 
is offered in the 88 Holiday sedan. 

An unusual design feature is in- 
corporated in the window of the 
rear door, which moves into the 
final closed position laterally rather 
than up-and-down. The unbroken 
appearance of the belt line mould- 
ing is assured through placement 
of new lever-type door locks on 
the inside door panels. 


Plymouth Boosts 
Steele in Sales 


DETROIT. Appointment of 


Bruce K. Steele as sales director of . 


Plymouth has 
been announced 
by William J. 
Bird, sales vice- 
president. 

Steele will be in 
charge of the 
field organization. 
Since 1947, he 
had served as 
assistant general 
sales Manager, 
working with the 
field organization. 
He has been with Plymouth since 
1933. 


William Martin is sales manager. 


B. K. Steele 


In Heart Drive— 


Heart Queen Diane Daniggelis (recen‘ly 
elected Miss Photoflash by the Chicojo 
Press Photographers), and Ted Edidn, 
President of Edidin Motors, Inc., a now 
Hudson dealership in Chicago, lead oa 
cavalcade spearheading the 1955 Chicoco 
Heart Campaign to raise $680,500. 
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Introducing Van Nuys personnel: (L. to R. standing) C. K. Billings, District 


Manager; M, C. Rice, Operations Manager; J. P. Bryan, Operations Man- 
ager; J. J. Tice, Vice-President in charge of Los Angeles Division; V. G. 


Dunnington, Jr., Branch Manager. Also shown are: Ed Aldrich, Marshall 
Bowen, Carol Burzynski, Gloria Chicon, Barbara Gray, Thomas S. Harris, 
Vivian Holgerson, George Loomis, Margo Morton. 


Universal C.LT. 
Opens 400th Local Office in U.S. 


The world’s largest network devoted to automobile financing 


On February 15, 1955, in Van Nuys, California, Universal 
C.1.T. opened the doors of its 400th local branch office in the 
United States. 


The establishment of this newest office is further evidence of 
Universal C.1.T.’s continued pledge to the nation’s automobile 
dealers—a pledge to keep pace with the dynamic growth of the 
industry by providing on-the-spot service just as fast as it is 
required in any area. This dedication to the needs of car dealers 
and their customers has resulted in what is now the largest net- 


work of offices in the world devoted to automobile financing. 


o 


As a result, today, thousands of franchised automobile dealers 
are enjoying the benefits of a profit-building relationship that 
is nationwide in strength, yet local in character. Staffed by 
experienced, friendly people, like those shown above, who are 
proud of their teamwork with dealer organizations, each of these 


offices is completely at your service. 


We look forward to the years ahead with continued optimism, 
and with renewed determination to provide you with the kind 
of programs that will help you sell more new and used cars more 


profitably. 


Universal C.LT. Credit Corporation 


One Park Avenue, New York 16, New York 


440 OFFICES SERVING THE 


UNITED STATES 


AND CANADA* 


*In Canada, Canadian Acceptance Corporation Limited 
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Hiked Benefits Spurred by Ike, GAW Drive... 


30 States Eye Jobless Pay 


(Continued from Page 2) 


ing for a firm employing four or 
more persons. 
+ * * 
ASSACHUSETTS — A bill has 
been filed for consideration by 
the Legislature that would boost 
unemployment benefits from $25 to 
$35 a week. 

Oregon — Senator Phil Brady 
has offered a bill to permit work- 
ers to draw jobless benefits while 
on strike, if employers refused to 
arbitrate. The union would be 
compelled to offer to arbitrate 
before compensation could be 
paid. 

PENNSYLVANIA — A Dill, recom- 
mended by Gov. George M. Leader, 
has been passed by the House, 

207-8, which boosts maximum bene- 
fits from $30 to $35 a week, deletes 
the requirement that “good cause” 
for leaving a job be related to the 
employment and allows benefits for 
workers laid-off due to vacation 
shut-downs. 

Explaining the effect of this bill 








on dealers, Claude S. Klugh, gen- 
eral manager of the Pennsylvania 
Automotive Assn., said: 


“At the present time, a dealer 
having a $50,000 annual payroll, 
whose current rate is 1 percent 
pays $500 annually. Under House 
Bill 120 (the passed bill), if his 
rate is increased to 1.65 percent, 
he will pay $325 additional. If his 
rate is increased to 2.7 percent, 
his annual contribution would 
then become $1,350. 

“Under the new proposed table 
of contributions, employer rates, es- 
pecially for the more stable em- 
ployers, would be increased by as 
much as 100 percent and even by 
140 percent over 1954 rates.” 

x + * 
ELAWARE Gov. J. Caleb 
Boggs, in his annual message 
to the Legislature, advocated an 
increase in unemployment benefits 
of about 50 percent, making the 
figure approximately $35. 

On1o—Revision of unemployment 

compensation benefits have been 


urged this year on the Legislature 
by Gov. Frank J. Lausche, who said 
he was in agreement with the 
President that “we should move 
toward a uniform ceiling of 26 
weeks of benefits.” 

ILttinois—Rep. Clyde Choate has 
introduced a bill in the Legislature 
that would hike jobless benefits to 
a maximum of $35 for 39 weeks 
and also would permit workers to 
earn $15 a week without deducting 
from their unemployment benefits. 

Generally, the unions have fought 
for and have cheered on these laws 
improving unemployment benefits. 
They have repeatedly said that 
these benefits, not only help the 
individual workman over “tight” 
spots, but they help maintain na- 
tional purchasing power at crucial 
times and provide an incentive for 
employers to stabilize their em- 
ployment. 

However, AFL President George 
Meany has warned the AFL state 
federations that many states have 
prepared laws that only appear to 
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Plug for Early Service— 


A knock in the motor and a pain in 
the stomach both call for sound, profes- 
sional advice and servicing, according to 
the American Cancer Society's film, “Man 
Alive.” In the frame above, a husband 
takes refuge in anger from his wife's 
questions about the motor knock, just as 
he might act if questioned about stomach 
trouble. Early servicing can prevent ma- 
jor trouble in either case, the film points 
out. 





be giving better unemployment 
compensation. 

The typical employer bill, said 
Meany, included a small increase 
in the maximum benefit amount, 


)) 


RIGHT UNDER HIS NOSE 
... but does he see it! 





.°’. Socony-Vacuum will help train your 
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ONLY SOCONY-VACUUM OFFERS ALL THREE: 


@ America’s Favorites—Mobilgas and Mobiloil. 
@World’s Greatest Lubrication Experience. 


lubrication men to find extra business 


for your other service departments! 


@ Exclusive “On-The-Job” Training. 


Scores of training centers coast-to-coast—plus a staff of 


experienced instructors and salesmen to train your men 


on the job—make Socony-Vacuum’s lubrication training 


program the finest of its kind. Here’s what it does: 


Trains your men in proper lubrication techniques, with 


emphasis on the make of car you sell . . . teaches them to 


point out the need for parts and services to your custom- 


ers. Result: your service departments get extra business, 


your customers are satisfied, 


you and your lubrication 


men gain an outstanding reputation for quality work. 


SOCONY-VACUUM 





SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 





the inclusion of “actively seekinz 
work” provisions without adequat= 
safeguards and harsher qualifica- 
tions that would cut the number 
of workers entitled to benefits. 

* os * 


Ist Union Talks Set 


EANWHILE, General Motors 
and Ford have announced that 
preliminary meetings will begin this 
week with the CIO Auto Workers 
to discuss plans for contract nego- 
tiations scheduled to start in April. 
In a joint statement, H. W. An- 
derson, GM vice-president in 

charge of personnel staff, and J. 
W. Livingston, director of the 
union’s GM department, said GM 
and the UAW will meet this week 
to present their formal demands 
for changes in the five-year con- 
tract. 

In another statement, John S. 
Bugas, Ford Motor Co. industrial 
relations vice-president, and Ken 
Bannon, director of the union’s 
Ford department, said that a two 
or three-day exploratory meeting 
would begin March 16 (Wednesday). 

* * + 


Dealer Strike Threatened 


OX THE dealership front, 
AFL Machinists, representing 
1,300 mechanics in 36 St. Paul 
shops, have set Apr. 1 as a strike 
deadline unless a new labor con- 
tract is reached. 

The union has rejected an em- 
ployer proposal that wage rates 
be cut 20 percent and is insisting 
that wages be boosted 25 cents 
an hour and an employer-paid 
health and welfare plan be 
started. 

The St. Paul dealers claim their 
demand for a wage reduction is 
justified because the hourly rate 
for mechanics in Minneapolis is 

$1.75, which is 23 cents below the 
St. Paul rate. 


In Minneapolis, where 1,500 me- 
chanics in 70 dealers’ shops are 
represented by Local 974 of the 
| AFL Teamsters, negotiations have 
| begun on a new contract. The pres- 
ent contract expires Apr. 15. The 
union is seeking to raise mechanics 
flat rates to 50 percent and is also 
| seeking an hourly hike. 

Another NLRB decertification 
| election was held among the serv- 
|ice employes of Valley Motor Co., 
|of Salem, Ore., and the workers 
voted 13 to 1 against retention of 
Local 324 of the AFL Teamsters as 
their bargaining agent. 

* * ” 


the 





Detroit Hearings End 


i DETROIT, the labor drive 
among auto dealers is contin- 
uing with these developments: 

1. NLRB hearings of about a 
score of Ford and Buick dealers, 
which began last fall to determine 
if representation elections should 
be held, have been unofficially con- 
cluded. The Detroit office will 
shortly make rulings in these cases 
or refer them to the national board, 
|if the result isn’t sufficiently clear. 
| Observers on both sides have 

privately hinted that they expect 

the NLRB to rule that it has no 
| jurisdiction in the cases. 

2. However, Local 376 of the AFL 
Teamsters is continuing to build 
its membership by organizing inde- 
pendent bump and paint shops. The 
union recently won a state labor 
| board election at X-Cel Finishing 
Ps in suburban Detroit, 25 to 12. 


3. The NLRB has dismissed a 
| petition filed by Local 376 for an 
|election at Walker Motors on the 
ground that there is not sufficient 
| basis for asserting jurisdiction. 


| Studebaker Sees 


Increasing Sales, 


‘Hikes Production 


SOUTH BEND.—Studebaker car 
| and truck production will increase 
|further this month in expectation 
|of the “brightest spring sales out- 
|look in several years,” officials of 
|the Studebaker- Packard division 
| here stated last week. 


| March schedules will surpass last 
|month’s output of 14,912 cars and 
| 1,816 trucks. The stepped-up month- 
|ly rate hasn’t been reached by 
| Studebaker since early 1952. 

A week ago, Studebaker an- 
nounced an extensive reorganiza- 
tion of its sales department with a 
| view towards intensifying its new- 
vehicle and used-car volumes in 





| the spring market. 
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Action speaks in the pages of The Inquirer... where advertisers talk 
effectively to a willing audience (with $8 billion to spend each year). 
No wonder these advertisers have made The Inquirer First Choice for 
Action in Delaware Valley, U.S.A. ... tops in every important advertis- 
ing classification, and now in its 21st consecutive year of total adver- 
tising leadership. Want action? Speak to us. 


af DELAWARE VALLEY, U.S.A. 


Philadelphia is at the heart 
of this 14-county area of 
Pennsylvania, New Jersey 
and Delaware. America’s 
3rd Market, it is the 
World’s Greatest Indus- 
trial Area . . . where over 
one million families annu- 
ally spend over eight 54é/- 
lion dollars! 


e Philadelphia Anguirer 


The Voice of Delaware Valley, U.S.A. 





Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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TURNINGS 


by 


John T. Benedict 


Engineering Editor 


LTHOUGH ‘few of the newer|it clear that I may qualify as a 
“seven - day wonder” among brake 
authorities—but not really as an 
accredited prophet. To those who 


developments have progressed 
far enough for public disclosure, it 
is apparent that the automotive in- 
dustry is taking another look at 
magnesium. 
Reported among factors causing 
a more favorable climate for con- 


sideration of magnesium are: Shifts} 


in relative price levels of magnesi- 
um and competitive metals; easing 
of military requirements, and de- 
velopment of new magnesium proc- 
essing facilities, which assure an 
ample supply of the metal for com- 
mercial use. 

In a special report prepared for 
“Turnings,’” Dow Chemical Co. 
states that price now is “favorable 
to magnesium, since the metal cost} 
is less than either aluminum or'| 





| 





zine.” Another significant develop- 
ment mentioned by Dow is a new 
“hot chamber” magnesium die-cast- 
ing process. 
Comparable to zinc casting | 
methods, the new process provides | 
automatic transfer of«emagnesium | 
from the melting pots to a reser- | 
voir on the machine, and thence | 
into the die. This permits higher 
casting rates and more economi- 
cai production of magnesium die | 
castings. Production rates up to | 
several times those for conven- | 
tional cold-chamber processes are | 
said to have been attained. 


Another notable result of die-| 
casting experiments has been the} 
finding that, in a number of appli- 
cations, dies may be used inter- 
changeably for aluminum or mag-| 
nesium. This means that die-cast- | 
ing producers will have no added| 
die costs in switching from one) 
metal to the other. However, with | 
increased magnesium usage, it is 
expected that dies will be designed | 
specifically for the magnesium hot- | 
chamber machine. | 


Parts now under consideration for | 
production in magnesium include 
items for fuel and oil pump, car- 
buretor, power accessories (includ- 
ing housings), windshield wiper, | 
dashboard grilles, internal pieces) 
for transmissions, and additional 
power-steering parts. 


These would be in addition to 
such current magnesium produc- 
tion parts as power-steering hous- 
ing, steering-column components, 
speedometer bezel, oil-seal rings, 
transmission housing, fan spacer, 
turn signal and convertible-top 
bardware. 


Magnesium wheels have been 
used on Indianapolis race cars 
for about five years. Aircraft 
wheels also have been made of 
magnesium for a number of years. 
Successful service in such severe | 
applications has led wheel manu- | 
facturers and automotive com- 
panies to investigate the potential 
for magnesium wheels. Dow says 
such wheels already are being 
used on several military vehicles | 
—and are undergoing tests for 
truck, trailer and car use. 


Automotive use of magnesium 
presently is almost entirely in the 
form of die castings. Dow indicates | 
the outlook is for gradually ex- 
panded use of the metal to result 
from better familiarity of the au- 
tomotive industry with magnesium 
and its ‘properties. Satisfactory 
service experience with some of the 
latest applications will, of course, be 
another important factor in encour- 
aging more widespread use of mag- 
nesium. 





7 /” * 
One More Opinion 


On Brake Developments 


Art™ having seen the feature} 
story on passenger-car brakes 
in our Feb. 28 issue, several people 
have said, “We've read your report 
on the various ‘expert’ opinions— 
but we're curious to know: Just 
what do YOU think will happen to 
brakes?” 


In the first place, I should make 





want an opinion, I have said that 
it certainly looks to me as though 
we're about to see the results of 
extensive effort on brake improve- 
ments. 

The day should not be too far 
off when brakes will no longer 
be vulnerable to the charge that 
they have failed to keep pace 
with other automotive advance- 
ments and changed driving con- 
ditions. In the next few years, 
we may expect to see a great va- 
riety of changes—ranging from 





radical improvements in dru m- 
type brakes, and some attempts 
to improve brake performance by 
relocation inboard away from the 
wheel, to “new ideas” for brakes | 
not now used in volume produc- | 
tion by the automotive industry. | 
I don’t, however, mean to imply | 
that the industry is “holding back” | 
a brake that is superior in every} 
| respect to those now in use. So far, | 
improved fade resistance gained in| 
some experimental disc brakes (for 
example) has been accompanied by 
undesirable performance in such 
other brake system factors as pedal 
travel or pedal pressure. Hard- 
headed automotive engineers won't 
recommend adding 20 percent to 
the cost of a brake system without 
getting something that is “premi- 
um” in every respect. Some of these 
engineers frankly admit that they 
have nothing ready for production 
now that measures up to their ideas 
of the “brake of the future” in 
providing “improvement without 
compromise.” 

Work on new brake systems prob- 
ably will continue during the next 
few years, while improved drum 
brakes take care of the bulk of 
production requirements. Ultimate- 
















Tire Tester— 


Armstrong Rubber Co. has added this 
testing 
the West Haven (Conn.) 
plant. The device determines the rate of 


load deflection machine to its 


equipment at 


resistance to impact as well as deflection 
and energy values. 





ly, a possible trend toward 


we 
aa 


3 


inde- 
pendent rear suspensions, coupled 
with anticipated tire development 
in the direction of greatly increased 


| cross-section depth, may cause the 
| wheel to shrink to merely a small 
| aluminum “hub.” This would force 
| chassis engineers to take the brake 
|out of the wheel—and result in so- 
| called “inboard” mounting of the 
| brake mechanism. 

One thing certain is that actual 
courses of action chosen by the va- 
rious companies will reflect the 
| present wide disagreement on the 
best solution for braking problems, 
It’s entirely possible that, once the 
|companies modify or discard exist- 
ing designs and start on different 
paths of brake development, future 
systems may show a great range 
of individuality—with no foresee- 
able return to unanimous accept- 
ance of similar types. 

However, for the long-range 
trend, my personal opinion is that 
performance requirements may 
combine with compelling sales and 
advertising considerations and 
touch off a swing toward new types 
of brakes ranging from disc-type 
to entirely new “cross-breed” de- 
signs embodying a blend of prin- 
ciples from disc and drum brakes. 

If you don’t agree, feel free to 
send in your own opinion—or just 
save this column for five years and 
see if you can prove how wrong I 
am! 
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tains anti-freeze with an oil inhibitor. Flask “B'}* 


contains Du Pont anti-freeze with exclusive chemical inhibitor. Some rust particles have been added to both. Thq4 
difference? When flasks are emptied, notice how oily film in “‘A”’ causes rust to stick to the sides (just as it would gunj® 
up a cooling system). But see how Du Pont anti-freeze formulated with a chemical inhibitor holds particles in suspenj™ 


sion. They empty out with the solution, leaving ‘““B” clean—proof that Du Pont anti-freeze keeps a radiator cleaner d 





You get the backing of motor experts to help you sell 
—men who know what’s best for cars. Again this year 
Du Pont anti-freeze advertisements will carry testimo- 
nials of famous Indianapolis Speedway race drivers, and 
other motor experts, telling why they use Du Pont anti- 


freeze to 
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protect their own passenger cars. 
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selling “‘Zerone” and ‘‘Zerex’’ for you in 1955! 
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You get the biggest TV campaign in the industry) ¥ 
Every week of the 1954 football season, almost 10 millioy 4 
Americans tuned their TV sets to Du Pont’s ‘‘Footbe 
Forecasts” show. After one year, this program’s terrifid 
popularity ratings have made it the hottest anti-free2 
seller ever to come down the pike. And it’ll be right bac 
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Briefing the Owner in 1930... 


Model A Manual Recalls Past 


By Robert M. Lienert 
Associate Editor | 
LOT of Fords have come down 
+% the assembly line since 1930 
and times aren’t what they used to 
e. | 
I recently came into possession | 
of a 1930 copy of “Ford Model A | 
Instruction Book” and, in check- | 
ing it against “1955 Ford Owner’s 
Manual,” I found that the auto- 
mobile—or perhaps the owner— 
has indeed changed in 25 years. 
It’s obvious that some of the ro-| 
mance of new-car ownership has} 
faded during the 25-year period. 
True, that new-car odor is seduc-| 
tive as ever, but an elusive “some- 
thing” is gone. 
+ * * 
HE owner of a new 1930 Model 
A viewed his car as rather a 
worthy adversary. The youngster 
with a new 1955 has a sleek serv- 
ant, a docile and socially necessary 
instrument for providing transpor- 
tation from Point A to Point B. 
The 1930 “Instruction Book” is 
bound in grim, but sensible and 





}ual. Not so with the 1955 version. | 


| chief stockholder in the firm. 
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ment, cutaway views of the engine 
and transmission, cooling and fuel 
system, the carburetor, distributor 
from top and from side, steering 
gear assembly, rear axle, front and 
rear brakes and shock absorbers. 
Included are schematics of the ig- 
| nition system, a cross-section of 
|tire and rim and four photographs 
showing how to change a tire. 


| 

| FN 1930, the owner’s manual got} : : 

I right down to business with this | (Most drivers don’t change tires 
| anymore.) 


| introductory statement: “This book | 
by a lovely blonde thing clad in | contains: information necessary to| Exclusive in the 1955 book are 
a lavendar suit. |the proper handling and care of| views of power window and pow- 
It’s fairly easy to visualize a| your Ford car.” er seat controls, the four-way ig- 
greasy-fingered Ford owner of 1930| In the 1955 order of things, this | ition switch and two pages of 
thumbing intently through his man-| reads: “You'll en‘oy driving your | Pictures on heating systems. 
1955 Ford from the moment you | It’s fairly obvious that it took 
get behind the wheel, and you'll | hell of a lot more moxie to stay 
want to get all the driving pleas- |in complete command of the new 
ure you can from this fine new |C@r in 1930 than it does in this 
car as quickly as possible.” emancipated, push-button era. 


: : | Of course, there’s the matter of 
Certain features are virtually the | the heater. It takes two pages of 


same in both booklets, such as gear-| ; : : ‘ ; 
shifting diagrams, illustrations of | St teak ve aise a bare elas 
the art a nae ae of instruction on how to operate the 
| tion chart (w ich is muc easier 0 | ter (a situation not 
Anderson, Black Part understand in the 1930 version). | Sasseaive with Ford). The. 1930 
ALBUQUERQUE, N. M.—Senator|. On the other hand, each booklet} manual ignores such sissified ac- 
Clinton P. Anderson, New Mexico | has certain illustrations which do| cessories. 
Democrat, has disposed of his in- | "°t appear in the other. As I recall the layout on the 
terest in Oden Chevrolet, Albuquer- | | Model A, however, heat was an 


* * * 
que. Ed Black, president, is now 


on “pleasure” in the most recent 
edition. 


serviceable brown paper, with the 
title printed in black. The 1955 
“Owner’s Manual” has a full- 
color cover showing two-tone 
Fairlane Victoria in a Sylvan set- 
ting, being affectionately stroked 


* * * 


Nostalgia wells up in examining | 
the old booklet. The most impor-| 
tant difference between the two} 
manuals—providing an insight, per- | 
haps, into the changing American | 
social scene—is the emphasis on 
“economy” and mechanical know- 
how in the old book and the accent 








EATURED in the 1930 book are| “all-or-nothing-at-all” proposition. 
views of clutch pedal adjust-!A tin hood around the manifold 





tbuilds sales for you 





.“B You get Anti-Freeze Week for extra sales. Joe Davis, of Peoria, Illinois, is shown here with the parts, chemicals 





_Thq@and other related items he sold during Du Pont’s 1954 Anti-Freeze Week promotion. You can do this kind of busi- 
gunjness at your station when you make the most of Du Pont Anti-Freeze Week. It’s more than a sales tool; it’s a 


spenjteal opportunity to get started early on winter servicing . . . before the first freeze jams your station. That’s why 
aner| dealers all over the country say, ““Du Pont Anti-Freeze Week is the hottest idea ever!” 





ystry| You get a sales boost via Western Union! All Du Pont 
illioj advertising—TV, radio, magazines, newspapers, bill- 
boards—will say, ‘“‘Call Western Union by number, ask 


ot ba 
rrifd Operator 25 for the name of your nearest ‘Zerone’-‘Zerex’ 
‘reez dealer.’ She will send pre-sold customers right to you! 
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Du Pont makes only Zerone® and Zerex® 
- -- no other anti-freeze brands 


Get your order in early! 
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You get protection against price cutting. New stream- 
lined procedure nips price cutting in the bud (in states 
having Fair-Trade laws), enables you to sell your Du Pont 
anti-freeze at the Fair-Trade price—and at full profit. 
Du Pont refuses, too, to condone employee sales that 
could eat into your profits. 





9 


collected heated air and blasted it 
into the passenger compartment 
through a floorboard grille. The only 
control was an on-off slide to open 
or close the grille. 
+ + oJ 

S FOR the car itself, back in 

1930 a man had to know what 
he was doing in order to get under 
way. ANYbody can do it now, as 
witness this instruction from the 
1955 book: “To go forward, move 
the lever to DR (drive), then press 
down on the accelerator pedal.” 


Nothing to it. Remember 25 
years ago, though? Here’s the 
1930 instruction: “Release emer- 
gency brake lever. With the en- 
gine running, disengage the clutch 
by pushing down the left foot 
pedal. Move the gear shift lever 
to the left and back which is the 
low speed position (see Fig. 3); 
(for four speed transmission see 
page 43). 

“Gradually release pressure on 
the clutch pedal, allowing it to re- 
turn to its normal position and at 
the same time increase the speed 
of the engine by pressing lightly 
on the accelerator. 

“Second Speed: When the car has 
reached a speed of five to eight 
miles per hour, engage second or 
intermediate speed as follows: Re- 
lease pressure on accelerator and 
again disengage the clutch, moving 
the gear shift lever through neutral 
jto the right and forward, second 
| speed position. Allow the clutch 
|pedal to gradually return to its 
normal position, and increase the 
speed of the car until it is running 
12 to 15 miles per hour. 

“High Speed: Disengage the 
clutch as before, at the same time 
release the pressure on the acceler- 
ator and pull the gear shift lever 
straight back from second speed. 
Then engage the clutch and in- 
crease the speed of the engine as 
driving conditions may require.” 

(No wonder that some of the 
women of that era who could turn 
|out passable bathtub gin never 
|}learned how to shift gears.) 

* * * 

HE 1955 book has a special sec- 

tion on the owner’s service pol- 
icy and on the car warranty. The 
1930 booklet, instead, has a section 
| entitled: “The Owner’s Responsibil- 
|ity in Caring for the Car.” This 
| section concluded with this admo- 

nition: “Let the Ford dealer go over 
| your car once a month, making any 
| mechanical adjustments necessary 
to keep your car in proper running 
| order.” 

Yet, the 1930 booklet gave the 
owner fairly complete instruc- 
tions on how to drain the pan, 
grease the differential, transmis- 
sion, clutch bearing. generator, 
distributor and chassis, and even 
contained a cutaway view of the 
grease gun. 

It also told how to adjust the fan 
| belt, tighten the water pump, clean 
|the radiator, adjust the carburetor 
and distributor points, time the ig- 
|nition, add water to the battery, 
adiust the generator, inspect the 
coil, gap the plugs. focus and align 
headlamps, test spindles. adjust 
| wheel bearings. change tires, adjust 
| brakes, care for shock absorbers. 
service speedometer and how best 
to wash the car (lukewarm water 
and linseed oil soap). 

* . * 

HE 1955 manual refuses to ad- 

mit directly of any possibility of 

the new car failing to start. It tells 
only how to push the car. Realism 
prevailed in 1930. That manval had 
a two-page “Summary of Engine 
Troubles and Their Causes.” 

It included eight possible rea- 
sons for the engine failing to 
start, and also covered battery 
failure, missing at low speed and 
high speed. sudden stops, over- 
heating and engine knock. 
Perhaps the best indication of 

how times have changed is the 
thickness of the two booklets. In 
1930, it took 52 pages to indoctrin- 
ate the new-car owner. It takes 
onlv 36 pages to do the same job 
in 1955. 








Bartell and Butt Form 


Ripon (Wis.) Nash, Ine. 

Ripon Nash, Inc., has been 
formed in Ripon, Wis., with E. R. 
Bartell as president and Louis Butt 
as secretary-treasurer and service 
manager. 

A new salesroom is being com- 
pleted, according to Howard Phin- 
| mney, registered agent for the cor- 
poration. 
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Each Claims Leadership ois 


Chevrolet, Ford Sell 
Over Half of Market 


(Continued from Page 1) 


running makes. Buick climbed into 
third place from fourth, and Olds- 
mobile into fourth from sixth. 
Plymouth, as a result, dropped 
from third to fifth. Pontiac was 
pushed from fifth to sixth and 

Mercury ousted Dodge from sev- 

enth position. 

2. Third best year in history for 
1954, with its 5,535,464 registrations. 
The year was topped only by 1950, 
with 6,326,438, and 1953, with 5,738,- 
989. Next closest year was 1951, 
with 5,060,903. No other year has 
topped five million registrations. 

3. Big Three registrations 
amounted to 94.43 percent of the 
total market. The Big Three's 
share in 1953 was 90.51 percent; in 
1952, 85.80 percent. 


FIVE makers gained in their 

e shares of the market, while 14 
lost. In the previous year, seven 
makers gained and 12 lost. Gainers 
last year were Ford, Chevrolet, 
Buick, Cadillac and Oldsmobile. 

5. Top line among smaller mak- 
ers was Studebaker, which gar- 
nered 1.73 percent of the market. 
Studebaker was tops in 1953, too, 
but its penetration then was 2.81 
percent. 

The Ford-Chevrolet battle over 
first-place standing was touched 
off by Ford when it issued a 
statement within minutes after 
Polk’s standard report was re- 
leased to subscribers. 

The Ford statement said that “ac- 
cording to net automobile registra- 
tion figures made available by R. L. 
Polk & Co.,” Ford car “retail sales 
to customers in 1954” exceeded 
those of any other make by 25,257 
units. 

The Ford statement quoted R. S. 





Iowa Convention 
To Hear Nance, 


Bell and, McKay 


DES MOINES.—Three nationally 
known figures will be the headline 
speakers at the 37th annual con- 
vention of the Iowa Automobile 
Dealers Assn. here March 28-29. 

James J. Nance, president of 
Studebaker-Packard, and Frederick 
J. Bell, executive vice-president of 
NADA, both will speak at an aft- 
ernoon session Monday, March 28. 
Douglas McKay, Secretary of the 
Interior, will speak at a noon 
luncheon session Tuesday. 

A pre-convention series of dealer- 
line meetings will be held Sunday, 
March 27. An Iowa dealer who at- 
tended each of the line make meet- 
ings at the Chicago national con- 
vention will head his respective 
line-make meeting here. 

Prof. Clayton Hill, University of 
Michigan, will be moderator of a 
dealer management clinic set for 
Tuesday afternoon. Ten Iowa deal- 
ers and NADA staff members will 
discuss “How to Use Controls to 
Make Profits.” 

Bob Bickelhaupt, Packard-Inter- 
national dealer at Clinton, is con- 
vention chairman. 






ie 


My daddy’s on this 
road, 100 ee please 


- DONT KILL HUM! 


McNamara, general manager of 
Ford division, as saying that Ford 
had obtained sales leadership in the 
industry. 
+ * * 
HEVROLET, meantime, also is- 
sued a statement claiming first 
place, and also quoting Polk fig- 
ures. Chevrolet’s claim was voiced 
by W. E. Fish, general sales man- 
ager. 
Polk’s special registration report 
to Ford was accompanied by the 
following letter: 

“Gentlemen: 

“Submitted and enclosed here- 
with is a report entitled, ‘Special 
Analysis of R. L. Polk and Co. 1954 
Passenger Car Registrations Re- 
ports for Ford Motor Company— 
United States Summary.’ 

“This ‘Special Analysis’ has 
been prepared in accordance with 
your letter dated December 31, 
1954, acknowledged by our letter 
of January 18, 1955, and as sub- 
sequently revised and amended by 
mutual agreement. 

“It pertains to registrations in 
dealers’ or manufacturers’ names 
which are included in our standard 
report for December, 1954. 

“The information contained in the 
attached report has been compiled 
from official state documents. Every 
reasonable precaution has been ex- 

ercised to insure accuracy of this 
report to the extent of the regis- 
trations received and tabulated at 
the time the report was published. 
R. L. Polk and Co. cannot assume 
any liability by reason of inaccu- 
racies or omissions. 

“Very truly yours, 

“R. L. Polk & Co. 

“H. H. Blohm 

“Vice-President.” 

* * * 


Bons drive to third position 
was made easier by Plymouth’s 
marked decline. Plymouth regis- 
tered 600,447 cars to take third 
place in 1953, but dropped to 381,- 
078 last year. Buick needed only 
513,497 cars to claim third last year. 

Plymouth’s slide also helped Olds- 
mobile into fourth spot from sixth. 
Oldsmobile registered 407,150 cars 
as Plymouth dropped to fifth. 

Pontiac, with 358,167 registra- 
tions, dropped from fifth to sixth 
in the face of Oldsmobile’s surge. 

Mercury, meanwhile, ousted 
Dodge from seventh. Mercury had 
269,926 registrations last year; 
Dodge, 154,789. 

Following Dodge was Cadillac, 
which leapfrogged to ninth place 
from 13th with 110,328 registra- 
tions. 

Chrysler, with 101,741 registra- 
tions, garnered tenth place, the 
same spot it held in the previous 
year. 

In 11th place, with 95,914, was 
Studebaker, compared with its 
ninth spot in the previous year. 
Nash, with 82,729, was No: 12, com- 
pared with No. 11 in 1953. In 13th 
position was DeSoto, with 76,739, 
down from 12th in the previous 
year. 

. * * 

ACKARD, with 38,396, held No. 

14 as it had in 1953. In 15th 
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Safety Campaign in Southwest— 


Ferguson-Steere Motor Co., petroleum transportation line operating in New Mexico 
and Texas, has launched a safety campaign which urges drivers to “think of the 
other guy.” The firm has put up a series of outdoor posters dramatizing the heart- 
break and suffering that can result from careless driving. 


was Lincoln, with 36,251 registra- 
tions, up from the No. 17 spot it 
had held in 1953. Sixteenth was 
Hudson, down from 15th in 1953, 
with 35,824. Actually, the Hudson- 
Lincoln- Packard race, was the 
tightest of all. 

Willys, with 17,002 registrations, 
slipped to No. 17 from last year’s 
16th position. Kaiser, with 8,889, and 
Henry J, with 1,123, remained in 
18th and 19th, positions, respec- 
tively. 

By winding up as the third best 
year in history, 1954 surprised 
nobody, as it had been obvious 
since midyear that registrations 
would be bound to surpass 1951 
but would fall short of 1953. 


What was surprising was the ul- 
timate total of 5,535,464 registra- 
tions. Estimates for 1954, at the 
beginning of the year, had aver- 
aged 5,200,000. Even late in the 
year, when it became apparent that 
the 1954 total would surpass that 
figure, few analysts expected the 
total to top 5,400,000. 

The 1954 report showed graph- 
ically how sharply the market for 
“independents” has been curtailed. 
By sewing up 94.43 percent of all 
registrations in 1954, the Big Three 
left only 5.57 pecent to all other 
makers. This market share was 
down from 9.49 percent in 1953 and 
14.20 percent in 1952. 


* * + 


HE five makers who increased 

market penetration during 1954 
scored in this order: Ford, up 5.85 
percentage points; Chevrolet, up 
2.22; Oldsmobile, 2.03; Buick, 1.36, 
and Cadillac, 0.27. 

Makers losing in market penetra- 
tion, in order of descendency, were: 
Lincoln, down 0.03 percentage 
points; Mercury, down 0.14; Henry 
J, 0.17; Kaiser, 0.24; Pontiac, 0.25 
(the only GM line which failed to 
show a gain); Willys, 0.43; Hudson, 
0.51; Packard, 0.54; DeSoto, 0.74; 
Chrysler, 0.83; Nash, 0.90; Stude- 
baker, 1.08; Dodge, 2.23, and Plym- 
outh, 3.58. 

These are percentage-point 
changes, which show each make’s 
absolute relationship of penetra- 
tion to the overall market. Rela- 
tive changes, using percentages, 
give each make’s relationship to 
it’s previous year’s showing. 

Straight percentage figures, com- 
paring each make’s 1954 registra- 
tions to those of 1953, showed in- 
creases in the followirg order: 
Oldsmobile, up 33.23 percent; Ford, 
up 25.46; Buick, up 13.03; Cadillac, 
up 11.88, and Chevrolet, up 5.58. 

Declines for the year were: Mer- 
cury, down 6.18 percent; Pontiac, 
down 7.14; Lincoln, down 7.45; 
Chrysler, down 33.83; Plymouth, 
down 36.53; DeSoto, down 37.28; 
Nash, down 39.77; Studebaker, down 
40.52; Packard, down 45.98; Hudson, 
down 46.37; Dodge, down 46.40; 
Willys, down 59.93; Kaiser, down 
61.06, and Henry J, down 89.51. 

Based on overall registrations, 
the 1954 market was divided as fol- 
lows: Chevrolet, 25.61 percent; Ford, 
25.30; Buick, 9.28; Oldsmobile, 7.35; 
Plymouth, 6.88; Pontiac, 6.47; Mer- 
cury, 4.88; Dodge, 2.80; Cadillac, 
1.99; Chrysler, 1.84; Studebaker, 
1.73; Nash, 1.49; DeSoto, 1.39; Pack- 
ard, 0.70; Lincoln, 0.65; Hudson, 
0.65; Willys, 0.31; Kaiser, 0.16, and 
Henry J, 0.02. 

* 


Willys Reports New Gain 


In Truck Registrations 


TOLEDO. — Willys Motors truck 
registrations in 1954 increased 16.7 
percent over 1953 despite an indus- 
trywide truck 
sales decline of 
10.8 percent, it 
was announced 
by Hickman Price 
jr. sales vice- 
president. 

At the same 
time, he said, 
current sales of 
all Willys four- 
wheel-drive utility 
vehicles are con- — Set" 
tinuing at a rate ‘Hickman Price Jr. 
of 45 percent above the level of a 
year ago. 

Only two of the major U. S. truck 
manufacturers registered increases 
in sales during 1954, the Willys 16.7 
percent increase being by far the 
greater, Price said. 

He ascribed the sharp rise to the 
company’s increased emphasis on 
merchandising of its utility vehicle 
business and the addition of more 
than 500 Willys commercial car 
dealers in the last eight months. 





Dealer Registration Report, 
Basis of Ford Sales Claim 
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Dayton’s Walker Motor Wins 
‘Brand Name’ Dealer Title 


NEW YORK.—The “brand name 
retailer - of -the- year” in the car 
dealer field is Walker Motor Sales 
(Lincoln-Mercury), Dayton, O. 


This was announced Wednesday 
by Henry E. Abt, president of Brand 
Names Foundation, Inc., following 
a two-day meeting of 23 retailers 
who judged entries in the annual 
national competition. 


Highest honor in the dealer 
category of the competition went 
to the Dayton firm for outstand- 
ing presentation of manufactur- 
ers’ advertised brands to the pub- 
lic during 1954. President and 
general manager of Walker Mo- 
tor is John V. Walker; vice-pres- 
ident Philip C. Ebeling, and board 
chairman, George Schumacker. 

Four other car dealers were cited 
with certificates of distinction. They 
are: King Breager Chevrolet Co., 


, Milwaukee; Lewis Boggus Motors, 


Ine. (Ford), Corpus Christi, Tex.; 
Orville Lowe, Inc., Des Moines, and 
McAnary & Walter, Inc., Gary, Ind. 

The awards will be formally pre- 
sented at a “brand names day” din- 
ner Apr. 13, in the grand ballroom 
of the Waldorf-Astoria Hotel here. 
More than 1,700 industry, retailing 
and advertising leaders will witness 
the presentations. 

Abt said that the entire group of 
“retailer-of-the-year” winners and 
their wives will be honored by 
manufacturers, national publica- 
tions, 
and television industry during a 


newspapers and the radio} 





special program preceding “brand 
names day.” 

In addition to a visit to city hall 
for official greetings from New 
York City’s Mayor Robert L. Wag- 
ner, the group will attend a barbe- 
cue in Central Park as the guests 
of Life Magazine, and a cocktail 
party and buffet supper sponsored 
by The Saturday Evening Post. 





Top Cars 


New-car registrations, 21 states 
for January: 


1955 Pos. Make 1954 Pos. 
1—18,906 Ford 18,505— 2 
2—16,772 Chev. 19,324— 1 
3—11,158 Buick 5,382— 5 
4—11,134 Plym. 8,144— 3 
5— 9,160 Olds. 3,242— 7 
6— 8,183 Pontiac 5,545— 4 
7i— 4,510 Dodge 2,858— 8 
8— 4,418 Mercury 5,144— 6 
9— 2,929 Chrysler 2,204— 9 

10— 2,698 Cadillac 826—15 

11— 1,910 DeSoto 1,516—12 

12— 1,470 Stude. 1,860—10 

13— 1,241 Nash 1,717—11 

14— 1761 Hudson 877—14 

15— 456 Lincoln 537—16 

16— 364 Packard 1,018—13 

17— 148 Willys 362—17 

18— 48 Kaiser 139—18 

319 Misc. 265 
Total All Makes 
79,465 


Further details on Page 52. 
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Chevrolet Fetes Sales Aces 


49 Crack Retail Sellers Coming to Detroit 
For Annual Awards Program 


DETROIT. — Top Chevrolet re- 
tail salesmen from every section | 
will be guests this week at the 
company’s annual Detroit program 
to honor members of 100- and 50- 
car clubs. 

In addition to 42 zone representa- 
tives, who automatically became 
presidents of the honorary sales 
clubs in their zones, the guests this 
year will include seven winning 
regional fleet salesmen. 

The salesmen arrive March 15. 
During the next two days the con- 
vention site will shift from the Ho- 
tel Statler, which is headquarters, 
to manufacturing and assembly 
plants, the General Motors Proving 


Ground and Tech Center and De- 
troit entertainment spots. 

The climax will come on Thurs- 
day night when winning U. 8S. 
salesmen will be named. These 
four men become national offi- 
cials in Chevrolet’s cham pion 
sales organization. 

Membership rules of the 100- and 
50-car clubs are designed to give 
salesmen from small dealerships 


Grants Pass Breaks Ice 


GRANTS PASS, Ore.—This com- 
munity’s first automobile show was 
held last week. Sixteen models were 
on display under auspices of the 
Grants Pass Active Club. 








TV Star at Kansas City Auto Show— 


A center of attraction at the Kansas City Automobile Show was Julia Meade, star 
of Lincoln-Mercury's “Toast of the Town" television program. She is surrounded by 
local L-M dealers. From left are Berl Berry, Otis S. Harding, M. G. Shackelford, Bob 
Thomas and Don Coffin. 


Automatic Light Dimmer 
Added by Lincoln-Mercury 


DETROIT. — A Ford-developed | Autronic Eye, manufactured by 
electronic headlamp dimmer will |General Motors’ Guide Lamp divi- 
be made available on 1955 Lincoln |sion, has been offered for several 
and Mercury cars years on Cadillacs and Oldsmobiles. 
this week, it is Sylvania Electric Products will sup- 
announced by Jo- ply the L-M dimmers. 


seph E. Bayne, The L-M unit is activated by a 
general sales sensing head mounted almost at eye 
manager of Lin- level on the top of the instrument 
coln-Mercury. '|panel at the far left side. Power 
» eaturing a sen- .|supply, amplifier and relay system 
sitivity control are mounted in the engine com- 


which permits artm i i 
headlamp dim; _ereanadl in a tightly sealed metal 


L008 2 ae The sensing head contains an 
feet, the new dim- Joseph E. Bayne | Optical system, which includes a 
mer will be offered by L-M as a lens designed to concentrate the 
factory -installed accessory at a|™®<imum light on the target of 
suggested list price of $45. an enclosed photo-multiplier tube. 

An automatic dimmer called the The voltage that results when an 
| oncoming car's lights hit the tube 
is transmitted to an amplifier which 
operates a relay that lowers the 
headlight beams. 

When the approaching car has 
passed, the decrease in light breaks 
the circuit and permits the head- 
lights to return to the high beam 
automatically. 

Foot control of headlights is still 
possible with the L-M device, but 
an additional floor switch is un- 
necessary, according to the divi- 
sion. A tiny green light on the 
sensing head tells the driver when 
the dimmer is working. 

* * ~ 


Electronic Headlights, 


Steering Seen Near 


NEW YORK. — Electronic head- 
lights, steering and anti-collision 











equal chances against metropoli- 
tan salesmen. 

A list of the zone representations 
and their affiliations follow: 

Victor D. Clark, Alberda-Shook, 
Inc., Grand Rapids, Mich.; Fred 
Stegemoeller, Davidson Chevrolet 
Co., Springfield, O.; Howard Day, 
Twin City Chevrolet Sales, Inc., Gas 
City, Ind.; Bernard L. Tournoux, 
Myers Chevrolet Co., North Canton, 
O.; Harry Abram, Dexter Chevro- 
let Co., Detroit; Richard J. Over- 
ton, W. R. Austin Chevrolet Co., 
South Norwalk, Conn. 

Samuel Feingold, Girard Chevro- 
let Co., Philadelphia; Morris Raab, 
Tremont Chevrolet Co., Inc., New 
York; Laurieston K. Westfield, But- 
ler Auto Sales, Inc., East Provi- 
dence, R. I.; Phil Bovee, Murphy 
Chevrolet, Inc., St. Johnsbury, Vt.; 
Clinton F. Osborne, Gordon C. 
Palmer, Union Springs, N. Y.; Fay 
Barbour, Hallman’s Central Chev- 
rolet Co., Inc., Rochester, N. Y. 

Thomas B. Henry, Coyne & Evans 
Chevrolet Co., Etna, Pa.; P. Carl 
Musgrove, Park Circle Motor Co., 
Baltimore; Ted Patrick, Hechler 
Motor Co., Highland Springs, Va.; 
John R. Rudy, Emrich Chevrolet, 
Manchester, Pa.; Thomas W. Hatch- 
er, Southern Chevrolet, Inc., De- 
catur, Ga.; Harold Madden, Graham 
Motor Sales, Inc., Graham, N. C. 

Joe N. Riley, Sam Riley Chevro- 
let Co. Mohawk, Tenn.; W. M. 
Sands, Luby Chevrolet Co., Miami; 
Robert P. Salter, Capitol Chevrolet, 
Inc., Montgomery, Ala.; Ben J. 
Bregal, LaGrange Chevrolet Co., 
Appleton, Minn; Melvin S. Schle- 
singer, Z. Frank, Chicago; Russell 
Whiteley, Marshall Whiteley, Cory- 
don, Ia. 

Vernon F. Henderson, Service 
Chevrolet, Inc. Fargo, N. D.; 
Thomas W. King, Dickhoff Chevro- 
let Sales, Milton Jct., Wis.; Carl C. 
Barding, El Bauer Chevrolet Co., 
Decatur, Ill.; Melvin F. Hilliard, 
Hilliard Chevrolet Co., Kansas City; 
Albert Spino jr., Stapleton Chevro- 
let, Salida, Colo.; Harry James 
Dent, Bale Chevrolet Co., Little 
Rock, Ark. 

Virgil M. Neu, Hulac Chevrolet 
Co., Omaha; Ralph W. Whitted, 
Yingling Chevrolet Co., Wichita, 
Kans.; Gean E. Alexander, Hooker 
Vandergriff Chevrolet Co., Arling- 
ton, Tex.; Earl A. Dietering, Kuy- 
kendall Chevrolet Co., Lubbock, 
Tex.; M. W. Lomax, Cooley Motor 
Co., Waynesboro, Miss.; Walter M. 
Boswell, Beaumont Motor Co.,, 
Beaumont, Tex. 

George P. Caraway, McNally-Hall 
Motor Co., Inc., Roswell, N. M.; 
Darwin Cervi, Fitzpatrick Chevro- 
let, Inc., Concord, Calif.; Raymond 
A. Hunt, Fred Bauer Chevrolet, 
Portland, Ore.; A. D. Siler, Cour- 
tesy Chevrolet, Los Angeles; M. 
Milkovich, Staunton Chevrolet Co., 
Roundup, Mont., and Robert N. 
Glock, Sandpoint Motor Co., Sand- 
point, Id. 

Fleet winners are as follows: 
Merwin C. Morrison, Don Allen 
Midtown Chevrolet, New York; 
Loren R. Schlieder, Anderson Chev- 
rolet, Inc., Baltimore; Tom Friar, 
Universal Car Co., Louisville; John 
A. Bell, Empire Chevrolet, Chicago; 
Thomas W. J. Coats, James Chev- 
rolet, Inc., St. Louis; Clyde K. 
Bayer, Fuller-White Chevrolet Co., 
Tulsa, and Charles Powell, Enoch 
Chevrolet Co., South Gate, Calif. 


Steffan Runs for Mayor 
HAMBURG, N. Y. — Walter J. 
Steffan, head of an auto dealership 
here, is a candidate for mayor. The 

election will be held March 15. 








Woman Dealer Since 1910— 





Mrs. C. Isabel Fenton, who started in the auto business as a “kitchen dealer” in 
1910, is shown with her staff in West Springfield, Mass., in 1929. She is fourth from 


the left. 


+ * * 


Isabel’s Career as Dealer 
Dates from Early Days 


WEST SPRINGFIELD, Mass.—A 
candidate for woman dealer with 
the longest experience is Mrs. C. 
Isabel Fenton, who has been associ- 
ated with autos since 1910. 

She sold her own car, a Knox, 
45 years ago and thus started on 
a@ career in the auto business. 


Mrs. Fenton was the first woman 
member of the Automobile Old 
Timers Assn. of New York, in 
which she holds membership card 
No. 47. 


After eight years of selling and 
buying used cars, and after out- 
growing the capacity of her barn, 
Mrs. Fenton became a subsidiary 
dealer for A. V. Reopell, New Eng- 
land’s oldest Chevrolet dealership, 


Hillman Produces 
Station Wagon 


For U.S. Market 


NEW YORK. The Hillman 
Husky, an English-built station 
wagon designed expressly for the 
American market by Rootes Mo- 
tors, Inc., has been introduced here 
for the first time. 

The company has priced its lat- 
est addition to the Hillman line at 
$1,445. 

The car carries four passengers 
and 250 pounds of baggage with 
the rear seats in position. With the 
seats folded, it will carry up to 560 
pounds, with 60 cubic feet of cargo 
space. The lock on the rear door is 
operated from the front seat. 

The all-steel, welded body and 
frame are of unit construction, and 
a four-corner jacking system is 
used. The spare wheel is contained 
|in a separate compartment at the 
| rear of the chassis. 

Fuel economy ranging up to 40 
miles per gallon is claimed for the 
|ear, which is powered by the Hill- 
man 47-horsepower, 
| engine. 





valve-in-head | 


and in 1922 she became a full- 
fledged Chevrolet dealer. 


Business continued to be pros- 
perous, and in 1927 she was able 
to construct a new building. In 
1929, Mrs. Fenton also took over 
a Chevrolet- Oldsmobile dealer- 
ship in nearby Westfield, Mass., 
with her husband as manager. 
Fenton now is owner and man- 
ager of the firm. 

In 1931, in the midst of the de- 
pression, the Fenton company was 
growing so fast that an addition 
had to be built. Mrs. Fenton then 
employed 22 persons and was proud 
that in those days of unemploy- 
ment she was able to maintain a 
full payroll. 

Before World War II, Mrs. Fen- 
ton decided to liquidate the West 
Springfield business. 

Mrs. Fenton and her husband 
were the entire sales force in 
Westfield during the war years 
and shortly after. She still has 
many of her old customers who 

won’t buy from anyone but “C. I.” 
She now gets a thrill selling to 
third-generation Chevrolet buyers, 
whose grandparents also had 
bought from her. 

Mrs. Fenton is the mother of 
three children and has been active 
in many civic affairs. 

The automobile, Mrs. Fenton 
says, is not only a machine to her, 
but has become a symbol of all 
those who built American industry. 


Auto Leaders Join 
Fairless Tribute 


NEW YORK.—Thirteen automo- 
tive industry leaders have been 
named on a committee of 150 plan- 
ning a dinner—sponsored by the 
National Conference of Christians 
and Jews—to honor Benjamin F. 
Fairless, U.S. Steel Corp. board 
chairman, on April 4 at the 
Waldorf-Astoria. 

Those named include: Robert F. 
Black, White Motor Co.; E._D. 
Bransome, Mack Trucks;.Ernest R. 
| Breech, Ford; Robert M. Critch- 
|field, Pontiac; Henry Ford II, 
Ford; Joseph G. Grosman, Ward 
LaFrance Truck Co.; Paul G. 
| Hoffman, Studebaker-Packard. 

D. K. Ludwig, National Bulk 
Carriers, Inc.; James D. Mooney, 
F. L. Jacobs & Co.; James J. 
| Nance, Studebaker-Packard; Har- 
\low H. Curtice, General Motors; 
|Harvey S. Firestone jr., Firestone 
|Tire & Rubber Co. and E. J. 
|Thomas, Goodyear Tire & Rub- 





| ber Co. 





Ford Plaques— 


Two past directors of the Los Angeles 
District Ford Dealers Advertising Assn., 
Holmes P. Tuttle (second from left), Los 
Angeles dealer, and Read Mullan (right), 
Phoenix dealer, receive plaques of appre- 
ciation from Walter J. Cooper (left), Los 
Angeles district sales manager, and J. H. 
Wray, Van Nuys dealer and association 
chairman. 


devices are “very close to reality,” 
an electronics conference of the 
American Management Assn. was 
informed here last week by Don G. 
Mitchell, chairman of Sylvania 
Electric Products, Inc. 

Mitchell predicted that the elec- 
tronics industry, valued at $9 bil- 
lion today, will be worth $15 billion 
by 1960 and $20 billion by 1964. 





Dealer Parley Set 
In Northern Calif. 


| 

| SAN FRANCISCO.—The annual 

Hillman Husky Makes Debut— meeting of the Northern California 
Rootes Motors has designed the Hillman Husky with the American suburban market) Motor Car Dealers Assn. will be 

in mind. The car carries a price tag of $1,445. The car has room for four passengers |held at the Fairmont Hotel here 

and can carry 560 pounds of baggage with the rear seats folded away. The new| March 17-18, according to Manager 

station wagon is said to deliver up to 40 miles per gallon of gasoline. !Amos Crowl. 
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AUTOMOTIVE AUTOMOTIVE NEWS PLATFORM 

. ¥* ¥ 1. Fair and equitable contracts between manufacturers and dealers in 
€ A motor vehicles, parts and accessories; 

. { 2. Every dollar of gasoline and oil taxes, collected by state and federal 
@ £ governments, applied to the building and maintenance of highways; 

R # 1 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 


News else in the world. 


What's Wrong in Retailing? 
It's Time to Find Out 


os auto business is moving so fast that you can see a 
viewpoint change on the wing. 





Not too long ago, most dealers took the position, with 
regard to a Federal investigation of the auto industry, that 
they didn’t want to wash their dirty linen in public. 


Now more and more we hear dealers saying—“Let’s 
plug for a U. S. probe. It’s the only way to get the factories 
to see themselves as we see them.” 


Has top management lost touch with the dealers? Is fac- 


tory management still basing factory relations on the con-| 


cept of the late ’40s that “we made millionaires out of those 
guys, and still they’re yelling?” 


Top management was envious of the days dealers spent on 
their yachts and blooded horses. But those days are gone. 
A few dealers may still have yachts, but the great majority 
are working so hard that they have little time for luxury. 





The retail auto business today is a brutal, hard-working | 


business. There’s no eight-hour day on the sales front. As 
one dealer put it, “If I put in as many hours on a drill press 
as I do in this office, I'd make a lot more money.” 


It’s time for top management to get around the country 
and talk with dealers on an individual, man-to-man basis. 
It’s time for management to have intelligent personal rep- 
resentatives visiting dealers to hear what they are saying 
when their hair is down. 


Maybe the blame isn’t all on one side. But certainly fac- 
tories and dealers are out of harmony. 


Time is moving fast, and, unless understanding returns, 
that dirty linen will soon be hung on the line for the public 
to see. 
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Events 


Dealer Conventions 
March 17-18—Northern California Motor 


Car Dealers fmcceee Fairmont 
Hotel, San Francisco, Calif. 

March 22—Brooklyn and Long Island Au- 
tomobile Dealers Association, Garden 


City Hotel, Brooklyn, N.Y. 
March 28-29?— Iowa Automobile Dealers 
— Ft. Des Moines Hotel, Des Moines, 


March 30 — Rhode Island Automobile 
Dealers’ Association Annual Banquet, 
Sheraton - Biltmore Hotel, Providence, 
R. 1 


Apr. 13-14—Automobile Dealers Assn. 
Indiana, Claypool Hotel, 
Ind. 

Apr. 
Assn., 
Ariz. 

May 5-7—North Carolina 
Dealers Assn., Pinehurst Inn, 


of 
indianapolis, 


17-19 — Arizona Automobile Dealers 
San Marcos Hotel, Chandler, 


Automobile 
Pinehurst, 


N.C, 
May 10-11—Massachusetts State Automo- 
bile Dealers, Statler Hotel, Boston, 


Mass 

May 21-23— South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. S 

May 23-24 — Idaho Automobile Dealers 

Assn., Boise Hotel, Boise, Ida. 

May 26-28—W ashington State Automobile 
Dealers Assn., Benjamin Franklin Hotel, 
Seattle, Wash. 

June 19-21—Michigan Automobile Dealers 
Assn., Grand Hotel, Mackinac Island, 
Michigan. 

Aug. 21-23 — 22nd Annual Convention, 
Automobile Dealers Association of West 
Virginia, Greenbrier Hotel, White Sul- 
phur Sprinas, West Virginia. 

Aug. 28-30—Kentucky Automobile Dealers 


Assn. — Hotel (Kentucky Lake), 
Hardin, 
Sept. iet-24th Annual State Convention, 


ansas Motor Car Dealers Assn., Broad- 
view Hotel, Wichita, Kansas. 
Sept. 16 — Nebraska New Car Dealers 
Association, Paxton Hotel, Omaha. 
Sept. 16-17 — New Mexico Automotive 
ee Assn., Nickson Hotel, Roswell, 


Sept. 18-20 — 32nd Annual Convention, 
lew York State Automobile Dealers, 
Inc., Saranac Inn, Saranac, N. Y. 

Sept. "19— Minnesota Automobile Dealers 
Association, Radisson Hotel, Minneapo- 


lis. 

Sept. 19-20 — Illinois Automotive Trade 
Assn., Pere Marquette Hotel, Peoria, Ill. 

Sept. 19-20—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee, Wis. 

Sept. 25-27—Tennessee Automotive Assn., 
Buena Vista Hotel, Biloxi, Miss. 

Sept. 26-27—Automobile Dealers Assn. of 
North Dakota, Fargo, N. 

Sept. 26-27—Pennsylvania Automotive As- 
sociation, William Penn Hotel, Pitts- 
burgh > 

Sept. 26-27 — Texas Automotive Dealers 
see, Shamrock Hotel, Houston, 


eum °98-20—37th Annual Conveation, New 
Jersey Automotive Trade Association, 
one . ia iameee Haddon Hall, Atlantic 
Ci . 

Oct. 9-10— New Hampshire Automobile 
Dealers Assn., Mt. Washington Hotel, 
aot Woods, N. H, 

Oct. 9-10—Georgia Automobile Dealers 
sree, Bon Air Hotel, Augusta, 


Oct. 9-11—Mississippi Automobile Dealers 
Assn., Buena Vista Hotel, Biloxi, Miss. 
ba 16-17—Oklahoma Automobile Dealers 

Assn., Mayo Hotel, Tulsa, Okla. 

Oct. 16-18 — National Used Car Dealers 
Association Annual Convention, Hotel 
William Penn, Pittsburgh, Pa. 

Oct. 23-25— Florida Automobile Dealers 
a, Sans Souci Hotel, Miami Beach, 


4. 

Oct. 26-28—Arkansas Automobile Dealers 
Assn., Moror Hotel, Little Rock, Ark. 
Nov. | — Connecticut Automotive Trades 
Association, 34th Annual Convention, 

Hotel Statler, Hartford, Conn. 

Nov. 6-8—Automotive Trade Assn. of Vir- 
ginia, Roanoke Hotel, Roanoke, Va. 
Nov. 4 — 20th Annual Convention, 
Automobile Dealers Association of 
_—, Tutwiler Hotel, Birmingham, 


Nov. 13-15 — Ohio Automobile Dealers 
Assn. genes Plaza Hotel, Cincin- 
nati, 


Jan. 28-Feb. 1—39%th Annual National Au- 
tomobile Dealers Association Conven- 
tion, Washington, &. c 


Dealer Auto Shows 


March—Lewiston Automobile Show, Lewis- 
ton Armory, Lewiston, Maine, 
March 15-20 — Flint Auto Show, Flint, 


Michiga 
March 162iwinnebogo County Automo- 
bile Show, Armory, Rockford, IHinois. 
Mareh 18-19—Uniontown Auto how, Fay- 
ette St. Dealers' Showrooms, Union- 

town, Pennsylvania. 
(See CALENDAR, Page 65, Col. 


3) 


20 Years Ago... 








Praying Dealership? 

The writer feels that many of 
the so-called ills in the automotive 
industry could be corrected with- 
out laws, legislation and unethical 
principles if the dealer had The 
Right Partner. 

Every dealer is offered that part- 
ner, Our Heavenly Father; but 
there have to be many conferences 
and talks which, in short, are pray- 
ers. Prayer is simply talking with 
God over the problems and events 
each day and believing that some- 
ithing better than we can do for 
ourselves will be done. 

This dealer, by the grace of God, 





need, so speaks from experience. 
As a dealer, most if not all the pit- 
falls of misfortune in operation 
have been experienced and espe- 
cially two important ones: Namely, 
doing a good job for the factory 
and going broke while doing it; do- 
ing a profitable business from the 
profit angle and almost losing a 
\franchise because of a poor vol- 





The Big Stories 


Chrysler announces addition of a traveler sedan, on a wheelbase 
of 133 inches, to its Airstream eight line. It lists at $1,225 f.o.b. Detroit 
. Plymouth adds a four-door business sedan to its 1935 line. The 


car is priced at $570... 


Engineers say that the increase in engine 
speeds from 2,400 r.p.m. up to the present 4,000 r.p.m. 


is likely to 


continue. Other trends are lighter reciprocating parts, higher com- 


pressions, better fuel distribution, 
design and better breathing characteristics of the engine. . 


improved combustion chamber 
. Nash 


prices on all Nash and LaFayette models have been reduced from 
$40 to $70. Reductions on Studebaker cars up to $60 also have been 


announced . . 


. Total number of General Motors stockholders for 


the first quarter was 350,663, compared with 350,164 in the fourth 
quarter of 1934 and 351,949 in the first quarter of 1934. 


—From the files of Automotive News. 








‘The Right Partner . . - 


This is an open forum for the discussion of any subject of interest to eur 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your rame with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


has been able to recognize this) 












YES, (T SAID SOMETHING ) 
(BOUT "AMERICAS N/FT/EST" 
AN’ "LIVE HERE AND LaaF’ 





ume job. These are familiar situa- 
tions to many dealers. 


Not all partners agree and you 
will not get everything you ask for; 
but, if it is asked for in the right 
spirit and for a good purpose, it 
will be granted at the appointed 
time much better than you ask for. 


You will have this Partner but 
not without your complete trust 
and not without many talks. The 
only real assurance you have is a 
promise from Christ to those who 
pray in faith that “All things what- 
soever ye shall ask in prayer be- 
lieving, ye shall receive.”—NortH 
CaROLINA DEALER. 

*” * = 


Buyers, Not Owners 

I just received a copy of the Feb. 
21 edition of Automotive News and 
read, with much interest, the re- 
port on Brazil, which is well done 
indeed. 


However, a misprint seems to 
| have slipped in on page 57, column 
| one, last paragraph, where it reads: 
“At present there are very few pri- 
vate owners of cars and trucks.” 


If “owners” were substituted by 
“buyers,” the statement would be 
more correct, because in fact the 
|great majority of cars as well as 
many trucks are owned by private 
parties. However, private buyers 
| are momentarily somewhat scarce 
due to the very high cruzeiro cost 
of new vehicles.—M. A. VERNIER, 
Rio de Janeiro. 

* +. * 


Great Help 


Having read Leo T. Parker’s le- 
| gal section for many years, I wish 
| to tell you how much I appreciate 
the many helps it has given me, 
and I have stated many times that 
this section alone is worth many 





times the cost of a subscription to 
AvuTOMOTIVE News.—C. E. WEBSTER, 
Webster Chevrolet Co., Cody, Wyo. 
















































































BENDIX LOW PEDAL POWER BRAKE—Specified by more car 
manufacturers than any other make, Bendix* Low Pedal 
Power Brake makes possible quick, sure stops by merely 
pivoting the foot from the go to the stop control. No need to 
lift the foot and exert leg power to bring the car to a stop. 
Result—more driving comfort, less fatigue and greater safety! 
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A good reliable 


SOULrCe 


FOR AUTOMOTIVE COMPONENTS 


Because of long experience, serving 
many customers, 


Bendix Products Division can apply 
much of the combined know-how 
of the automotive industry 


to any specific project 
in the design and manufacture of 
automotive components. 


a linac cea = ince estan nthe clic a Linc 


BENDIX LINKAGE TYPE POWER STEERING—Because Bendix* 
Power Steering is of the linkage type, manufacturers find it 
especially adaptable for production line installation without ex- 
tensive engineering changes. Manufacturers can now meet the 
ever-increasing demand for power steering more efficiently and 
more economically with Bendix Linkage Type Power Steering. 


*REG. U.S. PAT. OFF. 


BRAKES « POWER STEERING » POWER BRAKING + CONSTANT VELOCITY UNIVERSAL JOINTS » HYDRAULIC REMOTE CONTROLS 


BENDIX strc SOUTH BEND 2%". “2D soyH 


AVIATION CORPORATION 


Export Sales: Bendix international Division, 205 E. 42nd $t., New York 17, N. Y. 
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Says Cost-Conscious Dealer: 





Volume, Economy Spell Profits 


By William Hackman 
Staff Correspondent 


ROCHESTER, N. Y.—Profits are 
available for the auto dealer who 
will pare off the fat and work for 


volume sales, says Elmer H. Taylor, 
comptroller and acting general 
manager of Heinrich Motors Inc., 


oldest Rochester dealership selling 


Chevrolets. 

Profits to a great extent can be 
determined only by trimming costs, 
he contends—costs that in many 
cases are still high from the im- 


mediate postwar years. The cost of | 
selling the new car, for instance, | 


‘To Hear Yarnall 


can be reduced by creating a sales 
staff that produces more sales per 
man, he said. 

The way Heinrich is doing this, 
says Taylor, is by building up a 
new and different sales organiza- 
tion. Salesmen now take part in 
a periodic training course aimed 
at increasing their efficiency. The 
salesmen are learning to handle 
both new and used cars—this in a 
company that in a metropolitan 
area of a half-million stands sec- 





steals the scene from the scenery... 


original trim woven with Enka’s 





JETSPUN, Enka’s color-injected 


rayon filament yarn: 
Jetspun white 


Jetspun dove grey 
Jetspun blue 


_Jetspun peacock blue 


Jetspun kelly green 


Jetspun cypress green 


Jetspun crimson 
Jetspun maroon 
Jetspun pink 
Jetspun beige 
Jetspun beaver 
Jetspun 


cordovan 
Jetspun primrose yellow 


Jetspun gold 
Jetspun jet black 


and more to some! 


ond in sales among Chevrolet 
dealers. 

No new salesmen of the desirable 
type are available, so Heinrich is 
training its own staff. The sales- 
man profits incentive program is 
revised annually, with the 1955 sales 
plan favoring the volume salesman. 


More attention is being given to 
the various departments. Whole- 
sale parts business is being pushed 
hard, as are service station oper- 


N. Y. Old Timers 


NEW YORK. — Frank H. Yar- 
nall, president of National Automo- 
bile Dealers Assn., will be guest of 
honor and speaker Apr. 18 at the 
13th annual luncheon meeting of 
the New York metropolitan coun- 
cil, Automobile Old Timers. 

The meeting will take place in 
the Hotel Roosevelt, it was an- 
nounced by A. A. Lally, president 
of the Council. 


The most beautiful sight is inside the car, when the interior trim is woven with Jetspun. Jetspun, 
Enka’s new High-Tenacity rayon filament yarn, makes possible auto trim of eye compelling 
beauty. Longer-lasting beauty, too, because High-Tenacity Jetspun is measurably stronger than 
.and because the color is jet propelled into the viscose solution even aoe 


Jetspun standard.. 
the yarn is formed! 


Styled by Howard Ketcham, famed color engineer, Jetspun colors may be used singly or in 
multiples, to produce an almost infinite variety of shades to harmonize or contrast with—or 
exactly match—the high-fashion exteriors of today’s smartly styled new cars. For example, a 
weave of white, crimson and blue blends with the new fuschia exteriors. Beige, cordovan, dove 
grey and shamrock green harmonize with the new bronze. 
Right now—America’s foremost mills are producing a variety of fabrics woven with Enka’s 
High-Tenacity Jetspun. See them now. And consult the mills about exclusive designs and weaves 


to your specifications. 


Write or phone us for — infoosation on Jetspun’s potentialities in your business. 
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| voting the added funds to news- 





ations. A tight control system rules 

the repair department, with an) 
overseer shunting customer cars to! 
idle stalls or specialized mechanics | 
so that mechanics work efficiently | | 
and customers get their repairs 
without undue delay. 

Advertising schedules are being 
revised this year, with less at- 
tention to what Taylor terms 
high-priced ads such as on tele- 
vision. He favors newspaper me- 
dia, and while he is reducing 
some forms of advertising, he is 
increasing the overall budget, de- 


paper ads. 

“We want volume sales,” says| 
Taylor. “If we have a prospect who| 
is wavering, and if we can see any 
profit in the deal, we take it.” 

Used-car expenses are being re-| 
duced in some instances by trim-| 
ming the cost of putting the car in| 
condition to be resold. The average 
cost of working over the old car is 
$130; this is being cut by following) 
new policies such as replating a 
rusty bumper instead of replacing 


JETS 





AMERICAN ENKA CORPORATION 


206 Madison Avenue, New York 16, N. Y. MU 9-0510 
428 Jefferson Standard Bldg., Greensboro, N. C. 
2001 Industrial Bank Bldg., Providence, R. L 


mokers ef reyen and aylon 
for textiles end iadvstry 


| rather than putting on retreads. 





Nash Uses yer Ad— 


This full-color spread is being used by Nash to introduce its 1955 models, which 
will be shown by dealers starting Thursday (Feb. 17). Headlined “American Motors’ 
Hot New ‘55 Nash,” the ad uses news-type illustrations and text. It highlights the 
new V-8 engine of the Ambassador. 








it, or cutting treads on the old tires; field, according to Taylor, and in 
this he is backed up by independ- 
dent dealers. In the past four 
years he has not knowingly lost 
a sale to an independent, he says. 
Not a high percentage of pros- 
pects go to the small-town deal- 
er, either, he contends. Rather, 
the major opposition comes from 
the other Chevrolet dealers in the 
city. 

One of the top Heinrich salesmen 
says one of the first things he asks 
the prospect is the part of the city 
he is from. If it looks as though 
the prospect is making his first stop 
at Heinrich, the prospect is told to 
first make the rounds and come 
back with his list of offers. 

If Heinrich appears to be near the 
end of the prospect’s round, how- 
ever, the salesman quotes his top 
tradein price, figuring the prospect 
won't return and had better be 
given the best offer at once. 


Little opposition is noted in 
Rochester in the discount sales 


PUN 


7 Carriers Lose 
Appeal Against 
Ohio Axle Tax 


COLUMBUS, O. — An appeal of 
seven out-of-state carriers against 
highway-Use tax assessments total- 
ing nearly $214,000 hag been re- 
jected by the Ohio Board of Tax 
Appeals. 

The carriers had contended that 
Ohio’s axle-mile tax was unconsti- 
tutional, that reciprocal agree- 
ments with other states exempted 
them from the tax and that reci- 
procity provisions of the tax also 
made them exempt. 

The board said it could not de- 
clare any act of the Legislature 
unconstitutional and ruled that re- 
ciprocal pacts did not cover the 
highway-use tax. 

The carriers involved were 
George F. Alger Co., Commercial 
Carriers, Inc., and Transamerican 
Freight Lines, Inc., all of Detroit; 
Central Truckaway System, Inc., 
Louisville; Hennig Freight Lines, 
Inc., Winston-Salem, N. C.; West 
Penn Forwarding Co., Pittsburgh, 
and Crawford Transport Co., Inc., 
Huntington, W. Va. 


Dealer Wins Stay 
In S.C. Tax Case 


GREENVILLE, S. C. — James J. 
Boyd, local auto dealer, has pleaded 
nolo contendere in Federal Court 
to an indictment charging evasion 
of income taxes totaling $99,457.41 
from 1946 to 1949. 
| Judge Ashton H. Williams granted 
a defense motion for a 90-day post- 
|ponement of judgment, over Gov- 
| ernment objections. 

Judge Williams said he would 
examine the case with a view to- 
ward looking for fraud.” 

The indictment alleges Boyd 
claimed his 1947-1949 income was 
$11,152.96, on which he paid $1,119.54 
in taxes, when his alleged income 
was $229,844.58 with a tax of $100,- 
576.95. 


Sicanoff Starts Firm 
Paul J. Sicanoff is president and 
Warren F. Stuesse general man- 
ager of a new Chrysler-Plymouth 
dealership, Town & Country Mo- 
tors, Inc., 950 N. Meridian St., In- 
dianapolis. 








We hammered ten nails each into four new Tubeless 
DeLuxe Super-Cushions and mounted them on a Jim- 
mie Lynch Death Dodger car. Then a stunt driver 
raced this car off a ramp—zoomed into space—came 
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All-New Tubeless Super-Cushions 


REDUCE PUNCTURE 
FLATS 80%! 


down with the impact of a pile driver on the landing 
ramp you see above! Total damage: One shaken driver! 
No puncture flats! No air lost! 

Goodyear’s exclusive 3-T Cord and Grip-Seal con- 


struction make this kind of puncture protection possi- 
ble. If a nail should enter a new Tubeless DeLuxe 
Super-Cushion, it’s gripped like a vise. The air stays 
locked in until the nail is removed. 


Goodyear’s exclusive 3-T Cord and Grip-Seal construction 
make possible the ultra-modern tubeless tire! 


Taxi fleet owners report that, in many months of all- 
road driving, cabs equipped with Tubeless Super- 
Cushions had less than % the number of puncture 
flats normally experienced with other tires. 


To produce a tire that reduces puncture flats by 80% 
in 54 million miles takes the world’s most durable tire 
cord—3-T Cord—plus Grip-Seal construction—and 
only Goodyear has it. 


In its exclusive and patented 3-T process, Goodyear 
triple tempers cord sinews and integrates them with 


improved rubber compounds under Tension, Tempera- 
ture and Time—unifies rubber and fabric with Grip- 
Seal construction to produce a tubeless tire body that’s 
completely airtight—the strongest ever made. Plies 
are stronger, livelier, more durable — effectively con- 
trol “‘growth” and prevent tire damage. 


These new tubeless tires will fit present wheels. They 
give motorists new freedom from flats — greater pro- 
tection against blowouts, and a smooth, quiet ride. 
Goodyear, Akron 16, Ohio. 


More people ride on Goodyear tires than on any other kind! 


Mie. 


(GOOD*-YEAR ) 


Se 


TUBELESS DELUXE SUPER-CUSHION BY 


GOODsY 


FAR 


Super-Cushion, T. M.——The Goodyear Tire & Rubber Company, Akron, Ohio 
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Used-Car Dealer News... 


Promotion 
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Program 


Eyed in Philadelphia 


PHILADELPHIA. — About 150 
used-car dealers attended a re- 
gional conference sponsored by the 
Philadelphia Used Car Dealers 
Assn., Inc. 

Dealer enthusiasm was evi- 
denced for a type of program 
adopted by the Little Ferry (N. 
Jd.) Used Car Dealers Assn., ex- 
plained by its president, Murray 
Rotherberg. 

Under this program, al] used-car 
dealers meeting a certain standard 
of merchandise and selling ethics 
are permitted to display and use in 
their sales message the associa- 
tion’s decal and warranty. 

Philadelphia dealers attending 
the meeting requested the PUCDA 
office to work out a similar pro- 
gram for immediate use in the 
Philadelphia area, with only par- 
ticipating dealers entitled to the 





use of such advertising and sales 
aids. 

It was suggested that the cost 
of such a program be pro-rated 
among participating dealers. 

A legal panel of Raymond 
Dickey, National Used Car Dealers 

Assn. counsel; Harold M. Rappe- 
port, PUCDA counsel, and Samuel 
M. Rosenzweig, Western Pennsyl- 
vania Used Car Dealers Assn. coun- 
sel, discussed dealer laws at the 
national, state and local levels. 

Dickey warned of what he ealled 
concealed attempts to pass “auto- 
mobile anti-bootlegging bills, which 
would have given the new-car 
manufacturers certain powers to 
prevent the sale of new cars to 
anybody other than franchise 
dealers.” 

The bills, he said, were intro- 
duced in the House and Senate 
and “only through a concerted 


Acie dedorliaaicariliones 
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i 
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| 
effort were we able to defeat | 
them.” 


The post-luncheon meeting con- | 
sisted of an auto-auction panel fea- 
turing Jacob Ruhl, Manheim Auto | 
Auction; William McCausland, Val- 
ley Forge Auto Auction; Ray Mills, 
Becker-Mills Pontiac, president of 
Philadelphia Auto Trade Assn.; 
Harold B. Robinson and Sam 
Fishman, Harold B. Robinson Sales 
Auction, and Marty Keenan, Berry | 
Brothers Auction. Lawrence P. 
Ross, L. P. Ross Autos, was the| 
moderator. 





Shorten Expands 


SCRANTON, Pa. — Shorten Mo- 
tor Co., used-car lot, has purchased | 
four connected buildings on Wy- | 
oming Ave. for $50,000. 

em se = 


Kentucky Dealers Praised | 


For Stolen Car Recovery 
LOUISVILLE. — Edward Boyle, 
special agent in charge of the local 
Federal Bureau of Investigation, 
praised cooperation of used-car 
dealers in recovering stolen autos. 
Speaking to the Kentucky Assn. 
of Used-Car Dealers, Boyle asked 
for continued aid and advised the 
dealers to be alert and report to the | 


i 
; 
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and popularity | 


every day! 
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“If you want to aim for our 
top, son, yowll have to get off 
your bottom!” 





FBI any suspicious persons trying 


to sell cars. 


Ferris, Hammister to Open 
Auto Auction in Buffalo 


BUFFALO. — What is billed as 
the only wholesale auto auction in 
the Buffalo area will be opened at 





the new DE SOTO 


; ‘ + 4 


Another reason why it pays 


> + 


to be a DeSoto-Plymouth dealer 
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2224 Union Rd., Cheektowaga. 

The auction will be operated by 
Thruway Auto Auction, Inc., with 
Louis J. Ferris and Oliver Ham- 
mister ag principals. Ferris said 
the auction will be held once a 
week on Saturdays, and perhaps 
more often later on. 

. & s 


Dealer Fights Court Ban 


On W. Va. Used-Car Lot 


CHARLESTON, W. Va. — Andy 
Williams Co., Bluefield, has asked 
the State Supreme Court to reverse 
a circuit court injunction directing 
the firm to stop selling used-cars 
on a lot in suburban Beaver Pond. 


Residents near the location won 
the court ban by alleging noise and 
lights from the lot bothered them 
and depreciated the value of their 


property. 
* 2 t 


Dealer Co-Op Purchases 


Louisville Auto Auction 


LOUISVILLE.—Dealers Automo- 
bile Auction, Inc., a co-operative of 
used-car dealers, hag purchased 
Louisville Auto Auction, Inc. 

Officers of the new company are 
Roy T. Snider, president; William 
O. Denning, vice-president; Robert 
Schreck, secretary, and Sid M. 
Feree, treasurer and manager. 
Auctiong will be held Mondays and 


Tuesdays. 
» 


Auto Appraisal Service 


Started in Providence 

PROVIDENCE. — (UTPS) — 
Nicholas Sollecito jr. formerly 
with Fleetwood Motor Sales here, 
has started an auto appraisal 
service at 669 Charles St. 

The firm has been named Auto- 
mobile Appraisers and Counse- 
lors of R. L. and is believed to be 
the first of its kind in New Eng- 
land. 


* * * 


Durham Auto Auction 


To Reopen March 16 


DURHAM, N. C. — Plans to re- 
open Durham Auto Auction March 
16 have been announced by J. B. 
Leathers. 

The auction, he said, will be held 
in a new building at 1315 E. Geer 
St. with 86,000 square feet of indoor 
space. , 

* * * 


Cleveland Firm Launched 


CLEVELAND.—Cy Bornstein and 
Norton Comp have opened a used- 
car concern at 6620 Euclid Ave. 
Bornstein formerly was used-car 
manager for the Cole Chrysler- 
Plymouth dealership. 

= *~ © 


Daskaloses Cut Holdings 


PORTLAND, Ore.—John and Bill 
Daskalos, used-car dealers, have 
sold their interests in Fundings- 
land Motor Co., Bend, Ore., and in 
Sexton Motor Co., Pasco, Wash. 
They will continue their operations 


in Portland. 
a 


Legislative Developments 


Discussed in Tacoma 


TACOMA, Wash. — Speakers on 
new ideas in auto advertising and 
promotion were heard last week at 
a meeting of the Pierce County 
Used-Car Dealers Assn. 

The 40-member, three - year - old 
association also discussed legisla- 
tive developments at the current 
session in Olympia. Speakers in- 
cluded Ralph Rosenberg and George 
Sherrod. 


” + 
Thief Takes ‘Worst? Car 
LOUISVILLE. — James McEwen, 
owner of Fifth Street Auto Sales, 
reported to police that a_ thief 
broke open his office and took igni- 
tion keys to 14 autos on the lot. 
“But he drove off with the worst 
car on the lot,” said McEwen, “a 
1942 model worth $50.” 
* * s 


K. C. Gunmen Take Gem 


KANSAS CITY.—Ira G. Hamil- 
ton, operator of Kansas City Auto 
Auction Co., 1900 Truman Rd., was 
robbed of a three-carat diamond 
ring in his driveway by gunmen 


who had followed him home. 
ae * om 


Fitness Report Urged 
OTTAWA, — The Ontario Legis- 
lature’s Highway Safety Commit- 
tee has recommended that used- 
car dealers be required to supply a 
certificate of “mechanical fitness” 
with every vehicle they sell. 
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Opens every door to 


CUSTOMER SATISFACTION! 
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The completely different motor oil 
x that changes complaints to compliments . . . develops 
5 eget Ve profitable service traffic, bigger profits on new and used cars! 


\ dn’ sell Sell Pennzoil With Z-7 and you sell satisfaction that Helps Sell Used Cars Faster, More Profitably— 
‘ , they ne ol! was mn 3 leads to confidence in you. ..that brings customers back Pennzoil with Z-7 will help you sell more used cars at 
\ es stselt nt with Z- . to you regularly for service—not only lubrication but higher prices. Put it in the crankcases of your used [i 
i sold ' 4 nz ing such | all maintenance service—and for their next cars! cars and you can demonstrate them without fear & 
1 change nging caus “ This advanced motor oil actually improves engine that noisy valves, hard starting or sluggishness will 4% 
«valve was gian’t sell “b Pear \ performance so noticeably your customers can feel and kill a sale. Pennzoil with Z-7 keeps them like new— 
. ws o ran case 15 mil : H hear the difference. No more sticky, clattering valves full of pep and power—and fully protects them against 
| filled 7 Valve 1ooseh quiet» orew \ to make engines run rough and wear excessively. Gone rust between starts! 
: with — motor yd the car 1 are combustion chamber deposits that steal power and - 
: - a new. We oni? \ waste gasoline. 
5 \ days jater! 1G LB0POLP: a More Service Profits, Increased Absorption — 
\ : en Long-lasting Pennzoil with Z-7 keeps engines running 
er el clean and smooth as new—unlocks the precious horse- 
rook! opt 
o keep. s why ifferen satisfies! 
> | . Tee a You'll see this satisfaction reflected in increased serv- 
; Dynamometer test shows 8 horse- | ice traffic. And because Pennzoil with Z-7 solves today’s 
; Power gain after changing ' most aggravating engine problems, you'll see substan- 
5 | the oil to Pennzoil with Z-7! : tial savings in costly mechanical tune-up time that 
= | “Changed the oil—idled for 20 min- | actually boost your profits. Add them up: more serv- 
Ss | utes and put the car back on the ice traffic; more profitable service jobs; extra needed 
fm = | dynamometer. Horsepower to the : services you can sell once a car is in your shop .. . plus 
“s | rear wheels ae 8 hp. oe ! important profits on this new kind of oil itself! You get TH =o 
By | ciarical adjustments bad been | mare service income to abworb overhead expense and * Jouugh-Film, 
se ! Pennzoil with Z.7!” save more of your profits on new car sales. iW L 
tq =| D.W.Buirawy,Sr., Amarillo, Texas | Get the full profit story! Write direct to ~ Rol 
We 2 «L------------------------ 4 THE PENNZOIL COMPANY * Pune pensvevania 
on ©1955, The Pennzoil Company, Oil City, Pa., EXECUTIVE OFFICES OIL CITY, PA. 


Member Penn. Grade Crude Oil Assn., Permit No. 2 


~ 
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Student Engineers Visit U. S. Rubber— 


Nearly 350 members of the student activity committee of the SAE's Detroit chapter 
were guests of the Detroit plant of U.S. Rubber Co. At a dinner meeting they heard 
an address by Dr. E. H. Wallace, assistant to the director of tire research, on “High- 
Speed Operation of Tires.” 





The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 
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Auto Roots in Soil 


Dozens of Agricultural Products Used 
In Building Cars, Trucks 


DETROIT. — Final assembly of 
cars and trucks is now carried on 
in 25 states, but the roots of auto- 
motive manufacture are spread far 
more widely in American life. 

In varying degrees, the mines, 
wells, quarries, forests, farms and 
factories of every state combine to 
supply the necessary elements of ? 
modern vehicle. 

Automotive production has en- 
couraged the development of new 
materials for old needs and, 
equally as important, new uses 
for old materials. Typical of this 
latter function has been the grow- 
ing use of farm products in auto- 
motive factories. 

The science of chemurgy—adap- 
tation of farm products to indus- 
trial uses—is still in its infancy, 
but the automotive industry already 
takes a multi-million dollar annual 
slice of American farm production. 

This increasing automotive use 
of farm products has opened a two- 
way street. While the farmer has 


RMSTRONG TIRES 
Knock-Out Punch for Skids! 


rec TUBELESS TIRES 


CALIF. © ARMSTRONG EXPORT DIVISION 20 E. 50 ST.. NEW YORK, N.Y 


nSS< | (to make 


found larger markets and expanded 
income, makers of cars and trucks 
have ‘found in the farmer a grow- 
ing market for their output. 


Dezens of agricultural products 
and their derivatives are found 
in every vehicle, while still oth- 
ers are used in the manufactur- 
ing process. A partial list would 
include: 

Cotton—Used in batting, sheeting 
and fabrics, in parts such as timing 
gears, in plastics, safety glass, con- 
vertible tops, paper, artificial 
leather, electrical insulation and 
felt. 

Corn—The source of butyl alco- 
hol, solvents, core binder for the 
foundry, textile sizing and molded 
plastics. 

Wool—Goes into such things as 
upholstery, floor coverings and 
gasket materials. 

Wood—A constituent of sound 
deadeners, solvents, paper board 
and shipping cartons. 

Cattle— Provides leather for 











emi 
line stop. 


Here’s the greatest merchandising advertising in tire history! Yes, in just 10 seconds, you 
can dramatically demonstrate how Armstrong’s “Ounce of Prevention” Safety Discs deliver 
skid protection no other tire offers. Take advantage of this sensational campaign featured 
on TV, Radio and in America’s best read magazines. Tie-in with Armstrong for socko sales! 


WEST HAVEN & NORWALK, CONN, © NATCHEZ, MISS. © DES MOINES, IOWA © SAN FRANCISCO, CALIF. © ARMSTRONG EXPORT DIV. 20 E. 50 ST., N.Y., N.Y.' 





such varied purposes as indus- 
trial belting and upholstery, as 
well as glues, greases, 

soap chips and stearic acid for 

rubber compounds. 

Soy Beans—Supplies oil for auto- 
motive finishes, glycerin, molding 
plastics, adhesives, paper sizing anc 
glues. 

Flax—Yields core oils, soft soap. 
glycerin and paint thinners. 

Tung Oil—For finishes and brake 
linings. 

Hogs—Source of lard oil, bristles 
and oleic acid for soluble oils. 

Wheat—Used in foundry starch, 
and wheat straw for fiber boards. 

Pine Pitch — For turpentine, 
solvents, resin, adhesives and 
finishes. 

Sugar Cane— Produces alcohol. 
solvents and insulating materials. 

Beeswax—Used in soldering and 
as an imbedding compound. 

Mohair—For upholstery. 

Industrywide consumption of 
some of these products in 1952 was 
estimated at: Cotton, 460,480 bales 
from 763,000 acres; wool, 21.6 mil- 
lion pounds from 2.6 million sheep; 
mohair, 203,000 pounds from 38,000 
goats, and corn, 2.2 million bushels 
from 54,500 acres. 

The value of these four items 
was estimated at more than $95 
million. The industry also used 
553,000 cattle hides for which no 
dollar estimate was available. 

One automotive company, in ad- 
dition to its share of these agricul- 
tural products, reports annual con- 
sumption of 736,000 bushels of soy 
beans, equivalent to 37,000 acres. 
The “automotive acreage” of corn, 
cotton and soybeans alone would 
make a farm larger than the state 
of Rhode Island. 

Production of automotive vehi- 
cles requires the blending of many 
skills and talents among which 
those of the farmer are not the 
least. 


U.S. Rubber Chief 
‘Predicts Rise of 
Sales, Profit in 755 


DETROIT. — Higher sales and 
greater profits this year were pre- 
dicted last week by H. E. Hum- 
phreys jr.,.chairman of U. S. Rub- 
ber Co. 

The sfirm’s 1954 profit totaled 
$27,958,902, compared with $32,732,- 
300 in 1953, a drop of 14.6 percent. 
Net sales were $781,574,240, or 6.8 
percent below the 1953 total of 
$838,451,068. 

Humphreys reported that de- 

clines in defense business and sales 
of civilian goods, combined with 
higher costs and wages, were re- 
sponsible for the reduced profit 
| last year. 
U. S. Rubber last year spent $31,- 
|689,000 on plant expansion and 
modernization. Humphreys also 
said that research expenditures in- 
creased 20 percent, following the 
| policy of basing scientific effort on 
|future opportunities for growth 
|rather than on present levels of 
| sales. 


Martin to Direct 
Chrysler Marine 


DETROIT. — William A. Martin, 
formerly works manager of the 
marine and industrial engine divi- 
sion of Chrysler 
Corp., has been 
elected vice-presi- 
dent and general 
manager of that 
division, accord- 





in charge of the 
subsidiary opera- 
tions. 
A a" joined 
Marti rysler in 1942. 
Until 1945, he was 
chief inspector of the assembly and 
spare parts divisions of the Dodge 
Chicago plant. At the end of the 
war he become production manager 
for a farm machinery manufactur- 
ing company, but returned to 
Chrysler in 1952. 
In 1954 he became works man- 
ager of the marine and industria! 
| engine division. 





W. A. 





Nash Signs Ostolz 
Gravois Motor Co., headed by 
William W. Ostolz, is a new Nash 
dealership at 4728 Gravois, 
Louis. 





St. 
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6 roads to extra profits... 
with the Universal Jeep’ and Willys 4-wheel-drive utility vehicles 


Here are six advantages you’d enjoy as dealer for the ‘Jeep’ family of 4-wheel-drive vehicles: 


1. Freedom from competition: Only Willys Dealers have the ‘Jeep’ family ...no worries about “wheeling 
and dealing” competition down the street. No loss of markets during winter months—no lost dollars. 


2. High resale value: The average 2-year-old Universal ‘Jeep’ commands 86.5% of purchase price—your 
assurance of customer satisfaction and profitable deals when you wash out ‘Jeeps’ taken in trade. 


3. High percentage of clean deals: Nearly half the sales are made without trade-ins —full profit is 

| attainable on each sale. 

: 4. High service absorption: Even with its famed ruggedness, the ‘Jeep’ family requires more frequent service 
than passenger cars because of its daily use in business ... and most service jobs come back to the dealer 
instead of the independent garage. 

5. Lowest-priced 4-wheel-drive trucks: As the lowest-priced 4-wheel-drive truck in America, the ‘Jeep’ 
Truck has the inside track in the growing trend toward 4-wheel-drive trucks in business, industry and agriculture. 

6. Plus profits from special equipment: You'd sell more than 50 kinds of additional special equipment 
with profitable “extras” on many original sales. And, every time the owner has a new job to do, he becomes a 
prospect for a new piece of equipment. 


More than 450 dealers have signed up recently to sell 
the Universal ‘Jeep’ and Willys 4-wheel-drive vehicles... 
after getting the facts. To see what these facts can 


a a 
mean to you, contact Dealer Development Department, The ye family of 4-wheel-drive vehicles 
1 Willys Motors, Inc., Toledo, Ohio. @ Willys Motors Inc. 
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AUTOMOTIVE WASHINGTON 
New Renegotiation Law 


Urged by President 


By William Ullman 
ashington Correspondent 
ee ee oes, of the renegotiation law which expired 

at the end of last year is being sought by President 
Eisenhower in an effort to cut the final cost of the mobiliza- 
tion program. In a special message to Congress last week 
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the President urged that provisions of the act be extended, 
0 


for two years, or at leaast t 
Dec. 31, 1956. 


During World War II the 
law operated to save the Govern- 
ment billions of dollars by permit- 
ting it to renegotiate original con- 
tracts with munitions producers, 
resulting in the ultimate cost being 
less than first was estimated. 

Despite “major improvements” in 
the Government’s contracting and 
price redetermination operations, 





the President told Congress, there 








William Ullman 





nevertheless re- 
mains an area in 
which only rene- 
gotiation can be 
effective to “as- 
sure that the 
United States gets 
what it needs for 
defense at fair 
prices.” 

“As a nation,” 
said the Presi- 


ognize that so long as defense 
expenditures represent more than 
half of the national budget, we 
must do everything in our power 
to see to it that the maximum 
return is received for each dollar 
spent. 

“On the other hand, we must also 
be careful not to interfere unwisely 
in the traditional commercial rela- 
tionship between the Government 
and its suppliers.” 

Meanwhile, a new approach to 
Federal spending was proposed by 
46 senators in a bill designed to 
give Congress annual control over 
what the Government should spend 
each year both from old and new 
appropriations. 


A revised version of the so- 
called single appropriation bill, 
which has been previously ap- 
proved four times by the Senate 
Rules Committee—twice by a Re- 
publican majority and twice by a 
Democratic majority—and twice 
passed by the Senate was intro- 
duced by Sen. Harry Byrd, Vir- 
ginia Democrat, and 45 co-spon- 
sors. 

The new version of the legisla- 








3 More Race Drivers 


Enter Hall of Fame 


WASHINGTON. — The Ameri- 
can Automobile Assn. contest 
board last week announced selec- 
tion of three race drivers of the 
1911-1920 era for the Hall of 
Fame. A total of 17 drivers have 
now been named. 

Tommy Milton, Detroit, serving 
as Mobilgas Economy Run ref- 
eree, is the only living driver 
honored. The others were Bob 
Burman, who died in a Corona 
(Calif.) race in 1916, and Dario 
Resta, who died in Brooklands, 
England, in 1924. 





over the whole body of annual obli- 

gations for Federal expenditures. 

New appropriations requested for 

this year’s voting were $58.6 billion. 
+ * * 


Fairless Praises Automation 

M ASS technological unemploy- 
ment will not be a product. of 

automation, according to Benj. F. 


tion, differing in many respects! Fairless, chairman of the board of 


from the previous effort, was de-|U. S. Steel Corp., who denounces 


dent, “we rec- | signed to give to Congress control! claims that additional mechaniza- 








Beauty matches brawn 
in wheels by Kelsey-Hayes 


Great strength and smooth-rolling performance have been engineered into 
wheels of striking beauty. Wherever they’re seen—on everything 
from the family passenger car or station wagon to rakish sports 
cars and sleek, luxury limousines—wheels by Kelsey-Hayes are 
as flashing in beauty and performance as the cars that roll on them. 
Kelsey-Hayes Wheel Company, Detroit 32, Michigan 
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KELSEY 


World's Largest Producer of Automotive Wheels 


Wheels, Brakes, Brake Drums, Special Parts for all industry 
McKeesport, Pa....los Angeles... Windsor, Ont., Canada... Davenport, Ia. (French & Hecht Farm implement and Wheel Div). 
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. 9 Plants — Detroit and Jackson, Mich.... 








tion — or automation — will cause 
unemployment. 

“The time has come to nail 
this vicious propaganda for the 
miserable fraud it is,” he de- 
clared. 

Familiar examples of automation 
in recent years, Fairless said, show 
that in each case the number of 
jobs has increased rather than di- 
minished. He pointed out: 

Despite the widespread installa- 
tion of dial telephones, the number 
of operators increased 79 percent 
between 1940 and 1950. 

Between 1940-1950 the number of 
accountants increased 71 percent 
despite the development of auto- 
matic business machines and new 
electronic brains. 

In the automotive industry, where 
mechanization has flourished, the 
number of employes doubled in 14 
years. Automobile mechanics and 
repairmen increased 75 percent. 

For every job in the motor-car 
industry it is estimated five were 
created in allied fields. 

Automation, said Fairless, is 
looked upon as a “menacing word,” 
yet, he added, “there is nothing 
new about automation except the 
word itself. The facts of automa- 
tion—and the mechanics of it—are 
older than our own American Re- 
public.” 

The main trouble, he pnioted out, 
is that “automation conjures up 
visions of a wholly automatic fac- 
tory where machines with super- 
brains will grind out products with- 
out any human payroll whatever.” 

* * +. 


Ike Trade Bill Criticized 


ILE three members of the 

Senate Finance Committee — 
an Eisenhower Republican and two 
Democrats—voiced criticism of the 
pending reciprocal trade agree- 
ments legislation the other day, 
three Cabinet members made per- 
sonal appeals to the group for ap- 
proval of the House Dill. 

The critical three included 
Senators Flanders, Vermont Re- 
publican; George, Georgia Demo- 
crat, and Kerr, Oklahoma Demo- 
crat. 

The three Cabinet members were 
Treasury Secretary Humphrey, De- 
fense Secretary Wilson, and Labor 
Secretary Mitchell. 

Secretary Wilson in a statement 
to the finance committee renewed 
a —— first made to the 
House Ways and Means Committee 
that “broadening trade in non-stra- 
tegic items with the Communist 
block may at some time help to 
promote some basic understanding 
that will ultimately contribute to 
peace in the world.” 

Wilson also told the committee 
that he is “not worried” that there 
is any danger of the President’s 
trade program causing unemploy- 
ment in the United States. 

“We are going to have a tre- 
mendous market of our own,” he 
said. “My worry is about the rest 
of the free world getting up to 
our standing of living so that the 
Communists won’t be able to take 
over.” 

Secretary Mitchell assured the 
committee that the trade program 
will not cause unemployment and 
on the contrary will contribute to 
the welfare of American workers. 

The U. S. must keep its economy 
strong and dynamic and sound to 
aid international trade, Secretary 
Humphrey told the committee. Ar- 
guing for extension of the trade 
act, Humphrey said that foreign 
countries are concerned with the 
long-range trend of U. S. commer- 
cial policy, hence a three-year ex- 
tension of the trade program would 
assure some continuity. 

Incidentally, American automo- 
bile manufacturers have not testi- 
fied directly during the reciprocal 
trade hearings, but as members of 
a foreign trade organization they 
have approved the extension in a 
broad sense, with some _ restric- 
tions. 

* * 7 


Economist Hits GAW 


CCORDING to Dr. Emerson 

Schmidt, director of economic 
research for the U. S. Chamber of 
Commerce, adoption of the guaran- 
teed annual wage “might sharply 
restrict the creation of new jobs 
now urgently needed because of 
population increases.” 

Dr. Schmidt said the prospect 
of paying guaranteed wages with- 
out a guarantee against losses 
would discourage establishment 
of new industries as well as ex- 

(See ULLMAN, Page 60, Col. 3) 





_ Created for today’s higher powered cars 
____destined to be a best-seller! 


The market for oil made especially for 
today’s higher powered engines is growing 
fast! And, the best way to serve this growing 
market—15,000,000 cars by the end of 1955 
—is with new Quaker State Super Blend 
Motor Oil. 

This great new oil is refined from 100% 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. @* 


Pure Pennsylvania Grade Crude Oil—the 
world’s finest! Then blended with the most 
modern anti-rust, anti-corrosion, anti-wear, 
and detergent additives. Super Blend is an 
SAE 10W-30 HD Oil—an all-weather oil 
with the Miracle Film. It keeps engines 
clean—stops power-robbing ping and knock. 


It’s the only all-weather oil with Quaker 
State endurance—that Quaker State quality 
all motorists like. 

Yes, the trend is to higher powered cars. 
And the trend is to Super Blend! It’s the 
oil you can sell with confidence, pride, 
and profit. 


MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
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Roundup from State Capitals . . . 
Small-Loan Legislation Surveyed 


By Bethune Jones 
Legislative Correspondent 


would amend the usury statute to 
permit an 8 percent discount rate 


,_ ae providing for new|on installment loans up to $2,500 


or stronger regulation of small 
loans, installment sales and re- 
lated insurance has been enacted 
in Georgia, killed in North Dakota 
and introduced in 10 other states. 

A state-by-state roundup of re- 
cent developments in this field fol- 
lows: 

Arizona—House passed and sent 
to Senate a bill cutting interest 
rates on small loans from 3% to 3 
percent per month. 

Grorcu—Legislature enacted law 
providing that loan companies may 
charge up to 5 percent per month 
interest plus insurance charges on 
loans less than $2,500. Insurance 
commissioner was empowered to 
control loan company insurance 
commissions. Heretofore, they were 
permitted to keep 65 percent. 

Kansas—One bill would regulate 
installment loans up to $500 with 3 
percent interest monthly on the 
first $300 and 10 percent yearly on 


for banks, trust companies, sav- 
ings and loan groups, etc., excluded 
from the provisions of the small 
loan bill. Loans above that would 
carry a straight 10 percent interest 
annually. 


een other bills are pending. One 
would permit lenders to sell life, 
health and accident and other 
types of insurance and collect com- 
missions on such sales in addition 
to the interest rates. 

The other would limit small loans 
to $200 with 2 percent monthly in- 
terest on the first $100 and 1% per- 
cent on the remainder; four-month 
unsecured loans up to $50 could 
earn 20 percent. 

MassacHvusetTrs—A bill backed by 
the bank commissioner would pro- 
vide interest of 2 percent on loans 
up to $500 and an aggregate rate 
of 1% percent on loans up to $1,000. 


the remainder. A companion bill The bill would lift the limit of 


small loans from $300 to $1,000. It 
also would limit interest on unpaid 
balances of loans up to $1,500 to 1 
percent a month and eliminate ex- 
tra charges except under specified 
conditions. 


MinNeEsotaA—One bill would set a 
maximum of 6 percent per year on 
time sales of new-cars; 9 percent 
on cars up to two years old; 12 per- 
cent on older cars and provide for 
licensing of sales finance companies 
and dealers. 


Two other bills approved by the 
Senate Banking Committee would 
lift small loan ceilings from $300 to 
$600 with interest rates of 3 per- 
cent on the first $200, 2 percent on 
the second $200 and 1 percent on 
the remainder. Banks would be per- 
mitted to loan up to $2,500 on 6 
percent discount installment loans 
instead of $1,500. Such loans are 
mainly for autos and farm equip- 
ment. 

New Mexico—A bill is pending 
which would regulate small loans 
and prohibit a charge for credit, 





ATA Cited— 


For its contribution to the National 
Teen-Age Roadeo, the American Trucking 
Assns. has received a plaque from the 
U. S. Junior Chamber of Commerce. Pre- 
senting the plaque to John V. Lawrence 
(right), ATA managing director, is E. Lamar 
Buckner, Jaycee president. 


health, accident and life insurance 
in connection with loans. 
* * * 


W YORK—Several bills relat- 
ing to conditional sales con- 
tracts have been introduced in the 
Legislature. One requires that con- 
ditional sales contracts covering 
motor vehicles—when the seller ef- 











A BRAKE ...!IS A BRAKE 


.. IS A BRAKE 


7 ...1S A BRAKE 





More auto accidents are caused by defective brakes 
than by any other mechanical failure! 


driver a feeling of confidence because he knows how 
they will perform under any condition. 


Brakes can grab, slip, fade, cause skids, cause swerv- 
ing, act erratically, have ‘morning sickness’, fail 
in wet weather, not have enough stopping power, 
require too much pedal pressure, be too sensitive 
to pedal pressure, throw people around inside the 
car, not work well in reverse, get out of adjust- 
ment frequently. 


But there is one brake that is different. It’s a better 
brake—better brakes can save lives. It is the Auto 
Specialties Double-Disc Brake. It is one brake that 
doesn’t get out of adjustment. Reason: there is a 
patented, automatic, self-adjusting mechanism on 
each brake. These brakes are ready now for cars 
and trucks. 


Double-Disc Brakes bring you four big advantages: 
1. they are always in adjustment; 2. give predictable, 
proportional brake response; 3. reduce expense as 
they rarely need relining or adjusting; 4. give the 


Self-adjusting Auto Specialties Double-Disc Brakes 
have other advantages, too: they stop cars in shorter 
distances at any speed. They have “built-in’’ self- 
energized power braking that is not dependent on 
the efficiency of boosters, tanks, tubing, diaphragms, 
etc. They don’t lose braking effectiveness because of 
road spray, immersion, freezing or dust. 


Auto Specialties Self-Energized Double-Disc Brakes 
have passed the severe testing of major car factories. 
Their cost is comparable to that of present auto- 
motive brakes. Their adoption will be in keeping 
with increased horsepower and speed and with the 
industry’s continuing desire to give the American 
motorist better, safer and more pleasant means of 
transportation. 


For information about these brakes, write for a copy 
of ‘‘THE STOPPING STORY”. 


AUTO SPECIALTIES MFG. COQ., INC. 


SAINT JOSEPH, MICHIGAN 





fects insurance solely to protect 
himself—would require a statement 
that the buyer had no insurance 
coverage. 

NortH Daxota—The Senate re- 
jected a small loan regulatory bill 
which would have provided for 3 
percent a month on loans up to 
$300 and 7 percent annually froin 
$300 to $1,000, the top limit of the 
bill. 

Orecon—Pending is a bill to con- 
solidate the state’s motor vehicie 
finance and small loan acts into a 
new law called the Consumer Fi- 
nance Act. 


TeNNEsSEE- ‘The Legislature side- 
tracked a bill tu regulate small loan 
companies. 


VeRMONT—A bill would increase 
the ceiling on small loans from 
$300 to $600. 

Wisconsin—A bill would set in- 
terest limits for loans of less than 
$300 at 2 percent a month on the 
first $100; 1% percent on the sec- 
ond $100 and 1 percent on the re- 
mainder. 


Bills are being prepared or are 
pending in Colorado, Connecticut, 
Idaho, Indiana, New Jersey, South 
Carolina and Texas. 

. * + 


Registration Fee Boost 


Sought in Tennessee 


Bills to boost motor vehicle reg- 
|istration fees and the gasoline in- 
spection fee have been introduced 
|in the Tennessee Legislature to 
| carry out recommendations of Gov. 
Clement. 


Under provisions of the bill, light 
| car owners would pay $9.50 instead 
| of $7.50; heavy cars would be upped 
| from $10 to $13 and truck fee hikes 
would range from $10 to $175. The 
gas inspection fee would be raised 
from 20 to 30 cents a barrel. A bill 
also has been entered to raise the 
sales tax from 2 to 3 percent and 
to widen coverage of the tax. 
aa * * 


‘Ohio Bill Would Increase 


‘Fees for License Plates 


A bill has been introduced in the 
| Ohio Legislature to increase license 
fees for cars from $10 to $15 a year 
|and to hike the minimum fees for 
farm-truck licenses from $10 to $15. 


| Another measure would repeal 

the axle-mile tax on trucks and 

substitute a graduated gasoline tax. 

A bill offered to the General As- 

sembly would prohibit the modifi- 

cation of mufflers to make them 
produce more noise. 

* * * 


Mississippi to Increase 


| Sales Tax to 3 Percent 


The Mississippi Senate has passed 
a bill increasing the state’s sales 
tax from 2 to 3 percent and returned 
the measure to the House for con- 
currence in minor amendments. 


Other proposals still under con- 
sideration would increase the gaso- 
line tax from 7 to 8 cents a gallon 
and raise the cigaret tax from 4 
| to 5 cents a pack. 

*” * * 


Truck Fuel Tax Boost 


| May Replace Axle-Mile 


| A bill to replace Ohio’s con- 
| troversial axle-mile tax on heavy 
trucks with a new levy of one to 
two cents per gallon on fuel bought 
in the state and five cents on fuel 
purchased outside Ohio has been 
introduced in the Legislature. 


It would apply only to commer- 
cial vehicles and it was estimated 
it would produce at least $14 mil- 
lion, about $3 million more than 
is produced by the axle-mile tax. 


* * & 
Title Certificate Bill 


Announced in Ontario 


TORONTO. — Dana Porter, On- 
tario attorney-general, has told the 
|Legislature that a bill is being 
| drafted that will require each mo- 
torist to carry a certificate of title 
to his auto. 

Charge for the certificate will be 
around $1.50 with a similar charge 
each time the vehicle is sold or 
mortgaged. 





1 
| 


* t 
|  ‘Horseless’ Plates Asked 


| A bill in the Washington Legis- 
lature at Olympia proposes distinc- 
tive license plates labeled “horse- 
less carriage” for all cars over 20 
| years old. They would be sold for 2 
|$25 fee and would raise an esti- 
mated $7,500. 
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Henry J. Venhuizen, Venhuizen Auto Co., a 


Holland, Michigan, 43-Year STUDEBAKER Dealer 


“I’ve had a long and profitable association with Studebaker. Since 
1912, when I signed up with them, the Studebaker people have 
always given me good cars to sell, and this year’s are the finest yet. 
Our dealings have been thoroughly fair, and I get every merchan- 
dising help I could ask for. I expect to be a Studebaker Dealer for 
a long time to come.” 





ae 
WM. H. VENHUIZEN 
Partner 





C. G. Wyllie, Twin Falls Motors, Twin Falls, Idaho, 
7-Month STUDEBAKER Dealer 


“TI studied a lot of opportunities, and picked Studebaker because 
the cars and the company looked like winners to me. These ad- 
vanced ’55 models are bringing me real sales volume already. And 
Studebaker owners stay happy with their cars. I’m glad to recom- 
mend Studebaker. They’re a great bunch to be in business with.”’ 





are going places: 





S your chance 
to go with them! 


TUDEBAKER is the name for Oppor- 

tunity ! 

And there are reasons a-plenty! For 
one, a line of great advanced Stude- 
baker cars...the style standouts of 
1955. 

For another, surging new engines 
with stepped-up power for blazing per- 
formance in every series. . . President, 
Commander, Champion. 

For another, new, much lower prices 

. price tags that put the luxury Stude- 
bakers right in the low price field, for 
the kind of competitive selling that pays 
off for Studebaker Dealers! 

Old Studebaker Dealers are saying: 
‘““We’ve never had it so good!”’ 

New Studebaker Dealers are asking 
themselves: ‘‘Why didn’t we sign up 
with Studebaker long ago?” 

There are still some franchises open 
for aggressive, conscientious auto- 
mobile men who really want to go places 

. and who like honest, future-minded 
treatment, as well as top products. 

These franchises won't be available 
long . . . so if you want to join this fast- 
moving Studebaker family, write to 
Director of Sales, Studebaker Division, 
Studebaker-Packard Corporation, 
South Bend 27, Indiana. A telearam or 
phone call is even better! 


STUDEBAKER 


Studebaker Division of the 
Studebaker-Packard Corporation 
. one of four major full-line 
producers of cars and trucks 
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Ky. Free Roads Act 
Held Unconstitutional 


By Gerhardt Neumann 
Staff Writer 

tues 1954 Highway Au- 

thority Act has been declared 
unconstitutional by the state’s Court 
of Appeals, be- 
cause, it was held, 
it “would result 
in the creation 
of an unconstitu- 
tional indebted- 
ness” exceeding 
the limit set by 
the state consti- 
tution. 

The law, which has no connec- 
tion with Kentucky’s toll road au- 
thority, was intended to permit the 
state to improve its free highway 
system through bonds. It was spon- 
sored by the Kentucky Good Roads 
Federation. 

As defined in the act, “current 
resources,” consisting of state 
gas tax revenues earmarked for 





rural highways, would be used to 
pay off the bonds for new free- 
ways. 

Other recent developments in- 
cluded efforts to bring state laws 
in line with the national uniform 
motor vehicle code. 


Leading the way was Utah, whose 
legislature passed a bill revising 
the state’s traffic laws in conform- 
ity with the national code. 

Provisions concerning licenses 
are being considered in Massachu- 
setts and South Carolina, while 
New York and North Dakota are 
studying accident provisions for 
adoption. A similar proposal is 


pending in Tennessee. 
* + * 


Fixing Speed Limits 
A WASHINGTON bill seeks adop- 
tion of virtually all uniform 


equipment provisions, and an Idaho 
bill would incorporate the 1954 re- 


visions in the equipment provisions. 

A speed limit law, fixing daytime 
limits of 65 miles an hour and night 
speed of 55 miles, has been signed 
by Tennessee Gov. Frank Clement. 


The Washington Senate passed 
a bill raising speed limits for 
cars to 60 miles an hour and 50 
miles for trucks. The former 
truck speed limit was 40 miles. 

Illinois’ law permitting revoca- 
tion of drivers’ licenses under cer- 
tain conditions has been ruled un- 
constitutional by a Circuit Court, 
which held that it violated consti- 
tutional separation of powers. 

In Vermont, the Legislature 
killed a bill which would have re- 
quired motorists to dim their head- 
lights when approaching another 
vehicle. The lawmakers asserted 
that most motorists already follow 


this rule as a matter of courtesy. 
7 + . 


20% of Cars Defective 


SS" State Police reported 
that out of 27,666 autos in- 
spected last year approximately 
one out of every five was found 
operating with defective equip- 
ment. Faulty brakes and lights ac- 
counted for more than half the 
number of violations. 

A number of insurance firms had 
good news for motorists in recent 


Accident Liability 
Failure to Comply ‘Grounds’ 


4,000 Mo. Drivers 


Failure to comply with Missouri's 
motor vehicle responsibility law 
has forced 4,000 drivers off the 
road, according to Lee G. Cass, 
supervisor. 

During 1954 the department re- 
ceived 82,872 individual reports in- 
volving 53,013 accidents. 

Total security deposits of $448,236 
were received from 1,334 persons 
who used the deposit method of 
establishing their responsibility for 
payment of claims, rather than lia- 
bility insurance. 


weeks. Colorado authorized a 6 per- 
cent reduction in premium rates 
for comprehensive and _ collision 
insurance. 


The National Bureau of Casu- 
alty Underwriters reduced some 
rates from 9 to 32 percent in 39 
states, and decreases of 5 to 20 
percent were put into effect by 
the Home Mutuals Casualty Co. 
for the benefit of Wisconsin mo- 
torists. 

The National Safety Counoil re- 
ported that the traffic death toll in 
January was 2,900, about the same 









BID THE BEST BODY 


and you’ll sell more chassis easier! 


There are two good reasons why Superior Coaches outsell 
all other school buses . . . greater safety and better quality. 
When you specify a Superior Coach for your chassis, 

you bid a name more school boards trust. 


More than one out of every three school buses sold is a Superior. 


That makes it your best bid for more sales. Contact the 


distributor nearest you or write for the latest catalog and specs. 


MORE SCHOOLS BUY SUPERIOR THAN ANY OTHER MAKE 


SUPERIOR COACH CORPORATION 


Lima, Ohio * Kosciusko, Mississippi 
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as a year ago. Deaths in citi 
creased 7 percent but deat 
rural highways increased, can 
out the improvement. 

Mexico City, confronted wi 
traffic fatalities in 1954 and 
injured, is seeking to tight n its 
safety rules and to mete out s‘ victer 
punishment to reckless drive: s. 

* * 
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3-Fold Increase 
In Car Population 
Forecast by 1975 


Increases in cars and travel, 
along with changes in automobiles 
of the future and in highways, 
were predicted in Harrisburg, Pa, 
by Clifton W. Housley, manager of 
travel and recreation research for 
Curtis Publishing Co. 


Addressing a convention of the 
secretaries and managers confer- 
ence of the AAA Pennsylvania Mo- 
tor Federation, Housley predicted 
that auto travel in the next 2 
years will rise considerably and 
that three times as many cars as 
exist today may be expected. 

Cars will be turbine-driven or 
electrical, he said, and highways 
will consist of two-lane concrete 
structures with tire paths and a 
center guide rail. 

. B. Rykken, special assistant 
to the executive vice-president of 
the American Automobile Assn., re- 
iterated the AAA’s opposition to 
several features of the Federal 
highway program recommended by 
the Clay committee. 


Safety Belt Bill 
In Illinois Sent 


Back ‘for Study’ 


A bill proposing safety belts as 
standard equipment on new cars 
sold in Illinois after July 1, 1956, 
has been sent back to a subcom- 
mittee for further study. 

Karl M. Richards, of the Auto- 
mobile Manufacturers Assn., said 
there is “great controversy” in the 
medical profession whether advan- 
tages in belts outweigh their haz- 
ards. 

Some doctors, Richards said, be- 
lieve the belts might cause head 
injuries by snapping a_person’s 
trunk forward against the instru- 
ment panel. 

A shoulder harness, he added, 
which would prevent this type of 
injury, however, might cause ab- 
dominal ruptures. 

The bill is sponsored by Rep. 
Ralph Stephenson, Moline Repub- 
lican. 


Aiohaues Misiees 
Gas Tax 1 Cent 


A bill increasing Alabama’s gaso- 
line and diesel fuel tax from 6 to7 
cents per gallon has been signed 
into law by Gov. James Folsom. 

The increase represents a com- 
promise of the governor’s original 
request for a 2-cent increase. 

The Alabama Legislature also 
has authorized establishment of 4 
highway authority with power to 
construct roads and bridges and to 
issue bonds up to $50 million. These 
bonds will be backed by the state’s 
share of gas tax revenue. 

A request by Gov. Averell Harri- 
man of New York for a special 2- 
cent increase in the state’s gas tax 
has been withdrawn, because new 
tax receipts disclosed that the 
budget can be balanced without 
such an increase. 

” x * 


Illinois House Kills Move 


To Probe Toll Road Unit 


A move in the Illinois Legislature 
to start an investigation of the 
state’s toll road commission has 
been voted down by the House, 74 
to 64. 

Rep. Jack Bairstow, Waukegan 
Democrat, sponsor of the resolu- 
tion, declared the commission did 
not keep the public informed and 
acted hastily in laying out ‘oca- 
tions for turnpike routes. 


Vane Takes Chrysler 


Ray Vane, Inc. is the new 
Chrysler- Plymouth dealershiy at 
817 N. La Brea Ave., Inglewood, 
Calif. Ray Vane formerly was gen- 
eral manager of Air H: rbor 
Motors. 
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; On the Financial Front 


ations averaging 96.2 percent of 
capacity against a 71.1 percent 


A profit of $48,055,196 on sales of 
$1,090,094,050 last year has been re- 
porte? by Goodyear Tire & Rubber 
Co. ‘he fourth year in succession 
that sales topped the billion mark. 

Tho earnings were exceeded only 
by the record $49,323,167 income in 
1953, according to P. W. Litchfield, 
chairman. 

Saies in 1953 totaled $1,210,508,783. 
The decline is due to lower auto 
production, shrinkage in defense 
business and a two-month strike 
last summer. 

Goodyear hag arranged with a 
group of insurance companies for 
a 100-year loan of $50 million to 
provide funds for expansion. 


Gar Wood Sales 
Down 22 Pct. 


Sales of Gar Wood Industries, 
Inc., are down 22 percent in the 
first quarter of the current fiscal 
year, compared with the like period 
of last year, according to E. F. 
Fisher, president. 

Nondefense business, however, 
declined less than 5 percent, Fisher 
said, while Government contracts 
were off nearly 58 percent. - 

The company operated at a defi- 
cit in the first quarter, he said. 

* x 7 


Clark Reports 


Record Earnings 


Record earnings of $5,710,986 in 
1954 despite a 16 percent decrease 
in sales have been reported by 
Clark Equipment Co., Buchanan, 
Mich. 

Profit in 1953 totaled $5,177,230. 
Last year’s sales amounted to $101,- 
983,120, compared with $122,265,498 
in 1953. 

George Spatta, president, attrib- 
uted the increased earnings to re- 
duced excess profit taxes and im- 
provements in operations. 

Sales of the industrial truck 
division were described as “par- 
ticularly good in spite of increased 
competition.” Especially fork lift 
truck sales showed an increasing 
percentage. 

Sales in the automotive division, 
however, were off, accounting for 
a substantial part of the overall 
drop. 

* * * 


Investment Facts Goes 


Into 18th Edition 

The 18th edition of “Investment 
Facts” has been published by the 
New York Stock Exchange. 

The booklet tabulates 297 com- 
mon stocks which have paid divi- 
dends for periods ranging from 25 
to 107 years. Composite yield of 
these stocks last year was 4.7 per- 


cent. 
* * * 


Canada Auto Excise Tax 
Nets $138 Million in ’54 


The Canadian auto industry in 
1954 remitted $138 million in excise 
and sales taxes to the Federal Gov- 
ernment, about 52 percent of the 
total excise tax. 

Auto and truck production was 
down 28 percent to 351,500 vehicles. 
The number of dealers varied 
around 5,000, changing little, but 
tending slightly downward. 

*~ * x 


Women’s Stockholdings Up 
As Men’s Shares Fall 


The percentage of common 
stock owned by women in U. 8. 
Rubber Co. has increased from 
21 percent in 1951 to 23.1 percent 
last year, according to the firm. 
The percentage owned by men 
has declined from 28.7 to 25.7 
percent. 

Women stockholders now total 
10,234 against 9,174 men, com- 
pared with 6,725 women and 
6,839 men in 1951. 

The firm’s total number of 
stockholders last year was 24,390, 
compared with 16,362 three years 
ago, @ gain of 49 percent. 

x * * 


Inland Steel Tells Profit Rise, 
$40 Million Expansion Plan 
Inland Steel Co., Chicago, has 
reported a net income of $41,287,- 
152 for 1954, compared with $33,- 
867,184 in 1953, with steel mill oper- 


average for the whole steel indus- 
try. 

The firm also disclosed that it 
plans to spend $40 million this year 
on expansion of the East Chicago 
plant and development of its iron 
ore mine in Canada. 

* + * 


GMAC’s °54 Net Income 
Rises to $33,833,771 

General Motors Acceptance 
Corp.’s consolidated net income for 
1954, after all charges and income 
taxes, was $33,833,771, up from $28,- 
626,359 in 1953, according to Charles 
G. Stradella, president. 

Average receivables during 1954 
were $2,507.000,000 compared with 





of $3,043,000 from settlement of 1953 
taxes. The net earnings and special 
credit aggregated $14,475,000. 

Net 1953 earnings were $13,413,- 
000. Federal taxes on earnings 
amounted to $10,600,000 in 1954 com- 
pared with $14,100,000 in 1953. 

* * * 


Associates Investment Co. 

Associates Investment Co., South 
Bend, has sold $25 million of 3% 
percent senior term notes maturing 
Feb. 15, 1970, and $12 million of 
3% percent subordinated sinking 
fund notes maturing Oct. 1, 1968. 
Robert L. Oare, board chairman, 
said the money has been obtained 
in anticipation of an increase in 
volume of business during 1955. 

* * - 


Electric Auto-Lite Profit 


Declines to $714,184 

Electric Auto-Lite Co. has re- 
ported consolidated net earnings of 
$714,184 — 45 cents per common 
share—as compared with $10,567,391 


“Clever, wot? It doubles as a 
shopping cart.” 





president. The firm will pay a 50- 
cent dividend in April, he said, 





$5,440,879 during 1953, G. G. Hein, 
president, reported in Waukesha, 
Wis. He said net earnings were 
$402,173 in 1954, compared with 
$352,465 during 1953. 


+ * > 
Commercial Solvents Nets 
$2,668,342 During ’54 

Commercial Solvents Corp. has 
reported net earnings of $2,668,342 
and net sales of $51,608,349 during 
1954. 

This compared with net earnings 
of $2,656,394 and net sales of $51,- 


310,204 in 1953. 
* 


Tung-Sol’s Net of $2,077,062 
Topped Only by 1950 


Tung-Sol Electric, Inc., Newark, 
N. J., has reported a 1954 net earn- 
ing of $2,077,062, second only to 
1950. This compares with $1,780,882 
in 1953. 

Net sales for 1954 were $39,052,458 
as compared to the 1953 sales rec- 


for 1954. Net sales were $197,048,855 
compared to $285,000,929 during 
s s s 1953. 
American Airlines, Inc. The earning figure was arrived 
American Airlines, Inc., reported|at after applying a carry-back 
net earnings of $11,431,000 for 1954.| credit of $2,950,000 in Federal in- 


$2,148,000,000 in 1953. 


* * * 


ord year of $40,017,549. 
* * + 


Waukesha Motor Co. 
‘ Net earnings of $583,666 for the 
Hein-Werner Corp. six months ended Jan. 31 have been 
Hein-Werner Corp.’s 1954 sales| reported by Waukesha Motor Co., 


adding that volume is running 50 
percent above last year. 
* * * 


There was a special credit in 1954 | come taxes, said James P. Falvey,|totaled $5,465,013, compared with ' Waukesha, Wis. 





Let this tag help sell your 
premium line of 
batteries... 


You slip this eye-catching salesman onto the 

battery post easily and quickly. 

@ It dresses up the battery. 

@ Tells the customer instantly that the bat- 
tery has the best insulation available. It 
can also be used as a price tag. 

@ Gives the retail sales person more ammu- 
nition to sell premium grade batteries. 

e THE TAG REMINDS THE CUS- 








TOMER OF THE ADVERTISEMENTS 

OF Peerless Separators HE HAS SEEN 

IN THE SATURDAY EVENING POST. 
Send today for your free supply of these tags. 
They announce, in the quickest, strongest 
way, that the batteries you sell are loaded with 
protection and long life. And read the U. S. 
Peerless Separator ad, in the March 5 issue of 
The Saturday Evening Post. 


UNITED STATES RUBBER COMPANY 


BATTERY SEPARATOR SALES DEPARTMENT - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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Hardtops Are the Rage 


Dealers in Buffalo Area Praise New Style 
As Fast-Selling, ‘Shot in Arm’ 


BUFFALO. — The hardtop con- 
vertible has proven itself in this 
area as one of the hottest auto 
styles yet to tickle the consumer 
fancy. 

In its six-year history, the 
hardtop has risen from an experi- 
mental model to the most popular 
seller in 1955. Some veterans of 
the auto trade here go so far as 


hardtop and agree it is a “shot in 
the arm” for the business. 
“Nearly 50 percent of all the cars 
we are selling are hardtops,” re- 
ported Harry Bullett, of Streng 
Oldsmobile, Inc. “We find them 
even more popular on our used-car 
lot, where they move three times 
as fast as any other model.” 
Hudson dealers call their hardtop 


hardtop to one sedan. 

Where has all the hardtop 
business come from? “The man 
who used to buy a conve: tible 
has switched to the hard op,” 
noted Herman Schmitt, a C!irys- 
ler dealer in Bowmansville. “The 
hardtop gives more protection in 
case of roll-over accidents, offers 
the sleek lines of the converiible, 
and is a@ warmer winter car and 
a breezy summer car.” 

“Our hardtop model has com- 
pletely depleted our regular con. 
vertible market,” Schmitt added. 

Buffalo dealers were in agree- 
ment that the hardtop had knocked 
the bottom out of convertible sales. 


While no one would predict the 
end of the top-down era, even the 
most conservative dealers admitted 
that convertibles “have seen their 
best days.” 

Lloyd F. McIntosh, of McIntosh 
Motors (DeSoto-Plymouth), said at 
the beginning of the 1955 model 
production, 10 percent hardtops 
were being turned out. “Then they 
raised it to 40 percent last month 
and the last I heard they are trying 
to produce 50 percent DeSoto hard- 
tops,” he said. 

McIntosh noted that he has 
been unable to stock hardtops 
because “they are sold either 
before or as soon as they arrive.” 
“Packard eliminated its two-door 

|sedan this year in favor of the 
|hardtop model,” said George C. 
Ostendorf, president of Ostendorf 
Motor Car Corp., “and has added 
| another hardtop model to the two 
we showed last year.” 

The hardtop trend has caught 
the fancy of the older folks. “Some 
of our oldest customers who have 
bought nothing but four-door se- 
dans are buying hardtops this year 
and in the sharpest colors,” said 
Clifford Bell, sales manager for 
Nelson A. Holmes & Sons (Hud- 
son), East Aurora. 

William A. Kelver, Studebaker 
dealer in East Aurora, however, 
could report no hardtop landslide. 
“We sell mostly to country folk, 
who express a desire for more 
roominess instead of smart body 

.| lines,” Kelver said. 


Miller Sells Deal 


Russ Miller Chevrolet, Inc., Al- 
bion, Mich., has been sold to a 
group headed by William Benin- 
casa of Flint. The firm will now 
operate as Benincasa Chevrolet Co. 
Russ Miller plans to stay on in 2 
sales capacity with the new firm. 
Miller has been in business in Al- 
bion since 1943 and with Chevrolet 
a total of 29 years. 


to say that “the hardtop has 
produced a minor revolution in 
the auto business.” 

Buffalo area dealers are out- 
spoken in their praise of the 


“the hottest thing in our line.” 
Chrysler, which joined the hardtop 
parade in 1950, credits its new 
model with 40 percent of its sales. 
Packard and Studebaker sell one 


Cherry Dealership in Los Angeles— 


A grand opening was recently held at this newly-enlarged Cherry Chrysler-Plymouth 
declership on Western Ave. in Los Angeles. Cherry's dealership was formerly at 
Highland Park in Los Angeles. 


THE NATION’S AUTO 
MARKET PLACE 


Want an insight into what's doing 
in the auto industry across the nation? 


Read the Want Ad pages of the 
Automotive News for clues. 


ks THE NATION'S 
TWA 57 AN MOST MODERN 
Txenlle glen gel in ales 


9 
ag And as for selling—we've even sold 
horses to the men who deal in modern 
horsepower . . . not to mention yachts, 
country estates, brainpower, ancient 
cars, used cars, parts, tools and shop 


equipment. 


SN» 1866 


ww NEED aL hy 


os FOUNDRY DIVISION 


If you have a service or a product 
to sell, use the want-ad pages of 
Automotive News. They are read regu- 
larly by a hundred thousand men in 
the retail auto dealerships across the 
nation. 


Clip Coupon and Mail 


| Want Ad Dept. 


Automotive News, 
2666 Penobscot Building 
Detroit 26, Mich. 


(Under heading) 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


iI No. of insertions . Figure cost at | 
| 22 cents a word. (Position Wanted at 11 | 
| cents per word). $1 for box number. | 
| Display ads: $12.30 per column inch, | 
| per insertion. Please mail check with 
| order. Closing date: 6 days in advance 
| of publication date. Frequency Rotes 5 
| available on request. 
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CHEVROLET DREAM CAR: for all 
210 and Bel-Air Series 







ys CCT-5,6&7 


step up sales — but FAST 
and bring you EXTRA profits! 


FORD THUNDERBOLT: 
Makes the 
Customline a 
look longer 
and lower 





FORD FAIRLINER: 


it was the Mainliner 
before 





FTIT-1 & 2 
















FOR NEARLY EVERY CAR: Regal exclusives, by the organization — | A 1, f “rane ~ i 
which, for over 40 years, has created accessories that add custom es.  ——— a iaihi a liner, Cus- 
beauty and help increase sales. These moulding kits protect fenders and > 
doors from dents and paint chipping and, in nearly every instance, 

permit the use of contrasting or complementary color within the mould- 
ings. Quickly and easily installed with snap-on clips (without removing 
upholstery) . . . sell on sight and are profitable. FORD CRESTLINER: 


converted 


from the 
KITS AVAILABLE FOR 2 and 4 DOOR MODELS Mainliner 
Retail or Cus- 
Kit No. Make, Model and Body Weight List* tomline 
FTIT-1 1955 Ford Customline Tudors, all models........... 4\ibs. 18.95 « 
FTT-2 1955 Ford Customline Fordors, all models.......... 4\bs. 19.95 
See FTT-3. 1955 Ford Mainliner, Tudor, all models............ 4ibs. 18.95 FIT-5&6 
FTT-4 1955 Ford Mainliner, Fordor, all models............ 4\bs. 19.95 y 
Your | §FITl-5 1955 Ford Tudor, Customline & Mainline........... 4\bs. 17.95 PLYMOUTH: 
FTT-6 1955 Ford Fordor, Customline & Mainline........... 4\ibs. 18.95 looks like th 
Nearest | ‘1-7 1955 Ford Tudor, Mainline & Customline........... 2Ibs. 9.95 oe ee 
FIT-8 1955 Ford Fordor, Mainline & Fairlane & Customline. 2Ibs. 9.95 Belvedere .. . 
REGAL FTT-9 1955 Ford Customline, Fairlane H. T. & Conv........ 2\ibs. 9.95 from the , 
‘ PTT-2 1955 Plymouth Savoy (and Plaza with Front Fender Savoy or 
Distributor ° and Door Moulding) Tudor................0005. 4 ibs. 16.95 ean 
PTT-4 1955 Plymouth Savoy (and Plaza with Front Fender 
Address of and Door Moulding) Fordor.............++++5-. 4\bs. 18.95 
MTT-1 1955 Mercury Custom Tudor............+2-eeeeee- 2\bs. 9.95 
Distributor MTT-2 1955 Mercury Four Door, Monterey & Custom....... 2\bs. 9.95 
MTT-3 1955 Mercury Tudor, Monterey & Custom Sport Coupe 2Ibs. 9.95 
Supplied BIT-1 1955 Buick Super & Roadmaster, H. T. & Conv....... 4\bs. 19.95 
BIT-2. 1955 Buick Century & Special, H. T. & Conv......... 4\ibs. 19.95 
on Request CCT-2 1955 Chevrolet Series 150, Two Doors............. 2\Ibs. 14.95 
CCT-4 1955 Chevrolet Series 150, Four Doors............. 2\Ibs. 15.95 


CCT-5 1955 Chevrolet Bel-Air and 210 Series, Two Doors... 4ibs. 18.95 
CCT-6 1955 Chevrolet Bel-Air and 210 Series, Four Doors... 4\bs. 19.95 
CCT-7 1955 Chevrolet Bel-Air Two Door H. T. and Conv..... 4ibs. 18.95 


*Subject to Dealer Discount 






MTT-1, 2&3 
MERCURY MONTCLAIR: from 


Monterey or Custom 


-atalog Sheets Available 
on All Kits Shown 


BUICK LEAGUE-LEADER: from Super, 

Roadmaster or Century, Special—hard- 
top or convertible. 

CCT-2&4 Nas 


Pe REGAL cies soca 


CHEVROLET BABY CADILLAC: from all 150 Series 6325 GRAND RIVER AVENUE, DETROIT 8, MICHIGAN 











News to Note... 
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Auto World in Brief 


MINNEAPOLIS. — The Federal | to violate the Dyer Act. Evarts said 
Bureau of Investigation hag ar-|stolen cars were received by the 
rested Herbert D. Castle, 30, and /| men and altered, then sold at Colo- 


is seeking as a fugitive Charles E. 
Reed jr., Castle’s alleged partner 
in Monarch Motors, Harold Evarts, 
assistant U. S. Attorney, has an- 
nounced. 


rado and Iowa auctions. 
* * o 


Milner Buys Hotel 
JACKSON, Miss.—R. E. Dumas 


They are accused of being part | Milner, local auto dealer, has pur- 
of an interstate auto theft ring.|chased the Edwards Hotel here. 
Castle was charged with conspiracy | Milner is president of Milner Chev-| monet of the Naugatuck chemical| pointed distributor for Divco deliv- 


rolet Co., Jackson; Dumas Chevro- 
let Co., New Orleans; Dumag Mil- 
ner Chevrolet, Inc., San Antonio, 
and Milner Pontiac Co. Tulsa, 
Okla. 

. > * 


New Rayon Developed 


American Enka Corp. has an- 
nounced a new “super - strength” 
rayon yarn for tires. The yarn is 
being marketed under the trade 


name Suprenka. 
- o * 


Hermonet Predicts Use 
Of Plastic Auto Bodies 


division of U. S. Rubber Co., has 
predicted that plastic auto bodies 
soon will be in general use. Chev- 
rolet’s Corvette is the only produc- 
tion model featuring a plastic body. 

Hermonet reported on the “Alem- 
bic One,” first commercially pro- 
duced plastic body, made in 1952. 
He said it had traveled 50,000 miles 
under all conditions and remains in 
excellent structural condition. 

* ia > 


New Divco Distributor 


TAMPA, Fila.—Ray B. Cralle Co., 
Studebaker car and Diamond T 


PHILADELPHIA.—William Her-|truck dealership, has been ap- 


Positive identification— day and night 
Wii PLEXIGLAS 


Choose a sign made with PLexicias, if you want 
your name to stand out along automobile row. 


In daytime, PLExIGLAs signs are clean and colorful, 
command instant attention. At night, interior light- 
ing brings to life the entire translucent plastic area. 
Day and night, names and symbols are attractive 
in appearance, easy to see and read. 


In addition, signs made with PLExIGLAs are dura- 
ble. The resistance of this acrylic plastic to discoloration, 


breakage and weather has been proved through years 


of successful outdoor service. 


The sign shown above is just one of many designs 
possible with PLExicLas—for the identification of 
showrooms, used car lots, and parking areas. Use 
the coupon below for detailed information on the 
sales power this material can bring to your signs. 


Puexictas is a trademark, Reg. U.S. Pat. Off., 


and in other principal countries of the Western Hemisphere. 


Canaptan Distarsutor: Crystal Glass & Plastics, Ltd., 130 Queen’s Quay at Jarvis Street, Toronto, Ontario, Canada. 


ROHM & HAAS COMPANY 
Washington Square, Philadelphia 5, Pa. 


Please send: 


(] “PLEXIGLAS—the Outdoor Plastic—for Signs”. 
(_] The names of PLEXIGLAS sign companies in this area. 
() Samples of colors in which PLEXIGLAS is available. 


ZONE___STATE 


CHEMICALS 


ROHM & HAAS 
COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 
Representatiurs in principal foreign countries 








ery trucks in the Florida ul 
Coast area. 


Firm Buys 59 Ramblers 


On Golden Anniversary 


KENOSHA, Wis. — A m:s5 
driveaway of 47 white and fold 
Nash Ramblers left here ast 
week on the first leg of a 1,00- 
mile trip to Norfolk, Va. 

The cars were driven by the 
sales force of Price’s, Inc., which 
arranged for purchase of the cars 
by its employes to celebrate the 
firm’s 50th anniversary. A total 
of 59 Ramblers was purchased, 
but 12 were shipped back to Nor- 
folk. 

+ a + 


AAA Leaps 354,000 


WASHINGTON. — The American 
Automobile Assn. has reported an 
increase of 354,000 memberships 
during 1954 to a record 4,617,579, 
California led with 50,192 members, 
Michigan was second with 32,477. 


* * * 
Antiques, Hotrods, Imports 


Shown at Autorama 


HARTFORD, Conn. — The fifth 
annual Autorama wound up a 
five-day stand at the State Ar- 
mory here with show officials 
claiming a new attendance rec- 
ord of 73,000. 

The show featured antiques, 
hotrods, stock car racers and 
what was probably the most com- 
plete line of foreign stock cars 
ever assembled in the state. The 
show was a cooperative venture 
of six foreign-car dealers. 


* * * 
| 
Nash Offers Option 
MONTREAL. — R. A. Gibson, 


Nash general sales manager, has 
announced that the 1955 Nash will 
'be available in Canada in the De- 
| luxe series as well as the Custom. 
|In the past, Nash of Canada has 
built only the Custom. 


* * * 
Blank Cartridge Powers 


New Automobile Jack 


A Dallas inventor has har- 
nessed the power of a .32-caliber 
blank cartridge to power an au- 
tomobile jack. Allen A. Burleson 
said the jack’s parts are a firing 
mechanism, gas chamber, lifting 
devite and a control valve. 

Gas pressure from the firing 
forces the lift upward. It is con- 
trolled by the valve on the side 
of the jack. Burleson said he has 
had offers from companies inter- 
ested in producing it. 

as a * 


Industrial Rayon Enters 


Automotive Interior Field 


Industrial Rayon Corp., which 
|has supplied rayon yarns for tires 
and suit interiors, has extended its 
production to materials for auto- 
motive interior fabrics, according 
to William D. Benson, sales vice- 
president. 








* * * 


Ladies ‘Jury’ Selects 
Colors for Auto Show 


Cadillac enlisted the aid of sev- 
eral young women to select the 
color combinations of cars to be 
shewn at the San Francisco Auto 
Show. 

Each listed her first and second 
choice on a score card after visit- 
ing showrooms and studying 
color prints of the various Cad- 
illac 1955 models. 

* os 


12 Classes in Fire-Fighting 


Scheduled by Ansul 

NEW YORK.—Ansul Chemical 
Co., Marinette, Wis., has scheduled 
12 three-day classes in fire fighting 
from May 23 through Sept. 21. 

The courses are open to indus- 
trial plant safety personnel and 
municipal and military fire fighters. 

7. a a 


New L-O-F Firm Elects 


MacNichol Chairman 


TOLEDO.—L-O-F Glass Fibers 
Co. recently formed by the 
merger of Glass Fibers, Inc., into 
the former Libbey-Owens-Ford 
subsidiary, has begun operaticns 
and named a temporary board of 
directors. 

Board chairman is George P. 
MacNichol jr., who is also presi- 
dent of L-O-F Glass Co. Named 

(Continued on Page 67, Col. 4) 
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Replace damaged, 
unsafe exhaust parts 


with iw ICK 


FACTORY ENGINEERED 








mufflers and tail pipes 


ASSURE SATISFACTION with triple-wrapped 
Buick Mufflers made of heavy gauge rust 
leaks, particularly dan- preventive coated steel, extra-resistant to rust, 


PROTECT YOUR CUSTOMERS — inspect exhaust 
systems when cars come in for service — call 


attention to exhaust-gas 
gerous in months of closed-window driving. corrosion and warping. 


REPLACE UNSAFE PARTS with Buick Factory BUY THEM FROM YOUR BUICK DEALER—at your 


Engineered Tail and Exhaust Pipes, Manifolds full discount. 
and Hangers—tailor-made for easy installation. 


ENGINEER APPROVED ACCESSORIES 






| Did You Know that approximately 6 gallons of acid 
water vapor pass through a car's exhaust system 


every 100 miles? 






FACTORY ENGINEERED PARTS 
FACTORY. ENGINEERED PARTS 


SEE 
YOUR BUICK DEALER-—Your One-Stop Source for Buick Parts 








Across the Nation... 


Hersrud Implement Co. will han- 
dle Pontiac at Lemmon, S. D. Offi- 
cers of the new corporation are 
Morris Hersrud, president, and 
Gordon Hersrud, secretary - treas- 


urer. 
* * 


* 
Sterling Founded 
Sterling Motors (DeSoto - Plym- 
outh) has been founded at Austin, 
Minn., by John Ashton. Don Bu- 
channan has been named manager. 
+ * + 


Moore Buys Allen 
Lester Moore, former Dodge- 
Plymouth dealer in Osawatomie, 
Kans., has purchased Allen Chevro- 
let Co., Clinton, Mo. 
* 


Earp Buys Galiendo Motor 


In Wichita; Merrick Hired 
James W. Earp has purchased 

Galiendo Motor Co. (Nash), Wich- 

ita, Kans. Bob Merrick will be sales 





1H Managers in Southwest Hold Meeting— 

An address by W. C. Schumacher (center), truck vice-president of International 
Harvester Co., highlighted a sales meeting of the firm's branch, zone and credit 
monagers of the southwest region in Houston. Other speakers included (from left), 
D. F. Kuntz, regional truck manager; J. S. Turner, Houston district manager; R. M. 
Buzard, truck division sales manager, and F. B. Mettingly, manager of the credit and 
collection department. 
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Auto Dealer Changes 


manager of the firm, now named 
Jim Earp Nash Motors. 

Earp has operated a used-car lot 
in Wichita for the past two years. 
Merrick formerly was_ regional 
manager for Nash in Detroit, Mil- 
waukee and Cleveland. 

* 2 * 


Wamego Adds GMC 


Wamego Implement Co., Wame- 
go, Kans., has been appointed a 
GMC truck dealer. Perry Toney is 
owner and operator. 

. * + 
Packard for Johnson 

Johnson Motors, Tifton, Ga., has 
been appointed a Packard dealer- 
ship. It is owned by Elston L. 


Johnson. 
. > * 


Glendale DeSoto Dealers 


Elect Frost President 


Henry Frost of the Art Frost 
Glendale DeSoto dealership, was 





PARADE SETS THE PACE 





Maybe he’s 
lookin: 
| for you 


If you lived in Thailand this giant statue at the 
entrance of the Bangkok temple would be your reminder that 
you had better attend religious services regularly —or else! 


When Parade featured this on-the-spot story of 
Thailand with full color pictures, more than nine in every ten 
readers stopped to get the facts. 


Features like this, week after week, 
make Parade the best read magazine in print and 
give advertisers twice as many readers 
for their dollar as the big weekday magazines, 
according to independent surveys. 


No doubt about it: To move mountains of merchandise 
at a profit, Parade has what it takes. 


Parade . . . the Sunday Magazine Section 
















of 47 fine newspapers in 47 major markets . .. 
with more than 14 million readers every week. 





— 


elected president of the De soto 
Dealers Assn. of Southern Cal for- 
nia. Other officers elected — ere 
Hugh McNeil, vice-president; £ -an- 
ley Walker, secretary-treasurer to- 
gether with two members for the 
organization’s Board of Direc ors, 
John Berry of Long Beach and 
Monte Peters of Santa Ana. F old- 
over members include Gene Hu shes 
of Redlands and H. A. DuF rene of 
Tajunga. 


* * * 


Ber Has Grand Opening 

Frank Ber Oldsmobile, +600 
Monroe St., Gretna, La., has held 
its grand opening. 


* . * 


Wilson Buys L-M Deal 


C. J. Wilson, formerly part owner 
of Horner Wilson Motor Co, 
Blytheville, Ark., has assumed own- 
ership and management of Still 
Motor Co. (Lincoln-Mercury). For- 
mer owner is Eugene F. Still. 

* 7 7 


King Gets DeSoto-Plymouth 
King Motor Co. is the newly ap- 
pointed DeSoto-Plymouth dealer- 
ship in Reidsville, N. C. Elwood 
King is owner. 
* * . 


Whitehouse-Humphrey Now 


Dodge-Plymouth-Packard 


Whitehouse-Humphrey (Dodge- 
Plymouth), Danville, Ky., has ac- 
cepted a Packard franchise. 

The firm will continue as a 
Dodge-Plymouth dealership and has 
expanded and enlarged its facili- 
ties. 

* * * 


Peoples Takes Packard 
Peoples Motor Co., 1235 Wash- 
ington St., Natchitoches, La., has 
been named a Packard dealership. 
* * * 


Minninmeyer Sold 
Minninmeyer Motors (Buick) of 
Washington, Pa., has been acquired 
by Robert Beatty and renamed 
Beatty Buick & GMC Truck Co. 
+ * * 


Mathis Adds Packard 


Mathis Motor Co. (Studebaker), 
Atlantic City, N. J., has added a 
Packard franchise. The dealership, 
headed by L. Edison Mathis, has 
handled Studebakers since 1919. 

* * os 


Metzler Opens Firm 
Meteler Motor Sales is a new Lin- 
coln-Mercury dealership in Bay 
City, Mich. 


* 


- 7 
Packard for Caldwell 
Tom Caldwell Motors (Stude- 
baker) Coral Gables and Miami, 
Fla., has added the Packard fran- 
chise for the same territory. 
Thomas P. Caldwell is head of the 
firm. 
+ . * 


Freeman Takes DeSoto 


In South Gate, Calif. 


Bernie Freeman hag been ap- 
pointed a DeSoto-Plymouth dealer 
in South Gate, Calif. The dealer- 
ship is known ag Gateway Mo- 


tors. 
John Zwahlen is sales manager 
of the firm. 


* * * 


Noyes Founds Hudson Firm 
In Bloomington, Minn. 

Harold Noyes, vice-president of 
Bloomington Motors, Inc., Bloom- 
ington, Minn., has received a Hud- 
son franchise. 

Noyes has been in the auto busi- 
ness for 20 years, and formerly op- 
erated Ford dealerships in Prior 
Lake, Minn., and Shakopee, Minn. 

” = ® 


Wichers Opened 
Wichers Motor Co. (DeSoto- 
Plymouth), El] Dorado, Kans., has 
held its grand opening. Everett G. 
Wichers, the owner, has named 
A. E. Mayer as general manager. 
* * + 


Frappier Adds Hudson 
Ted Frappier (Kaiser - Willys), 
Detroit, has added Hudson. 
* * ” 
Ashmore Pontiac Opens 
Ashmore Pontiac, Inc., 1210 Min- 
nesota Ave., Kansas City, Kans., is 
a new Pontiac dealer. 
a ae ot 


Duncan Motors Switches 


To DeSoto-Plymouth 


Duncan Motors, Inc. (Studebaker- 
Packard), St. Matthews, Ky., has 
(Continued on Page 31, Col. 1) 









It’s the same story all across the nation! Public reaction 
to the new 1955 Nash cars is simply terrific. Thousands 
visited Nash dealers’ showrooms—saw and drove the new 
Nash—and liked what they found. They admired the dis- 
tinctive new styling . . . the performance of America’s 
newest and most advanced power plant—the 208-h.p. 
Ambassador Jetfire V-8 . . . the comfort and safety exclu- 
sive to Nash alone. And they backed their plaudits with 


a flood of orders. 


Selected at random from the flood of telegrams re- 
ceived, the following messages from Nash dealers tell a 
success story that is “Simply Terrific!’ 


New car show a huge success and sellout. 
Huge crowd completely amazed by new car. 


BRISTOL, R. I. 


Fabulous turnout for grand showing on new 
*55 Nash. All viewers agree that this is the 
most beautiful car on the road today. 


TROY, NEW YORK. 


Since opening this morning people have been 
crowding into showroom. Public acceptance 
above expectations and results are excep- 


tional. Sales high. 
WINSTON SALEM, N. C. 


Public acceptance of new Ambassadors and 
Statesmen has been excellent. Hundreds of 
people have visited show room and we have 
42 names of interested prospects. Have taken 


six firm orders. 
WASHINGTON, D. C. 


Treatment on new car fine. Turnout good. 300 
people visited show room. Looks like 14 
prospects in 2 days; 2 deliveries made. 
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Floor traffic terrific. Sales even better. 4 
Statesmen, 4 Ambassador V-8's, 6 Ambas- 


sador 6's, 18 Ramblers. 
DETROIT, MICH. 


Having wonderful showing. Estimated attend- 
ance over 1000 by 3 P.M. today with 5 new 


car sales so far. 
FERGUS FALLS, MINN. 


Customer acceptance almost unbelievable. 
Nash again has hit the jackpot. 


WATERTOWN, WISC. 


Public acceptance exceptional. 800 prospects, 


20 sales. 
FAYETTEVILLE, N. C. 


People very enthusiastic about new models. 
All approved new styling, Disneyland creating 
great interest in Nash in this area. 


PONCA CITY, OKLA. 


Best showing in town, heavy traffic. 
POPLAR BLUFF, MO. 


Sold six cars opening day: two Ambassadors 
two Statesmen, two Ramblers. We had an 
unexpectedly large crowd—more than we 
anticipated. 


MIAMI, FLA. 


Public sentiment exceptionally good. Attend- 


ance approximately 500. 
RALEIGH, N. C. 


Having wonderful showing. Disney TV pro- 
gram getting results for us. Give us more 
Cross Countrys. It is the hot car of the year. 


CORPUS CHRISTI, TEX. 


People really excited over different look for 
"55. Everyone thinks Nash has done them- 
selves proud on the beautiful new interiors. 
We had 4 Ramblers on the floor with our 
Ambassador and they stole the show. People 
are becoming more Rambler-minded every day. 


KEARNEY, NEBR. 


Reception of new 1955 Nash beyond expecta- 
tions. Several orders were taken yesterday. 


SYCAMORE, tL. 


News of the profit potential of the Nash Franchise is spreading like wild- 
fire. More and more forward-looking dealers are joining Nash every day. 


Here’s Proof that Profit-Minded 


+ Businessmen are Swinging to 
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The trend is to Nash! Day-after-day, more and more profit-minded busi- A 
nessmen are signing the Nash Franchise. One Hundred New Dealers in . 
February alone! 


Each participates immediately in the automotive industry’s most revo- 
lutionary profit-sharing plan—THE NASH DEALER VOLUME IN- 
VESTMENT FUND. Nothing like it has ever been offered dealers before. 
Every dealer profits from the total Nash volume, regardless of his indi- NT STORE 
vidual sales. The more cars Nash sells nationally, the greater the per unit 
profit of every Nash dealer. 








No wonder progressive automobile men are joining Nash. No wonder they DAN’S SERBMe STATION 
are anxious to sell the hottest new car of the year—with models and prices ” Westhomgy Mass. 
covering 97 per cent of the total automotive market. 
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Wouldn’t you like to get on the bandwagon? For complete information, INCGMORATED KEYES ORS 
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write in confidence to ROY ABERNETHY, VICE-PRESIDENT— Ellwg@e City,Pa. 
SALES, NASH MOTORS DIVISION, AMERICAN MOTORS CORPO- 
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in Oklahoma City. Owned by Fred, 
Joseph and John Reinauer for 33 





—- 


Rolls-Royce, Bentley, Merce jes- 
Benz, Jaguar, Porsche, MG and 


Across the Nation... 


switched to DeSoto-Plymouth, ac- 
cording to George D. Riggs, presi- 
dent. Employes of William Koch 
Motors, Inc. (Studebaker), bought 
the firm, changed the name to Dun- 
can Motors and added Packard. 

* * * 


Hudson Deal Opens 


Cage-Hudson has opened a new 
Hudon dealership in Corpus 
Christi, Tex. 


* * * 


Tomko Switches to Buick 
Thomas Tomko has taken over 
Clark Buick Co., Ironton, O. He 
formerly was a Pontiac dealer. 
* * * 


O’Donohue Turns Broker 


Auto Dealer Changes 


(Continued from Page 30) 


west. He will be an automobile 
broker but will repair Hudsons un- 
der an agreement with Hudson. 

* + * 


Eastep Buys Ohio Deal 
Hubert Eastep, formerly with 
McAllister Chevrolet Co., Chilli- 
cothe, O., has purchased Pick’s 
Chevrolet, Waverly, O., from Leon- 
ard Pickerell. 
* 


2 * 


Maynard Takes Nash 


Ken Maynard jr. has signed a 
Nash franchise in Parker City, Ind. 
* * * 


Nash Signs Ruffner 


H. O. Ruffner has opened a Nash 
dealership in Charleston, W. Va. 
* * * 





years, the firm formerly was a 


Studebaker outlet. 


x * * 


DeWitt Franchised 


DeWitt Motor Co., 1700 Wash- 
ington St., Parsons, Kans., has been 
granted a Studebaker franchise. 
Proprietor is W. W. DeWitt. 


Studebaker for Simmons 

Simmons Motor Co., owned by 
Willie W. Simmons, is the new 
Studebaker dealership in Columbia, 
Miss. 


2 Packard Firms Set Up 


By Schaler in Indiana 

John J. Schaler III, president of 
Auto-Imports, Ltd. Indianapolis, 
has formed Central Packard, Lt., 
which is in the same building with 
Auto-Imports, and also has bought 
Bernie Morgan Motors (Packard), 
Muncie, Ind., of which Bernie Mor- 
gan has become vice-president. 


The Morgan firm also will be 


English Ford in nine states. 
* * * 


Buick for LaSorella 


Nick LaSorella has been ap.- 
pointed a Buick dealer at Pittst urg, 
Calif. 


Curry Sells to Renken 


Walter A. Renken jr. has our- 
chased Curry Motors (Def oto- 
Plymouth), Charleston, S. C., from 
Amos L. Curry. 


* * ® 


Bergh Takes Buick De«l 


Service Garage, Harlem, Mont, 
has been appointed a Buick dealer. 
ship. Elmer Bergh is the owner. 

* a ? 


Classy Chassis— Outka Signs With Buick 


A 1955 Pontiac chassis with silver-blue| Lakeview Motors, Hettinger, N. 
metallic finish and chrome will be exhib-|D., has signed a franchise with 
ited at dealer shows on the West Coast.| Buick. Owner is Walter Outka. 
Specially built to demonstrate the engi- = 
neering of the power train, it has cutaway 
sections showing the operation of the V-8 
engine, Hydra-Matic transmission, drive 
line and differential. 





Butternut Takes Ford 
Butternut Auto Sales & Service, 
Butternut, Wis., has opened a Ford 
dealership. It is owned by Edward 


M. J. O’Donohue, of O’Donohue 
Motors, El Paso, Tex., has an- 





Reinauers Change 


named Central Packard, Ltd. 








: 


McQUAY-NORRIS 
BEARING SERVICE 





with the 
rings you 
know! 










You can bank your profits on a job you do with CHROME- 
CONTROL LEAK-PROOF Piston Rings the very day it’s 
finished because the job won’t be back. They seat quick, they give 
quick customer satisfaction—and that adds up to quick profits. 


McQuay-Norris Manufacturing Company, St. Louis 10, Mo. 


GWE. POF OMe 


PISTON RINGS 
Ae 


Among its officers are William H.|°f whom serve in the same ca- 
nounced he is giving up the Hud-| Reinauer Bros. Motor Co. is the| Ball, vice-president, and R. Kent | Pacity in Auto-Imports. 
son distributorship for the south- new Chrysler-Plymouth dealership | Emigh, secretary - treasurer, both Auto-Imports is distributor 













Podrez. 
* 


+ * 
Findley Ford Opens 
Findley Ford Sales has opened in 
Canton, S. D. Owner is William 
Findley. 


Texan Joins Hudson 


H. W. Reifschneider has opened 
Reif Motors (Hudson) in Irving, 
Tex. He formerly was a Ford 


dealer. 
* + 


Habst Opens Dodge Deal 


Ed Habst has opened Habst Mo- 
tors, Inc. (Dodge), in Arabi, La. 
* +. + 


Packard for H and H 


H & H Motors Co., Inc., Sanders- 
ville, Ga. is a newly appointed 
Packard dealership. Tarver M. 
Holmes is president. ‘ 


Sanders Gets L-M 


Sanders Motor Co., a new Lin- 
coln-Mercury dealership, has been 
established in Perry, Ga. Johnny 
Sanders is owner. 

ca 


Berry Franchised 


Marshall Berry has been granted 
a Studebaker franchise for Slay- 
ton, Minn. His dealership is called 
Berry Motor Sales. 

™ a 


S-P for Bernson _ 


Packard Arlington Co., 19 Mas- 
sachusetts Ave., Arlington, Mass., 
has been franchised for both 
Studebaker and Packard. T. R. 
Bernson is president and treas- 
urer. 

= 7 = 


Richardson Opens 
Richardson Auto Co., 300 S. Main, 
Del Rio, Tex., has been named to 
handle Studebaker. The firm is 
owned by George W. Richardson. 
v e a 


Studebaker Signs Roths 
Edwin C. Roth and V. M. Roth 
are partners in a new Studebaker 
| dealership in Glassboro, N. J. 
7 7 ” 


| 
| 





| Kinston Opens Doors 

| Kinston Motors, Inc., Kinston, 

|N. C., has been franchised by Stude- 

baker. President is H. A. Godwin. 
* 


* * 


| ‘Bell Boys’ Add Packard 


Bell Motor Co. (Studebaker), 
Salina, Kans., has received a 
Packard franchise. Owners are 
Dave, Morris and Ed Bell, known 
across Kansas as “The Bell Boys.” 

z * s 


Chance Gets Packard 


| Chance Motor & Implement Co., 
Colby, Kans., has received a Pack- 
ard franchise. 

. > * 


Hofstetter Adds Packard 

Walter Hofstetter, doing business 
as Hofstetter Motor Sales (Stude- 
baker), Geneva, Ind., has taken 
over the local Packard dealership. 
| * 7 7 


Packard for Adams 
Adams Motor Co. De Witt, 
Ark., has been appointed a Pac!:- 
| ard dealership. 
* * 


* 


Bankston-Hall Opens 
Bankston-Hall Motors, 1°07 
Milam St., is the new Packard deal- 
ership in Houston. General mzn- 
ager is Elmer Jensen. 
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cespondent George L. Glaser Writes... 


Auto Letter from Europe 


By George L. Glaser 
European Correspondent 
F \NKFURT, Germany.—Before 

vie describe the features of a 
new Daimler-Benz bus, we wish to 
clear up some confusion about the 
names for the various vehicles 
produced by this firm. 

Buses and trucks are named 
Daimler; cars from certain sizes 
up, Mercedes, and the smaller 
cars, Benz. Daimler and Benz 
were German auto pioneers, and 
Mercedes was the name of the 
daughter of one of the earliest 
promoters of Daimler’s car. 

The 0-321-H Daimler bus, which 
sells for around $10,500 and seats 
37 passengers, is new from the 
ground up. First consideration was 
weight reduction. The bus weighs 
only as much as it can carry, 
namely 11,000 pounds. 

The bus is more closely related 

+ * aa 





|to a car than to conventional truck 
design. Just as on Mercedes cars, 
the floor-type frame design has 
been utilized. All load-carrying, or 
stress-loaded, parts consist of sheet 
metal; other items are made of 
aluminum. The body is of the 
unitized type. 
; * * * 

je power plant, an enlarged 
six-cylinder diesel unit develop- 
ing 120 horsepower, turns up 3,000 
r.p.m. and gives the bus a top 
speed of 65 miles per hour. Dis- 
placement is about 310 cubic inches. 
Something new in the diesel 
engine is an air compressor for 
the brakes built onto the motor 
like an oil filter on other engines. 
The large single piston is moved 
by connecting rod, which is driven 
by an eccentric journal forged into 
the camshaft. 
The engine 
* 


is mounted in the 


92 serneger 
LS es 


M 





Daimler Bus for Narrow Curves— 


Beside many new technical features in this Daimler bus, if is also able to operate 
on the narrow curves of the Alps and other European mountains. Its front wheels 


can be moved up to 52 degrees. 


rear with a direct drive line to 
the rear axle, which is ahead of 
the power plant. The radiator is 
to the left of the engine. The fan 
is driven by a long belt and then 
by a relay through another short 
belt. 
* + 

| pee maximum cooling, the fan 

can be made to operate faster, 
while in cold weather it can be 
slowed down. (I personally would 
have preferred an electromotor 
drive for the fan instead of the 
“beltism.”’) 

The transmission has five syn- 
chronized speeds. The rear axle is 
equipped with sway eliminator 
based on the torsion principle. 

The front end, including axle, 
springs and shock absorbers, is 
mounted in a separate frame, 
which, in turn, is installed on the 
vehicle frame work by rubber 
cushions. The steering apparatus 
seems to be related to the recir- 
culating ball types used by Sagi- 
naw-GM. 

The bus has been designed to be 
able to negotiate sharp curves in 


-|mountainous terrain. The wheels 


can be moved to 52 degrees. 
* * - 


Are innovation in the Ger- 
man auto picture is a new 
scooter produced by Hang Glas 
in Bavaria. His Goggomobile is a 
four-wheeled car, with each wheel 
suspended individually, and with a 
two-cylinder air-cooled engine in 
the rear. 

It is a tiny two-seater with lug- 
gage space and has a rollup top. 
The price is about $700, and the 
vehicle has become so popular that 
the factory cannot keep pace with 
the demand. 

Imperia, of Duesseldorf, now 
is manufacturing a very small 
unit for trolley buses. This 
emergency unit can generate 
enough power to move the bus 
in case of current failure or wire 
breakdowns. 

Imperia has coupled the Volks- 
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German Scooter on Four Wheels— 


The Goggomobile is the latest development in German scooters. It is a four-wheeled 
vehicle for two passengers and sells for about $700. Exports are scheduled to start 


next spring. Domestic demand is heavy. 
e * * 
wagen air-cooled engine with a 
generator, and the current pro- 
duced will enable the bus to move 
at a speed of 15 or 20 miles per 
hour, with brakes and lighting in 
full operation. 
* + * 
proms, of Cologne, has begun to 
import and distribute the 
British Ford tractor, the diesel 
Major. 

In France, Mobilgas has added 
a solution it calls Glymonate to 
its gasoline which is said to pre- 
vent the typical idling miss in 
humid climates at temperatures 
above the freezing point. 

In Switzerland, the often tried 
ceramic rotating sleeve valves are 
said to have found successful 
application which has led to the 
start of production of an engine 
so equipped. 


The AUTOMOTIVE NEWS ALMANAC is 
@ year-round friend. Use it often for statis- 
tics, buyer information and personnel data. 


Canada Makers 


Elect Wecker 


TORONTO.—W. A. Wecker, pres- 
ident of General Motors of Canada, 
was elected president last week of 
the Canadian Au- 
tomobile Cham- 
ber of Commerce. 

E. C. Row, pres- 
ident of Chrysler 
Corp. of Canada, 
was elected vice- 
president, and 
James G. Dykes 
was reelected 
general manager. 

The board of 
directors consists 
R. M. Sale, Ford 
Motor Company of Canada, Ltd.; 
R. B. Bradley, International Har- 
vester Co. of Canada, Ltd.; T. S. 
Adams, Nash Motors of Canada, 
Ltd.; D. C. Gaskin, Studebaker- 
Packard of Canada, Ltd. and 
Wecker and Row. 





W. A. Wecker 





| o.. you think of ‘Toledo, you now have 


to think bigger than ever. For the population of the ABC City 
Zone today*, based on increase in number of dwelling units, 1s 


450.444 


...and that’s a sizeable gain of more than 45,000 over the 1950 
census. So here is Toledo, a big, beautiful market, and one 
particularly well suited for testing, covered completely by its 
newspapers, and in no other way. 


‘TOLEDO BLADE Daily and Sunday 


Represented by Moloney, Regan and Schmitt, Inc. 


*Source: Audit Bureau of Circulations 


‘TOLEDO ‘TIMES Morning 
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that motivates the sale. And some of the p 








spending more time in network radio. In thdlc 
increased its weekly time on CBS Radigb; 

and Bristol-Myers, each by forty-five minutes\C 
by a half-hour.... All on CB 

















than ever before, it's advertising 

people who make the most sales are now 
last six months General Motors has 

by an hour and a quarter. General foods 


Campana and Liggett & Myers, each 









Since the beginning of October, the above companies — along with Milner Gm Products, Corn Products, 
| Lewis Howe, Mutual Benefit, Consolidated Cosmetics, Brown & Williamson— 
Hf five additional hours on the CBS Radio Network. More than half of this \ 
Righttime radio. And a good part of it is being invested in the network’s 
shows ...“The Amos *n’ Andy Music Hall,” “The Tennessee Ernie Show,” | “The Bing Crosby Show.” 


have bought a total 






Lm new time is in 


new five-night-a-week 
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Hudson Dealers Visit Kenosha— 
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Auto Personnel 


Roy E. Hardy, president of Hardy 
& Carroll (DeSoto - Plymouth), of 
Saginaw, Mich., has bought out his 
partner, John Carroll. The firm 
has been renamed Roy E. Hardy, 
Inc. Carroll is retiring because of 
poor health. 

Hardy’s confidence in his lines 
was backed by his January sales 
volume which was four times what 
it was in January, 1954. Hardy said 
his 55 deals were “as good or bet- 
ter” than last year’s. 

* * * 


Wenszlau Appointed 


William D. Wenzlau has been 
appointed West Coast representa- 
tive for the fiber glass products 
division of Bigelow-Sanford Carpet 
Co., according to L. M. Calhoun, 
division manager. He will head 
sales and technical service. 

* * 7 





Warner Corp., has been announced. 
He formerly was production man- 
ager of the Ingersoll products di- 
vision of Borg-Warner in Kalama- 
zoo, Mich. 


« * * 


Hobson and Bixby Promoted 


By National Malleable 


Roy ‘C. Hobson and Allan 8. Bix- 
by have been promoted by National 
Malleable & Steel Castings Co., ac- 
cording to Cleve H. Pomeroy, presi- 
dent. 

Hobson is now manager of the 
Chicago plant; Bixby heads the 
Melrose Park (Ill.) plant. Both 
formerly were assistant managers 
at the respective plants. 

* * + 


Sampair Joins 3M Board 


Clarence B. Sampair has been 
elected to the board of directors of 
Minnesota Mining & Mfg. Co., St. 





— 


and industrial relations for the 

parent 3M company and is p: esi- 

dent of its international divis: n. 
+ ‘@ * 


Walker Realigns Sales Sta, 


Puts Engel in Charge 


Walker Mfg. Co. of Wisccasin 
has consolidated sales direction of 
all divisions under a newly created 





John L. Engels 


position of general sales manager 
and vice-president. 

John L. Engels, formerly whole- 
sale sales vice-president, has been 
appointed to the position. 

Engels has announced the fol- 
lowing appointments: William Jas- 


W. Jaspersen 





SBS @8 s oc 


rn sx» = oOocvna 


Paul, to fill the vacancy created 
by the death of Richard P. Carlton 
in June, 1953. Sampair is vice- 
president in charge of production 


Inspecting the American Motors assembly lines in Kenosha, Wis., to watch the rst | Zimmer Promoted 
Hudsons being produced there are (from left), Clem Tracy and Rudy Koehler, Milwau- Appointment of Joe Zimmer as 
kee dealers; Albert Zajicek, Prairie du Chien dealer, and Walter Schlaught, local | plant manager of Wausau (Wis.) 
radio commentator. IMfg. Co., a subsidiary of Borg- 
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F 2 
: Wayne Rapp R. E. Archer 8) 
i persen, formerly Chicago district B 
i a manager, as sales manager of the 
original equipment division; Wayne h 
Rapp, formerly Minneapolis district 
manager, as sales manager of the as 
wholesale division, and Robert E. D 
: Archer, formerly manager of filter in 
sales, as field sales manager of the M 
wholesale division. w 
¥ e * = * 
White Honors Groudel 19 
i — : Earl A. Groudel, Detroit manager D 
 _ of White Motor Co., has completed - 
; 9 == 40 years’ service with the company. 
E ll fan He has been presented with a 
| / Dealer held, Alemite sponsored 2 o.oo Ss 
: manager. gi 
~ asses rove eee 
ear-eare € p Off to Direct Karkote i 
* For Insul-Mastic Corp. - 
huge suceess coast to coast! Lane cit en ee 
: of Insul-Mastic Corp. of America, 
has taken over direction of the | © 
; firm’s Karkote division. } 
: The division handles auto |e 
i undercoating. | be 
f When half a hundred women devote Ford P lhe: | of 
: an evening a week to visiting a car ord Promotes Jordan oe 
; dealer’s — THAT’s NEws! News that an ae oa Se ie be = ae 
F made feature stories in The Saturday -" Ford division’s eee | m 
; Evening Post, February 26, and (Fla.) parts depot, has been pro- } 
j Business Week, December 25. Tell- moted to depot controller, H. O. 
5 ing the story of what is happening Harris, depot manager, has an- | 
i in dealerships from coast to coast nounced. He succeeds EE. EE. Hele ; ta 
; etek enneey gren, who has been appointed con- (I 
: rig ow. troller for the Ford parts depot in Cc 
Alemite sponsored car-care pro- Atlanta. Si 
i grams calculated to instruct the la- .- 8 oe as 
dies on what makes their cars tick, Greenebaum and Grant 
what makes service important and Named to Hertz Board i Ss 
valuable, are a huge success in city Leon C. Greenebaum has been T 
after city. Most dealers report long ; elected vice-chairman of the board 
; waiting lists, plan “Gas, Gaskets and | of per ape © eo the os 
: ” co z executive committee of He rp., 
; Glamor” classes as a continuing, con Chi Gal banal 06, Geant bas of 
, stant program. . been elected a director, Walter L G 
And in addition to building com- find that when they make friends to wives, urging them to take over | Sante, peentiand, oe Gectaieneel ; K: 
munity good-will, these classes have With the ladies they sell more serv- _ the job of having the family car serv- | Greenebaum is chairman of the w. 
a practical profitable side. Dealers ice, lubrication, parts and accessories iced regularly during the week. This board of Metropolitan Distributors, . 
) — new and used car sales follow, too. evens out slack time in the service |Inc., New York City truck-leasing 
; All this directly traceable to the department, results in increased — ae ae by Hertz. vi 
5 — ‘ = “Gas, Gaskets and Glamor” promo- _ service business. rant is © _" ar ° attorney as 
! tion. It works! i 4 | 88 
: The program is intended as a logi- Find out now how you can cash in Schinieranmnde rerme | 
; cal extension of the Alemite national © this sure-fire merchandising pro- |Own Design Firm Z 
advertising programbeameddirectly 8am. Write today for free brochure Peter Schladermundt, industrial i 
and details on “Gas, Gaskets and <a ee ieee aoe — G 
” : of his own firm, Peter Schlad- 
a Be ~ first ol y M Weite: ermundt Associates, 205 E. Forty- ° 
o use this proved promotion! Write: second St., New York City. 
Charles L. Metzler is his general B 
| ALEMITE or 4 
i | ~ * * 
ort 00 on a Shifts at GM of Canada B 
Dept. C-35, 1826 Diversey Parkway J. R. Hamilton has been ap- th 
Chicago 14, Illinois pointed Montreal zone manager of Ly 
Re ale or General Motors of Canada to suc- 
ceed L. A. Hastings, who has been T 
The wives look at wiring! You'd think Eddie “Now this is a carburetor.” Instructors of the appointed assistant director of 
Abbott, service manager of San Gabriel Valley Mo- “Gas, Gaskets and Glamor’’ closses held at Francis sales for western Canada with H 
tors of California, was showing these interested Motor Company, Portland, Oregon, were amazed at 
students the latest Paris creation instead of explain- the quick grasp of mechanics these women showed, headquarters at Regina, Sask. 
ing automobile wiring. Enrollment far exceeded ex- more than pleased by their interest. Here, Ed Werlein Hamilton was formerly truck szles D 
pectations, and classes will be continued. discusses the workings of a carburetor. Manager at the company’s ceniral ic 
office at Oshawa, Ont. Further ap- al 





(Continued on Page 59, Col. 1) 
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pointments in the Montreal zone 
include those of T. H. Fox as sales 
manager for Chevrolet-Oldsmobile 
and of Andre Lamarche as sales 
man-zer for Pontiac-Buick-GMC. 


* * * 


Snyder Names Legg 


Vv. Paul Legg has been appointed 
specialist on work standards and 
budget on the staff of C. J. Snyder, 
operating manager of Chrysler 
Corp 

+ * * 
DeKoven Names Fagan 


As Sales Manager 


John L. Engels, vice-president of 
DeKoven Mfg. Co., Racine, Wis., 
has announced the appointment of 
Thomas J. Fagan 
as sales manager. 

Fagan will 
manage sales of 
Soundmaster 
mufflers, pipes 
and accessories 
marketed 
through the Na- 
tional Automotive 
Parts Assn. 

: He had served 

- three years as 
T. J. Fagan midwest district 
manager of Soundmaster exhaust 
system parts. ‘ 





* 
Bauman Gets Promotion 


In Dodge Manufacturing 


Appointment of C. C. Bauman 
as assistant superintendent of the 
Dodge Main Plant car-manufactur- 
ing department is announced by 
M. C. Patterson, Dodge general 
works manager. 

Bauman joined Chrysler Corp. in 
1939. He became associated with 
Dodge Main’s engineering depart- 
ment in 1949. 

= 


x * 


Dodge-DeSoto Change 


G. Carl Main has been named re- 
gional manager for Dodge-DeSoto 
at Vancouver, B. C. He succeeds 
J. M. Lee, now a sales staff execu- 
tive. 

> = * 


Conway Ends 40 Years 


Of U. S. Rubber Service 


William P. Conway, manager, 
central mold division of U. S. Rub- 
ber Co., has retired after 40 years 
of service. 

Conway joined the rubber com- 
pany’s Detroit plant in March, 1915, 
as a member of the machine and 
mold shop planning department. 

* * ad 


Smith Gets Delta Post 


Hal S. Phillips, president of Del- 
ta Tank Mfg. Co., Baton Rouge, 
(La.) subsidiary of General Gas 
Corp., has appointed Derward 
Smith to the new post of special 
assistant to the president. 

= ” * 


Strausser Named Assistant 


To White Motor Sales Chief 


Max L. Strausser has been named 
assistant to the sales vice-president 
of White Motor 
Co., succeeding 
Karl A. Roesch, 
who has been ap- 
pointed director 
of service. 

Strausser pre- 
viously was man- 
ager of the lease 
sales division. 

Prior to joining 
White Motor, 
Strausser was as- 
sociated with 
GMC truck and coach division of 
General Motors. 

- * ~ 


Brown Wholesale Manager 


For Cadillac in L. A. Area 


Appointment of Richard P. 
Brown as wholesale manager for 
the Los Angeles suburban area has 


been announced by Cadillac. 
~ * * 


Max Strausser 


Triplex Corp. Elects 
Herud as President 








1942 and production vice-president 
since 1953, Herud is now instituting 
an expansion program for the 
foundry and smelting divisions. 

* ° * 


Columbus Names Jelliffe 


C. Gordon Jelliffe has been 
named vice-president in charge of 
industrial sales for Columbus 
Coated Fabrics Corp., Columbus, O. 
Jelliffe, who joined the company in 
1940, most recently served as sales 
director of the Col-O-Vin Vinyl 
products division. 


6 Division Sales Managers 


Named by Allen Electric 


Allen Electric & Equipment Co., 
Kalamazoo, Mich., has appointed 
six divisional sales Managers, ac- 
cording to Ralph Countryman, gen- 
eral sales manager. 

The new managers are: North- 
eastern division — Joseph Bellino, 
Boston; southeastern division 
Charles Bowers, Atlanta; midwest 





central division — George Holum, 
Kansas City; north central divi- 
sion — Orvalle Boggs, Chicago; 
Rocky Mountain states division— 
M. H. Miller, Salt Lake City, and 
far western division—A. T. Schutz, 
Los Angeles. All are former re- 
gional managers. 
* * 2 


Heathman Goes to Brunner 


Charles M. Heathman, formerly 
district sales manager of Servel, 
Inc., has joined the sales staff of 
Brunner Mfg. Co., Utica, N. Y. 

x + * 


Richardson Joins O-Cedar 


P. A. Richardson has been ap- 
pointed manager of the newly cre- 
ated automotive division of O-Cedar 
Corp. He will coordinate sales ac- 
tivities of the firm’s No. 17 Car 
Washer. 


* * x 


Parker Appoints Repar 
John Repar has been named 
sales engineer for the rubber prod- 
ucts division of Parker Appliance 
Co., Cleveland. 
* * * 


Perkins Moves to Florida 
To Handle IH Truck Sales 


International Harvester Co. has 
announced that it has split its com- 





Fund Raiser— 


Ralph T. Horgan, president of Ralph 
Horgan, Inc. (Ford), New York, has been 
named chairman of the automotive divi- 
sion of the Visiting Nurse Service of New 
York fund-raising campaign. With him is 
Mary Murtagli, visiting nurse. 


bination district . sales office in 
Jacksonville, Fla., into two facili- 
ties—one for trucks and one for 
general sales. 

The general office will be directed 
by J. P. O'Donnell, former man- 
ager of the combination facility. 
The truck office will be managed 













. the industry’s newest and finest 


No Wiper Stalling * When passing cars, going up hills 
or accelerating, you always have uniform, constant action. 
The hazard of wiper slow-down is no problem. 


enjoy greater 
driving safety, 
comfort and 
convenience... 
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by W. K. Perkins, for many years 
manager of truck sales in Chicago 
and, more recently, an assistant to 
the vice-president. 

* ¥ * 


Parts Firm Expands 


American Aute Parts Co., Buf- 
falo, has added 1,000 square feet of 
space to its office facilities, and has 
hired three new salesmen—Arthur 
Mason, Tim Borns and Eddie Rep- 
ka, according to Seymour Hesch, 
general manager. 

* * = 


Premier Names Hart 


Charles I. Hart has been ap- 
pointed district representative in 
Dallas for Premier Autoware Co., 


Cleveland. 
* * ® 


Brozey Promoted 


E. H. Brozey has been appointed 
retail credit sales coordinator for 
B. F. Goodrich Co.’s tire and equip- 
ment division. Brozey joined Good- 
rich in 1937. 

* * * 


Boyertown Body Names 


Keller and Fritz 
W. Sterling Keller, former assist- 
ant sales manager, has been named 
director of product development, 
(Continued on Page 40, Col. 3) 














More Cleaning Power tor Heavy Sieet and Snow 
Conditions ¢ The powerful motor of POWER-SWEEP gives: 
added driving safety by cleaning away heavy accumulations of 
snow, sleet or mud under extreme driving conditions. 


Greater Area of Ciear Vision on New Style 
Windshields ¢Power-SwEEP cleans a wider area on new 


wrap-around windshields, which insures a wider angle of 
visibility for safer, more comfortable driving. 


Automatically Returns °¢ The electric windshield wiper that 
automatically returns to out-of-the-way position when turned off. 





A. O. Herud has been elected 
president of Triplex Corp. of Amer- 
ica, Pueblo (Colo.) manufacturer of 
automotive pistons. 

Associated with Triplex since 


a DELCO APPLIANCE DIVISION 


GENERAL MOTORS CORPORATION 
Paaeee | Rochester 1, New York 


Manufacturers of automotive electric motors for heaters, defrosters, clocks, seat actuators and window lifts 
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and Lloyd B. Fritz, former produc- , Co. will cover Ohio, West Virginia, 
tion coordinator, has been ap-|western Pennsylvania and two 
pointed diréctor of sales, according | counties in Maryland; Roger Fos- 
to Paul R. Hafer, president of Boy- | ter will cover Indiana; C. P. Hoff- 
ertown Auto Body Works and Boy-|man lower Michigan, and H. O. 
ertown Body & Equipment Co.,|Holland the state of New York 


Boyertown, Pa. | with the exception of four counties. 
* * * * * * 
Monarch Names Filter Auto-Lite Ups White 
Sonal | Appointment of David A. White 
Regi a Sales H |as Manager of the Auto-Lite bat- 


William H. Filter has been named |tery plant in Owosso, Mich., has 
sales manager for Monarch Rub-|peen announced by R. W. Fitch, 
ber Co.’s southern and western ter-| manager of the battery plant divi- 
ritories, according to R. J. Himmel-| sion. White replaces Fitch, who 
right, president. Filter formerly|was named to his present position 
was executive assistant to the | jast June. 
treasurer. . he's 


* * * e 
Executives Meet Reo Workers— Alexander-Tagg Names ee veal ee 


Total of 1,100 Reo employes attended a Lansing luncheon at which new executives | Foy, Representatives | 
of Reo and Bohn Aluminum & Brass spoke. Reo has begun truck production as init | Oscar L. Bard, president of Mich- 


tdi ; Four representatives have been | j; Tool Co., and Earl E. Conlin 
Bohn subsidiary. Standing, from left, are R. J. Darragh, Reo treasurer; John C. Tooker, . igan Too be lo . 
Reo president; J. B. Alley, Reo director; H. J. Stoddard, president of Reo Holding appointed by Alexander-Tagg In-|secretary-treasurer of Ex-Cell-O 
Co., and S$. D. Den Uyl, Bohn president. Workers were told no liquidation of Reo is dustries, Inc., Hatboro, Pa. Corp., have been elected directors 
planned and truck output would be raised five-fold. H. P. DeGreen Sales & Service|of the Ex-Cell-O board, following 








“For more than 40 years 
... Dealers have depended 
on this Good Neighbor!” 


Over the years Authorized Auto-Lite Service 
Stations have served dealers everywhere! Their 
factory-trained personnel assist on “tough jobs” . . . 
they handle warranty service . . . sponsor organized 
training programs for your service personnel. 
















And they are always a reliable source for Auto-Lite 
Original Service Parts when you need them! Let your 
nearest Auto-Lite Service Station put this “Good 
Neighbor” policy to work for you today ... he is 
there to help you. 


THE ELECTRIC AUTO-LITE COMPANY 
Parts and Service Division 


Toledo 1, Ohio Sarnia, Ontario 
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acquisition by Ex-Cell-O of Michi- 
gan Tool Co. 

The new unit has three plants in 
Michigan and makes gear-cu‘ting, 
finishing and gauging equipm -nt. 


* * x 


General Electric Picks Siaff 
Of Miniature Lamp Uniti 

The following appointments in 
its newly organized minizture 
lamp department have been an- 
nounced by General Eleciric’s 
lamp division: 

William H. Robinson jr., mar- 
keting manager; Walter J. Gei- 
ger, engineering manager; 
Thomas M. Wallace, manufactur- 
ing manager, and Stanley W. 
Ross, employe and plant com- 
munity relations manager. 

* * * 


Dodge’s Farquhar to Head 


Management Development 


Appointment of Allan B. Farqu- 
har to the newly-created position 
|of management development su- 
pervisor has 
been announced 
by Carl F. Luck- 
singer, industrial 
relations manager 
of Dodge. 

With Chrysler 
Corp. since 1949, 
Farquhar has 
been associated 
with Dodge since 
, 1952 as supervisor 
rquhar Of industrial edu- 

cation. From 1949 
jto 1952 he served in a similar ca- 
| pacity at Chrysler plants in Indian- 
|apolis, Kokomo, Ind., and Dayton. 


* * * 


|Cisler and Gock Elected 
Fruehauf Directors 


Newly elected to the board of di- 
| rectors of Fruehauf Trailer Co. are 
| Walker L. Cisler, chairman and 
president of Detroit Edison Co. 
{and Alfred J. Gock, former chair- 
|man of the Bank of America. 
| The elections, which were an- 
nounced by President Roy Frue- 
| half, increased the board member- 
| ship from 13 to 15. 


|Sauers Elected President 
Of Wico.Electric Co. 


| Directors of Wico Electric Co. 
| West Springfield, Mass., have 
| elected Harold M. Sauers president 
| to replace the late Kenneth A. Har- 
| mon. 

| Allen L. Brownlee was elected 
| first vice-president, Remington H. 
| Warner was elected treasurer. 
Sauers formerly was first vice- 
president. 












Allan B. 





| Hollingshead Appoints 
| Technical Manager 


George F. Sharrard has been ap- 
pointed technical service division 
manager of R. H. Hollingshead 
Corp., Camden, N. J. 

A graduate of the University of 
Michigan, Sharrard formerly was 
with Chas. Pfizer & Co., Inc. 


| * * * 


Joy Mfg. Boosts Helmick 


Joy Mfg. Co., Pittsburgh, has 
announced the election of Louis G. 
Helmick jr. as manufacturing vice- 
president. He formerly was manu- 
facturing manager. 

+ x + 


Sauer Honored 


Herbert F. Sauer, who rose from 
office boy to become Midwestern 
industrial sales manager, has been 
honored at a testimonial dinner in 
Chicago for completion of 50 years’ 
service with Electric Storage Bat- 
tery Co. He received a $1,000 Sav- 
ings Bond. 


* * * 


Inland Shifts Fausch 


James C. Fausch has been made 
manager of the New York district 
|sales office of Inland Steel Co. He 
previously was assistant manager 
of the tin plate and export sales 
division in Chicago. 

a ae 


McMillan Takes Helm 


James McMillan has been elected 
president of Boyer-Campbel! Co. 
Detroit distributor of mill supplies 
and industrial and safety euip- 
ment. McMillan, formerly vice- 
president and treasurer, succeeds 
William P. Goudie, who is entering 
semi-retirement after more than 40 
years of service with the organiza- 

(Continucd on Page 41, Col. 1) 
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tion. Goudie will continue as a 
director and will act as a “roving 
ambzissador of goodwill,” it was 
said. 





* * * 


Foxcraft Appoints Lees 


Henry Lees has been appointed 
sales representative for Oklahoma, 
Lovisiana and Arkansas by Fox- 
craft Products. He previously has 
represented automotive companies 
in this area. 

* t > 


Goodyear Ups Stranahan 


In Merchandising Job 


Robert C. Stranahan has been 
promoted to manager of merchan- 
dise distribution of the metal prod- 
ucts division of 
Goodyear Tire & 
Rubber Co. Stran- 
ahan had been 
assistant manager 
of merchandise 
distribution for 


1952. He replaces 
C. E. Zarth. 

Stranahan will 
be in charge of 
distribution of 
rims. 

He will be charged also with the 
responsibility of coordinating sales 
and production for the rim plant. 

He joined Goodyear in 1927. 

7 * * 


Houdaille-Hershey Names 
Gorman, Call, Marsh 


R. Glenn Gorman has been ap- 
pointed manager of the aircraft di- 
vision of Houdaille-Hershey Corp. 
Gorman was transferred a year ago 
from Houdaille’s Detroit executive 
offices to the Buffalo plant where 
he served as assistant manager. 

Also appointed were W. S. Call, 
as aircraft division sales manager, 
and Robert E. Marsh as factory 
manager of the division. Call for- 
merly was administrative assistant 
to the sales manager. 

* * * 


King Picked to Manage 


Dodge Foundry Plant 


Cecil N. King has been named 
manager of Dodge’s Winfield 
foundry plant, M. C. Patterson, 
manufacturing vice-president an- 
nounced. 

King is a 1951 graduate of the 
Chrysler Institute. He has been di- 
rectly engaged in the automotive 
foundry products field for the past 
three years. 





R. C. Stranahan 


Oldsmobile Appoints 3 


In Accounting Department 


John F. Niehaus has been ap- 
pointed factory accounting and 
payroll director at Oldsmobile, ac- 
cording to Earl W. Schuon, comp- 
troller. 

Chad G. Newman has been pro- 
moted to general accounting direc- 
tor and E. W. Stephens, formerly 
audit supervisor, is general super- | 
visor of cost and factory account- 
ing for Oldsmobile’s Lansing plants. 


* * x 


Cross Elects Shilson, 


Tech as New Directors 


Herbert M. Shilson, assistant sec- 
retary and comptroller, has been 
elected to the board of Cross Co. to | 
replace the late Milton O. Cross sr. 

Kurt O. Tech, chief engineer, also 
was added and Milton O. Cross jr., 
president, Ralph E. Cross and Clark 


Bennet were reelected. | 
od a * 


30 Years With Mack 


John J. Byrne, southern division | 
bus and national accounts manager 
of Mack Truck Co., has completed 
30 years’ service with the firm. He 
now is stationed in Atlanta. 

eo * 


Kuhn, Adams, Mann, Lane 





Get Top Posts at Bohn 


Four officials of Bohn Alumi- 
mum & Brass Corp. have been 
promoted. 

T. W. Kuhn, sales vice-presi- 
dent since 1949, has been elected 
executive vice-president; C. M. 
Adams, secretary since 1949, be- 
comes vice-president; E. K. Mann 
ir. vice-president and former 


controller, now is treasurer, and 
W. J. Lane, legal counsel, becomes 
secretary. 
F. M. Taylor, treasurer, has re- 
tired after 35 years with Bohn. 
* + * 


|Goodrich Promotes Warner 


To Tire Sales Manager 


Serge I. Warner, Philadelphia 
district manager of B. F. Goodrich 
Co.’s tire and equipment division, 
has been promoted to sales man- 
ager. 

At the same time it was an- 
nounced that C. Herman Behrle, 
former retail credit sales manager, 
has been named assistant tire sales 
manager. 


+ * * 
LOF Appoints Bowers 
H. Matthew Bowers has been ap- 
pointed manager of the quality 
control department at the Parkers- 
burg (W. Va.) factory of the LOF 





Johns, president. 
Libbey-Owens-Ford Glass 
1949. 


Bowers joined 
Co. in 


* * * 


McKay Cites Brazell 


Reid Brazell, president of Leon- 
ard Refineries, Inc., Alma, Mich., 
has been commended by Secretary 
of Interior Douglas McKay for his 
work as a member of the National 
Petroleum Council. Members of the 


| council serve in an advisory ca- 


| pacity to McKay and other govern- 
| mental met 
* 


S-W Neniee Clarke 
John R. Clarke, Indianapolis, has 


been named to the newly created | 


post of director of industrial rela- | 


tions of Stewart-Warner Corp., 

according to William W. Miller, 

industrial relations vice-president. 
* * * 


New Orleans Ford Depot 


| Gets Honke as Chief 


Irwin C, Honke has been ap- 
pointed manager of Ford division’s 


New Orleans parts depot, Earl G. | 
Ward, manager of parts and acces- | 


sories operations, announced. 
He replaces the late Everett Mar- 


ae 4 Glass Fibers Co., according to J. M.'selus, who died in November, 1954. 
the division since} : 








Honke, 








“They'd have given me an even 
better deal on my tradein if I 
hadn’t lost the skate key.” 





former manager of the 
Omaha parts depot, has been with 
Ford 25 years. 


* * * 


Opaco Representatives 
The Opaco division of Red Jacket 


Mfg. Co. has appointed iH. D. Fair- 
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lee as factory representative for 
New York City, New Jersey, Con- 
necticut and eastern Pennsylvania. 
Joseph H. Mooney, New Orleans, 
has been appointed factory repre- 
sentative for Louisiana and south- 
ern Mississippi. 


* * * 


Ochs Receives No. 2 Spot 
At Eaton’s Axle Division 


George W. Veale, general man- 
ager of Eaton Mfg. Co.’s Axle divi- 
sion, has named R. C. Ochs assist- 
ant general manager. 

Ochs joined Eaton in 1948. Since 
1952 he hag been assistant to the 
general manager of the Axle divi- 
sion. 

. * + 


Manning Heads Loans 


Charles E. Manning has been 
named installment loan manager 
of the Union & New Haven Trust 
Co., Edward M. Gaillard, bank 
president, has announced. Manning 
formerly was New Haven (Conn.) 
manager for Associates Discount 


| Corp. 


* * * 


Harris Elected in Sales 
Nels Harris has been elected 
sales vice-president of Customer- 

Builders Systems, Evanston, IIl. 





DODGE - DE SOTO -PLYMOUTH DEALERS! 


A New Custom-Built 


EA Heater For All 


1955 Passenger Cars at 
“FACTORY TO YOU” Profit 


Again EA quality at lowest “Buy Direct’ 
prices mean more heat, better styling, 
increased good-will and larger profits. 


1. 
2. 


3. 


4. 
5. 


6. 
7. 


8. 
are unequaled 
9. 


Living Room warmth and comfort 
New powerful and uniform defrosting, 
utilizing full output of heater 

Fan Forced Fresh Air for summer 
cooling and demisting 

Improved, powerful 11-section motor 
Oversized Copper and Brass Core for 
maximum heat transfer efficiency 
71/2’ 6-Blade Fan for overall car heat 
Extra large Blower Fan for Defrosting 
Compactness and ease of installation 


One heater package to cover 1955 
DeSoto, Dodge and Plymouth installation 


Model C-205 gives you all this and comes in 

one complete package including chrome accessories 

to fit custom control panel in each car. 

Model T-206 Superpower Dodge Truck Heater is another 
big buy in heaters. Kit includes: Defroster, Heater Pull Switch 
(2*station) and all necessary fittings for the easiest 
installation you've ever made. 


Write today for literature and low prices, then — 


Cun: 








See eae eee eee ene 


sree creer t era SRL 





Cadillac School Hosts Dealers— 


The San Francisco Cadillac branch was host to northern California dealers and 
service managers for the opening of the 17th General Motors training center in 
San Leandro, Calif. Shown (from left) are Chester Gipe, service manager, Salinas; 
William Anderson, service manager of the San Francisco downtown branch; L. J. 
Fazackerly, general sales manager of the San Francisco branch; D. W. Davis, Stones- 
town branch manager; Herman Schmuck, instructor; Aubrey Grissom, Salinas dealer, 
and H. W. Shepard, Oakland dealer. 
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Lawsuits Affecting Dealers ... 


Court Decisions 


By Leo T. Parker 
Attorney at Law 

ONSIDERABLE discussion has 
arisen over the question: What 
is the legal duty of an auto dealer 
to maintain a public sidewalk in 

safe condition? 
According to a higher court de- 
cision, both the dealer and the city 
may be liable for injuries to pedes- 


» |trians caused by dangerous defects 


in a sidewalk. 

For illustration, in Peters v. 
San Francisco, 250 Pac. (2d) 675, 
@ pedestrian sued a city and 
property owner for injuries re- 
ceived when he fell on a concrete 
sidewalk which had been altered 
into a driveway leading into a 
garage. 

The higher court held as follows: 
A property owner is under no le- 
gal duty to maintain in safe condi- 


tion a public street abutting his 
property, but he is liable for the 


condition of a public sidewalk 


which he has altered. 


Also, this court held that the city 


may be held jointly liable, and 


said: 

“The liability of abutting prop- 
erty owner for a condition of the 
sidewalk maintained for his sole 
and exclusive use and benefit is a 
liability imposed under common 
law principles of negligence and 
nuisance. The liability of a munici- 
pality for the dangerous or defec- 
tive condition of a sidewalk is a 
statutory liability.” 

In other words, a city is not lia- 
ble for defective conditions of a 
sidewalk, unless a state law so 
provides, but the dealer who re- 


Disneyland Voted 


Outstanding TV Show 


DETROIT.—The National Assn. 
for Better Radio & Television 
has informed: George Romney, 
president of American Motors, 
that Disneyland has been voted 
“the outstanding program on 
television for 1954.” 














Another in a series of reports to AC wholesalers and dealers 





Long ago engineers realized 


from themselves! 


AC CUSTOM-ENGINEERED OIL FILTERS 
Special Material « Special Method « Special Form 


For years AC engineers worked to secure better filtering than density- 
type cotton fibre packing could provide. They found it in paper! Not 


Atomic Research Techniques Insure 
AC Maintaining Oil Filter Supremacy! 


AG OIL FILTERS 


-vescie engines trom themselwes/ 





that internal com- 


bustion engines produce something besides 
power. That something is a destructive combi- 
nation of dust, dirt, grit, metal particles, carbon 
and acids that are picked up by the lubricating 
oil and recirculated. Such polluted oil lets an 
engine destroy itself. Oil is constantly being 
contaminated, and an oil change alone is not the 
solution. The oil itself needs constant protection 
—the kind of protection AC Oil Filters give— 
filtering out the damaging grit—rescuing engines 


any ordinary paper, but a special material fabricated to such exacting 
porosity standards that it freely passes oil while stopping foreign matter 
as tiny as 1 /100,000th of an inch. Then AC developed a special impreg- 
nating resin that can be cured without blocking the pores. The special 
curing process makes the filtering material impervious to water and 
crankcase acids. AC accordion-folds this superb filtering material so 
that it gives ten times the filtering area formerly available. 


Radiochemical techniques are being employed today as a part of AC’s 
continuous product-improvement program. Radioisotopes have been 
called into laboratory use in perfecting the filtering element, and the 
laboratory work, with customary AC engineering thoroughness, is 
backed up by proving ground and road test procedures. You can be 
sure AC Oil Filters will remain at the head of the class. 


...gnother AC 
sales story that can? 
be fopped/ 


AC SPARK PLUG DIVISION 





FLINT, MICHIGAN 


GENERAL MOTORS CORPORATION 


AC ENGINEERING WITH GM RESOURCES CAN ALWAYS BE LOOKED TO FOR LEADERSHIP 





—— 


pairs or alters the sidewalk al: ays 
is liable for defects, irrespecti: » of 
state or city laws. 

* 


Direct Cause in Mishap 


SS speaking, all per- 
sons, firms and corpora ions 
are liable for damages caused by 
negligence. However, a r-cent 
higher court held that if the al- 
leged negligence is not the proxi- 
mate or direct cause of the dam- 
age, there is no liability. 

For instance, in Gerber v. Mc- 
Call, 264 Pac. (2d) 490, it was 
shown that an auto dealer was no- 
tified by police officers of the im- 
minence of a flood. 

Later the volatile and infiam- 
mable fuels and materials in the 
garage came in contact with the 
electric wiring, lights and signs 
and a destructive explosion and 
fire resulted. The fire spread to 
and destroyed an adjoining ware- 
house. 

The warehouseman sued the 
dealer for damages contending that 

the fire and the resulting destruc- 
tion of the warehouse building were 
caused wholly and solely by reason 
of the “carelessness, recklessness 
and negligence” of the dealer in 
failing to turn off the electrical 
current. 

It is interesting to observe that 
the higher court held the dealer 
not liable, and explained that his 
failure to turn off his electrical 
fixtures, in anticipation that the 
flood would bring his inflammable 
materials in contact with his elec- 
tric wiring, was not the direct or 
proximate cause of the destruction 
of the warehouse. Hence, there 
was no liability. 

o s = 


Drunk Driver Guilty 


——— to a late higher 
court decision a driver who - 
kills a pedestrian or occupant of 
another car, while partly intoxi- 
cated may be convicted of the 
crime of manslaughter. 
For instance, in People v. 
Mead, 271 Pac. (2d) 619, it was 
shown that a driver named Mead 
was intoxicated when he had an 
accident which killed a person. 
The higher court upheld his con- 
viction by the lower court on the 
charge of manslaughter, and said: 

“The odor of alcohol about him, 
the blood analysis showing a high 
alcoholig content, and the medical 
testimony evaluating the blood an- 
alysis, all support the jury’s implied 
find that appellant (Mead) was un- 
der the influence of intoxicants, if 
not intoxicated, when the accident 
occurred.” 


Final °54 Quarter 
Tops First Three 
For Mack Profits 


NEW YORK. — P. O. Peterson, 
president of Mack Trucks, Inc., an- 
nounced last week that a strong 
uptrend in sales resulted in 1954 
fourth - quarter ii 
earnings esti- 
mated at $725,000, 
more than earn- 
ings for the en- 
tire preceding 
nine months. 

Preliminary fig- 
ures indicate 
earnings of about 
80 cents per share 
for the year, he 
said. -_ 
“Mack’s 1955 P. O. Peterson 
first quarter sales are running 49 
percent above the same period of 
1954,” Peterson said. 





Plasti-Kote Sales Jump 


35.8 Percent in Year 


CLEVELAND. — A 35.8 percent 
increase in sales during 1954 for 
Plasti-Kote and its subsidiary com- 
panies has been announced by Her- 
bert Fine, president of Plasti-Kote, 
Inc. Fine predicted a greater per- 
centage rise in 1955. 

Plasti- Kote manufactures Self- 
Spray Enamels and Lacquers, 'rac- 
tor and Implement Colors, Acrylic 
Plastic Spray, Ignition Spray, Auto 
Foam Upholstery Cleaner, Perfect 
Spray Insect Killer, Sprazit Air 
Conditioner and Deodorant, F. K. 
Fire Extinguisher and other 2ro- 
sol products. 

Fine estimated that in 1954 @ 
total of 250 million cans were p:ck- 
aged and sold. In 1953 the vol:me 
was 146 million cans. 
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WHY SHOW THEM MORE PICTURES 
OF A CAR THEY'VE SEEN 
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A THOUSAND TIMES ? 


Now’s the time fo tell them why they should buy 


—and Radio advertising is the best way to tell them 


Why waste advertising dollars this Spring and Summer 
showing more pictures of your car when a prospect can 


see dozens of your current model on any street? 

Now’s the time to tell them why they should buy your car. 
To tell all your prospects. 

To tell them at the “point of purchase.” 

To tell them all your story. 

To tell them over and over and over again. 

To do all four jobs you must have RADIO. 


Radio alone reaches all the automobile market—everyone 
in the family is a listener. (Average daily listening in 
major cities—172 minutes per person. ) 


Radio alone reaches men and women as they drive their 
present cars—reaches them at the “point of purchase” — 
with long enough copy to sell them a car. (9 out of 10 
of your best prospects have a car radio. ) 

Radio alone can force them to listen to your sales argu- 
ments that you can’t force them to read. 

And, since Radio advertising’s cost-per-thousand is only 
one-half to one-third that of other major media, you can 


afford to tell your story over and over and over again - 


with Radio. You can hammer each advantage every day 
with Radio for less than it costs to advertise twice a month 
in other media. 

For more sell in your advertising this Spring and Summer, 


skip the pictures. Tell your story on Radio. 





a 


Radio 
Advertising 
Bureau, Inc. 


A 


270 Park Avenue, 
New York 17, N.Y. 


The service organization of the radio industry devoted exclusively to the promotion and sale of Radio as an advertising medium 











130 Lincoln St., Boston 35, Mass. 
The chemical, called Totrust, is 
recommended for rusted or damp 
metal surfaces, painted or un- 
painted, including aluminum and 


galvanized metal. It comeg in red, 
zinc chromate, wrought iron black 
and stainless steel and is available 
in drums, five-gallon, gallon, quart 
and half-pint bottles. 





WHITE-LINE MARKER—The device op- 
erates on the spreader principle and uses 
any kind of “zone” paint. It is available 
for marking widths of one, two, three and 
four inches. Industrial Products Co., 2766 
N. Fourth St., Philadelphia 33, Pa. 





AUTO MIRROR — This body-mounting 
mirror is designed for standard or wrap- 
around windshields. Called the 540 Comet, 
its adjustable 44-inch offset head is 
mounted on a streamlined arm which is 
eases also adjustable. The mirror is available in 

“| non-glare glass or polished plate gold 
glass. Yankee Metal Products Corp., Nor- 
walk, Conn. 






Kar-Rucs 


CAR RUG—The Stylemaster is offered 
in a self-display package with related 
window and wall banners and a small 
counter display. They come in sets of two. 
Wooster Rubber Co., automotive sales di- 
vision, Wooster, O. 





CAR COOLER—Comes in six and 12- 
volt models with high-speed one-fifteenth 
horsepower motor. Lanes of cellulose 
sponge are used between intake and dis- 
charge area. A heavy-duty transformer is 
available at additional charge. Qwickool 
Products Co., 5555 W. Manchester Bivd., 
Los Angeles 45, Calif. 
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6-VOLT WELDER—The unit is said to 
use only six volts, with no glasses needed. 
It can be used for welding, brazing and 
soldering. Shipping weight is 12 pounds. 
Cavhorn Mfg. Co., 9999 Broadstreet, De- 
troit 4, Mich. 


SERS 


| a 
PARTS CATALOG WO. TE 
BATTERY SERVICER—This unit is molded 

of high-impact butyrate plastic and fea- 
tures a two-quart distilled water container 
|which is molded of flexible vinyl plastic. 
| Both plastic materials resist oils, acids and 
gasoline. The unit also is equipped with 
a battery regulator voltage tester, a self- 
|leveling battery filler and a prod with a 
| 36-inch lead. Hungerford Plastics Corp., 
| 114 Beach St., Rockaway, N. J. 


* * * 





GLASS CATALOG—Booklet No. 55 lists 
all changes in glass parts on 1955 cars. 
It is accompanied by a calculator which 
provides a method to determine average 
glass list prices and discounts. National 
Auto Glass Specifications, 9050 Livernois 
Ave., Detroit 4, Mich. 

* * * 


Protective Coating Offered 
For Rusted Surfaces 
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WIRING CONDUIT—Model U20SCB is a 
flexible metal wiring conduit enclosed in 
a waterproof synthetic cover. It is de- 
signed for applications requiring flexi- 
bility for connections in tight places, for 
connecting wires on machinery operating 
in oil or moisture, and for applications of 
extreme vibration. Universal Metal Hose 


Co., 2133 S. Kedzie Ave., Chicago 23, Ill. 
s 2 '* 





VACUUM CLEANER—Model 95 is a 
heavy-duty electric vacuum cleaner which 
is said to have up to 20 percent more 
cleaning power, a dry capacity of 1% 
bushels of dirt and a wet recovery capac- 
ity of 13 gallons. The accordion-type hose 
measures five feet but may be expanded 
to 15 feet. Black & Decker Mfg. Co., 
Towson 4, Md. 


* 





DEMINERALIZER — Model R-M-8 is a 
dual-type demineralizing unit which can 
be mixed with a single bed of mixed 
cation and anion resins or as a two-bed 
system with separate cation and anion 
resin beds in the single column. With 
either system the unit produces up to 10 
gallons per hour of demineralized water. 
Penfield Mfg. Co., Inc., 19 High School 
Ave., Meriden, Conn. 

a oe 


Betts Machine Improves 


Truck Safety Lamps 


Betts Machine Co., Warren, Pa., 
has announced improvements in its 
* * * 





A protective coating which is 


TRIM KITS—Two-tone molding kits permit the use of contrasting or complementary 


said to stop Tust, and dry in less| color within the molding. They are installed with snap-on clips. Besides the Plymouth, 
than five minutes is being mar-j|they are available for 1955 Fords, Mercurys, Buicks and Chevrolets, Regal Motor 
keted by Wilbur & Williams Co., | Products, Inc., 6325 Grand River Ave., Detroit 8, Mich. 





line of truck safety lamps. The 
company said there has been no 
change in lamp design, but both its 
one-piece reflector-bodies and one- 
piece socket couplings are now 
made of Zamac No. 3, which will 
provide brighter and longer lasting 
light. The Snap Seal line includes 
clearance, stop, turn and tail lamps. 





CABLE KIT — A Packard interference- 
suppression ignition cable kit in 100-foot 
spools is available for distribution. The 
cable, which is made of linen and nylon 
cord impregnated with a conducting ma- 
terial, is said to eliminate interference in 
radios through ignition. United Motors 
Service, General Motors Bidg., Detroit 2, 
Mich. 





PISTON RINGS — Three-ring sets of 
eight, in sizes of 3% and 3-5/16 inches, 
come in chrome or plain and are said to 
give top performance. Webco, Inc., 19 E. 
Valley Bivd., Alhambra, Calif. 

* = = 


Calif. Firm Offers Device 
Against Radio Fadeouts 


Development of the No-Tenna 
is said to eliminate most antenna 
difficulties encountered from un- 
derpass fadeouts, electrical static 
and other interruptions on car 
radios. 

The No-Tenna installation is in- 
visible and is said to work on 
both American and foreign cars. 
The method was developed by Al 
Davis Radio Drive-In, 5037 W. 
Pico Blvd., Los Angeles 35, Calif. 


a * * 


GAS DISPENSER—Streamlined appear- 
ance is set off by the unit's integral top 
canopy which conceals lights which illu- 
minate not only the dial face of the dis- 
penser but front and back and the island 
as well. The unit is 57 inches high. It is 
equipped with an outside hose retractor 
for a 13-foot-long hose. A. O. Smith Corp., 
3533 N. Twenty-seventh St., Milwaukee, 
Wis. 
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ANTENNA AlD—The Whip Flexor is 
designed to keep the car’s antenna in 
perpendicular position, thus eliminating 
fading. A clamp fastens the device to 
the car roof to clear low wooded areas or 
for storage in garage. Davis Electronics, 
P.O. Box 1247, Burbonk, Calif. 





CASTER COMPENSATOR—The K Com- 
pensator is designed for use on all 1955 
Chrysler Corp. cars. It comes in three 
sizes, is slotted for easy installation and 
tapered to insure long-lasting caster angle 
correction. Kwik-Ezee, Inc., 17 W. Sixtieth 


St., New York 23, N.Y. 
. = * 





REAR MANIFOLDS—Designed for 1952- 
54 Fords and Mercurys, these rear outlet 
manifolds are built to match original 
equipment. They contain a two-inch left 
exhaust pipe, brackets and_ instructions. 
They are said to result in faster accelero- 
tion, smoother idling and better gas mile- 
age. Grand Automotive Products, Ruby & 
Armitage Sts., Melrose Pork, Hl. 





nd 


DRILL BIT HOLDER — This all-rubber 
holder is said to hold bits tightly in 
flexible yet indestructible rubber pockets. 
It holds 13 popular size bits, one-sixteenth 
through one-quarter inch by six-fourths, 
slips on or off drill cord without tools and 
can be moved to any position. Donart 
Co., 425 E. Plymouth Circle, Minneapolis 
16, Minn, 





FITTING MERCHANDISER—This display 
of lubrication fittings contains five boxes 
of 100 each of the more widely used 
fittings in transparent strips, permitting 
convenient handling and easy inventory 
control. Alemite division of Stewart- 
Warner Corp., 1826 Diversey Parkway, 
Chicago 14, Ill, 
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May | check the water in your oil? That question is important to your customers 
because water is the most destructive of all oil contaminants. Protect them against 
water-caused sludge and acids by installing the Walker Oil Filter—the oil filter 
specifically designed to check water in the crankcase oil. 


WHAT THE ENGINE PUTS IN... WALKER TAKES OUT 


WATER trom engine blow-by 


ROAD DIRT from engine breathing 
CARBON SOOT and LEAD COMPOUNDS from engine combustion 
METAL PARTICLES from engine wear 





Tell these facts to your customers . . . you can do it in 30 seconds 


Every gallon of gasoline burned Sludge and acids cause poor en- 
in an internal combustion engine gine performance and costly 
produces a gallon of water. repairs. 


Not all of that water evaporates The Walker Oil Filter checks dam- 
or passes out the exhaust—some age from water in the crankcase ~ 
water always blows bythe pistons oil because it is the filter specifi- 


WALKER OIL FILTERS into the crankcase cil cally designed toremoveall harm- 


ful contaminants—including water. 
ye Water in the oil is the chief cause 


of sludge and source of acids. 
Check the Water 





Remember, your customers need the complete filtration pro- 
tection offéred by the Walker Oil Filter—with exclusive patented 
Laminar construction—that checks water in the oil and also 
removes all other harmful contaminants. 


The Walker replacement element 
gives added protection 
in any make or type of oil filter. 


WALKER MANUFACTURING COMPANY of Wisconsin... Racine, Wis. - Oil Filters... Exhaust Silencers .. . Jacks 
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Minor Addresses Newspaper Group— 


At the February meeting of the Detroit chapter of the American Assn. of News- 
paper Representatives Jack W. Minor, director of advertising and merchandising for 
Dodge, was the main speaker. Guests included Wendell D. Moore, advertising man- 
ager; Clint R. Clark, cooperative advertising manager; William O. Hill, sales promo- 
tion manager, and Lovis T. Hagopian, merchandising manager. Grant Advertising was 
represented by Lawrence R. Mcintosh, executive vice-president, and E. McCord Mulock 
jr., creative director. The meeting was under the chairmanship of Charley Miller, 
president of the chapter. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 





... Where it’s needed 


Like a mask protects a catcher’s face, 
Wotr’s HEap protects car engines, because it’s 
tough and durable. 


Wo r’s HEap— 100% Pure Pennsylvania—starts 
with nature’s finest crude oil. It’s refined 3 extra 
steps, so it can’t break down or burn away. 


Pree! 


“GUIDE TO THE WEATHER” 

Folder tells how to forecast 

weather. Write for a copy. 

WOLF’S HEAD OIL REFINING CO., inc. 
OIL CITY, PA. 

New York Office: Glendale 27, N. Y. 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 


Closed-circuit television is fast 
becoming the quickest and most 
economical way auto manufactur- 
ers and allied 
bring together top level manage- 
ment and their nationwide back- 
bone of employes, dealers, sales- 
men, stockholders and customers 
for live, on-the-spot meetings. 

This new means of business 
communications has made a tre- 
mendous impact on the sales pro- 
grams of practically every auto 
maker in the country. 

A leader in the field of producing 
and telecasting such multi- city 


closed-circuit programs, Box Office | 


Television, Inc., New York, ar- 
ranged five such programs for three 
auto manufacturers during 1954. 
Latest was Kaiser-Willys, which 
on Dec. 8 utilized the new form of 
communications to introduce their 
1955 lines to dealers and their sales- 


industrialists can | 


men throughout both the U. S. and 
Canada. 

Box Office Television during 1954 
also handled two telecasts each for 
Ford and Chrysler Corp. 

For Ford, BOTV put together 
a 90-minute telecast to dealers in 
32 cities on Jan. 28, and again on 
May 3 a two-hour program was 
beamed via private video to 39 
outlets. 

In the case of Chrysler, large 
screens were set up in theaters and 
hotel ballrooms in 26 cities on May 
27 and linked together via a closed- 
circuit network with a repeat to 
an extended network of 29 cities on 
Aug. 26. 

General Motors also has used 
closed-circuit television. 

The basic reason for repeat usage 
of this medium, according to one 
;of the auto makers’ top brass, is 
| the savings in both travel time and 
to a lesser degree the expense in- 


volved in travel and hotel accom- | 


modations. 
Actual money saved by use of 





PROTECTION 


Wotr’s HEap stays rich and tough every mile 
between oil changes. Scientifically fortified, 
Wo tr’s HEap also cleans as it lubricates. .. pro- 
tects against sludge, rusting and corrosive acids. 


You can sell no better all ’round protection. And 
Wotr’s HEap builds your steady oil change busi- 
ness, too, because one customer tells another 
about his better engine performance! 





WOLF’S HEAD MOTOR OIL AND LUBES 


100% Pure Pennsylvania — Scientifically Fortified Member, Penna. Grade Crude Oil Association 








the closed-circuit television met 
od is impressive, says William 
Rosensohn, president of BOT\ 
| One major company expen: ed 
| approximately $40,000 for each of 
the two shows it sponsored to re..ch 
an audience of about 8,000 at eich 
show. To have organized and } re- 
sented a national convention or a 
series of regiona] meetings to reach 
the same audience, says Rosens« hn, 
would have cost the company more 
| than $100,000 per show. 
Rosensohn estimates that another 
|auto maker’s savings through the 
| use of closed-circuit business meet- 
| ings were $300,000 for the same an- 
nual period. 

An _ exclusive agreement re- 
cently was reached between 
BOTV and the Sheraton Hotel 
chain whereby all of the hotel’s 
ballrooms are now linked by the 
television company into a private 

| video network. 

| The Sheraton television chain 

| was first used in 21 American and 

|Canadian cities on the Kaiser- 

Willys introductions last December. 
* +. * 


Tips About Advertising 


Advertisers place too much em- 
phasis on method, and not enough 
on whom their advertising is to 
reach and what their advertising 
is intended to accomplish, says 
Harold 8. Barnes, director of the 
Bureau of Advertising of the 
American Newspaper Publishers 
| Assn. 

Knowledge of the market, plus 
a simple three-point formula, will 
provide the greatest return for 
the advertiser, says Barnes. They 
| are: 
| 1. Tell a simple, appealing 
| story. 

2. Tell it to the largest possible 
number of people. 

3. Tell it as often as possible. 

* * * 





Transcript on POPAI Forum 


Point-of- Purchase Advertising 
Institute now has ready for distri- 
| bution a complete transcript of its 
| merchandising forum held recently 
in New York. 

Copies are available at $1 each 
from Point-of-Purchase Advertising 
Institute, 11 West Forty-second St., 
| New York 36; N. Y. 
* * * 
| Tribuné Travel Guide 


The 22nd annual New York Her- 
|ald Tribune “World Travel Guide,” 
|a 72-page tabloid section, was pub- 
lished as part of the March 6, 
| Herald Tribune. 

Information on such subjects 
as passport, visa and entrance 
requirements, tips about tipping, 
ship and plane service and stu- 
dent tours is offered the traveler 
guidance in where to go, how to 
get there and what to see. 

All advertising and editorial cov- 
erage Was devoted exclusively to 
travel outside the U. S. 

& - * 


Freedoms Foundation Cites 3 


The Freedoms Foundation has 
honored Bohn Aluminum & 
Brass Corp., of Detroit; EH. I. 
duPont de Nemours & Co., Inc.; 
the American Petroleum Institute, 
and Tide Water Associated Oil 
Co. for “bringing about a better 
understanding of the American 
way of life.” 

Bohn was cited for its ad cam- 
paign depicting American family 
life at the turn of the century; 
duPont was acclaimed for its 
televisoin show, “Cavalcade of 
America;” API was honored for 
its latest motion picture, “The 
| Story of Colonel Drake,’ and Tide 

Water for its employe publication, 


“Tide Water Associated News.” 
2 * * 


New American Home Data 


| The 1954-1955 American Home 
| magazine market book, furnishing 
| marketing analysis of the top 162 
urban and suburban metropolitan 
markets is now available. 

The book, the latest in a series 
that started in 1937, contains fig- 
ures for each market and the in- 
dividual counties on food store 
sales, drug store sales, furniture, 
household and radio store sales, 
general merchandise store sales, 
total retail sales, lumber yards, 
building materials and hardware 
store sales, net effective buying in- 
come, total households in each 
|}market and the American Home 
households in each market. Data is 
{given for both dollar volume and 
\ (Continued on Page 47, Col. 1) 
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percentage of the United States 
total in all cases. 

Also included in the book, are 
individual maps of the top 43 
metropolitan markets, and a 
large map of the United States 
showing their geographical loca- 
tion and ranking as either an A, 
B, C, or D market. 

Copies of the market book are 
available at $5 per copy from 
American Home, 444 Madison Ave., 
New York 22, N.Y. 

* * * 
New Spark Plug Campaign 

In line with its expanded sales 
program, AC Spark Plug division 
of General Motors is supporting its 

spring spark plug campaign with 
the largest advertising program in 
its history, according to Frank E. 
Ray, advertising manager. 

Well over 100 million readers 
will see AC’s spark plug cam- 
paign advertising in national, 
farm and trade publications, Ray 
says. Circulation of the 33 publi- 
cations being used totals 33,684,- 
722. 

The campaign is also being 
strongly supported by television, 
billboard and point of purchase ad- 
vertising. 

Advertising copy on AC’s “Big 
Town” television program “plugs” 
the campaign, while 5,000 billboards 
in 450 cities from coast to coast 

also will carry the campaign. The 
theme used in magazine and bill- 
board advertising is being repeated 
in point of purchase advertising. 
oe * * 


Weightman Adds Client 


The Philadelphia Daily News has 
announced the appointment of 
Weightman, Inc., Philadelphia, as 
its advertising agency. 

= ~*~ * 


Lockwood Becomes AN Staffer 


Wayne Lockwood, copyreader for 
the last six years on the Los Ange- 
les Mirror, has joined the editorial 
staff of AuTomMoTIVE News. 

Prior to working on the Mirror, 
Lockwood served on the editorial 
staffs of the Windsor (Ont.) Star, 
the New York Post and the New- 
ark (N.J.) Star-Ledger. 

Lockwood served with the Cana- 
dian Army Engineers from 1939- 
1945. 


* * * 


Auto Shows Get Plugs 


The San Francisco Chronicle 
published an 18-page special auto- 
motive section in connection with 
the San Francisco Automobile 
Show Feb. 12-20 at the civic audi- | 
torium. 

In Oklahoma City, the Daily 
Oklahoman published a 24-page 
supplement on the Oklahoma New 
Car Week. The front and back 
pages gave four-color treatment to 
the various lines displayed by city 


dealers. 
* * oa 


K. C. Star Motion Awaited 


Judge Richard M. Duncan has 
granted the Kansas City Star and 
its advertising director, Emil Sees, 
until March 21 to file a motion for 
a new trial of the Government’s 
antitrust charges. 

The Star and Sees were con- 
victed in Federal Court on 
charges of attempting to monop- 
olize dissemination of the news 
and advertising in the Kansas 
City area. 

In addition, the Star was con-| 
victed on a charge that it had| 
monopolized the dissemination of 
news and advertising. | 

* 7” * 


New Agency for American 

American Airlines has announced 
the appointment of Lennen & New- 
ell, Inc., New York, as its advertis- 
ing agency for both passenger and 
airfreight services. 

C. R. Speers, senior vice-presi- 
dent of sales for American, said 
Lennen & Newell was selected after 
interviews with more than 50 lead- 
ing agencies in New York and other 
Cities. 





* * + 





Names 


Richard H. Koehler has been 
appointed director of advertising 
and publicity for Westinghouse Air 


Brake Co., Pittsburgh. He formerly 
was advertising and sales promo- 
tion manager at the company’s Le 
Roi division in Milwaukee. 


John M. Page, of Montpelier, Vt., 
has been named WMVT-TV’s sales 
representative in the Connecticut 
Valley and eastern Vermont. He 
formerly was with Young & Rubi- 
cam ad agency, New York. 


Leslie M. W. Neville has been 
named advertising manager of 
Gentry magazine. He formerly was 
in charge of the automobile fields 
for the magazine. 


Dan B. Miner Co., Los Angeles, 
has announced the appointment of 
Bruce Kerr, former automotive edi- 
tor of the Los Angeles Daily News, 
to aid in servicing the Los Angeles 
metropolitan Buick dealers account. 


L. S. Weitzman has been ap- 
pointed manager of audience pro- 
motion for American Broadcasting 









SNAP-ON 





8082-C 28th Avenue « 


*Snap-on is the trademark of Snap-on Tools Corporation. 
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Ford Outdoor Poster Wins Award— 

First prize in the automobile classification in the 23rd National Competition of 
| Outdoor Advertising Art, sponsored by the Art Directors Club of Chicago, went to 
Ford Motor Co. for this poster. The award will be made in Chicago March 17. 





|Co., a newly created position.|formerly was with General Elec- 


Weitzman formerly handled adver- | tric Co. in Pittsfield, Mass. 
tising and promotion for ABC’s key | 


; - = Sha. 

“a. en ee staff of Campbell-Ewald Co. as as- 

sociate creative director in the copy 

William W. Hersey has been ap-| department of the Detroit offices. 

pointed Southwestern public rela-|He formerly was vice-president of 

tions manager for Ford Motor Co.,| Young & Rubicam, Inc., in charge 
with a territory including Texas of the Detroit office. 


a Sylvan M. Barnet jr., assistant to 

Jeanne A. Doyle has been named | the president of the European edi- 
to the creative writing staff of Bet-|tion of the New York Herald 
teridge & Co., Detroit. Miss Doyle | Tribune, has been named general 


George W. Davis has rejoined the 


“I make more money on every carburetor job...with 


ry, 
SV 


TOOLS CORPORATION 


Kenosha, Wis. 


Special Carburetor Service Tools 


Take the whole wide run of service jobs... only automatic 
transmissions will average trickier and more time-consuming than 
modern carburetors! But your money-making angle is no different 
than with a lot of other jobs... skilled know-how plus the right tools ! 
Particularly on carburetor work that means special tools. A selected 
set of correctly designed “Specials” that will help you handle 
the tedious, poky operations deftly, swiftly, profitably. Your 
Snap-on Man has them for you... gauges (many special types), 
pullers, inserters, unloaders, extractors, wrenches, bending 
tools, sockets ...a complete range of “Specials”? most needed 
for servicing each model of carburetor on all modern cars. 
Available also in complete sets with necessary standard 
wrenches. Ask your Snap-on Man to show you the 
many new Snap-on carburetor “Specials.” 
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manager and member of the board 
of directors. Eric Hawkins, man- 
aging editor of the European edi- 
tion, also has been named a 
director. 


Edith Efron has joined the spe- 
cial editorial department of Look 
as assistant editor. 


Barney G. Cameron has been 


named director of industrial rela- 


tions, production and circulation 
for the New York Herald Tribune. 
He joined the paper in 1951. 


Walter Koontz, formerly on the 
advertising sales staff of Seventeen 
magazine, has joined the advertis- 
ing sales staff of Look. 


John Christen has been appointed 
circulation manager of the New 
York Herald Tribune. 


Michael J. Galardi, a member of 
the promotion department of the 
Bureau of Advertising of the Amer- 
ican Newspaper Publishers Assn. 
since 1952, has joined the bureau’s 
sales staff. 


ATTENTION Detroir ADMEN: Ad- 
craft speaker this week (Friday, 
March 18, at the Statler Hotel) is 
Pierre Huss, of International News 
Service. 





7 
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Sales Conditions in Various Areas... 


Auto Market Reports 





Pittsburgh 


New-car registrations in the week 
ended Feb. 26 declined counter to 
the usual seasonal pattern, accord- 
ing to the Bureau of Business Re- 
search of the University of Pitts- 
burgh. 

The bureau’s index of general 
business stood at 175 percent of 
the 1935-39 average. It had been 
1654 a month earlier and 166.1 
at the start of 1955. 


Pittsburgh steel mills boosted op- 
erations to 90.5 percent of practical 
capacity, the first time since late 
1958 that the rate had pushed above 
90 percent.—(Leon M. Letfingwell.) 


* * * 


Sioux City, Ia. 


February new-car registrations 
in Woodbury County (Sioux City), 
Ia., totaled 253, compared with 261 
in January and 229 in February. 

New -truck registrations totaled 
39, compared with 41 in the previ- 
ous month. 

Car registrations by make were: 
Ford, 61; Chevrolet, 41; Plymouth, 
48; Oldsmobile, 32; Buick, 31; 

Dodge, 11; Pontiac, 8; Cadillac, 
7; Chrysler, 6; Mercury, 6; Stu- 
debaker, 3; DeSoto, 2; Lincoln, 2; 
Nash, 2; Hudson, 1; Packard, 1, 
and Willys, 1. 

Truck registrations were: Inter- 
national, 14; Ford, 13; Chevrolet, 9, 
and Dodge, 3. 


* * * 


Houston 
New-car sales in Houston during 


February gained 21 percent over! = 


January. The February total was 
4,006, compared with 3,299 in the 
previous month. 


February truck registrations were 
576, compared with 570 in January. 


Car registrations were: Ford, 
1,055; Chevrolet, 846; Oldsmobile, 
405; Buick, 382; Plymouth, 351; 
Pontiac, 260; Mercury, 207; Dodge, 
148; Cadillac, 95; Chrysler, 58; 
Studebaker, 51; DeSoto, 48; Pack- 
ard, 25; Nash, 20; Lincoln, 16; 
Willys, 13; Hudson, 11; Volkswag- 
en, 3; Mercedes-Benz, 2; Porsche, 
2; Triumph, 2; Imperial, 2; Aus- 
tin, 1; Jaguar, 1; MG, 1, and | 
Morgan, 1. j 

Truck registrations were: Chev-! 
rolet, 202; Ford, 198; International, 
100; GMC, 35; Dodge, 22; White, 8; 
Mack, 4; Studebaker, 4; Willys, 2, 
and International bus, 1.— (Ruby 
Fenoglio.) 


* * * 


Atlanta 


New-car and truck sales continue 
to rise in the Atlanta area. 

Total new-car registrations for 
the first 10 days of February to-| 
taled 1,298; new-truck registrations | 
were 119. 

New-car registrations by make 
were: Ford, 383; Chevrolet, 323; 
Buick, 119; Pontiac, 104; Plym- 
outh, 85; Oldsmobile, 79; Dodge, 
47; Mercury, 47; Cadillac, 28; 

Chrysler, 21; DeSoto, 21; Stude- 
baker, 17; Nash, 12; Packard, 9; 
Lincoln, 2, and Hudson, 1. 

New - truck registrations were: 
Ford, 50; Chevrolet, 32; Interna- 
tional, 13; GMC, 11; Dodge, 7; 
White, 4; Studebaker, 1, and Mack, 
1.—(E. C. Bash.) 

* 


® * 


Oakland, Calif. 


There are plenty of customers 
for both new and used cars in this 
area, but dealers report that pros- 
pects are shopping hard for the 
best deals and that competition for 
sales is rugged. 

One dealer said new-car deals 
are being lost “just over a few 
cents.” Used-car purchasers aren’t 
buying until they’re convinced the 
price is right.—(Steve Still.) 


* * + 


Columbus, O. 


February new-car registrations 
in Franklin County (Columbus, O.), 
totaled 2,115, compared with 1,895 
in January. 

New -truck registrations totaled 
184, compared with 169 in the pre- 
vious month. 

Tax-paid used-car transactions 
dropped to 4,455 from 4,612 and 
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margin, as they slug it out for|94; Lincoln, 43; Willys, 34; Pa:k- 





leadership. ard, 20; Kaiser, 10, and miscella e- 
In January, Chevrole t was ous, 34.—(John E. Hubel.) 
bumped into fourth place, behind eee ner 


Ford, Buick and Oldsmobile. Regis- 
trations by make were: 

Ford, 433; Buick, 380; Oldsmo- 
bile, 360; Chevrolet, 280; Plym- 
outh, 250; Pontiac, 228; Dodge, 


Richmond, Va. 


Dealers in Richmond are loa:ied 
with used cars, but look for <he 
market “to stabilize in coming 


used-truck deals were down to 188, Ford, 62; Chevrolet, 45; Divco, 30; months.” 


from 233. International, 17; Dodge, 14; GMC,| 129; Mercury, 119; Chrysler, 80; New-car sales are running ahead 
February new-car registrations | 12; and White, 4.—(Bert Strang.) Nash, 78; Cadillac, 76; DeSoto, 63; | of last year, with several deeiers 
by make were: Ford, 560; Chev- . «© & Hudson, 25; Lincoln, 18; Stude- | finding it difficult to get enough 


cars from the factory. 
“We had our best January in 

20 years for both new and used 

cars,” Fred A. Muse, Buick dealer, 

said. “Our inventory is turning | 

046; Plymouth, 964; Pontiac, 838;| over every 15 days.” | 

Dodge, 429; Mercury, 377; Chrysler, A number of dealers said they . 

290; Nash, 269; Cadillac, 248; De-| have been overallowing in order to 

Soto, 220; Studebaker, 120; Hudson, (Continued on Page 49, Col. 3) 


baker, 11; Willys, 6; Packard, 5; 
Kaiser, 2, and foreign cars, 7. 
January registrations for all Wis- 
consin were: Ford, 1,344; Chevrolet, 
1,296; Buick, 1,128; Oldsmobile, 1,- 


rolet, 397; Buick, 242; Plymouth, 
190; Pontiac, 177; Oldsmobile, 156; 
Mercury, 84; Dodge, 76; Chrys- 
ler, 65; Cadillac, 51; Chrysler, 43; 
Studebaker, 22; Packard, wih, 6 
In, 8; Hudson, 7; Im : : 
Nash, 5; Willys, 8; duguee, 2: are falling behind in deliveries. 
MG, 2, and Austin, 1. Despite this, most dealers are re- 
New - truck registrations were: | ported to be trimming their profit 


Milwaukee 


New-car sales in Milwaukee are 
running about a third better than 
a year ago. Some new-car dealers 





Spicer comes through in the long 


EO 


site 





DANA CORPORATION 


SPICER PRODUCTS: TRANSMISSIONS e UNIVERSAL JOINTS e PROPELLER SHAFTS e AXLES e TORQUE 
CONVERTERS @ GEAR BOXES « POWER TAKE-OFFS @ POWER TAKE-OFF JOINTS @ RAIL CAR DRIVES @ 
RAILWAY GENERATOR DRIVES @ STAMPINGS e SPICER and AUBURN CLUTCHES © PARISH FRAMES 
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Drennen Opens New Facilities— 

A modern sales-service building has been opened by Drennen Motor Co. (Cadillac- 
Buick-Chevrolet), Birmingham, Ala. It covers 35,000 square feet and is air conditioned. 
Nobb Drennen, president, acquired the Cadillac franchise in 1911. 


Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 


on the 
world’s toughest 


power-delivery jobs! 


During its 50 years of advancement in power transmission science, 
Spicer has produced gear designs that serve many different and 


difficult needs. 


For instance, the 3-mile long aerial tramway to timberline of 
famous Mount Hood (Oregon) is driven through a transmission 
system especially developed by Spicer. In the oil fields of the 
world, Spicer equipment is used to deliver power to the many 
different types of equipment that serve this giant industry. Spicer 
Generator Drives assure continuous electrical energy for thousands 
of local and transcontinental trains on every continent. Spicer 
units are used in many forms for power transmission in millions of 


motor vehicles the world over. 


On land ... in the air... and on the water, wherever steady and 
unfailing delivery of power is absolutely essential, Spicer gears 


maintain their reputation as 


“The Handard of the Industry” 


0 eS 
The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 


Auto Markets 


(Continued from Page 48) 


Willys, 2; Buick, 1; Cadillac, 1, 

and Packard, 1. 

There were only two new trucks 
registered in February. A total of 
33 used trucks changed hands in 
February, compared with 36 in the 
previous month. 

Used-car sales slumped to 292 in 
February, compared with 474 in 
January.—(George M. Hunholz.) 

+ * *~ 


Montreal 
Relief for the Canadian auto in- 
dustry is expected in the forthcom- 


sell new cars. They expect to get 
rid of the used units during the 
spring months.—(L. D. Bray.) 


* * * 


Manhattan, Kans. 


New-car sales in Riley County 
(Manhattan), Kans., in February 
totaled 63, compared with 68 in the 
previous month. 

Sales by make were: Chevrolet, 
19; Pontiac, 9; Ford, 6; Plymouth, 
6; Mercury, 5; Studebaker, 5; 
Nash, 3; Oldsmobile, 3; Dodge, 2; 
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ing budget, expected to be delivered 
Apr. 15. 

Sources close to the Government 
say that relief is on the way— 
whether through reduced sales tax 
or excise tax. 

In the meantime, sales of new 
cars in Montreal have moved stead- 
ily upward. Ford dealers, with pro- 
duction resumed, are steadily whit- 
tling down their backlogs of orders. 

Although unemployment is 
slightly heavier than normal in 
Montreal, consumer buying has 
been pretty well maintained. Au- 
to dealers say that buyers are not 
inclined to bargain too much and 
that sales are readily made— 
with a good percentage on a cash 
basis. 


Reports indicating the possible 
lowering of taxation on new cars 
brought about some discussion of 
possible deals between the sales- 
men and buyers, with a few dealers 
reported offering persons who buy 
now a refund in case of any tax 
deduction.—(Jules Larochelle.) 

* * * 


Cleveland 


Autos are moving briskly in 
Cleveland, with the turnover for 
the most recent seven-day period 
tabulated, totaling 1,617, high for 
the year. 

Used-car turnover in the same 
week amounted to 1,603, also a 
high point. 

New-car sales were reported by 
the Federal Reserve Bank to be 
running 10 to 16 percent over a 
year ago. Used-car sales, the bank 
said, were up from 12 to 23 percent. 
—(Sanford Markey.) ‘ 

« * 


Salt Lake City 

Dealers in Salt Lake County (Salt 
Lake City) registered a total of 174 
new cars in the seven-day period 
ended Feb. 23, compared with 184 
in the preceding seven days. 

New-truck registrations were 18, 
compared with 52 trucks in the 
preceding period. 

Car registrations were: Chev- 
rolet, 43; Ford, 34; Buick, 26; 
Oldsmobile, 18; Mercury, 12; Pon- 
tiac, 10; Plymouth, 9; Dodge, 6; 
DeSoto, 4; Chrysler, 3; Imperial, 
8; Cadillac, 2; Hudson, 1; Nash, 
1; Packard, 1, and Studebaker, 1. 

Truck registrations were: Inter- 
national, 9; Ford, 4; GMC, 3, and 
Chevrolet, 2. 


Kaye to Correlate 
Pre-Production 
Activities at L-M 


DETROIT. — A realignment of 
manufacturing operation was an- 
nounceéd last 
week by D. J. 
Bracken, general 
manufacturing 
manager of Lin- 
coln- Mercury. 
The move was de- 
signed to provide 
a closer relation- 
ship between the 
assembly plants 
and staff activi- 
ties. 

J. B. Howard 
continues as assistant general man- 
ufacturing manager. 

In addition, the position of execu- 
tive assistant to the general manu- 
facturing manager is established to 
correlate staff activities related to 
standards, planning and control of 
pre-production programs, Bracken 
said. J. J. Kaye has been appointed 
to this position. 

Kaye comes from the Ford divi- 
sion, where he was manager of 
manufacturing standards. He joined 
Ford in 1949 in the controller’s of- 
fice after 16 years with General 
Motors in body assembly activities. 

Under Kaye will be three depart- 
ments, facility and budget plan- 
ning, with C. G. Schiesz as man- 
ager; manufacturing standards, 
with D. E. Jahncke as manager, 
and pre-production control, with 
J. J. DiCicco as manager. 

Under Howard are the assembly 
plants and the following depart- 
ments and managers: production, 
Pat Hickey; traffic, C. J. Isett; pro- 
duction programming and control, 
H. F. Claar; plant engineering, L. 
E. Gay, and manufacturing engi- 
neering, R. C. Culley. 

L. K. Marshall, manager of the 
quality control department, an- 
nounced appointment of Milo M, 
Dean as assistant manager, a posi- 
tion he had held in the Ford divi- 
sion. 





J. J. Kaye 
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CHEVROLET 

















for the 19th straight year... 











OMPLETE and official registration figures show 
that once again—for the nineteenth straight 
year—Chevrolet outsold all other cars! This great 
and growing record of sales leadership is a tribute 
to Chevrolet’s unequalled popularity over the 
years, and to the accomplishments of the most 
alert and best qualified group of dealers in the auto- 
mobile business—America’s Chevrolet dealers! 


| 
us.) 
America’s No. 1 Car! 2 America’s No. 1 Dealers! 


~ More People 
* Bought 


CHEVROLETS — 


than any other car! 








In trucks, too, Chevrolet again was first in sales 
for ’54! This is another milestone in Chevrolet’s 
long history of truck leadership—and another 
record-breaking achievement of Chevrolet dealers. 

Already it’s clear that 1955, too, promises to be 
a great year for Chevrolet—and Chevrolet dealers! 
Chevrolet Motor Division, General Motors 
Corporation, Detroit 2, Michigan. 
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BUIOCK—Special — 4-dr. sed., $2,291.32; 
2-dr. sed., $2,232.88; hardtop cpe., §2,- 
332.43; 4-dr. hardtop, ve els conv., $2,- 
590.17; 4-dr. stat. wag., $2,974. Century— 
4-dr. sed., $2,548.17; hardtop. cpe., $2,- 
600.56; 4- ar. hardtop, $2,733; conv., $2,- 
991; 4- dr. stat. wig., $3,175. Super—4- dr. 
sed., $2,876.17; hardtop cpe., ae" 
conv., $3,224. 59. Roadmaster——4-dr sed., 
$3,349.36; hardtop cpe., $3,453.05; conv., 


$3,551.56. (Dynafiow standard on Road- 
master, optional at $192.50 on other 
models. ) 


CADILLAC—Series 62—4-dr. sed., $3,- 
976.70; cl. cpe., $3,881.77; hardtop cpe., 
$4, 305.01; conv., $4,448.31. Series 60 Spe- 
clal—4-dr. sed., $4,728.32. Series 75—8- 
pass. sed., $6, 186. 78; Loy $6,402.17. El- 
dorado — Conv., $6,285. (Hydra-Matic 


CHEVROLET — (Prices are for 6 - cyl. 
models; ior V-S, add $99)—One-Fifty—4- 
dr. sed., $1,728; 2-dr. sed., $1,685; utility 
sed., $1,593; 2-dr. stat. wag., $2,030. Two- 
Ten—4-dr. sed., $1,819; 2-dr. sed., $1,775; 
cl. cpe., $1,835; 2-dr. stat. wag., $2,079 3; 4- 
dr. stat, wag., $2,127. Bel Air—4-dr. sed., 
$1,932; 2-dr. sed., $1,888; hardtop cpe., 
$2,067; conv.,$2,206; 4-dr. stat. wag., pm 
262; Nomad 2-dr. stat. wag., $2,472. 
vette—6-cyl. conv., $2,799; V-8 conv., =. 
934. (Powerglide optional at $178.35.) 


CHRYSLER—Windsor Deluxe—4-dr. sed., 
$2,660.25; Nassau hardtop ope. $2,703.25; 
Newport hardtop ole *, 818. eke conv., 
$3,000.25; 4-dr.stat. , $3,332 New 

Yorker Deluxe—4- &. 4. ” $3,494. as, * New- 
port hardtop cpe., $3.652°25: St. Regis 


Seiberling Offers 
‘Air-Conditioned’ 
Tubeless Tire 


AKRON.—Seiberling Rubber Co. 
has introduced an “air-conditioned” 
tubeless tire which features a silent 
tread design and a specially com- 
pounded inner liner. 

The nylon white sidewall tire is| con 
“air conditioned” by patented heat 
vents — small cylindrical openings 
which extend into the shoulder 
area of the tire. 

These vents are said to “breathe 
out” excess heat, thus reducing 
heat buildup which is a major 
cause of tire failure. 

The tread design uses Y-shaped 
stop -slots for improved traction, 
and round “silencer” blocks are 
built into the outer tread grooves. 

This design is said to improve 
traction and' reduce noise and 
“squealing” on turns. 

Known as the T-190, the tire has 
had its scuff bar moved closer to 
the tire shoulder, thus giving a 
wider sidewall. 
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Current Prices on New Cars 


hardtop cpe., $3,689.75; conv., $3,924.25; 
4-dr. stat. wag., $4,209. 300—! 

$4,110.25. 
Yorker Deluxe and 


on Windsor Deluxe.) 


DeSOTO—Firedome—4-dr $2,497.- 
75; special hardtop cpe., $2,540. 10.76; Sports- 
man hardtop cpe., $2,653.75; conv., $2,- 
823.75; 4-dr. stat. wag., $3,170.25. Fire- 


Flite— 4-dr. sed., $2,726.75; 8 
hardtop cpe., $2,938.75; conv., $3,150.75. 
(PowerFlite optional at $189.) 


DODGE—Coronet 6—4-dr. sed., $2,092.75; 


2-dr. sed., $2,013; 2-dr. 2-seat stat. wag., 


$2,348.75; 4-dr. 2-seat stat. wag., $2,462.75; 


4-dr, 3-seat stat. wag., $2,565. Coronet V-8 


—4-dr. sed., 
2-dr. 2-seat stat. 
seat state. wag. $2,566; 4-dr. 3-seat stat. 
wag., $2,668.25. Royal V-8 —4-dr. sed., 


$2,196; hardtop cpe., $2,281; 


$2,310; hardtop cpe., $2,395; 4-dr. 2-seat 


stat. wag., $2,658.75; 4-dr. 3-seat stat. 
wag., $2,760.75. Custom Royal V-8—4-dr. 
sed., $2,472.50; hardtop cpe., $2,542.50; 
conv., $2,748. (PowerFlite optional at 
$178.30.) 


FORD—(Prices 558) for 6-cyl. 
= V-8, add $99.98) — Mainline 

$1,753.24; 2-dr. os $1,707.02; bus. 
-_ $1,605.97. Customline — 4-dr. sed., 
$1,844.66; 2-dr. sed., $1,800.55. Fairlane— 
4-dr. sed., $1,959.77; 2-dr. sed., $1,913.57; 
Victoria hardtop, $2,094.76; Crown Victoria 
cl. cpe., $2,202.04; Crown Victoria glass- 
top, $2,271.53; conv., $2,224.09. Station 
Wagons—2-dr. 2-seat Ranch Wagon, §2,- 
043.07; 2-dr. 2-seat Custom Ranch Wagon, 
$2,108.64; 4-dcr. 2-seat Country Sedan, §$2,- 
156.14; 4-dr. 3-seat Country Sedan, §$2,- 
287.32; 4-dr. 3-seat Country Squire, $2,- 
391.59. Thunderbird — Hardtop $2,944; 
conv., $3,019.30; combination hardtop-conv., 
$3,234. 30. (Fordomatic optional at $178.20 
on conventional models, $215 on Thunder- 
bird.) 


tnodels; 


ame oi 


460; 2-dr. hardtop, $2,570 Super Hornet 
4-dr. sed., $2,565. Custom Hornet 6—4-dr. 
sed., $2,760; 2-dr. hardtop, $2,880. Super 
Hornet V-8 — 4 - ar. sed., $2,825. Custom 
Hornet V-8—4-dr. sed., $3,015; 2-dr. hard- 
top, $3,145. (Ultramatic optional at $199.) 

IMPERIAL — Custom — 4-dr. sed., $4,- 
483.25; hardtop cpe., $4.719.75. (Power- 
Flite standard.) 


KAISER—Manhattan—4 
Darrin 161—Conv., $3,668. 
optional at $178.20 on Manhattan; not 
available on Darrin 161, which carries 
overdrive as standard equipment.) 


LINCOLN — Custom—4-dr. sed., $3,563; 
hardtop cpe., $3,666. Capri Special Custom 
— sed., $3,752; hardtop cpe., $3,910; 
oo oe 50. (Turbo-Drive standard. ) 
Y — Custom — 4-dr. sed., $2,- 
276.50; oa. sed., $2,217.50; sport cpe., 
$2,341; stat. wag., $2,685.50. Monterey — 
4-dr, sed., $2,400; hardtop cpe., $2,464.50; 
stat. wag., $2,843.50. Montclair — Hardtop 
cpe., $2, 631; Sun Valley glasstop, $2,711.50; 
conv, $2,712. (Mere-0-Matic optional at 
$189.45.) 
METROPOLITAN — Hardtop, 
conv., $1,469 (both prices at 


NASH—Statesman Super 6—4-dr. sed., 
Statesman Custom 6—4-dr. sed., 


$1,445; 
ports 


2-dr. hardtop, $5,128.05 at coastal ports. 
(Ultramatic optional at $199; not available 
on Nash-Healey, which is equipped with 
overdrive. ) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,362.09; 2-dr. sed., $2,296.62: hardtop 









300, optional at $189 


wag., $2,452; 4-dr. 2- 





4 - dr. 


685.53; 2-dr. 


040.32; 2-dr. hardtop, 


extra on other models.) 


PLYMOUTH—Piaza 6 — 4-dr. sed., $1,-|2-dr. sed., 
$1,737.50; bus. cpe., $1,-| 798; 2-dr. sed., $1,683; 2-dr. stat. wag., | ent.) 


780.50; 2-dr. sed., 


638.50; 2-dr. 2-seat stat. wag. $2, 076.50; 
4-dr. 2-seat stat. wag., $2,158.25. Plaza V-8 top, $1,995; 4-dr. stat. wag., $2,098. (Hy- | 4-dr. sed., $1,725. Bermuda—Har 
—4-dr. sed., $1,884; 2-dr. sed., $1,841; 2-| dra-Matic opticnal at $178.85.) 
dr. 2-seat stat. wag., $2,180; ‘4-dr. 2-seat 





cpe., $2,474; 4-dr. hardtop, 
88—4-dr. sed., $2,502.71; 2-dr. sed., $2,-| hardtop epe., $2,216.50; conv., $2,351; 4-dr. 
436.25; hardtop cpe., $2, 714. 39; 4-dr. ‘nard- 
top, $2, 788; conv. $2, 893.59. 
dr. sed., $2,832.82’; hardtop cpe., 
hardtop, $3,140; conv., 
(Hydra-Matio optional at $178.35.) 


PACKARD—Clipper Deluxe—4-dr. sed., | Chieftain 
$2,585.53. Olipper Super—4-dr. sed., $2,- | sed., 
hardtop, $2,775.53. Clipper) stat. wag., 
Custom—4-dr. sed., $2,925.53; 2-dr. hard- 
top, $3,075.53. Packard —4-dr. sed., §$4,- 
$4,080.32. 
matic standard on Packard series, $199 dra-Matic optional at $178. 35.) 


— 


stat. wag., $2,261.75. Savoy 6—4-dr. sed.,| dr. sed., $1,783.24; 2-dr. sed., $1,74 02, 
———. seine a ge oy | Py Champion Deluxe—4-dr. sed., $1,885.16 2. 
-dr. sed., $1,983; 2-dr. -, $1,940. : Be ' 
Belvedere 6 — 4-dr. sed., $1,978.50; 2-dr. ne a a Se eae ae 
° . . &., $2,140.64 Champion FP »gaj 

sed., $1,935.50; hardtop cpe., $2,113; 4-dr. 
2-seat stat. wag., $2,321.75. Belvedere V-8|— 4-dr. sed., $1,993.27; 5-pass. cpe., $1,. 
$2,546. Super |—4-dr. sed., $2,082; 2-dr. sed., $2,039; | 974.50; hardtop cpe., $2,123.76; stat. vag,, 
$2,311.59. Commander Custom—4-dr. : ed., 
(PowerFute $1,918.72; 2-dr. sed., $1,873. Comma ider 
Deluxe—4-dr. wed., $2, 013.63; 2-dr. ed, 
$1,969.03; 5-pass. cpe., $1,989; stat. »ag., 
$2,274.12. Commander Regal —— 4- dr. sed., 


2-seat stat. wag., $2, 425.25: 
optioral at $172 30.) 
PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,163.62; 2-dr. sed., $2,105.45; 2-dr. stat. 
wag., $2,424; 4-dr. stat. wag., $2,518. | $2,127.25; 5-pass. cpe., $2,004; har itop 
$70—4-dr. sed., $2,267.51; 2-dr.|cpe., $2,282.24; stat. wag., $2,445.07, 
$2,209.32; Catalina, $2,334.99; 4-dr. | President Deluxe —4-dr. sed., $2,319.50, 
$2,603 Star Chief Deluxe —/| President State—4-dr. sed., $2,380.5'; 5. 
4-dr. sed., $2,362; conv., $2,691. Star Chief | pass. cpe., $2,269.50; hardtop cpe., §2,. 
Custom—4-dr. sed., $2,455; Catalina, $2,- | 455.50; Speedster hardtop cpe. with over. 
(Ultra- | 499; Safari 2-dr. stat. wag., $2,962. (Hy-| drive, $3,371.04; Speedster hardtop cpe, 
with Automatic Drive, $3,479.29. (Auto 


RAMBLER—Deluse—4-dr. sed., $1,695; | ™@tic Drive optional at $216 on Champion, 
$1,585. Super—4-dr. sed.,  $1,- | 224 at $226.50 on Commander and Fregj- 


Series 98—4- 
$3,068.75; 
$3,275. 84. 


WILLYS—Custom—2-dr. sed., $i. 663.11; 
top, $1,- 
795. Station ianeduaaa-aeere $1,- 
ion Custom — 4- ' 997.32. (Hydra-Matic optional at $178.55.) 


$1, 869. Custom —4-dr. sed., $1,989; hard- 


STU DEBAKE 


New Commercial Car Registrations, 
All States for December, 1954-1953 


Truck registrations by states 
are released here weekly, as 


compiled by R. L. Polk repre- 
sentatives in state capitals. 





48 States Previously 
Reported for December 


New York 


All States 

For December 
Year's 

Total 


21865| (4792) 6336 487 131 


"54 | fw 22117 233| + 5395 
89 23876| 4742) 5797 392 208 8 


Hr 1914 457| 65387 


‘53 7 5711 1255| 485) 64937 

| i os i my my a Ue Ue 165 114) 4451 
bs 961 17 1137] 229) ~—«487|_—S 66] Ss 27]_~——s 50} — 7] ~—s4] =| 3722 
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The following units incorrectly credited to location have been removed from December year-to-date figures: Chevrolet, 166; Ford, 


97; Dodge, 58; GMC, 42; International, 41; Willys, 21; White, 14; 


and miscellaneous, 6. 


Mack, 13; Autocar, 4; Reo, 2; Studebaker, 2; Diamond T, 1, 


Twenty Fords have been removed from Missouri and credited to New York, with December year-to-date figures adjusted accord- 


ingly. 


“The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 


21 States for January, 1955-1954 









































73 States Previously 5) 2014 25 a fs on a | 5 o| 161 217 |i Ha. 
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"54 33 5341 93 1316 4596 1325 1573 | 142 25 222 260 265 120; 15311 


To Date for January 





“The information contained in this report has been compiled from official state ducuments. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions.’’—R, L. Polk & Co. 








New Passenger Car Registrations, All States for December, 1954-1953 


resentatives in state capitals. 
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Total ‘53 ser 1373601 204147} 153756} 122342] 288812 soosay| 11683971 1116267 1116267 39169 sey? 1443153} 454320] 98612| 1342480} 305593 192 | 2586697; 10710 42433| 75968] 71079] 161257} 31331/5738989 


‘*The information contained in this report has been et from official state documents. Every reason- 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations 
received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability 
by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 


The following units incorrectly credited to location have been removed from the December year-to-date 

: Chevrolet, 2,251; Ford, 2,023; Buick, 347; Mercury, 276; Plymouth, 275; Cadillac, 245; Oldsmobile, 

200; Pontiac, 145; Chrysler, 128; Dodge, 118; Lincoln, 101; Studebaker, 89; Nash, 84; Packard, 61; Hudson, 
, 54; DeSoto, 48; Wiilys, 16; Henry J, 5, and ‘miscellaneous, 182. 


Tew Passenger Car magrarenien 21 States for January, 1955-1954 
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received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liab uty 


be fneration cual fh reo hee bien comp om ofa stale doeumens Every reason- 
by reason of inaccuracies or omissions.’’—R. L. Polk & Co. 


able precaution has been exercised to insure accuracy of this report to the extent of the registrations 














PPORTUNITY, WORLD 
TRADE. If every American 
businessman will clip those three 
capitalized words and paste them 
in his hat, the day will come when 
he won ’t be sorry when he “signed 


O 


up” to sell the products of “the 
greatest farm and factory on the 
face of the earth.” 

If every organization of adver- 
tising people will give them the 
right twist and create a “slogan” 
which will tell the world that we 
are sincerely after the business, 
then we won’t have any need for 
=~ survey of “unemployment” 

. and then we will really have 

“a ‘chicken in every pot.” 

If I have learned anything at all 
in my business experience and in 
my constant reading about the 
American scene, I have learned 
that the secret of all business— 
prices, and most everything else— 
is VOLUME. If you can produce in 
larger volume, at lower cost, you 
can outsell any competitor ses Oe 
you have to be “on your toes.” 

Yuh know, we used to hear the 
political word, “Protection,” very 
often. It meant the protection of 
American industry against foreign 
competition. Now, if you read the 
papers, you know that every real 
live American businessman is sur- 
veying the foreign market. (Young 
Henry Ford and the president of 
General Motors were among the 
first of the “bellcows.” They knew 
that, “from hereon in,” the wide 


world is our market.) 
+ * * 


Trade Is the Essence 


ST the other day an American 

plane beat the last world’s rec- 
ord for speed in the flight from 
New York to-Paris (the record was 
barely 24 hours old). Rapid trans- 
portation is the answer, and we've 
got it. Every political conference 
being held in the world is heading 
toward favorable trade relations. 
Why? Because trade is the essence 
of civilization. 

That’s what made the British 
Empire. Every city in Western 
Canada — Edmonton, Winnipeg 
and Vancouver —is looking for- 
ward to the prosperity that 
should follow the inauguration of 
those flights over the roof of the 
world, just completed by the 
Scandinavian Air Lines. Those 
planes fly to Copenhagen. Now, 
the Canadian Pacific is waiting 
patiently to see whether the | 


| 
Borroughs Names | 


Bennett Manager 


KALAMAZOO, Mich. — Appoint- 
ment of George Bennett as general 
manager of Borroughs Mfg. Co. has 
been announced by Douglas F. 
Roby, president 
of American Met- 
al Products Co. 

Before his ap- 
pointment at Bor- 
roughs, a subsidi- 
ary of American 
Metal Products, 
Bennett was as- 
sistant to the pro- 
duction vice- 
president. 

Prior to his 
joining American 








George Bennett 


Metal Products, Bennett was ex- 
ecutive vice-president and general 
Manager at Harold .F. Howard, 
Management consultants. 


Automotive Ad Council 
To Meet May 23-26 


NEW CASTLE, Ind.—The spring | 
meeting of the Automotive Adver- 
tisers Council will be held May 23- 
26 at The Homestead, Hot Springs, 
Va., according to C. H. LeFevre, 
AAC president and replacement 
sales manager of Sealed Power 
Corp. 

The meeting will mark the 15th 
anniversary of the council. 
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Canadian Government will grant | for England. (As the guy once said 


them the right to institute serv- 
ice over the Arctic to Amster- 
d 


am. 

The bulk of the world’s popula- 
tion is concentrated in the North- 
ern Hemisphere and most of the 
major centers of population lie 
pretty well to the north. 


Every newly elected governor is 
now looking through his “props” 
to see what he can offer to the 
voters that will keep them in line 
for the next term. Some talk about 
“unemployment,” some about better 
schools, some, more good roads. 
Doesn’t anyone think of getting 
some orders for what we make and 
grow? Profitable orders would help 
employment, build better schools 
and roads and pay our taxes. 

* * * 


Peek at the Lady 


HE world is nearer the status 

of peace than it ever will be 
in our generation. Maybe it’s time 
to ignore that guy who wants to 
“break off relations with Russia,” 
take a peek at that good-looking 
lady from France when she took 
off after having tea with Mamie 
and glance at the picture of the 
Queen Mother as she waved to her 
American friends as the ship sailed 


. “Hey ... wotinell duyuh want 
- Humming .. . beerds.”) 


Sure, keep up the armament 
and don’t spare the horses. The 
next war, which [’m_ thinking 
will be a long time coming, might 
have more to do with markets, 
prices and “who cut in on some 
other guy’s territory.” Remem- 
ber, nobody really wants to fight 
nobody—even the guy who wants 
to break off relations with 
Russia. 


P.S. Reminds me of that boy in 
the schoolyard (we called him 
“Sneak Nelson”) who was always 
acting tough when the little boys 
were around. But whenever one of 
the bigger boys, who could fight 
like a wildcat, appeared, he would 
talk softly, call the big boy “boss” 
and ... well, that’s how that word 
“four flusher” crept into my young 
vocabulary. 

8-0O-O-H .. . Let’s stop talkin’ 
about Russia, no matter how tough 
or how ignorant they are. If we 
fight ’em, you and I know we can 
give ’em a hell of a battle but 
don’t let ’em get a single order 
away from us, because it’s the 
orders that will count most when 
the battle is over. 





Edwards Motor Honors Oldtime Employes— 


Four more employes have been initiated into the 25-year club of Edwards Motor 
Co. (Chevrolet), Birmingham, Ala. The 13 men shown here represent an aggregate 
tenure of 360 years. From left (front row) are Maxie Bender sr., 25 years; George 
Ammons, 25; Alfred Schaefer, 35, and Ben Durham, 32. Back row: W. S. Edwards jr., 
president, who started in the auto business in 1916; W. S. Goeller, 34 years; Clyde 
Foster, 25; W. D. Woodrow, 25; S. E. Eddy, general manager, 34; Lucius Shelnutt, 31; 
C. C. O'Neal, 28, and R. E. Bynum, service manager, 28. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 


“Clean up” in BIG, NEW 








Clean Oil Month 





PROMOTION! 


Time to pile up filter profits again during Fram’s big, new Clean 
Oil Month promotion! That means thousands of colorful Clean Oil 
Month billboards from coast-to-coast, plus big Fram advertise- 
ments in Collier’s and Saturday Evening Post—ALL sending you 


customers for oil and filter service! 


Customers Prefer FRAM More Than 2 to 1 


Here’s where FRamM really pays off! Survey after survey shows 
motorists prefer FRaM more than 2 to 1 over other brands... . 
in many of these same surveys preference for FRAM is greater than 
the preference for the next two most popular brands combined! 


FRAM CORPORATION, Providence 16, R.I. 








CLEP 
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Fram Canada Ltd., Stratford, Ont. 


FOR MBAREST DEALER CALL WESTERN UNION | 


ae ieee FEEL 





and 


GET YOUR TIE-IN 
STREAMER UP NOW! 








—ONTH. 

















ome, This colorful advertisement in Collier’s and 
B iotoort Evening Post tells millions of car owners 
to look for Fram’s Clean Oil Month billboards 
—and to see you for oil and filter service! 






a 
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Used-Car Auction Prices 





Market Trend 


The average price of used cars sold at wholesale auction so far in 
March is $870, a decline of $2 from the to-date average for the month 


established in the previous week. 


By model, the index was split evenly, with four declines and four 
vances. Gains in price were established by ’53s, which went up $11; 


ad 
48s, up $6; ’50s, up $2, and ’54s, up $2. 
Dropping in price were ’51s, down 


$7; ’55s, down $8; ’52s, down $9, 


and '49s, down $10. The setback on ’52s carried that model to a record 


Sales activity was at its lowest point since mid-January. At a group 
of 11 representative auctions last week, 1,963 cars were offered and 
1,257 were sold, for a ratio of 64 percent. In the previous week, the 


ratio was 68 percent. 
Prices marked with an * indicate a 


unit equipped with an automatic 


transmission or overdrive and (ps) indicates power steering. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of March 1.) 

(Sold 258 cars out of 394 offerings.) 
BUICK—’55 Century Riviera 2-dr., $2,780° 


(ps); 4-dr., $2,725° (ps); Special 4-dr., | CHEVROLET—'55 Two-ten (8) 


$2,485°. '54 RM Riviera 2-dr., $2,155° 
(ps); 4-dr., $2,050° (ps); Century Ri- 
viera 2-dr., $2,135*; Super Riviera 4-dr., 
$2,105* (ps). '53 Special Riviera 2-dr., 
$1,465°, $1,085, $1,070; RM conv., $1,- 
410° (ps). 


OADILLAC—’55 (62) coupe de Ville, $4,- 


865° (ps). ’54 (62) coupe de Ville, $3,- 
920° (ps); coupe, $3,800* (ps), $3,760° 
(ps), $3,750° (ps), $3,710° (ps), $3,700° 
(ps); 4-dr., $3,520° (ps). '53 (62) coupe 
de Ville, $2,650° (ps); (60) Special 4-dr., 
$2,355° (ps). 

Handy- 
man, $2,060. '54 Bel Air Sport coupe, 
$1,590*; Two-ten Delray coupe, $1,300; 
4-dr., $1,220; 2-dr., $1,100. ’°53 Bel Air 
Sport coupe, $1,240* (ps), $1,230, $1,- 
220°; 2-dr., $1,110*, $1,015, $1,000; 4- 
dr., $1,110*, $1,095, $1,065*; Two-ten 





CAN 
YOU 
SEE 


Maybe camouflage trees are obscuring your view 
of our forest. Perhaps our esteemed contemporaries 
(with hammer-and-tongs advertising) have planted 
the impression that there are only two papers 
blooming in Philadelphia. 


Well, take a good look at the forest, pal . . . and 
you'll see that the DAILY NEws is the only daily in 
Philadelphia that’s growing. 


Circulation is climbing, while the other dailies 
lose, because more and more Philadelphians are 
reaching out for the paper that gives them MORE. 


Advertising is at an 
agencies and advertisers 


all-time high because alert 
are discovering DAILY NEWS- 


LAND ...a Magic Market of over 185,000 work- 


THE 


FOREST 


PHILADELPHIA? 


NEW YORK: William A. Maher 
418 Lexington Ave., Murray Hill 2-9197 


IN 


NASH—’55 Rambler 4-dr., 


Handyman, $1,190; 2-dr., $1,000; 4-dr., 
$905. '52 SL Deluxe Bel Air, $900°. '51 
FL Deluxe 2-dr., $560°%, $380°. 


CHRYSLER — '53 Imperial 4-dr., $1,505° 


(ps); Windsor Newport, $1,345* (ps); 
4-dr., $1,240° (ps), $1,190* (ps), $1,120°, 
$1,100*, $1,090°, $995°; 2-dr., $1,080°. 
‘51 NY Newport, $785*; 4-dr., $595°; 
Windsor Newport, $560*; conv., $440°. 
— '53 Powermaster 4-dr., $935* 


DeSOTO 
(ps). °52 Custom 4-dr., $645°*. '51 Cus- 


tom 4-dr., $585*. '50 Custom club coupe, 
$225°. 


DODGE—’53 Coronet station wagon, $1,- 


115°; 
$475°*. 


4-dr., $740°. °52 Coronet 4-dr., 


FORD—’55 Fairlane (8) Crown Victoria, 


$2,500* (ps). '54 Main (8) Ranch Wa- 
gon, $1,470; Crest (8) 4-dr., $1,310. '53 
Main (8) Ranch Wagon, $1,250; 2-dr., 
$815, $795, $740; Crest (8) Victoria, $1,- 
190; Custom (8) 4-dr., $1,050°, $955*; 
2-dr., $880. "52 Crest (8) Country Squire, 
$980°. ’51 Custom (8) club coupe, $615*; 
2-dr., $545°. 


HUDSON—’53 Hornet 4-dr., $900*%; Wasp 


2-dr., 
$765. 


$855°; 4-dr., $830°; Jet 4-dr., 


LINCOLN—'51 4-dr., $255°. 
MERCURY — ‘55 Custom 4-dr., $2,370; 


Monterey coupe, $2,355*. °54 Monterey 
coupe, $1,970*, $1,940° (ps); Sport coupe, 
$1,850*, $1,575°; 4-dr., $1,595°, $1,575°, 
$1,465*. '53 Custom Sport coupe, $1,120. 
’52 Monterey coupe, $1,000°, 

$1,930°. °52 
Rambler station wagon, $625; Ambassa- 
dor 4-dr., $545*. °51 Statesman 4-dr., 
$410. '50 Ambassador 4-dr., $270°*. 


OLDSMOBILE—’55 (98) Holiday, $3,300° 


(ps), $3,275* (ps); 4-dr., $2,930° (ps); 
(88) conv., $3,075* (ps); Holiday, $2,- 
800° (ps). °54 (88) Super Holiday, $2,- 
205°; (98) 4-dr., $2,185° (ps). '53 (98) 
Holiday, $1,915° (ps); (88) 2-dr., $1,- 


Average Used-Car Prices 


(Compiled by Automotive News) 


Mar. 1955 Feb. 
To Date 1955 


$2,220 
1,595 
1,073 
736 
537 
382 
270 
190 


$ 875 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


500°, $1,400%, $1,390°, 

PACKARD—’53 Patrician sedan, $1,310; 
Clipper 4-dr., $845. 

PLYMOUTH—’55 Belvedere (8) conv., $2,- 
200* (ps); Plaza (8) 4-dr., $1,730°; 
Savoy (6) 2-dr., $1,720; 4-dr., $1,665. 
’54 Belvedere 4-dr., $1,505*; Savoy 2-dr., 
$1,190°; 4-dr., $1,115*, '53 Cranbrook 
Savoy, $1,080, $1,045. 

PONTIAC—’55 Chieftain (8) Catalina, $2,- 
300°, °54 Star Chief (8) Catalina, $1,- 
875° (ps), $1,870. ’53 Chieftain (8) Cata- 
lina, $1,215*; 4-dr., $1,140*. ’52 Chief- 
tain (8) Catalina, $925*, $800*; 4-dr., 
$750; 2-dr., $750°. 


STUDEBAKER — ’'53 Commander club 


ing families (many with two and three weekly 
pay checks) . . . blanketed only by the DAILY NEws. 


And get a load of this. The dealer knows his way 
around his own back yard. That’s why, when it 
comes to automotive linage, The DAILY NEWS is 
making gains in new and used car advertising. The 
dealer knows customers see his ad in our bright 
tabloid . .. we couldn’t hide him if we tried. Adver- . 
tisers who ride with us open up on the profit pike 


as never before! 


Remember: in Philadelphia, only one paper is 
growing. Hitch your wagon to a rising star! 


(me ee 
PHILADELPHIA 


DAILYJANEWS 





CHICAGO: J. J. Twomey 
333 N. Michigan Ave., Andover’ 3-5270 





DETROIT: Charles J. Sheppard 
1061 Penobscot Bldg., Woodward 2-3080 





coupe, $1,020°. 
$335*, $310*. 


WILLYS—’53 Aero 2-dr. $555. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Feb. 25.) 
(Sold 133 cars out of 223 offerings.) 


BUICK—’55 Special Riviera 2-dr., $2,450, 
’54 Special 4-dr., $1,665. ’53 Super 2-dr,, 
$1,335*; 4-dr., $1,250*, $1,200. ’52 Super 
4-dr., $930*, $750%; RM 4-dr., $750°. 
51 RM 4-dr., $680°; Special 4-dr., $600*, 
50 Super 4-dr., $500*. 


CADILLAC—’54 (62) 4-dr., $3,650* (ps). 
’53 (62) coupe de Ville, $2,445* (ps). 


CHEVROLET—’55 Bel Air (6) Sport coupe, 
$1,910; Two-ten (6) Delray coupe, $1,- 
775; One-fifty (8) station wagon, $1,800. 
’54 Bel Air Sport coupe, $1,475; 4-dr., 
$1,425*; Two-ten 4-dr., $1,285*, $1,250; 
2-dr., $1,240, $1,160; One-fifty 2-dr., 
$930. ’53 Bel Air Sport coupe, $1,200*; 
4-dr., $1,020; 2-dr., $1,000°, $950, $800; 
One-fifty Handyman, $1,000; station wa- 
gon, $1,000; Two-ten 4-dr., $965. '52 
SL Deluxe 2-dr., $730. 

CHRYSLER—’51 Imperial 4-dr., $675. '49 
Windsor 4-dr., $325. 

DeSOTO—’52 Custom 4-dr., $585. 

DODGE—’52 Meadowbrook 4-dr., 600. 

FORD—’55 Custom (8) conv., $2,200*. '54 
Main (8) Ranch Wagon, $1,500; 2-dr., 
$900; Crest (8) 4-dr., $1,465*, $1,400; 
Custom (8) 4-dr., $1,425*; 2-dr., $1,320. 
’53 Crest (8) Country Squire, $1,325; 
Victoria, $1,300, $1,265* (ps); Custom 
(8) 4-dr., $1,025, $960*, $880; 2-dr., 
$1,000, $900, $840; Main (6) 2-dr., $760, 
$675. '52 Main (8) Ranch Wagon, §1,- 
000; Custom (8) 4-dr., $875; 2-dr., $725. 
’51 Custom (8) Victoria, $610*; 4-dr., 
$600. 

HUDSON—’50 Commodore 4-dr., $180. 

LINCOLN—’50 4-dr., $370. 

MERCURY — ’54 Custom 4-dr., $1,575*, 
$1,495, $1,450, $1,400; 2-dr., $1,325. ’53 
4-dr., $1,010. ’51 club coupe, $515; 4-dr., 
$515, $425. 

NASH—’52 Rambler coupe, $555. 

OLDSMOBILE—’'54 (88) Holiday, $2,150*; 
2yir., $1,600, $1,525. °53 (88) Super 
4-dr., $1,400*. °52 (88) Super 4-dr., 
$825*.. °51 (88) 2-dr., $675°*. 

PLYMO’ —’54 Savoy 4-dr., $1,220. '53 
Cranbrook club coupe, $770*. ’49 Special 
Deluxe 4-dr., $285. 

PONTIAC—’55 Star Chief (8) Catalina, 
$2,430*. ’53 Chieftain (8) Catalina, $1,- 
320°; 4-dr., $900%. °52 Chieftain (8) 


*51 Commander 4-dr,, 


Catalina, $850. ’51 Silver Streak (8) club 
*50 Silver 


STUDEBAKER—’54 Champion coupe, $1,- 
"50 


coupe, $525°; 2-dr., $470. 
Streak (6) 2-dr., $315. 


125. ’'52 Champion 4-dr., $550°, 
Champion 2-dr., $400. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday 
Prices are for sale of Feb. 25.) 
(Sold 210 cars out of 309 offerings.) 


BUICK—’55 RM 4-dr., $2,950* (ps); Spe- 


cial Riviera coupe, $2,715*. '54 Century 
4-dr., $2,025*. ’53 Super Riviera, $1,485*, 
$1,470*. ’'52 SL Special 4-dr., $860*, $720. 
"51 Special 4-dr., $565, $450*; Super 4- 
dr., $500*. '50 Special 4-dr., $450*, $375°*. 


CADILLAC—’53 (62) coupe, $2,410*; 4-dr., 


$2,400*, $2,290* (ps). ’51 (60) Special 4- 
dr., $1,545*; (62) 4-dr., $1,350*. 50 (62) 
4-dr., $1,255*, $1,180*. °46 (62) 4-dr., 
$245°*. 


CHEVROLET—’54 Bel Air coupe, $1,595; 


Two-ten 4-dr., $1,100; One-fifty 2-dr., 
$905. '53 Bel Air 4-dr., $1,150, $1,080; 
Two-ten 2-dr., $1,040*, $950. '52 SL De- 
luxe 4-dr., $645, $625, $445; 2-dr., $630°; 
SL Special club coupe, $555. ’51 SL De- 
luxe 2-dr., $610, $475; %-ton pickup, 
$525. ’°50 SL Deluxe 2-dr., $425*, $415; 
FL Deluxe 2-dr., $375, $355. °49 SL De- 
luxe 2-dr., $370, $350, $320. 

CHRYSLER—’53 NY club coupe, $1,215*; 
Windsor 4-dr., $960*; Imperial 4 - dr., 
$935* (ps). '51 Saratoga club coupe, 


$600*. '50 Windsor conv., $400; NY club 


coupe, £345. 
DeSOTO—’55 Fire Dome (8) 4-dr., $2,445° 


(ps). '52 Custom 4-dr., $685*. °51 Cus- 


tom 4-dr., $465. 


DODGE—’54 Royal 4-dr., $1,410* (ps). '53 
Meadowbrook 4-dr., $715. ’52 Coronet 


club coupe, $660; Wayfarer 2-dr., $440. 
’50 Wayfarer 2-dr., $295.-’49 4-dr., $170. 
FORD—’55 Fairlane (8) Crown Victoria, 
$2,440°. °54 Custom (8) 4-dr., $1,290°, 
$1,290. °53 Crest (8) Victoria, $1,405° 
(ps); Main (8) 4-dr., $855, $810; Cus- 
tom (6) 2-dr., $825. '52 Custom (8) 2- 
dr., $845*, $810*, $700*. ’51 Custom (8) 
2-dr., $565*%,‘ $525%; Custom (6) 4-dr., 
$495. 50 Deluxe (8) 2-dr., $360, $330, 


$300; Deluxe (6) 2-dr., $245, $165. '49 


Custom (8) 2-dr., $260*%, $245, $235, $200, 
$180, $145. 

HUDSON—’54 Hornet club coupe, $1,475°- 
’53 Jet 4-dr., $685. '51 Pacemaker 2-dr., 
$330*, $265. °50 Pacemaker 4-dr., $270, 
$145. 

KAISER—’51 Deluxe 2-dr., $275°*. 

LINCOLN—’ 54 Capri conv., $2,550°; 4-dr., 
$2,450*. °53 Capri coupe, $1,865* (ps); 
conv., $1,865*. 

MERCURY — ’55 Monterey coupe, $2,405. 
*54 Monterey coupe, $1,910%, $1,895 
(ps); 4-dr., $1,740°. ’53 station wgon, 
$1,385*; conv., $1,340. "51 4-dr., $445", 
$410*. ’50 4-dr., $460°%, $405*, $195”. 

NASH—’53 Rambler club coupe, $810. '52 
Statesman 4-dr., $655°. 51 Rambler sta- 


(Continued on Page 55, Col. 1) 
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NASH—’52 Rambler station wagon, $700. 4-dr., $1,255; %-ton pickup, $935. °'53 2-dr., $1,345°; 4-dr., $1,200; Bel Air 

‘50 Statesman 4-dr., $180. Main (8) Ranch Wagon, $1,255. '47 De- 4-dr., 2 at $1,500° (ps), $1,440*; 2-dr., 
OLDSMOBILE—’55 (88) Holiday, $3,195* luxe 2-dr., $115. $1,350*; Delray 2-dr., $1,370. '53 Bel 


(Continued from Page 54) 


tion wagon, $430; Statesman 4-dr., $325°. 
’50 Rambler conv., $190. 
OLDSMOBILE—’55 (98) Holiday, $3,200° 


(ps); 4-dr., $2,925° (ps), $2,695° (ps); 
(88) 4-dr., $2,800° (ps), $2,770° (ps), 
$2,755". "54 (88) 4-dr., $2,150%, $2,110°. 
'53 «(S8) Holiday, $1,610°; (98) 4-dr., 
$1,400*. "52 (88) 4-dr., $1,115°, $1,050°, 
g1,000°, $960°. °51 (88) club coupe, 


70 
pAckARD—'50 4-dr., $115°*. 
PLYMOUTH—’'54 Belvedere 4-dr., $1,325°, 


$1,300, $1,250, $1,095*. °51 Cranbrook 
4-dr., $295; Cambridge 4-dr., $285. '50 
Deluxe 4-dr., $350; 2-dr., $265, $155. °49 


Special Deluxe club coupe, $160. '48 Spe- 
cial Deluxe 2-dr., $115. 

PONTIAC — '55 Star Chief (8) Catalina, 
$2,540°. °53 Chieftain (8) 2-dr., $1,100°, 
$955°. ’52 Chieftain (8) 2-dr., $725°. '51 
Silver Streak (8) 2-dr., $580°, $545. °50 
Silver Streak (8) Catalina, $575*. 

STUDEBAKER — ’'52 Commander 4-dr., 


$540°. '51 Champion 2-dr., $315*, $300°, 
$250°. ’°50 Champion 4-dr., $270*, $200, 
$195*. '49 Champion 4-dr., $140°. 47 %- 
ton pickup, $185. 
WILLYS—’45 (4) jeepster, $140. 
MANHEIM, PA. 
(Manheim Auto Sales & Auction, Inc. 


Sale every Friday. Prices are for sale of 

Feb. 25.) 
(Market good, Sold 148 cars out of 
211 offerings.) 

BUICK—’55 Century Riviera coupe, $2,- 
725*; Special Riviera coupe, $2,560°, '54 
Super Riviera Sport coupe, $2,310°; RM 
Riviera 4-dr., $1,990° (ps). '52 Super 
Riviera, $1,130°; Special 4-dr., $890°. '51 
Super station wagon, $770°; Special Riv- 
iera, $740°. °50 Super 4-dr., $535°. 

CADILLAC—’55 (62) conv., $4,840° (ps); 
coupe deVille, $4,450° (ps); 4-dr., $4,- 
175° (ps). ’54 (62) 4-dr., $3,675°" (ps). 
‘53 (62) coupe deVille, $2,530° (ps). '50 
(62) conv., $1,250°. 

CHEVROLET—’55 Bel Air (8) Sport coupe, 
$2,180*, $1,895*; 4-dr., $2,000°. °54 Bel 
Air 4-dr., $1,500°. °53 Two-ten 2-dr., 
$1,025*; 4-dr., $1,000. '52 SL Deluxe 
2-dr., $780*. 51 SL Deluxe 2-dr., $655°*. 
’50 SL Deluxe 4-dr., $310. '48 FM 2-dr., 
$265°; FL 4-dr. +4 $175. °37 4-dr., $220. 

CHRYSLER — NY 4-dr., $1,800°. '52 
Windsor conv., oA T75°. ‘49 Windsor 4-dr., 


$650. 
DeSOTO—’54 Fire Dome (8) 4-dr., $1,400°. 
’53 Fire Dome (8) 2-dr., $1,175*. 
DODGE — '53 Coronet Diplomat, $1,010*; 
Meadowbrook 4-dr., $850; van, $1,000. 
ps Coronet station wagon, $1,060; club 


pe, $580°. 

FORD _’55 Fairlane (8) 4-dr., $2,160*; Cus- 
tom (6) 2-dr., $1,700. '54 Main (6) 
Ranch Wagon, ‘$1,460; Custom (6) 2-dr., 
$1,205. °53 Crest (8) Country Squire, 
$1,200; Main (8) 4-dr., $790; Custom 
(6) 2-dr., $550. °52 Main (8) Ranch 
Wagon, $1,035; Custom (8) 4-dr., $810. 


‘51 Custom (8) Country Squire, $600; 
2-dr., $500*. 
HUDSON—’54 Hornet 4-dr., $1,220°. '53 


Wasp 4-dr., $800. 
$320°. 

KAISER—’51 2-dr., $270. 

LINCOLN—’40 4- dr. $270. 

MERCURY—’55 Monterey 4-dr., $2,375*. 
‘54 Monterey Sun Valley, $1, 720°. °53 
Custom station wagon, $1,420*; 2-dr., 
$1,140*. °52 4-dr., $925*. '51 4-dr., $700*. 
"49 4-dr., $470. 

. NASH—’49 (600) 4-dr., $270. 

OLDSMOBILE—’' 55 (98) Holiday, $3,075*. 
"54 (88) 4-dr., $2,080*. '53 (98) Holiday, 
$1,700*, $1,405°; (88) conv., $1,500*. °52 
(98) 4-dr., $1,100°, °51 (98) Holiday, 
$830°. '49 (98) 4-dr., $325°. 

PACKARD — ’52 4-dr., $640°. °51 4-dr., 
$720°. 

PLYMOUTH—’55 Belvedere (6) 4-dr., $1,- 
880°. ’54 Savoy 4-dr., $1,285; 2-dr., $1,- 
100. '53 Cranbrook station wagon, $1,055; 
4-dr., $970; conv., $875. °51 Cranbrook 
2-dr., $475. °46 Deluxe 4-dr., $200. 

PONTIAC—’55 Chieftain (8) Catalina, $2,- 
400; 2-dr., $2,050°; 4-dr., $2,005. ’53 
Chieftain. (8) Catalina, $1,440°%; 4-dr., 
$990. ’52 Chieftain (8) 2-dr., $600°. '49 
Silver Streak (8) 2-dr., $400°. 

STUDEBAKER—’55 President sedan, $2,- 
300°. ’53 Commander sedan, $960; Cham- 
pion 4-dr., $750. '52 Commander coupe, 
$315. °51 Champion 2-dr., $380. '50 
Champion 4-dr., $535. 


DENVER 


(Denver Auto Auction. Sales every Fri- 
day and Sunday. Prices are for sales of 
Feb. 25-27.) 

(Prices steady . . . not much change 
in the market. Sold 213 cars out of 446 
offerings.) 


BUICK—’'55 Super Riviera, $3,100* (ps); 
Century Riviera, $2, 900° (ps); Special 
Riviera, $2,555*; 2-dr., $2,350*. °54 Su- 
per Riviera coupe, $2,205*, $2,200; 4- 
dr., $2,100* (ps). °53 Super Riviera 
coupe, $1,530* (ps). °52 Special Riviera 
genet $800. °51 Special Riviera 4-dr., 

CADILLAC—'54 (62) 4-dr., $3,545° (ps). 
‘53 (60) Special sedan, $2,670* (ps); 
(62) 4- dr., $2,175* (ps). °52 (62) coupe, 
$1,985*; 4- dr., $1,620. 

CHEVROLET—'55 ‘Bel Alr (8) coupe, $2,- 
275*; 4-dr., $2,200*, $1,865; 2-dr., §$2,- 
000°; Sport coupe, "$1,885; Bel Air (6) 
2- ar. $1,870; Two-ten (8) Delray coupe, 
$2, 020°; 4-dr., $1,995*, $1,905*, $1,835; 
Two-ten (6) Delray coupe, $1, 750°; %- 
ton pickup, $1,380, $1,350. '54 Bel Alr 
4-dr., $1,485* (ps); Two-ten 2-dr., $1,- 
305°, *53 Bel Air Sport coupe, 


CHRYSLER—'55 Windsor 4-dr., $2,800° 
(ps), $2,800*. °53 Windsor 4-dr., $1,280° 
(ps). '52 Windsor conv., $720°; 4-dr., 
$625*. °51 NY Newport, $675*; 4-dr., 
$505* (ps). 

DeSOTO—'55 Fire Dome (8) coupe, $2,675°. 
‘54 Fire Dome (8) 4-dr., $1, 495*. *50 
Deluxe 4-dr., $395°*. 

DODGE—’55 hy - ton pickup, $1,545. '54 %- 
ton pickup, $1,325, $805. '51 Coronet 4- 
dr., $585*; %-ton pickup, $420. 

FORD—'55 Pairlane (8) Crown Victoria, 


’51 Commodore 4-dr., 


£2,550°; Country sedan, §2, 520°, $2,490°, 
$2,445; Victoria, $2, 375°; 4-dr., $2,260°, 
$2, 235°, $2, 210°; 2-dr., $2, 105*; Main 


o_o Ranch Wagon, $2, 335, $2,310, $2,195, 
$1,925; Custom (8) sedan, $2,085*; Fair- 





lane (6) Victoria, $2,050. 
Country sedan, $1,845* 


‘54 Custom (8) 


HUDSON—’53 Hornet 2-dr., $1,135*. '52 
Hornet 4-dr., $790*. 

KAISER—’51 4-dr., $350. 

LINCOLN—’54 Cogemopolitan 4-dr., $2,- 
360*. °53 Cosmopolitan 4-dr., $1,710°*. 
'49 4-dr., $250. 

MERCURY—’55 Montclair coupe, $3,190° 


(ps), $2,900*; Monterey station wagon, 
$2,900; Sport coupe, §2,755* (ps), $2,- 
720*, $2,710, 2 at $2,660; 4-dr., $2,630, 
$2,615. '54 Custom coupe, $2,515. 

OLDSMOBILE—’55 (98) Holiday, $3,225° 

; (88) Super Holiday, $3,160* (ps), 
$2, 995*, $2,990*; conv., $3,105* (ps); 

, $2, 895* (ps); Deluxe Holiday, $2,- 

$2,810°; 4-dr., $2,455. '54 (98) 
4-dr., $2,500° (ps); (88) Super 4-dr., 
$2,155* (ps). 

PLYMOUTH—’55 Plaza (6) Suburban, §$2,- 
000; Belvedere (6) coupe, $1,690. ‘52 
Cambridge club coupe, $510. '51 Belve- 
dere, $625. 

PONTIAC—’55 Star Chief (8) conv., $2,- 
750° (ps), $2,695*; Chieftain (8) Cata- 
lina, $2,500*. '54 Star Chief (8) 4-dr., 
$1,590*. '53 Chieftain (8) 4-dr., $1,075*; 
2-dr., $915. '52 Chieftain (8) 4-dr., $830, 


$700. 

STUDEBAKER — '52 
Cruiser, $530; 4-dr., 
pickup, $485, $445. 
r., $430. 


Commander Land 
$505, $425; %-ton 


‘51 Commander 4- 
WILLYS—’55 (6) %-ton pickup, $1,925. 
’51 1-ton pickup, $470. 
MISCELLANEOUS—’52 GMC %-ton pick- 
up, $520. '51 GMC %-ton pickup, $790. 
'47 Frazer Manhatton, $150. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of March 2.) 
ee ae ee aS 
ner retail sales in previous week. Sold 
87 cars out of 126 offerings.) 
BUICH—’53 RM sedan, $1,150° (ps); Spe- 
cial sedan, $1,050. ‘52 Super Riviera, 
$1,150*. '50 Special sedan, $400*, $350, 
— $325. 49 RM Riviera, $310; sedan, 
$26 


cApIELAC—’ 53 (60) Special sedan, $2,- 
500* (ps). '50 (61) sedan, $1,320*, $950*. 
49 (62) sedan, $640°. °48 (62) sedan, 
$480. '41 limousine, $100. 

CHEVROLET—’55 Two-ten (8) club coupe, 
$1,825*. '54 Bel Air Sport coupe, $1,440*; 
Two-ten sedan, $1,240. '53 Bel Air 4-dr., 
$950; Two-ten sedan, $935. '52 SL De- 
luxe sedan, $805, $770. '51 SL Deluxe 
sedan, $580, $530. '50 SL Deluxe sedan, 
$490, $470; SL Special sedan, $370. 

CHRYSLER—’53 NY sedan, $1, 350°; Wind- 
sor sedan, $1,210*. '52 Windsor sedan, 
$695. '51 Windsor sedan, $525. 50 Im- 
perial sedan, $510*. '47 NY conv., $180. 

DeSOTO—’52 Custom sedan, $750*, $500. 
"50 Deluxe sedan, $400. 

DODGE — ’53 Meadowbrook sedan, $760. 
‘52 Wayfarer sedan, $565. °48 Custom 
sedan, $260. '47 Custom sedan, $160. 

FORD—’54 Custom (8) sedan, $1,350. '52 
Crest (8) Victoria, $625*. ‘50 Custom 
(8) sedan, $390, $355, $310; Custom (6) 
sedan, $275. '49 Deluxe (8) sedan, $300; 
Custom (6) sedan, $230, $160. '47 sedan, 


$145. 
KAISER—’52 sedan, $400. '51 sedan, $300, 


$100. 
LINCOLN—’52 Cosmopolitan Sport coupe, 
$1,120° (ps). 


MEROURY — °55 Montclair Sport coupe, 
$2,660*; Monterey Sport coupe, $2,520*. 
"54 Monterey Sun Valley, 2 at $1,900*. 
"53 sedan, $1,260*. '51 sedan, $600, $585. 
'49 sedan, $210. ’48 sedan, $3 00. 

NASH—'49 (600) sedan, $210. "48 (600) 
sedan, $120. 

OLDSMOBILE—'51 (88) sedan, $630*. '50 
(98) sedan, $490*. '48 (76) sedan, $220. 

PLYMOUTH — '54 Plaza station wagon, 
$1,350; Savoy 4-dr., $1,110. '52 Cam- 
bridge sedan, $435. ‘51 Cranbrook Bel- 
vedere, $560. 

PONTIAC—’55 Stur Chief (8) Catalina, 2 
at $2,520*. °52 Chieftain (8) sedan, 
$950*, $790*. ‘50 Silver Stread (6) se- 
can, $365. °49 Silver Streak (8) sedan, 
$360. '48 Torpedo (8) sedan, $200. °41 
sedan, $210. 

STUDEBAKER—’52 Champion sedan, $420. 
"50 Champion sedan, $305. 

WILLYS—’51 jeepster, $490. 


FONTANA, WIS. 


(Hollenbeck Auto Auction. Sale every 
Friday. Prices are for sale of Feb. 25.) 

(Market as strong as ever on clean 
units and slightly higher on some models. 


Sold 96 cars out of 162 offerings.) 

BUICK—’55 Super Riviera coupe, $2,840* 
(ps); 2-dr., $2,800* (js). '54 Super Rivi- 
era coupe, $2,180* (ps); Special 2-dr., 
$1,545. °53 Super Riviera coupe, $1,360*; 
4-dr., $1,350* (ps). ‘51 Super 4-dr., 
$750*. °50 Super Riviera 4-dr., $405*; 


Special 4-dr., $205. 

CADILLAC—’54 (62) 4-dr., 
"51 (62) 4-dr., $1,395*. 
$585°. 

CHEVROLET—’'55 Bel Air (6) 2-dr., 
780*. ‘54 Bel Air 4-dr., 
2-dr., $1,250*, $1,180; 
$1,180; One-fifty 2-dr., $1,075. ‘53 Bel 
Air coupe, $1,235*; 2-dr., $1,045*; Two- 
ten 2-dr., $935, $915, $870; One-fifty 
2-dr., $800, $770. ’'52 SL Deluxe 2-dr., 
$635; SL Special 2-dr., $610, $590. ‘51 
SL Deluxe 4-dr., $575, $520*. '50 FL De- 
luxe 4-dr., $365; %-ton panel, $235. ‘49 
FL Deluxe 2-dr., $325, $220. ‘48 FL 
2-dr., $180. '47 SM coupe, $295. 

CHRYSLER—'53 Windsor 4-dr., $1,235°*. 
‘52 Windsor 4-dr., $650. °'51 Windsor 
Newport, $675*. 

DeSOTO — '51 Custom 4-dr., 
Custom coupe, $245. 

DODGE—’54 Coronet 4-dr., $1,270°. ‘51 
Coronet 4-dr., $400°. °50 %-ton panel, 
$215. 

FORD—’53 Crest (8) Victoria, $1,230*; 
Custom (8) 4-dr., $995*%; 2-dr., $970, 
$965, $960. '52 Crest (8) Victoria, $885*. 
*51 Custom (8) 4-dr., $630°:; 2-dr., $580*. 
"49 Deluxe (8) 2-dr., $225 

HUDSON—’'53 Hornet 4-dr., ‘$1,080°; Wasp 
club coupe, $600*. 


$3,615* (ps). 
49 (62) 4-dr., 


$1,- 
$1,350; Two-ten 
4-dr., $1,205. 


$565°. '48 


KAISER — '51 4-dr., $400; club coupe, 
$350*. 

MERCURY—’'54 Custom 2-dr., $1,660°. '53 
4-dr., $1,250°%; 2-dr., $1,225*; Sport 


coupe, $1,070*. °51 club coupe, $500. ’50 
club coupe, $300*. °48 club coupe, $210. 





(ps). '54 (88) Super 4-dr., $2,015* (ps). | OLDSMOBILE—’54 (98) Holiday, $2,210*. Air, 4-1Ir., $1,150*, $1,000; One-fifty sta- 
"53 (98) 4-dr., $1,545° (ps); (88) Super '63 (88) Super 4-dr., $1,345*. °51 (88) tion wagon, $1,025; 2-dr., $825, 3 at 
2-dr., $1,400*; Deluxe 2-dr., $1,070. °51 4-dr., $740*. '50 (76) 2-dr., $430°. '49 $750, $710; Two-ten 2-ar.,’ $1,000, $910, 
(88) Surfer 4-dr., $900; Deluxe 4-dr., (76) 4-dr., $255. '48 (78) 2-dr., $180*, $900. '52 SL Special 2-dr., $650; SL De- 
$735*. °50 (88) ‘4-dr., $540°. "49 (88) $150*. '46 (78) 4-dr., $100*. luxe 2-dr., $600*. ‘51 SL Deluxe 4-dr., 
Super club coupe, $285. FPACKARD—’'53 2-dr., $940. $520*. '50 SL Deluxe 4-dr., $300, $290. 

PACKARD —'50 4-dr., $310*. °'48 club | PLYMOUTH—’55 Savoy (8) 4-dr., $1,850°. °49 SL Special 2-dr., $360; 4-dr., $280, 
coupe, $205°. '54 Savoy 2-dr., $1,040*. '53 Cranbrook $275, $200; SL Deluxe conv., $280, $240; 

PLYMOUTH—’54 Savoy 4-dr., $1,080. '53 4-dr., $810*; Cambridge 2-dr., $675. '51 2-dr., $280; 4-dr., $185. 48 8M 4-dr., 
Cranbrook Savoy, $1,050*; 4-dr., $800; Savoy, $685. $125. °47 FM 2-dr., $140. '46 FL Aero- 
club coupe, $730. °52 Cambridge Subur- | PONTIAC—’55 Chieftain (8) 2-dr., $2,- sedan, $180; FM 4-dr., $115. 
ban, $785; Cranbrook 4-dr., $590; club| 00°. '53 Chieftain (8) Catalina, $1,390°; | caRYSLER-—’50 Windsor 4-dr., $420°. ’49 
coupe, $480, °51 Cranbrook Belvedere, = $1,110; "ie to one —o Windsor 4-dr., $390*. 
$545. (8) Catalina, oe ver re ‘ 

PONTIAC — '51 Chieftain (8) Catalina,| (6) 2-dr., $200. DeSOTO—'53 Fire Dome (8) 4-dr., $1,100°. 
$805*; 4-dr., $460*. '50 Silver Streak (8) | STUDEBAKER—'53 Champion 2-dr., $810.| DODGE — '53 Coronet 4-dr., $930°. ‘52 
Catalina, $650. ‘49 Silver Streak (8) 4- | MISCELLANEOUS — ’'52 Henry J 2-dr., Coronet coupe, §$675*, '51 Meadowbrook 
dr., $335°*. $260. '51 Frazer 4-dr., $290. 4-dr., $510°. 

STUDEBAKER — ‘53 Commander club "Sale as not. "68 anton + 
coupe, $815*. "52 Commander 4-dr., $515. stom ) 2-dr., . oe ‘ustom 
"47 came 4-dr., $110. ' ALBANY 2-dr., $960*, $890. '52 Crest (8) Victoria, 

WILLYS—’53 2-dr., $445*. (Tim Anspach Auto Auction. Sale every $975*; Custom (8) 2-dr., $800; Main (6) 

Monday. Prices are for sale of Feb. 28.) scot — "51 on, #480 “as an 
(We had a red hot market today, sell- ; station wagon, juxe 
FT. WAYNE, IND. ing almost 85 percent of the units offered 4-dr., $460; Deluxe (6) 4-dr., $490; 2- 
(Carl Marker’s Auto Auction. Sale every| to an auction room full of good buyers. dr., $470, ‘3420. *50 Custom (6) 4-dr., 
Tuesday. Prices are for sale of March 1.)| Prices held y with the past five $410; 2-dr., $390, $300, $290; Deluxe (8) 
(Little change in the market this week. weeks. Sold 1 cars out of 184 offer- 2-dr., $310; Deluxe (6) 2-dr., $300. °49 

Sold 88 cars out of 121 offerings.) ings.) Custom (8) 4-dr., $250; 2-dr., $200. °47 

BUICK—’54 Super Riviera, $2,150*%; Cen- | BUICK—’55 Century 2-dr., $2,410* (ps). Deluxe (8) 4-dr., $110. 
tury Riviera, $2,120*. 53 Super 4-dr., ’54 Special Riviera coupe, $1,890*; 2-dr., | HUDSON—’51 Hornet 4-dr., $560°; Pace- 
$1,450* (ps), $1,145. °50 Super Riviera, $1,720*, $1,690* (pr). °'53 Special 4-dr., maker coupe, $310. ‘50 Commodore 4-dr., 
$600*; Special 4-dr., $410*. °49 Super $1,085. ’52 Super Riviera coupe, $1,075°: $210*. °48 Super 4-dr., $160°. 
2-dr., $205. Special 2-dr., $1,000*, $720. °51 Super LINCOLN —- °50 coupe, $500°. ‘49 4-dr., 

( HEVROLET—’55 Bel Air (6) 4-dr., $1,- 4-dr., $700*, $580. '50 Super conv., $700°; $200*, $160 
730. '54 Two-ten 2-dr., $1,150. '53 Bel Special 4-dr., $390. '49 RM 4-dr., $250°, MERCURY ~'53 Custom 2-dr., $1,650, $1,- 
Air Hard Top, $1,165. ‘52 SL Deluxe $235*; Super 4-dr., $210*. 260°. '52 2-dr, $935. '49 2-dr., $280°, 
2-dr., $685*, $680; 4-dr, $685. '51 SL | CADILLAC—’54 (62) 4-dr., $3,600° (ps). $230. 

Deluxe conv., $515*. ’°50 SL Deluxe 2- ’53 (62) coupe deVille, $2,660* (ps); 4- | NASH—’50 Ambassador 4-dr., $250*; 2- 
dr., $400. dr., $2,540* (ps). '52 (62) 4-dr., $1,800°. dr., $130; (600) 2-dr., $210. °48 (600) 

CHRYSLER—’50 Windsor Newport, $500°. "51 (62) 4-dr., $1,270*. ‘50 (62) 4-dr., coupe, $110. 

DODGE—’53 Coronet 4-dr., $930*. $1,075*, $1,000*. °48 (62) 4-dr., $420°. | OLDSMOBILE—’55 (98) Holiday, $3,035° 

FORD—’55 Fairlane (8) Victoria, $2,175*; | CHEVROLET—’55 One-fifty (6) 4-dr., $1,- (ps); (88) 4-dr., $2,820* (ps). °51 (88) 


690. (Continued on Pege 56, Col, 3) 


ECO 


REMOTE TIREFLATOR 
SAVES YOU TIME IN 
YOUR SHOP 


Town sedan, $2,070*. °54 Custom (6) ’54 Two-ten station wagon, $1,540; 












Convenient—Always Correct—ideal to 
meet new tubeless tires need for 
uniform all-around inflation. 


You can tuck a Bennett ECO remote tireflator in anywhere 

around your shop — above or below floor or ceiling, 

on wall or post. Wherever you install your ECO, you know you'll 
have convenient automatic, accurate air supply at your 

finger-tips. ECO delivers exactly the pressure it’s set for — 

from 5 to 110 Ibs. — highly important when you consider the 
need for equal all-around inflation stressed by tire makers 

for their new tubeless tires. ECO gives you long, trouble-free 
service — more than pays its way because first cost is last 

cost in most cases, and its convenience saves your workers valuable 
time. Ask your John Wood Representative for details. 


ECO dependability is also available in 
Islander models handling air alone or air 
and water service. 


JOHN WooD COMPANY 


BENNETT PUMP DIVISION 
Muskegon, Michigan 





ee ee 










THE “BIG-3” FIGHT IS ON! 


SALESMANSHIP 
WILL WIN IN 1955 


EQUIP YOUR SALESMEN WITH NEW SALES Se., ae: SS. ea Mee, 

. , $630*; 4-dr., $580*, 

AMMUNITION—NOT DISCOUNTS AND $430". $060%; (98) d-dr., $290°. "49 (98) 
OVER-ALLOWANCES 2-dr., $280. '47 (66) 4-dr., $100. 


PLYMOUTH — '53 Cranbrook 4-dr., $850, 
$820. °52 Cranbrook 4-dr., $610. ‘51 
Cambridge 2-dr., $410. 
$330; coupe, $310, $200. 
$190. °48 Deluxe 4-dr., 





THESE SIX MANUALS BY W. K. BRAASCH, DEAN OF 
AUTOMOTIVE SALES TRAINERS, SHOW HOW TO MEET 
COMPETITION WITH A PROFIT. BUY ALL SIX TODAY! 
WE GUARANTEE YOUR SATISFACTION. 












$140. 
W. K. BRAASCH 


PONTIAC—’55 Chieftain (8) se ome 

| '53 Chieftain (8) 4-dr., $1,210*, $1, ’ 
<a TER + Py whee vengeance slagummmamananaeal EACH 2 at $1,180*. '52 Chieftain (8) 4-dr., 
No. 2—The Automotive Selling Process. - POSTPAID $800*; Chieftain (6) 2-dr., $485. ’51 Sil- 
No. 3—Eighty Ways to Find New Prospects. ver Streak (8) 2-dr., $540*, — oo 
No. 4—Personality—the Key to Leadership. SAVE $2.00! eae (s) ae Sine ee ee ee 
No. 5—The Techni of Used Car Salesmanship. : ‘a 

a. sini Testing Your Sales Talk, Order All Six for $10.00 STUDEBAKER — '51 Commander Land 

: 6—Developing ing Your es talk. - Cruiser, $310*; coupe, $235*; Champion 

H 4-dr., $370*. "50 Champion coupe, $240°*. 


NATIONAL SALES TRAINERS 542 Washington Bivd., Chicago 6, Illinois wukkite Sas sieaiaee 08. 
a -- - _ ————— = = JENISON, MICH. 


(Grand Rapids Auctions, Inc. Sale every 
Tuesday. Prices are for sale of March 1.) 
(Sharpies still solid. Demand much 
weaker on average to poor units. Sold 

62 cars out of 104 offerings.) 

BUICK — '55 Century 2-dr., $2,675". '54 
Special Riviera 2-dr., $2,065*; Century 
4-dr., $2,020*. '53 Super 4-dr., $1,450*, 
$1,325*; RM Riviera 2-dr., $1,425* (ps); 
Special 4-dr., $1,200*. "52 Super 4-dr., 
$1,010*; Special 2-dr., $825*. '51 Special 
conv., $600*; Super 4-dr., $575. ’50 Spe- 
cial 4-dr., $465*. °49 Super 4-dr., $365*. 
’47 Super 4-dr., $155. 

CHEVROLET—’55 Bel Air (8) 4-dr., 
950*. '54 Bel Air 2-dr., $1,400; Two-ten 
station wagon, $1,400; 2-dr., $1,300; 4- 

r., $1,225. '51 SL Deluxe Bel Air, $685*; 
2-dr., $550; 4-dr., $515; SL Special 2-dr., 
$440; 4-dr., $300. ’°50 SL Deluxe 2-dr., 
$415. °49 FL Deluxe 2-dr., $280. 

DeSOTO—'54 Powermaster 2-dr., $1,445°. 

DODGE—’53 Coronet club coupe, $990. '51 
Coronet 4-dr., $425. 

FORD—’55 Custom (8) station wagon, $2,- 
060. '53 Crest (8) station wagon, $1,250; 
2-dr., $1,025, $1,005; Crest (6) 2-dr., 
$915; Main (8) 2-dr., $740*; Main (6) 
Business coupe, $630. 52 Crest (8) Coun- 
try Squire, $1, 025. ’50 Custom (6) 2-dr., 
$255. 

LINCOLN—’52 Cosmopolitan 4-dr., $1,120°*. 

MERCURY—’54 Monterey 4-dr., $1,710°. 
"52 club coupe, $950. ’51 4-dr., $550. °50 
club coupe, $400. °49 2-dr., $110. 

OLDSMOBILE—’54 (88) Super 4-dr., $2,- 
155*. °53 (88) Super Holiday, $1,700* 
(ps); 4-dr., $1,200%. °49 (98) 4-dr., 
$300*. '47 (76) 2-dr., $120*. 

PLYMOUTH—’52 Cranbrook club coupe, 
$675. '51 taxi, $250. 

PONTIAC—’54 Chieftain (8) Catalina, $1,- 
915. ’51 Silver Streak (8) Catalina, $750, 
$700. ’50 Silver Streak (8) 2-dr., $230. 
’49 Silver Streak (8) 2-dr., $255*; 4-dr., 
$255*. °48 Torpedo (8) 4-dr., $155*. 

STUDEBAKER—’53 Champion club coupe, 

| $880. '50 Champion 2-dr., $285, $230. 


DETROIT 


(Wes Coon Auto Auction. Sale every 
Thursday. Prices are for sale of March 3.) | 
| (Weather ideal; market firm; buying 
brisk. Sold 58 cars out of 88 offerings.) 


BUICK—’54 Century 4-dr., $2,525* (ps); 
Super 4-dr., $1,900*. °53 Super 4-dr., 

| $1,305*; Special 4-dr., $1,060. ’°52 Super 
4-dr., $750*. '51 Super 2-dr., $550*. 








they re goin wild 


SIMPLY WILD oe: »- NEW 
“tie: 


2) 





THE WOOSTER RUBBER CO. 
WOOSTER, OHIO 














The 


AUTOMOBILE CLOCK DIVISION 


of JAEGER WaTCH COMPANY 


ANNOUNCES the APPOINTMENT of 


C. H. MAYNE & ASSOCIATES 


8828 W. MCNICHOLS ROAD DETROIT 21, MICHIGAN 


Diamond 1-0250 


MANUFACTURER'S SALES REPRESENTATIVE 


effective immediately 


EDGAR L. VAIL 

PRESIDENT and GENERAL MANAGER 
JAEGER WATCH COMPANY 

NEW YORK CITY 


50 Deluxe 4-dr., | 
"49 Deluxe 2-dr., | 


$1,- | 


*50 | 
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] Special 2-dr., $325*. ‘49 Super conv., 

| $225. ’48 Special 4-dr., $105. 

CHEVROLET—’55 Bel Air Sport coupe, 
$1,905*. °53 Bel Air club coupe, $975; 
Two-ten 4-dr., $805; One-fifty 2-dr., 

| $570. ’51 SL Deluxe club coupe, $550. 
"560 SL Deluxe 2-dr., $325; SL special 
2-dr., $275. '49 SL Deluxe 4-dr., $175. 
'48 SM 2-dr., $125. '46 SM 2-dr., $105. 

CHRYSLER—’'51 NY 2-dr., $550*, $300. 

DeSOTO—’'52 Custom (8) 4-dr., 2 at $660. 
’51 Deluxe 2-dr., $450. | 

DODGE—’54 Coronet (8) 4-dr., $1,475*. 
’52 Coronet 4-dr., 2 at $580*. '51 Coro- 
net 2-dr., $305. 

FORD—’54 Main (8) 2-dr., $1,100, $1,075. 
’53 Custom (8) 2-dr., $945*; Crest (8) 
conv., $925*. '51 Custom (6) 2-dr., $325. 
"50 Custom (8) 2-dr., $335, $315, $290. 
49 Custom (8) 4-dr., $175. °47 ‘Deluxe 
(8) 2-dr., $125. 

HUDSON—’51 Hornet 4-dr., $370*%; Com- 


modore (6) 4-dr., $275. '50 Pacemaker 
2-dr., $175. 

KAISER—’51 Deluxe 2-dr., $315*. 

MERCURY—’54 Custom 4-dr., $1,520*. '53 
Monterey club coupe, $1,290*. ‘50 club 
coupe, $380*. 

NASH—’53 Custom 4-dr., $795. 


OLDSMOBILE—’50 (98) club coupe, $470*. 


PACKARD—'53 (200) 4-dr., $1,200*. °48 
4-dr., $210. 
PLYMOUTH — ’54 Savoy 4-dr., $1,100*, 


$1,000. ’'50 Deluxe 2-dr., $125. 
station wagon, $165. 
PONTIAC—’53 Chieftain (8) 2-dr., 
4-dr., $1,100*. ’51 Silver Streak (8) club 
coupe, $770*, $665*. 
STUDEBAKER — ‘50 Champion 
$300*. 


NEW YORK CITY 


(Skyline Auto Auction. Sales every Tues- 
day and Thursday. Prices are for sale of 
Feb. 24-March 1.) 

(Bad weather kept consignment down 
both sale days, Market continued strong 
with no drop in prices. Sold 127 cars 
out of 190 offerings.) 

BUICK — ’53 Super 4-dr., 
$1,250*, $1,220*; RM 4-dr., $1,250* (ps); 

Special 4-dr., ‘31, 140°, $1, 100, $1,065; 

2-dr., $1,135. °52 Special 4-dr., 2 at $855, 

$800; 2-dr., $850, $810. ‘51 RM 4-dr., 
$600, $400. '50 Super 4-dr., $485*; RM 
4-dr., $200*; Special 4-dr., $440. °'49 

Super 4-dr., $275*; RM 4-dr., $270*. 
CADILLAC—'47 (75) 4-dr., $170. 
CHEVROLET—'55 Two-ten 2-dr., $1,730. 

"54 One-fifty 2-dr., $995. ‘53 Two-ten 

4-dr., $1,205*, $1,020*, $1,005, $1,000, 

$960, 3 at $950, $930, $920, $910, $900, 
$895, $800, $735, 2 at $730, $725, $700; 
2-dr., $970, $960, $925, $915, $910, 2 at 
$905, 2 at $900, 2 at $895, $890; conv., 


'49 Deluxe 


$1,135*; 


conv., 


$1,350*, 3 at 





$890; One-fifty 2-dr., $780, 2 at $735, | 
$730. 52 SL Deluxe 4-dr., $600*, $580; 
SL Special 4-dr., 2 at $550, $545. °51 SL 
Deluxe station wagon, $810*. 50 SL De- 
luxe conv., $410. 

CHRYSLER—’53 NY 4-dr., $1,210*; Wind- 
sor 2-dr., $1,150*. °52 Imperial 4-dr., 

| $810*. °51 Saratoga 4-dr., $710*. °48 

| Windsor 4-dr., $175*. 

DeSOTO—’48 Custom 4- dr., $115. 

DODGE—’50 Meadowbrook 4-dr., $420. 

| FORD—’54 Crest (8) 2-dr., $1, 350°; Main 


| (8) 2-dr., $1,050. °53 Custom (6) Coun- 

| oy sedan, $1,040; Crest (8) 4-dr., $940*; 

Main (6) 4-dr., $600. "52 Crest (8) 2-dr., 

$740; 4-dr., $680; Main (6) 2-dr., $520. 

’51 Deluxe (8) 2-dr., $390. '50 Custom 

|; (6) 4-dr., $355. °49 Custom (8) 2-dr., 

| $300; Deluxe (8) 2-dr., $220. ’47 Deluxe 
(6) 2-dr., $135. 

HUDSON—"53 Super Wasp 4-dr., 

MERCURY—’54 Monterey coupe, 
’53 Custom 2-dr., $1,105*. 
47 4-dr., $140. 

NASH—'51 Statesman 2- dr., $200. 

OLDSMOBILE—’52 (88) 4-dr., $875°. °51 
(98) 4-dr., $760*, $685°; (88) 4-dr., 
$720* ; 2-dr., $705*, $600°. "50 (98) 
conv., $410*. '49 (88) 4-dr., $320. 

PLYMOUTH—’55 Savoy (8) 4-dr., $1,850°. 
*54 Belvedere conv., $1,450*; Savoy se- 
dan, $1,275. '53 Cranbrook 4-dr., $865; 
Belvedere, $855. °51 Cambridge 4-dr., 
$550. °50 Special Deluxe 4-dr., $406. °49 
Deluxe 4-dr., $205. °47 Special Deluxe 
4-dr., $135. 

PONTIAC—’54 Chieftain (8) 4-dr., $1,560*. 
*51 Silver Streak (8) 4-dr., $680*, $655*; 
Silver Streak (6) 2-dr., $660*. 50 Silver 
Streak (6) 4-dr., $440. 49 Silver Streak 
+ Fe taaag $200. '47 Torpedo (8) 4-dr., 

STUDEBAKER — '51 Commander 4-dr., 
$390. °50 Champion 4-dr., $265. ‘49 Com- 
mander 2-dr., $230. 

MISCELLANEOUS—’52 Morris Minor 2- 
eis $310. '51 Henry J (4) 2-dr., $145, 


$825°. 
$1,750*. 
*49 2-dr., $360. 


OAKLAND, CALIF. 


(Oakland Auto Auction. Sale every Wed- 
nesday. Prices are for sale of March 2.) 

(Prices holding firm on clean autos 
with older and rough units getting harder 
to sell, We have plenty of buyers for 
clean merchandise. Sold 65 percent of 
cars consigned today.) 

BUICK—’54 Super Riviera, 
Special 2-dr., $675. '50 RM 4-dr., $595*. 
aa 2-dr., $270*. '47 RM 4-dr., $150, 

CHEVROLET—’53 Bel Air 4-dr., $1,070*; 

Two-ten 2-dr., $875. '52 SL Deluxe 4-dr., 

$775*, $775. °51 SL Deluxe 4-dr., 

%-ton panel, $500. "50 SL Deluxe 4-dr., 

$540. '49 SL Deluxe 4-dr., $440; 2-dr., 

$420. ‘47 SM 2-dr., $195; 4-dr., $130. 

CHRYSLER — '50 Windsor 4-dr., $635; 

| Royal 4-dr., $550. 

| DeSOTO—'55 Fire Dome (8) 4-dr., $2,595*. 
’53 Fire Dome (8) elub coupe, $1,100*, 
$1,050*; 4-dr., $1,075*. 

FORD — '54 Main (6) 2-dr., $1,135. '53 
Custom (8) 4-dr., $1,000. °52 Custom (8) 
conv., $905*; coupe, $725. °51 Custom 

(8) Victoria, $750*; conv., $605; Cus- 

tom (6) club coupe, $520. '50 Custom 

(8) 2-dr., $465*; Deluxe (6) 4-dr., $240. 

"49 Custom (8) 4-dr., $300*. '48 Deluxe 

(6) 4-dr., $130. 

HUDSON—’50 4-dr., $360. 

KAISER—’51 2-dr., $300. '48 4-dr., $100. 

MERCURY — ‘53 Custom station wagon, 

$1,630*. '51 4-dr., $675. '50 2-dr., $310*. 

OBILE—’'52 (98) conv., $1,295*. 
"50 (88) 4-dr., $415*. 


(Continued on Page 57, Col. 1) 
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ADVERTISEMENT 





"| can sell cars for youl You can have a 
whole series of copyrighted ‘talking baby’ 
photos to compel attention to your used car 
ads. Complete with suggested copy we come 
in 1, 2 or 3 column sizes, and you may have 
us exclusively in your area."' For details send 
your letterhead to 


POST PUBLICATIONS 


Box 750 White Plains, N. Y. 





Quick Change 


Dealer License Plate Holder 


Guaranteed 





Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
channel brackets. 

$1.00 per set of 4 


L. J. HOWARD 


2154 9th Street Akron 14, Ohio 
(JOBBERS WANTED) 


CHROME NAME PLATES 


Precision Die-Cast 


pe chrome plated for lastin 
beauty. Original designs. Sketc 
submitted for your approval. Quan- 
tities as low as 100 may or- 
dered. ce of exclusive adhesive 
backing, or standard fasteners. 


* DRELISION CASTIN 
29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





NEAT SIGNS 
Make ‘em “STOP & LOOK" 


Brililant Day-Gie Colors on Clear Plastic Film. 
Year Nos., Prices, Car Names, Sales Readers— 
Over 200 Units in Handy Kit, ‘all Re-usable. 
Makes Thousands of SH" som. emt s 
your desk. They cling to Windshields — 
paste or tapes. 

Your Letterhead brings 


end Detalis, quick 


Somples 
PLASTIKON DISPLAYS 
4 No. Division St. Buffale 3, N. Y. 





039 


SS\/ USED CAR 


SALES 


Systems Aids Promotions 


Write for free catalog 


BARRY AUTOMOTIVE CO. 
Clevelaad 2, Ohio 


1362 W. 65th St. 
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| Used-Car Auction Prices 


AUTOMOTIVE NEWS, MARCH 14, 1955 


(Continued from Page 56) 


PACKARD—’49 2-dr., $160*. 
PLYMOUTH — 54 Plaza station wagon, 
’53 Cranbrook 4-dr., 2 at $925*, 


1,570 
oe70; club coupe, $905. °51 Cranbrook 
2-dr., $475. °'50 Special Deluxe 2-dr., 


$425 
NTIAC —’50 Silver Streak (8) 4-dr., 
re0s*. '49 Silver Streak (8) 4-dr., $415*. 
"48 Torpedo (8) club coupe, $175*. 
STUDEBAKER — '52 Commander 4-dr., 
$540*. ’51 Commander 2-dr., $475*. 
WILLYS—’53 station wagon, $795*. 


MASON CITY, IA. 


(Central States Auto Auction. Sale every 
Wednesday. Prices are for sale of March 


*) senses much more active with more 
buyers present, Sold 107 cars out of 134 
efferings.) 

BUICK—’55 Super Riviera, $2,905* (ps). 
54 Super Riviera, $2,045*, $1,920* (ps). 
53 Special 2-dr., $1,095. '52 RM 4-dr., 
$880*; Special 2-dr., $710. ‘51 Special 
4-dr., $625*. '50 Super 2-dr., $445, $375. 

CADILLAC—’55 (62) 4-dr., $4,345* (ps). 
"52 (62) 4-dr., $1,850* (ps). ‘51 (62) 
4-dr., $1,485*, $1,435*, $1,360*. '50 (62) 
2-dr., $1,265*, $1,205*; (61) 4-dr., $985*, 


820°. 
CHEVROLET — ’55 Two-ten (8) station 
wagon, $2,015; 4-dr., $1,750*; Bel Air 
(8) 4-dr., $1,880%. °'54 Two-ten 2-dr., 


$1,215, $1,205, $1,195; %-ton pickup, 
$765. '53 Two-ten 4-dr., $850, $840, 
$810. ‘52 SL Deluxe 4-dr. $785*, $770, 
$710; SL Special 4-dr., $685, $680, $675. 
’50 SL Deluxe 2-dr., $465. 

CHRYSLER — '54 NY Newport, $2,260° 
(ps). '50 Windsor 4-dr., $515*, $480*. 
DeSOTO—’53 Fire Dome (8) 4-dr., $1,295*. 

’52 Fire Dome (8) 4-dr., $840*. 
FORD — ’'55 Custom (8) Country sedan, 
$2,415*. '54 Crest (8) 4-dr., $1,240, $1,- 
215. 53 Crest (8) 4-dr., $1,030*. ’52 
Crest (8) 4-dr., $785*; Main (8) 4-dr., 
"50 De- 


$690*. ’51 %-ton pickup, $675. 
luxe (8) 2-dr., $595*. '49 Custom (8) 
2-dr., $280. 


HUDSON—’53 Hornet 4-dr., $1,165*. 


MERCURY—’54 Monterey 4-dr., $1,825*. 
51 2-dr., $685*; 4-dr., $680*. 

NASH—’49 (600) 4-dr., $160. 

OLDSMOBILE—’55 (98) Holiday, $3,230* 


(ps); 4-dr., $2,910* (ps). '54 (98) 2-dr., 
$2,650* (ps); 4-dr., $2,200*; (88) Super 
4-dr., $2,155* (ps). °'53 (98) Holiday, 
$1,830* (ps), $1,695* (ps). '51 (98) 4- 
dr., $685*, $670*. '49 (88) 4-dr., $225°. 

PACKARD—’51 4-dr., $515*. 

PLYMOUTH—’55 Savoy (6) 4-dr., $1,795. 
’53 Cranbrook 4-dr., $775. '52 Cranbrook 
2-dr., $500. 

PONTIAC — ’'55 Star Chief (8) Catalina, 
$2,615* (ps); 4-dr., $2,440* (ps); Chief- 
tain (8) 4-dr., $2,225*. '52 Chieftain 
(8) 4-dr., $720*. '51 Chieftain (8) 2-dr., 


$615*. 
STUDEBAKER — '53 Commander Hard 
4-dr., $880*. ‘51 Com- 
. 


Top, $1,075*; 
mander 4-dr., $390 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of March 3.) 

(Inclement weather and bad roads pre- 
vented consignors from attending sale. 
Bidding active, however, on cars con- 
signed. Sold 39 cars out of 74 offerings.) 


BUICK—’53 Special 2-dr., $1,145. 

CADILLAC—’50 (62) 4-dr., $1,185*. 

CHEVROLET—’53 Two-ten 4-dr., $790. '52 
SL Special 2-dr., $675. °51 SL Deluxe 
4-dr., $565, $550; 2-dr., $510. '50 FL 
Deluxe 2-dr., $385*. '49 SL Deluxe 4-dr., 
$375, $275. 

CHRYSLER—’50 Saratoga 4-dr., $415*. 

DeSOTO—’52 Custom (6) sedan, $665*. 

DODGE —'55 Coronet 4-dr., $2,030. °53 
Meadowbrook 4-dr., $1,100. 

FORD—’53 Custom (8) Country sedan, $1,- 
375; Main (8) Ranch Wagon, $1,350*; 
4-dr., $905. °52 Custom (8) 4-dr., $840*, 
$835. °51 Deluxe (6) 2-dr., $525. '50 
Custom (8) 2-dr., $460. '49 Custom (6) 
saan’ $255. °47 Custom (8) club coupe, 

40. 

HUDSON—’51 4-dr., $385. 

NASH—’52 Rambler Country club, $505. 

OLDSMOBILE—’54 (88) Super 4-dr., $1,- 
825° (ps). °53 (98) 4-dr., $1,520* (ps). 
"50 (98) 4-dr., $505*. 

PACKARD—’52 (300) 4-dr., $850. 

PLYMOUTH—’53 Cambridge 2-dr., $680. 
"51 Cambridge coupe, $325. 

PONTIAC—’53 Chieftain (8) 4-dr., $1,120*. 
‘49 Silver Streak (8) 2-dr., $295*, $270*; 


coupe, $250. 
STUDEBAKER — '53 Commander Hard 
Top, $980*. ’50 Champion 2-dr., $210*. 


CHICAGO 


(Greater Chicago Auto Auction. Sale 


‘ every Thursday. Prices are for sale of 


March 3.) 

(Market firm, Western buyers more 
active due to improved weather condi- 
tions in the west and northwest, Sold 
173 cars out of 272 offerings.) 
BUICK—’55 Century 2-dr., $2,850*. '54 

Century 4-dr., $1,935*. °53 RM 4-dr., 

$1,325* (ps); Super conv., $1,265*; Spe- 
cial 4-dr., $1,090. '52 Super 2-dr., $1,- 

050*; RM 2-dr., 2 at $880*; Special 2-dr., 

$850*. '51 Super 2-dr., $695*, $660°, 
CA DILLAC—’53 (60) Special 4-dr., $2,300*, 


$2,200*; (62) coupe, $2,220*. °50 (62) 

4-dr., $1,070*, $890°. °49 (60) Special 

4-dr., $600*; (62) 4-dr., $530*, $520°. 
. 


‘48 (60) Special 4-dr., ; 

CHEVROLET—’55 Bel Air (8) Sport coupe, 
$2,155*. °54 Two-ten 2-dr., $1,180. °'53 
Two-ten club coupe, $956; 2-dr., $885*, 
$870; Bel Air 4-dr., $930*. '52 SL Deluxe 
club coupe, $750; 4-dr., $720*, $690, 
$675, $650; SL Special 2-dr., $540. ’51 
SL Deluxe coupe, $580*; 2-dr., $500, 
$400*, $375*. '50 FL Deluxe 2-dr., $465; 
SL Deluxe 2-dr., $330*; Carryall, $405. 

CHRYSLER—’54 NY club coupe, $1,795* 
(ps). '53 Windsor 4-dr., $1,005%. °50 
Windsor Sportsman, $520*, 

DeSOTO—'51 Deluxe club coupe, $585*; 
— 4-dr., $520*. '47 Custom 4-dr., 

a. 

DODGE—’53 Meadowbrook station wagon, 
$1,035; 4-dr., $675*. '52 1%-ton pickup, 
$610. '51 Coronet club coupe, $450°. 

FORD—'54 Main (8) Ranch Wagon, $1,- 
475; Custom (6) 2-dr., $1,450°; Custom 
(8) 2-dr., $1,280* (ps). °53 Crest (8) 








$1,255; Custom (8) 2-dr., 


$850. 
"52 Main (8) 2-dr., $585. '61 Deluxe (8) 
2-dr., $530, $490, $320; Custom (8) Vic- 


conv., 


toria, $515*; 2-dr., $555; 4-dr., $470. 
’50 Custom (8) conv., $435. 
HUDSON — '53 Hornet 4-dr., $975; club 


coupe, $650; Super Jet 4-dr., $635*. '52 
Wasp 4-dr., $265*. 

MERCURY—’54 Monterey coupe, §$1,990*, 
$1,960*, $1,825*; 4-dr., $1,775*, $1,540; 
Sun Valley, $1,905*; Custom 4-dr., $1,- 
450, $1,445. '53 Monterey coupe, $1,570* 
(ps); Custom 4-dr., $1,100*. '52 Custom 
Sport coupe, $885*. 

NASH—’54 Ambassador 4-dr., $1,450*. '53 
Statesman 2-dr., $835*. '51 Ambassador 
4-dr., $430; Statesman 4-dr., $265. '49 
Statesman 4-dr., $155. 


OLDSMOBILE—’54 (98) Holiday, $2,600* 
(ps); (88) Holiday, $2,235*; 2-dr., $1,- 
850*. '53 (88) 4-dr., $1,755*, $1,430*, 


$1,395*, $1,380*. ’52 (98) 4-dr., $1,200*, 
$1,070*, $1,030*. '51 (98) Holiday, $775*; 
4-dr., $700*, $580*. '50 (88) 4-dr., $235*. 
PACKARD—’52 Clipper 4-dr., $450*. 
PLYMOUTH—’53 Cambridge Suburban, $1,- 
045, $1,025*, $990; 4-dr., $595; Cran- 
brook club coupe, $820; 4-dr., $630*. 
Cranbrook Belvedere, $700; 4-dr., $495; 
Cambridge club coupe, $555; 4-dr., $495. 
PONTIAC — ’54 Star Chief (8) Catalina, 
$1,995*, $1,920*. '53 Star Chief (8) Cata- 
line, $1,175*. '52 Chieftain (8) 4-dr., 
$855*. °'51 Silver Streak (8) Cataline, 
$725*; 2-dr., $650, $540. 
STUDEBAKER — ’'51 Commander 4-dr., 


Number 








. ‘50 Commander Land Cruiser, 
$280*. 

WILLYS—'45 jeepster, $180. 

—o — °48 GMC Carryall, 
100. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of March 3.) 

(Prices holding firm. ’50s, ’51s and 
station wagons in good demand and 
bringing a bundle, Sold 85 cars out of 
106 offerings.) 

BUICK—’51 Super Riviera 2-dr., $725*. '50 
RM conv., $475%; Special 2-dr., $345*. 
’49 RM 4-dr., $335. 

CADILLAC—’50 (62) conv., $1,240*. °48 
(62) 4-dr., $405*. 

OHEVROLET—’'53 Bel Air 2-dr., $1,220*; 
4-dr., $1,095, $1,010*; Two-ten Hard 
Top, $1,040, $1,030*, $895; One-fifty 4- 
dr., $750. ’°52 SL Deluxe 4-dr., $645*. 
’51 FL Deluxe 4-dr., $605; 2-dr., $575. 
’50 FL Deluxe 2-dr., $495*; 4-dr., $430; 
SL Deluxe 2-dr., $470, $430; 4-dr., $440, 
$365*. '49 SL Special 4-dr., $250; coupe, 
$200. '47 FL Aerosedan, $100. 

CHRYSLER — ’51 Imperial 4-dr., $630* 
(ps); NY 4-dr., $610*. "50 Windsor 4-dr., 
$440. '48 Windsor 4-dr., $170. 

DeSOTO—’53 Fire Dome (8) coupe, $1,255*. 

DODGE—'50 Coronet 4-dr., $410. 

FORD—’55 Fairlane (8) Victoria, $2,275*. 
’54 Crest (8) Victoria, $1,700; Custom 
(8) 4-dr., $1,360; 2-dr., $1,375. '53 Crest 
(8) Victoria, $1,020*; Main (8) 4-dr., 
$880; Main (6) 2-dr., $830, $800. '51 
Custom (8) 2-dr., $595, 25°; 4-dr., 
$570; Custom (6) 2-dr., $565. '50 Cus- 
tom (8) 4-dr., $450; 2-dr., $410*; Deluxe 
(8) 2-dr., $370; Deluxe (6) 2-dr., $370. 
"49 Custom (8) 4-dr., $300, $200; club 
coupe, $165; Deluxe (8) 2-dr., $210*. '48 
Deluxe (8) 4-dr., $160; 2-dr., $160. 

HUDSON—’51 Hornet 4-dr., $360. 

KAISER—’48 4-dr., $125. 


MEROURY — ’53 Custom 2-dr., $1,250*. 
"61 club coupe, $550*; 4-dr., $485. 

OLDSMOBILE—’52 (88) 4-dr., $970*. °50 
(88) 4-dr., $485*. '49 (88) 2-dr., $120*; 
(76) club coupe, $240. °'48 (76) club 
coupe, $125*. 

PACKARD—’51 4-dr., $460*. 

PLYMOUTH —.'53 Cambridge 4-dr., $840. 
*52 Cambridge 4-dr., $665, $580. '50 Spe- 
cial Deluxe club coupe, $570. 

PONTIAC—’53 Chieftain (8) 4-dr., $1,065*; 
Catalina, $1,295*. '50 Silver Streak (6) 


2-dr., $470. '49 Silver Streak (8) 4-dr., 
$400*; 2-dr., $265*. '48 Torpedo (8) 2- 
dr., $160. 

STUDEBAKER—’'51 Champion 4-dr., $300*, 
$180. 

WILLYS—’55 (4) jeepster, $1,425. '46 (4) 
jeepster, $295. 


© * * 
— Auctions in Brief — 


HARRODSBURG, KY. 

Blue Grass Auto Auction. Sale every 
Thursday (March 3). A fair sale today 
with 130 cars consigned and a high per- 
centage sold. Clean cars are bringing the 


high dollars. 
* * * 


PHILADELPHIA 
H. B. Robinson Auto Sales. Sales every 
Tuesday and Thursday (Feb, 24-March 1). 
Market very steady with prices still high 
and bidding very active. '54s improved this 


week. 
* Se 


DANVILLE, VA. 
Danville Auto Auction. Sale every Wed- 
nesday (March 2). We had a fine sale 


today with good weather and buying brisk. 
Sold 62 cars out of 96 offerings. 
* * * 


N. LITTLE ROCK, ARK. 


Arkansas Auto Auction. Sale every Tues- 
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| 
aS 
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day (March 1). Very good demand for ’49 
through '51 models. Prices show slight up- 
ward trend. Many new buyers attended 
from local retail lots as weather was warm 
and fair. Sold 69 cars out of 119 offer- 
ings. 


DETROIT 
State Fair Auto Auction. Sale every 
Tuesday (March 1). Market was much 
better than last week. Buying was brisker 
and prices higher. Sold 77 cars out of 108. 
* * + 


MONTPELIER, O. 
Montpelier Auto Auction Co. Sale every 
Monday (Feb. 28). Weather mild and 


foggy; bidding brisk. 
* * * 


WINDSOR, VA. 

Windsor Auto Auction. Sale every Thurs- 
day (March 3). There was plenty of ac- 
tivity at the sale this week, with over 80 
percent of the 200 cars registered changing 
ownership, 

* * * 
MINNEAPOLIS 

Minneapolis Auto Auction. Sale every 
Wednesday (March 2). Consignment up to- 
day, but we had a shortage of buyers. 


Sold 66 cars out of 139. 
* * * 


FLINT 
Flint Auto Auction, Inc. Sale every 
Wednesday (March 2). Prices were good 
on clean cars but off on fair or rough 
merchandise as buyers were reluctant to 
bid on them. Sold 73 out of 129. 
* * * 


PHOENIX, ARIZ. 

Phoenix Auto Auction, Ine. Sale every 
Wednesday (Mach 2). Market strong on 
used pickups and ‘51s through ‘55s. Clean 
older cars also are bringing the top dollar. 
Sold 110 cars out of 225 entered. 


IN NEW CAR ADVERTISING 


in Chicago Among All Newspapers, 
Morning, Evening or Sunday 


Here's the score on new passenger car advertising placed in Chicago newspapers in 1954: 


DAILY NEWS... . . 717,206 lines 


“Zone fi 
daily, 20 10 


DAILY TRIBUNE . 
DAILY AMERICAN. 
DAILY SUN-TIMES 
SUNDAY TRIBUNE ~ 
SUNDAY AMERICAN 


SUNDAY SUN-TIMES 


omitted above: 
60; Sunday, 70,173. 


. » » 906,734 lines 
. » « 317,205 lines 
. « » 197,055 lines 
. » « 173,982 lines 

. « 17,032 lines 


Source: Media Records, Inc. 


CHICAGO DAILY NEWS 


The only Chicago newspaper growing in circulation in the postwar era 


e DETROIT 


eNEW YORK 


¢LOS ANGELES 


¢SAN FRANCISCO 


e MIAMI 









NEW YORK.—A mistake in hir- 
ing a salesman costs the average 
company more than $6,000, a recent 
American Management Assn. sur- 
vey indicates. 

Estimates of the overall cost to 
the company when a man hired for 
a sales job proves unsatisfactory 
after a fair trial and has to be 
terminated were as high as $20,000 
in. some cases. Average figure 
named by the 136 firms that at- 
tempted to estimate the cost was 
$6,684; nearly a fourth of the re- 


Faulty Hiring Is Costly 


Average Company Loses $6,000 on Salesman 
Who Proves Unsatisfactory 


AUTOMOTIVE NEWS, MARCH 14, 1955 


spondents put the cost to them at 
$10,000 or more. 

The study also shows that apti- 
tude tests, personality profiles and 
the other new devices of the indus- 
trial psychologist have not yet 
replaced the old-fashioned inter- 
view as the basic method of select- 
ing salesmen. 

The survey dealt with sales 
selection practices of 180 com- 
panies, mostly manufacturers. Its 
results are incorporated in a re- 
search report just published by 
the 20,000-member management 






educational association. 

Survey results show a sharp dif- 
ference of opinion on the value of 
tests in selecting salesmen. Al- 
though tests, either singly or in 
combination with the other factors 
listed above, were the second most 
popular device (mentioned by more 
than 25 percent of the respond- 
ents), nearly half of the firms sur- 
veyed said they did not use them 
at all. 

Specific tests most commonly em- 
ployed, the study indicated, are 
intelligence quotient, personality 
and adjustment, interests and apti- 
tudes, and aptitude and achieve- 
ment. 

The sales department, rather 
than the personnel department, has 
the major responsibility for con- 
ducting the sales selection program 
in more than two-thirds of the 





Nashua Names Vagge 
‘Man of Year’ 

NASHUA, N. H. — Mario J. 
Vagge, automobile dealer and 
civic leader, was named Nashua’s 
“Man of the Year” at the 29th 
dinner meeting of the Chamber 
of Commerce. 





companies surveyed. In more than 
two-fifths of the responding firms 
the general, divisional or assistant 
sales manager also makes the final 
hiring decision. In most of the 
firms surveyed two or three indi- 
viduals interview the sales appli- 
cant, usually the sales supervisors 
and department heads directly con- 
cerned 

Local sales offices are not author- 





New Commercial Car Registrations, 12 Months’ Total, 1954-1953 


Truck registrations by states are 


rel here weekly, as com- 
piled by R. L. Polk representa- 
tives in " uate capitals. 
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ized to employ salesmen in more 
than half of the companies hat 
replied to this question, and in 
nearly a fourth of the others ‘hey 
may do so only with the approval 
of the home office. Among t iose 
firms that do permit local of-ices 
to hire, an overwhelmingly m+ jor. 
ity enforce adherence to central] 
office standards. 

References and contacts were 
listed as a source of sales apopli- 
cants by more companies than 
was any other source. However, 
advertisements were given first 
rank by more companies than 
any other source. Other sources 
frequently mentioned were em- 
ployment agencies and schools 
and colleges. 

The most frequently cited age 
minimum for newly hired salesmen 
was 25; the most frequent maxi- 
mum was 35. Nearly half the com- 
panies surveyed require at least 
some college training on the part 
of their sales applicants, and about 
two-thirds of those asking for col- 
lege education require a degree. 
Only about a third of the respond- 
ents require previous sales experi- 
ence. 

All the companies replying to the 
survey said they checked appli- 
cants’ references. About a fourth of 
the respondents usually interview 


74 the wife of the sales applicant 


before hiring him. 

About three-fourths of the 
companies surveyed have basic 
training programs for new sales- 
men, varying in length from one 
week to four years. Up to three 
months was the period most often 
mentioned. 

Formal programs for rating 
salesmen’s performance are main- 
tained by nearly half the com- 
panies that replied to this question. 
Factors that were most frequently 
cited as being rated included sales 
volume, cooperation and teamwork, 
customer service and relations, 
number of new accounts and ex- 
pense control. 

Aside from failure to produce 
satisfactory sales volume, the 
single weakness in salesmen’s over- 
all job performance most frequently 
encountered is poor planning and 
organization of time and effort, 
according to more than a fourth 
of the companies replying to this 
question. 

Almost as frequently mentioned 


was lack of effort, ambition, ag- 
gressiveness, stamina and motiva- 
tion. 


GM Centers to Use 
Wilson Tools for 
Shop Training 


BUFFALO. — K. R. Wilson, Inc. 


{|of Arcade, manufacturer of auto- 


motive tools and equipment, has 
announced that General Motors 
has selected the company’s hydrau- 
lic presses and other equipment for 
all GM’s new service training cen- 
ters. 

Egon E. Rassow, named presi- 
dent of the Arcade firm after its 
purchase late last summer, 
GM’s approval of the training 
equipment has opened a new field 
of customers. 

“We have doubled the sale of 
automotive pret in six months,” 
Rassow sai 

He aatee that the firm has 
switched from a single - product 
manufacturing operation and 
broadened its lines to include the 
entire automotive industry. 


Moriarty Gets 
New L-M Duties 


DETROIT. — The appointment 
of W. J. Moriarty as business 
management manager of the Lin- 
coln-Mercury di- 
vision has been 
announced by 
Joseph E. Bayne, 
general sales 
manager. 

Moriarty has 
been with Ford 
Motor Co. since 
1947. His assign- 
ments have in- 
cluded work in 
central finarce, 

W. J. Moriarty sales, product 
planning, defense production «nd 
manufacturing. 

Prior to joining Ford he was 
associated with Universal C.j.T. 
Corp. in St. Louis. 
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Price Cutting, Shady Tactics Blamed... 


~ Dealership Failures Analyzed 


By E. C. Bash 
Staff Correspondent 

ATLANTA.—An increasing num- 
ber of new-car dealers in the U. S. 
are going broke or are liquidating 
their businesses each year. 

As competition becomes keener 
and dealers make long deals, dis- 
count prices on new models, prac- 
tice bootlegging or resort to mis- 
leading advertising, more and more 
dealers go out of business. 

Could many of ‘these dealer- 
ships have been saved if the 
owners and managers had 
changed their business practices? 

The answer is “yes” in the opin- 

ion of John H. Lander, president 
of Lander Motors (Dodge - Plym- 
outh), Atlanta. Lander also is pres- 
ident of the Georgia Automobile 
Dealers Assn., regional chairman 
of the Dodge dealer Advisory Con- 
ference, and secretary of the Dodge 
National Dealer Council. 

Lander believes a dealer organi- 
zation is “but the shadow of the 
dealer himself.” In good times or 
bad he must furnish the leadership, 
provide the thinking, do the plan- 
ning, and so conduct himself that 
his enthusiasm will reflect itself 
down to the lowest porter, Lander 


says. 

Lander says a look at the rec- 
ords of the dealers who are fail- 
ing usually shows they are falling 
prey to some, if not all, of the 
following bad practices: 

1. Price cutting to achieve enor- 
mous volume; 2. misrepresentation 
in advertising and business prac- 
tices to entice unwary prospects; 
3. no effort to build a service fol- 
lowing; 4. no effort to become an 
important cog in the community’s 
business life; 5. not enough capital 
retained in the business to with- 
stand bad times, or 6. no real sell- 
ing of product at any time. 

What then are the practices a 
dealer should follow in order to 
stay in business and make a profit? 

The first fact a dealer must de- 
termine, Lander says, is how much 


Rubber Fenders 
Seen Feasible with 


New Process 


WASHINGTON.—A new com- 
pounding technique which is said 
to make rubber fenders feasible is 
announced by the Dunlop Research 
Centre in the current issue of 
Rubber Developments. 

Since 1930 rubber fenders have 
been used on a fairly wide scale 
for European public service and 
commercial vehicles. Their advan- 
tages are immunity to impact 
damage and corrosion. 

They have not had wider use 
because of added weight, cost over 
steel and the inability to take a 
high gloss finish. 

Dunlop says the new preparation 
can be used to make rubber fend- 
ers much lighter than before and 
at lower cost. For the more com- 
plicated type of fender, it is said, 
they are cheaper than steel. 

Also, when high gloss is required, 
a flexible paint can be supplied 
which gives results comparable 
with finishes used on metal, it is 
claimed. 

The Dunlop development is a 
method for compounding natural 
rubber with a phenolic resin in 
such a way that the two materials 
are linked chemically. 

Copies of the issue of Rubber 
Developments in which the process 
appears are available free from the 
Natural Rubber Bureau, 1631 K St., 
N. W., Washington 6, D.C. 
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MEMO To 


FORD AND CHEVROLET DEALERS 
We are Interested in making suitable 
connections for local deliveries on a 


TRADE 


basis Groughout the coun to supply 
new cars our leased fleet. (Since 
these cars will be used locally your serv- 
ice shop can benefit also.) 


Contact Ben Geller 
EMKAY, INC. 
6850 Cottage Grove Avenue 
Chicago 37, Illinois 
Phone: Museum 4-699 





it costs him per car to operate his 
dealership. As models and prices 
change periodically, this should be 
figured on.a year-to-year basis. 

“The dealer knows he’s got to 
make that much gross profit on 

each deal to break even. To make 
money he has to turn down the 
deals below that figure and ap- 
prove the profitable ones above 
that figure. He can figure it on 

@ per-deal basis, or an average 

per-deal basis.” 

Another must, Lander says, is 
rigid control of overhead. Practic- 
ing what he preaches, Lander has 
cut his own dealership’s overhead 
up to 25 percent. 

Lander also cites these rules for 
success: Build up sales of service 
and parts for greater gross profit; 
improve own dealership instead of 
talking about the other fellows’ 
bad practices; sell products on their 
merits rather than on price alone, 
and refuse to bootleg. 

On the subject of bootlegging 
Lander offers this observation: 

“Instead of bootlegging, a new- 





car dealer can do much better by 
selling his cars on a small-profit 
basis in his own community and 
build up his service and future 
sales clientele at the same time. 

“Education of the public by the 
reputable community dealer pays 
off, too. Bootlegged cars are not 
generally serviced at all. 

“The matter of guaranteed 
service is important with today’s 
complicated cars. The buying 
public should be made aware of 
the many cases in which the cus- 
tomers who buy from non-au- 
thorized dealers find out too late 
that they have not saved money 
by such purchases, but have run 
into unending troubles, because 
of the lack of interest by the 
seller in the condition of the car 
when delivered. 

“The factories and finance com- 
panies can help by stopping the 
practice where it originates — at 
their own dealerships.” 

Lander sums up his views as 
follows: 

“Dealers have weathered many 





James Claims Buick Sales Record— 

With the delivery of 402 new cars in January, Ed James Buick Co., los Angeles, 
claims to have set a “world record" for any Buick dealership. The firm also sold 360 
used cars. To celebrate the event, company officials, salesmen and Buick zone office 
personnel held a dinner party at the Ambassador Hotel. 


storms before. If we keep aware|ceed in 1955 and future years, re- 
of changing conditions, and change | gardless of the competition and 
with them, I believe we can suc-! bootleggers.” 


Hiow advertisers of 


PASSENGER CARS & VEHICLES 


rank national magazines 


Saturday Evening Post 


Ranking of national magazines 
in total advertising revenue 


1. UFE 


2. Saturday Evening Post 


3. Time 
4. look 


$114,035,747 
77,940,710 
35,143,779 
26,675,479 


5. Better Homes & Gardens 23,741,055 


Source: 


Publishers’ Information Bureau (gross figures) 





ADVERTISING 
REVENUE 
(Jan.-Dec. 1954) 


$8,516,549 
7 199,062 
2,655,850 
2,059,926 
1,201,058 


9 Rockefeller Plaza, New York 20, N. Y. 
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AIRCRAFT 

PRESSURE 

STAINLESS 

ced ted, 

STAINLESS PIPE 
PoP U ast eed ik) 


STEEL TUBING 


SERVICE STEEL 


DETROIT, MICHIGAN 
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COLD DRAWN BUTT WELDED 


ASK THIS IMPORTANT QUESTION 


BEFORE BUYING BAKING EQUIPMENT 


® 
OR DOES IT USE 
OLD-FASHIONED 


BULBS THAT 
BURN OUT? 


Fancy reflectors can't hide the 
fact that infra-red bulbs burn 
out . . . are too fragile for 
rough existence in an auto paint 
and body shop. Dry Quick Infra- 
red Baking. Equipment has no 
bulbs, but has lava-coated ceramic type infra-red generators that 
last for many years, that generate infra-red rays more efficiently 
than any other known type of generator. You get an even field of 
baking energy with Dry Quick ceramic type generators. No hot 
spots; no cold areas. Bake a little spot job, or a complete car or 
truck quickly and efficiently. 


YOU CAN LEASE IT FOR JUST A 
FEW CENTS A DAY! 


Fill out the coupon below for a demonstration in your shop, 
or for information about our new leasing plan. 


DRY CLIME 
LAMP CORP. 


Greensburg, Indiana 





Dry Clime Lamp Corp., Dep't A, Greensburg, Ind. 


(] ! would like a demonstration on (date) 
(J Please send me more information on the driQuick leasing plan. 
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MAIL THIS COUPON TODAY-———--—--—- , 


Product Standards 
Are Formulated 
For Die Castings 


NEW YORK.—A unique concept 
in industry service, created to effect 
economies when specifying die cast 
components, was announced here 
recently by the American Die Cast- 
ing Institute, national association 
of job shop die casters. 

Known as “product standards for | 
die castings,” this new service helps | 
designers and engineers avoid! 
“overspecification”—the costly) 
process of demanding unnecessar- 
ily critical production conditions. | 


The product standards program | 
will comprise three series of rec- | 
ommendations when completed. The | 
engineering series was announced 
today with the release of the first 
five of a planned 16-design recom- 
mendations. The metallurgical se- 
ries and the series on commercial 
practices, both in the writing stage, 
will be distributed to users as they 
become available. 


David. Laine, secretary of ADCI, 
explained that many design engi- 
neers, aware of the capabilities of 
the die casting process, have had 
no guide to effective utilization of 
its potential. 


Created to assist in specifying 
realistically, these standards pre- 
sent design values consistent with 
high-speed uninterrupted produc- 
tion, reasonable die and tool life 
and maintenance cost, normal in- 
spection, packing and shipping 
costs, Laine stated. 

The five engineering standards 
released today cover linear dimen- 
sion tolerances, parting line toler- 
ances, moving die part tolerances, 
draft requirements for walls and 
flatness tolerances. 


Ullman 


(Continued from Page 20) 
pansion of present plants and 
equipment. 

“Employers will think twice be- 
fore adding to their payrolls,” he 
said, “if each new employe must be 
guaranteed a given period of work 
even though markets may decline.” 

* * * 


Small Business Aids Printed 


j= Small Business Administra- 
tion announced last week that 
31 of its printed “aids to manage- 
ment” have been consolidated into 
a single volume which is now avail- 
able to the public. 

The volume has been titled “Man- 
agement Aids for Small Business” 
and can be obtained from the Su- 
perintendent of Documents, Gov- 
ernment Printing Office, Washing- 
ton, at 65 cents a copy. 

There has been a heavy past de- 
mand for the single aids, the SBA 
said, and many requests for con- 
tinuation and expansion of the 
series. 





* * * 


Market Is Called Healthy 
T= Senate Banking Committee, 

opening its study of the stock 
market boom, heard G. Keith Funs- 
ton, president of the’ New York 
Stock Exchange, testify that the 
stock market is healthy and the 
1929 crash is unlikely to be re- 
Peated. 

Funston conceded there are 
some similarities between the 
boom market now and the situa- 
tion prevailing just before the 
1929 bust, but that “it is the dif- 
ferences which are significant.” 
He pointed out that national pro- 
duction and income are much 

greater now; the volume of stock 
transactions is only one-fifth as 
large as in 1929; and margins are 
much higher. 
* 


Ford Urges UN Aid 


yes U. 8. will play into Russia’s 
hands if it drops the United 
Nations program of technical aid 
to underdeveloped nations, Henry 
Ford II warned the Senate Foreign 
Relations Committee during hear- 
ings last week. 

Ford, president of the. Ford Mo- 
tor Co., told the group that the UN 
program probably means more to 
the underdeveloped people than any 
other single effort of international 
cooperation in history. 


Highway Hearing to Start 


E House Public Works Com- 
mittee is expected to start hear- 
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ings this week on the President's 
multi-billion dollar highway pro- 
gram. Gen. Lucius Clay, head of 
the President’s special committee 
on highways, is due to be the first 
witness. 

The sessions are expected to run 
about six weeks. All state highway 
commissioners have been invited to 
attend the hearings, or send repre- 
sentatives. 


Fitzpatrick Receives 
Franchise for L-M 


Paul Fi of Milwiukie 
Auto Sales, Milwaukie, Ore. hag 
been appointed Lincoln - Mercury 
dealer at Bend, Ore. 

He is continuing his Milwaukie 
business by placing Gene Stensel, 
| former Portland wholesale cealer, 
|in charge. 


—— 
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PROTECT YOUR SHOWROOM FLOOR WITH D & M UNDER CAR COVERS 
NOW 
AVAILABLE 
FOR NEW 
MODELS 











Quick, Easy 
Installation 


® Cannot Be Seen 


Treated Material Resists 
Oil, Grease, Water and Fuel 


SS For Standard Models 
© Eliminates Unsightly Drip Pans - F. O. B. Detroit, C. 0. D. 
Large Buick and Cadillac $1 3 50 When Ordering, Give Make 
Slightly Higher ° of Car 


D & M TRUCK TOP CO. 


12186 Petoskey, Detroit 4, Michigan PHONE: WEbster 3-1613 
Manufacturers of Stake and Pick-Up Tops 








WHY A CHANGEABLE 
COPY SIGN WILL 


MSL 
Get B OR YOU! 
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Ady 
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With a change- 
able copy display 
you can do some- 
thing about the 
matter of wheth- 


ef people patron- 
ize you or your 
competition. 


: : L a 
" 
4 
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TO SELL 'EM, YOU HAVE TO TELL ‘EM! 


You'll be amazed how a Wagner display will increase your volume. Where sales 
records are being set you'll likely find a changeable copy sign, for when a Wagner 
display is on the job, goods are on the move. That's why so many are installing 
them. Enthusiastic owners everywhere are reporting fabulous results by their use. 


THE MOST EFFECTIVE, LOWEST COST 
AUTOMOTIVE ADVERTISING 


New, freshly interesting, attention-compelling messages featuring specials can be 
arranged in a few minutes. Effective day and night. 


LIKE PUTTING MONEY IN THE BANK 


Once installed, a changeable copy sign costs you practically nothing— it just goes 
on making money for you while saving money on advertising. 


EXTREMELY FLEXIBLE 


Wagner signs can be designed to meet the needs of any specific situation. They're 
within the means of every business. The cost of NOT using one is the important 
consideration. 





WAGNER SIGN SERVICE, INC. 
421 S$. HOYNE AVENUE CHICAGO 12, ILLINOIS 
RIGHT Please send free catalog on Wagner changeable copy displays. 
NOW! NAME___ 
Send the cou- | F!RM——— 
- te a ht 


CITY & STATE___ 
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Hec ding Advice Can Avert Ruin, Dealer Says... | 


=| Jnexperience Linked to Failures | 


ry 


cie By J. H. Reed | dealer should sacrifice equipment | same time, it should enable him | 
el, UTPS Correspondent | and stock to keep an unusually to make more sales. The point is 
er, SAN ANTONIO.—No one need) large cash reserve, but he cer- | —4on’t get loaded down with 


fail in the auto trade if he takes| tainly should not deplete his re- | ah ae be dae you can sell in, | 
a few business precautions, accord-| serves at the expense of other | “*%’ % ays. 


ing to E. C. Spires, general man-| sides of his business. | Don't invest too heavily ina 
ager of San Antonio Buick Co. |new building or in equipment. 


tii 


| 











“We hear a lot these days,” he | oe ee > ie “And here’s a final warning 
e , | : : . ° | 
says, “about failures in the auto | Marker and how long % wil re) ag you are a ‘new hand’ in the 
business. And, admittedly, it is|™#!n that way, no one can say. | auto business, be willing to take) 
somewhat overcrowded. But there| “The problem is not getting cars| advice from older men who not| 9 
is no need for anyone in the busi-|to sell, but selling those that are| only have dealt with a buyer's mar-| 
ness now to go bankrupt. ‘wished’ on the dealer by the fac- ket, but weathered one or two re-| 
“All that is needed is the appli- | tory. So now is the time to observe | ©°Ssions. ‘ 
cation of a few sound business | the three rules that will carry you According to Spires, the one 
principles,” Spires said. “Studies | through business waters that may thing that has caused more fail- se 
have indicated that there are | become troubled.” | ures in the auto business than | 
three main causes for business | This is Spire’s advice: — else thus far has been | Chrysler Dealers Meet New Manager— 
failure—and they apply to the | « Reduce your debts as fast as “Tt = wna a “if | At a meeting of metropolitan New York Chrysler-Plymouth dealers, E. M. Braden, 
auto business just as well as to | ou are able to and keep them as 2 ee oO were) ss Oey | general sales manager, introduced Roger Welch as the new regional manager. Welch 
other enterprises.” te as you can. . ie ane cain gg succeeds E. R. Bergin who has opened a Chrysler-Plymouth dealership in Massachusetts. 
ice Spires listed these causes as fol-| 9 wold your stocks as low as |it can do is to soften the blows. . 
lows: | is consistent with selling needs. | The wise dealer, therefore, will Goodrich Name Changed 
1. Excessive debts. The present trend to two-color | profit from the experience of others,, OTTAWA. — The Secretary of|name to B. F. Goodrich Canada, 
9 2. Excessive inventories. | jobs makes it necessary for a |if he has failed to get it himself—|State of Canada has granted per- | Ltd. The firm is a wholly owned 
| 
| 
| 


dealer to carry a wider stock than (and, moreover, will be glad to get| mission to B. F. Goodrich Rubber subsidiary of B. F. Goodrich of the 


3. Excessive fixed assets that can- it. |Co. of Canada, Ltd., to change its| U.S. 


not be converted into cash when he has been carrying. Yet at the 


needed. 


“Experience teaches—and I have 
been in the auto business for nearly | 
facturing—that the chief cause of 








35 years, five of them in manu- 
failure is the lack of a relatively) 
small amount of cash at a critical 
moment,” Spires stated. He con- 
tinued: 


“This does not mean that a 


Cenadiieuns’ Hope 
For Excise Cut 


Slow Up Sales 


OTTAWA. — Dealers are begin- | 
ning to feel the effects of the ru-| 
mors about possible easing of the | 
tax burden on new cars, and a| 
backlog of sales is gathering up. | 

The Budget of the Canadian Gov- | 
ernment is not expected to be in- 


a troduced in Parliament before Apr. | 
e- 5. Many customers do not intend to | 
he buy until after the budget has been 
h- acted upon. 


“We've got quite a list of cus- 
tomers who want to buy cars but 
- are waiting until after the budget 
to finish the deal,” commented an 
executive of a large dealership. 

Nevertheless, dealers here are 
happy about sales prospects this | 
spring. 


Superior Coach 
Plans Expansion 


LIMA, O. — A capital investment 
program that calls for the construc- 





1 tion of three buildings and remod- | 
ee ee oS ee ee | for adventure in the exciting corners of the world... 


Shields, president of Superior Coach | 


Be a scias tes senieien tues THEY WATCH “THE FALCON’ 


ties of the funeral coach and school | 
coach divisions, the expansion will 
T add 63,000 square feet of floor space | 
to the present plant. In addition, | 
18,000 square feet of existing pro- | 


Millions of TV viewers are watching Charles McGraw in his starring role in 
“Adventures of THE FALCON”, NBC Film Division’s great half-hour series. Millions of 


e duction space will be remodeled. | movie fans are now acclaiming this fast-rising young star in “The Bridges at Toko-Ri” 
The added space will bring Supe- | fi f. 
tior’s total floor area to approxi- | and thousands jam-packed his triumphal coast-to-coast personal appearance tour. 
K mately 440,000 square feet. 
rs ™ and in every corner of America... against any competition... 


S-P A i 
ppeints Seamer = THEY WATCH “THE FALCON” in city after city, “rie ratcon” has 


Administration Head 
SOUTH BEND. — Edward C.| won top ratings for his sponsors—even against strong competition. Here are the latest ARB figures: 


; ee Tee ee. e In Memphis “THE FALCON” outrated “Make Room For Daddy” 22.9 to 18.8 


ident of Stude- e In St. Louis “THE FALCON” outrated “Willy” 25.2 to 7.8 

— * e In Springfield, Mo. “THE FALCON” outrated “Break The Bank” 30.4 to 27.2 
to James J. e In San Francisco “THE FALCON,” featured as a strip show, sold out Monday 
Nance, president. through Friday at 11 p.m. It topped the feature films previously run at that 
In his new post, time by 129% and rated 4 times higher than its nearest competitor. 


Mendler will su- 
pervise field serv- | 


ice, dealer busi- before you buy a syndicated television program... WATCH “THE FALCON" 
can nar dee a Your NBC Film Division salesman will be glad to arrange a private screening. Call him today. 
cessories, in addi- 


E. ©. Mendler tion to being ad- ; i 
site wort te Be NBC FILM DIVISION 220723" 
baker. serving all sponsors 
Mendler has been associated with | 30 Rockefeller Plaza, New York 20,N. Y. * Merchandise Mart, Chicago, Ill. * Sunset & Vine Sts., 


Studeb . : . 
slashed Olle Seattle’ a a — Hollywood, Calif. * In Canada: RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 














MWiEorRE PEOPLE BOUGHT Forp Cars 
my 3954 THAN ANY OTHER MAKE ? 














Ford passenger-car sales to customers outnumbered those of any other 
make by thousands, according to registration figures furnished by 
R. L. Polk & Company. 


ORD MwOT OR COMPAN Y 








Deale 


REPRESENTATIVES 


THEY REALLY NEED 


Is there any industry as ever changing as 
the auto industry? Think of the new mod- 
els, price changes, materials shortages, 
government actions, factory policies, etc. 


Now think of the effect of these on the 
manufacturer and dealer. Think of their 
need for news of what's going on — of 
their need for authoritative interpretation 
and comment. They need it and they need 
it fast. 


THEY REALLY READ 


A new survey by Crossley, Inc. now offers 
proof that Automotive News reaches not 
only the owner in dealerships but his serv- 
ice and parts manager as well. 


This study covers readers of Automotive 
News by title; frequency of reading; read- 
ing time per copy; pass-along readership; 
and identification of editorial items and 
advertisements. 





5 oad 







= Optionbors UP 
Xx 1954 SOE Stout 
For Compl? ; 


New York—Edward Kruspok, Advertising Manager, 51 E. 42nd St., Murray Hill 7-687) 


Los Angeles—R 


Detroit—Dick Webber, 2666 Penobscot Bidg 


Because they really 
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IT 


That's why they need a weekly newspaper. 
That’s why they buy Automotive News. 
14 editors and 106 correspondents give 
41,287 (ABC) subscribers just what they 
need to know. That’s indicated by the 
fact that they pay $8 per year to get it 
and 87.42% renew their subscriptions. 
Both figures are the highest of any pub- 
lication in the industry. 


IT 


PENOBSCOT BUILDING 


Chicago——J. Goldstein 


al 


Your Automotive News’ representative 
has a copy for you. Ask to see it on his 
next visit. 


Factory executives, too, need 
Automotive News. Presidents, Gen- 
eral Managers, Sales Managers, En- 
gineers, etc. find the up-to-the-minute 
news they need. Enough so that 5,622 
pay to receive it. 





Western Manager, 360 N. Michigan Ave State 2-6273 
Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Woodward 3-0495 











Salesmen Trained in 


Willys ‘Obstacle Course’ 


Field to Demonstrate 


Jeep and Utility Vehicles 


TOLEDO. — Much like GI basic. and four-wheel drive demorstrat- 


training is the school for salesmen 
being conducted by Willys Motors, 
Inc., at a 1,000-acre ranch near San 
Antonio, Tex. 

Automotive manufacturers have 
long been training field sales 
representatives and retail sales- 
men in the art of selling, but 
never has the standard classroom 
attire been dungarees, boots and 
fatigue hats. 


Willys, which is placing increas- | 


|ing emphasis on its line of utility 
vehicles, is in the process of imbu- 
ing 251 factory and field represen- 
tatives with the knowhow of Jeep 


Filter Check Time 
Set for April 
By Purolator 


RAHWAY, N. J. — Backed by a 
record-size consumer and trade ad- 
vertising and sales promotion pro- 
gram, National Filter Check Time 
this year is again scheduled for 
April by Purolator Products, Inc. 

April was selected for Filter 





lar spring changeover business. 





Filter Check Time “Bonanza” pack- 
age containing 26 of its most popu- 
| lar refills. Packed in the same car- 


‘ton is the “Bonanza” bonus of a| 


|earriage robe in a plaid zipper 
| case. 

The trade also will receive sup- 
porting window streamers, a wall 
chart and envelope stuffers. 


Bird Bath? 
Robot Also Put in Ford 
Art Contest 


| 
| 





| DEARBORN. — “Is a 300-pound | 


| bird bath eligible for the Industrial 
| Arts Awards competition?” a South 

Dakota youngster recently wrote 
| Ford Motor Co. IAA officials. 


A 16-year-old student wants to 
| submit a five-foot mechanical robot 
|and a Rhode Island youth asks if 
he can enter a model showing his 
conception of a flying saucer. 


In answering “yes” to these and 
other such queries, arts awards di- 
rectors are preparing for many un- 
}usual and interesting entries in 
this year’s $50,000 awards  pro- 
grams, with final judging in July. 

Students may enter almost any 
| school-made project in the Ford- 
sponsored Industrial Arts Awards 
| program. Entrants must be enrolled 
in grades seven to 12 and projects 
must be made under instructor su- 
pervision. 

Last year, more than 20,000 proj- 


tion and 5,039 were judged in the 
| finals. 





Z 


Check Time to tie in with the regu- | 


Purolator has prepared a special | 


ects were entered in the competi- | 


ing and selling. 

“If you can’t demonstrat. jt.” 
says Hickman Price jr., sale: vice- 
president, “you can’t sell it. There 
is a lot to learn about th. Jeep 
the related Willys utility models 
and the use of their specializeq 
attachments. It can’t be learned 
from books and lectures. It’s got 
to be learned from actual experi- 
| ence with the products themselves.” 
The Texas training course runs 
| for two weeks on a dawn-to- 
| dusk schedule. It includes 30 
| hours of classroom work and 90 
hours of driving and operating 
| the 35-odd farm and industrial 
| attachments designed for the 
| vehicles to increase their versa- 
| tility. 

Studded with boulders, water- 
| filled gullies, cactus and foothills 
| with steep grades and sheer drops, 
the 1,000-acre proving ground has 
|an “obstacle course” which pro- 
vides a variety of rugged terrain. 
It stumps conventional two-wheel 
|drive vehicles, and even gives the 
Jeep a rough time. 

There also are wide open level 
|areas, which are ideal for practic- 
ing plowing, well-drilling, trench- 
ing, bulldozing or posthole digging. 

The course also includes work 
with Willys fire engines, ambu- 
fances and wreckers which the 
students operate under simulated 
emergency situations. 

At the end of the course there 
is a final examination covering all 
phases of the curriculum. 

The graduate is assigned to 
|dealer sales training work in the 
field, with the accent on demon- 
|Strations under the conditions in 
|which the equipment will be used. 

The 251 students include sales 
representatives who will carry the 
Jeep story to Willys dealers in 
South America, Europe and Asia, 
as well as in the U.S. and Canada. 


$12 Vehicle Tax 
Urged in Colorado 


DENVER. — A bill that would 
impose a $12-a-year tax on all Colo- 
rado motor vehicles has been in- 
troduced by Republican Reps. F. S. 
Markley, of Fort Collins, and Mal- 
colm Keiry, of Monte Pista. 

The sponsors said their bill 
would produce about $6 million a 
|year for the public school system. 
The tax would apply to both cars 
and trucks. 
| Markley and Keiry are co-spon- 
;sors of a House bill now pending 
in the Senate to repeal the gross 
ton-mile tax on trucks. 

The State Motor Vehicle Depart- 
ment reported that 525,212 cars 
were registered in 1954. Other reg- 
istrations included 146,420 trucks, 
5,830 tractors and 34,805 trailer 











combinations. 





According to the American Zinc Institute, 13 makes of the new models use zinc 
die-cast grilles. Largest in zinc content are the grilles on the Chrysler Imperial and 
Buick, which contain 25 pounds of zinc alloy. Studebaker and Packard Clipper use 
22 pounds each; Kaiser, 21.4 pounds; Nash, 20 pounds; Packard Patrician, 20 pounds; 
Willys, 19.8 pounds; Hudson, 19 pounds; DeSoto, 15 pounds; Rambler, 9.5 pounds, 
and Chevrolet, six pounds. Chrysler also designed 14.5-pound grilles for its Windsor 


and New Yorker models. 
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transfer of documents among de- 
partments. 

The cornerstone bears the foot- 
print of James W. Green’s five- 
year-old son, David Wilson, with 
the inscription, “Future Owner.” 

Green acquired the firm in 1954 
from J. C. Peterson. Jack Henry is 
general manager. 
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'D. C.-Area Dealers | Truckers’ Rest 
‘Reelect Stohlman Dealer Provides Bunk House 


For Stopovers 

e 

‘As President HOUSTON. — A bunk house and 
WASHINGTON. — Edwin L. 


lounges for truck drivers stopping 
Stohlman, Chevrolet dealer, was re- | Over in Houston are among the fea- 
elected president of the National 


j Maserati Forms Branch for U.S. 


WESTBURY, N. Y.—Formation | received models of the latest addi- 
of Maserati Corp. of America at | tion to the Maserati line, the three- 
662 Main St., a branch of the Mas- | jiter, 270-horsepower. 

erati Works of Italy, manufacturer 
of sports cars, Was announced last 
week by Serge Toumaniantz, presi- 
dent. 


I | 





Davis Buys O’Madigan 


Dan O’Madigan Pontiac Co., St. tures of the new $1 million home of 








” The first dealer named is Alfred| Louis, has been taken over by|Capital Area Automotive Trade |Jimmie Green Chevrolet Co. here. | F. N DeS 

; Momo Corp., Woodside, L. I., which | Charles M. Davis, formerly a new- | Assn. Extending over 3% acres at the | reeman ow DeSoto 

= will also handle spare parts and| car dealer in Fort Worth, Tex. The| Robert D. Stewart, Buick dealer,|corner of S. Shepherd and West-| Bernie Freeman has been granted 
7 : serve as technical advisor for the|company has been named Davis| was chosen first vice-president, and|heimer Sts., the facilities also in-|a DeSoto-Plymouth franchise at 
Js automobile division. Pontiac Co. Harold Cole is sales| Harry Monroe jr., Ford dealer, sec-|clude an intercommunication sys-|South Gate, Calif. The firm has 
~d Shipment of the cars began last | manager. O’Madigan now is sales | ond vice-president. tem throughout the plant and a| been named Gateway Motors. John 
od week when three American owners manager of Packard. In accordance with the provisions | pneumatic tube system for speedy | Zwahlen is the sales manager. 


of the new setup the entire area is|__ ‘ i ; aileie 


: oo Se ee eee represented in the selection of offi- = a 
THE IMPROVED 


a L cers. Stohlman represents the Dis- 
trict of Columbia, Stewart, Vir- 















































l- 742 S.W. 8TH ST. MIAMI, FLORIDA PHONE 2-8153 


Auditorium, San Francisco, Calif, 
April 4-6—Second Annual Meeting of the 
National Fluid Power Assn., Broadmoor 


Hotel Colorado Springs, Colo. 


s “aie 
ginia, and Monroe, Maryland. 
; W/ MCFARLAND “GREAT” UMBRELLAS | Curtis E. McCalip jr, Ford 
dealer, was named secretary, and : 
0 A T N E Ww R E D U Cc E D P R i Cc E Ss Arthur H. Bowis, Chevrolet, was 
; chosen treasurer. 2 ye TO bee i 
8 i, ee 
; NEW SIZES « NEW DESIGNS « NEW COLORS 3M to Start Building Hand Operated Hydraulic | 
. Plant in Alabama pe y 
| ° - ” , . ST. PAUL.—The reflective prod- f 
> Give Your Display the NEW LOOK ucts division of Minnesota Mining A cs Ea o we & a i 3 & j 
. & Mfg. Co. will start construction { 
ie and Increase Your SALES and PROFITS |(, 2%. ciant in Guin, Ala, Nov. 1. 
n = | The plant is scheduled for com- 
el pletion late next year. Cost of the 
ne building and equipment will be 
about $2 million, according to H. P. | A versatile, speedy press of 25 f 
el ‘(pegged wprcacie: | t ity for numerous uses in ' 
ity for nu 
- a | ee | 
h- Calendar | “ automobile shops, machinery over- 
(Cantinnsl tre Pees 12 haul departments, tool rooms and 
. Dealer Auto Shows laboratories. Features include 
P March 29-April 3—Sacramento Auto Show, quick work contact and return, i 
i Civic Auditorium, Sacramento, Califor- i i 
nia. adjustable and reversible bolster { 
re March 30-April 2—Bangor Auto Show, oes sj | 
‘ New Municipal Auditorium, Bangor, with “Vee” blocks attached to one f 
eine, q 
i =a Auto Show, Tacoma, side of plates, = adjustable 
= April 1-3—Danville Auto Show, Armory, pump handle conveniently located 
1€ Danville, Illinois. | f ! 
n- iii oe Oe April 20-23—Danville Auto Show, Danville, | to place the operator in the best 
in irginia. ‘ : ie ° 
April 20-2I—Mobridge Automobile Show, sition to use the press with 
d. STATIONARY AND REVOLVING TYPE aa tc” wih ~~ 
2s , April 2-03 Pierre Automobile Show, minimum effort. Write for bul- 
ierre, S.D. 
. April 3-6 — Winner Automobile Show, letin giving complete details and j 
a, GET OUR NEW REDUCED PRICE LIST Jan, 7-18—Chicago ag Interna- specifications. j 
ti itheat i , ; i 
a. AND COMPLETE INFORMATION NOW Jan. 7-15 — St. Lovis Auto Show, Kiel | § ) 
Auditorium, St. Louis. | i 4 
General y 
) — WRITE, WIRE OR CALL — March 14-15 — Canadian Automotive : 
olesalers anutacturers jocia- 
MCFARLAND GREAT UMBRELLA CO on, Agseel, Meating, ‘ng Covers 
ld . yftotel,_Toreste. i ee DIVISION OF FRONTIER INDUSTRIES, INC. 
o ar. anud anadian uTO- 
e a oF ee See SSGA motive Service Show, Automotive Bldg. 315 BABCOCK STREET 
; ae to, ; 
S. March 2%-Apr. 3- ¢ M Motorama,. Civie | BUFFALO, NEW YORK 














a - -| Apr. 16-17— Pebble Beach Sports Car 
n Road Races, Pebble Beach, Calif. 
5 April 20-May | — 37th International Motor 





rs Show, Turin, Italy. 
Apr. 23-May I—GM Motorama, Common- 
wealth Armory, Boston, Mass. 
| 


: April 28-29—37th' Annual’ Meeting, Ameri- 
Ss can Zinc Institute, Drake Hotel, Chi- 
SS cago, Ill. 
May 6-9—International Motor Exhibition, 
t- International Room, Roosevelt Hotel, 
New Orleans, La. 
rs May 8-11—33rd Annual Convention, Auto- 


Cleveland, Cleveland, Ohio. 
May 16-20—Materials Handling Techniques 
Conference, International Amphitheater, 


n 


-| FREE TRIAL OFFER! 


Chicago. 

May 16-20—National Materials Handling 
Exposition, Exposition tiall, interna- 
tional Amphitheater, Chicago. 

May 26-Jyne 4—Exhibition of Automotive 
Spare Parts, Melbourne, Australia. 

May 3l-June 3—Design Engineering Show, 
Convention Hall, Philadelphia. 

June 7-10 — Spring Technical Meeting, 
American Welding Society, Kansas City, 


o. 

June 8-10—Third Annual Welding Show, 
American Welding Society, Municipal 
Auditorium, Kansas City, Mo. 

June 12-15—Directors and County Vice- 
Presidents Spring Meeting and Golf 
Teurnament, New York State Automo- 
bile ealers, inc., Hotel Otesaga, 
Cooperstown, New York. 

July 21-22—Truck Trailers Manufacturers 

| Association Convention, Sheraton-Cadil- 

| lac Hotel, Detroit, Mich. 


i 
| 
| 
motive Engine Rebuilders Assn., Hotel | 
| 
| 
| 
} 


Get your share 
Te ae 


CAR-MON 


Completely Automatic 


eae ih 
Tire Truer 








Trues all tires— 
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as | 
*PATENTED 
@ Don't miss this limited time offer to try the New Macton *Par- 
avane Turntable for ten days. See for yourself how this silent 
salesman will make your showroom a bee-hive of activity. The 
construction is all welded tubular steel with special wheel pads 
that hide all supports. The car appears to float just a few inches 
above the floor. There's a rotating electrical outlet for interior 
car lighting. No anchorage of any kind required. Just plug it in 

. . « yet it operates for only pennies a day. Only Macton Turn- 
tables have these exclusive features. Get in on this limited time 
offer today. If you are dissatisfied after 10 days free trial, we'll 
gladly take back the turntable without any obligation. 


INC. | 


MACTON MACHINERY CO., 


DYKE LANE sd STAMFORD, CONN. 


Sept. 6-17—Production Engineering Show, 
Navy Pier, Chicago. 

Sept. 6-17—Machine Tool Show, National 
Machine Too! Builders Assn., Interna- 
tional Amphitheater, Chicago. 

Sept. 21-22 — Federation of Automobile 
Dealer Associations of Canada, Sheraton- 
Cadillac Hotel, Detroit, Mich. 

Sept. 29-30—National Automobile Trans- 
porters Association Convention, Sheraton- 
Cadillac Hotel, Detroit, Mich. 

Nov. 6-7—Texas Independent Automobile 
Dealers Assn., Inc., Iith Annual Con- 
vention, Shamrock Hotel, Houston, Tex. 

Do 7-8—AS.|. Booth Canference, Navy 
Bap Fiisoce—-spaneree by M.E.W.A., 
M.E.M.A., and N.SP.A, 

* e = 


Regional Parts Shows 


March 31-April 2—Seuthwest Automotive 
Sbew, Bexer County Coliseum, San An- 
tenio, Tex. 

Apr. 28-30—Southeast Automotive Show, 
Lakewood Park, Atlanta. 

iow 19-22 — Tri-State Automotive Show, 

ingsbridge Armory, Broadway and 63rd 
St., New York City. 

June 9-i2—Great Lakes Automotive Show, 

Michigan State Fair Grounds, Detroit. 


' 


to manufacturer’s original radius 
specifications. 

TIRE TRUING isa “natural” com- 
panion to every wheel balancing 
job —creates important extra shop 
volume and profits. True all tires 
—gld_ and new—to assure your 
customers of a smoother, safer 
ride... longer wear for tires. Pre- 
cision-engineered, all-electric 
TRED-MILL does the job—even 
while you’re busy on other work. 
Brings you the BIGGEST PROFIT 
RETURN of any comparable in- 
vestment! 

Get the exciting facts today— 
write for full details and prices! 


CAR-MON PRODUCTS CO. 


Also Famous for CARBON MONOXIDE VENTILATING 
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HANDLES ALL TIRES for cars, 
light trucks to 9.00—5” to 13” 
radius. 
e TRUES average tire in 5 minutes 
or less! 


TAKES ONLY 20” x 40” floor 


PORTABLE—needs no bolting 
down. 


PROTECTS workers and shop 
with Safety Boot and built-in 
Vacuum Blower to collect shav- 
ings inside unit. 


beoeweaeeseunse mew aen ea aaa d 


4554 Broadway 
Tt me St 
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MADISON, Wis. — Motor vehicle 
departments today have become 
big business, says Melvin O. Lar- 
son, commissioner, Motor Vehicle 
Department of Wisconsin. 


Why? Larson points out that 
no other agency in state govern- 
ment deals with as many citizens. 
Then, too, they may well be so 
considered because of the dollar 
volume handled. 

Larson’s department, in fiscal 
1954, handled a total of $72,856,114 
from motor vehicle sources. He 
broke this down to $34,312,534 in 
auto and truck fees and $38,543,580 
in gasoline taxes. 


“Today, the motor vehicle plays 
an important part in every phase 
of modern life,” said Larson. “The 
auto is essential to business and 
family living; the truck is required 
for transportation of goods, the bus 
is needed for carrying passengers.” 

He said Wisconsin, during 
fiscal 1954, registered a total of 


Dealers Expect 
Tax Refunds 
To Spur Sales 


JEFFERSON CITY, Mo. — Deal- 
ers in this area are expecting an 
upsurge in sales and collections 
from the multimillion dollar “shot 
in the arm” the economy will re- 
ceive from income-tax refunds. 

In St. Louis and Kansas City, 
some new-car dealers have geared 
their advertising to the refunds. 

In Olathe, Kans., where there 
have been some 200 layoffs in in- 
dustrial employment, dealers and 
finance companies expect the re- 
funds will enable them to collect 
some slow payments. 

In one midwestern state last year 
the refund total was $139 million, 
according to the Internal Revenue 
Service. 


Olds Ups Stanley 
To Zone Manager 


LANSING. — Edwin A. Stanley 
has been appointed Oldsmobile 
P zone Manager, 
in Pittsburgh, 
it Was announced 
last week by G. 
R. Jones, general 
sales manager. 

Stanley, who 
had been assist- 
ant zone manager 
in Cincinnati 
since 1949, suc- 
ceeds W. T. Agee, 
who becomes di- 

E. A. Stanley rector of the 
General Motors Training Center in 
Pittsburgh. 

Stanley joined General Motors 
Acceptance Corp. in 1936 as a field 
representative in Cincinnati. He 
switched to Oldsmobile in 1945 as 
a district manager in Cincinnati. 


Fees Are Big Business 


Wisconsin Motor Vehicle Commissioner Tells 
Workings of Department 
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1,346,608 vehicles, a 374% percent 
increase over 10 years ago. 

To handle this volume of public 
business, he said, required an in- 
dustrious staff, the best work 
methods and the most modern 
machinery. 

“We constantly are endeavoring 
to provide the most efficient serv- 
ice possible,” said Larson. 

He added that the department 
had installed the latest business 
machines for -recording, sorting 
and tabulating. He said work 
methods are under constant scru- 
tiny for improvements and praised 
his staff as loyal and devoted. 

He also singled out the auto 
dealers as easing the burden of 
the department. 

“Appreciating the vital contact 
represented by dealers in our 
service to the public,” Larson 
said, “we are eager to keep our 
relations with dealers on the 
highest possible level. 

The department has prepared a 
special manual in loose-leaf form, 
so it easily can be kept up to date, 
to aid dealers. It is divided into 
two parts: The first provides aid 
in filling out forms, the second is 
devoted to specific topics relating 
to registration. A complete fee 
schedule also is contained in the 
first section. 

Wisconsin pioneered in the “stag- 
gered” or cycle-billing basis. Larson 
said other states have shown inter- 
est in his department’s plan of 






registering autos at a rate of 


approximately 100,000 per month to | 


avoid a deluge of applications once 
a@ year. 

Wisconsin’s state patrol is com- 
posed of 70 men, which is small, 
said Larson, in comparison with 
others. 

He credits radar as helping to 
deal with the problem of speeders. 


Peirce Resigns 


Diamond T Job 


CHICAGO. — Diamond T Motor 
Car Co. has announced the resigna- 
tion of C. A. Peirce as executive 
vice-president and chief engineer. 

Peirce had asked to be relieved 
of his responsibilities for reasons 
of health, but will continue in a 
consulting capacity. 

Director of Sales Z. C. R. Hansen 
has been advanced to executive 
vice-president. R. C. Wallace was 
named chief engineer, and L. O. 
DeCardy comptroller. 


Md. House Passes 
Inspection Bill 


BALTIMORE.—A bill to set up 
a system of compusory vehicle in- 
spection in private garages under 
State police supervision has been 
passed by the Maryland House. 

Under the bill, all cars and trucks 
would have to be inspected annu- 
ally starting November, 1956. The 
State police superintendent would 
select the garages. The State would 
sell these garages inspection stick- 
ers at 20 cents each. 

The maximum inspection fee 
would be $1.50. 


Auto Tax Lien Relief 
To Be Asked by NADA 


WASHINGTON.—tThe legislative 
staff of NADA is preparing to seek 
an automotive amendment to the 
Internal Revenue Code. Here is 
the situation to be tackled: 


Under the present Code, the Fed- 
eral Government is privileged to 
assert a Federal tax lien against 
an automobile which belonged to 
the defaulting taxpayer regardless 
of in whose hands the automobile 
may be at the time of its seizure. 

This provision of the law places 
an undue hardship upon any pur- 
chaser of an automobile in that the 
car he has purchased may have 
asserted against it a tax lien to 
satisfy a delinquent tax claim 
against a taxpayer whose identity 
and whereabouts may be unknown 
to him. 

The fact that this is precisely 
what has been occurring with in- 
creased frequency in recent days 
has prompted NADA to seek to 
have the present law amended. 

It has been recognized by Con- 
gress that unless an exception be 
made with respect to securities, an 
undue burden would be placed 
upon the free flow of business and 
would deter the desired negotiabil- 
ity of securities. It is NADA’s posi- 





Re! a ro _—————— 





Star Twinkles for Coast Dealers— 


Merle Oberon (at wheel) is one of the many filmiand acquaintances of Dan Martin 
(left), president of Martin Motor Car, Inc. (Cadillac-Oldsmobile), Santa Monica, Calif. 
In the back seat af left is Bob Spreen, Oldsmobile-Cadillac dealer of Huntington 
Park, Calif., and at right is Lee Speights, Oldsmobile-Cadillac dealer of Glendale, 


Calif. 


tion that unless a similar exception 
is made with respect to motor 
vehicles, the same burden will be 
placed upon their marketability. 

In all probability, this amend- 
ment will be sought in committee 
at such time as a revision of the 
Internal Revenue Code is under 
consideration. 


Plymouth Reports 
Biggest February 
In Output, Sales 


DETROIT. — Plymouth an- 
nounced last week that February 
production, shipments and retail de- 
liveries exceeded those of any Feb- 
ruary in its history. 

“We are operating at capacity in 
order to meet an unprecedented de- 
mand,” said William J. Bird, sales 
vice-president. 

He said Plymouth now had ship- 
ped more than 250,000 of its 1955 
models. The division operated on 
an overtime basis last month and 
igs continuing to do so this month. 

Compared with January and Feb- 
ruary, 1954, retail deliveries for the 
same two months this year were up 
75 percent, Bird said. Daily average 
retail deliveries for February were 
up 9 percent over January, he said. 


Universal Writers 


Gets New Chief 


KANSAS CITY.—E. M. Lynn last 
week was named president of 
Lynn Underwriting Co., manager 
of Universal Underwriters. He suc- 
ceeds his uncle, the late J. J. Lynn. 

The new president first joined 
Universal Underwriters in 1939. He 
became a vice-president in 1948. 

Universal Underwriters writes 
fire and casualty insurance for 
new-car dealers. An all-dealer com- 
mittee of trustees advises the 
company. 

No other managerial changes are 
planned, Lynn said. 


Parts Convention 


Set in Canada 


OTTAWA.—The 1955 convention 
and equipment show of the Cana- 
dian Automotive Wholesalers & 
Manufacturers Assn. has been set 
for March 14-18 in Toronto. 





Kansas Motor Show Attracts 15,000— 

Upward of 15,000 visitors passed through the gates of the Kansas Motor Show in 
Hutchinson, according to Jim O'Mara, show chairman. O'Mara said interest was such 
that dealers already are planning a bigger show for next year. 


Obituaries 


Dealer Rendine 
Killed Racing 


Competitive Car 


EAST PROVIDENCE, R. I. — 
James A. Rendine, 49, co-owner of 
Rendine’s Motors (DeSoto - Plym- 
outh), was killed March 5 in an 
auto accident. 

A passenger in his car, John J. 
O’Keefe, DeSoto district manager, 
was injured. 

Police said Mr. Rendine and Don- 
ald W. Lister, salesman, of Butler 
Auto Sales (Chevrolet), were rac- 
ing along a four-lane highway when 
Rendine’s car skidded on an ice 
patch at 80 miles an hour. 

According to police, the race was 
prearranged to determine whether 
the 1955 Chevrolet or the new 
Plymouth is the faster car. 

Another salesman of Butler, Har- 
court A. Lees, was trailing the two 
cars. Both Lister and Lees were ar- 
raigned on charges of reckless driv- 
ing, pleaded innocent and were re- 
leased on $2,500 bail. 


* * * 


Universal Underwriters’ 
President Lynn Dies 


KANSAS CITY.—J. J. Lynn, 62, 
president of Universal Underwrit- 
ers, died Feb. 20 at his California 
home. 

Mr. Lynn had been in ill health 
since a brain tumor operation last 
October. Pneumonia was listed as 
the direct cause of death. 

on a 7: 


Engel, 70, Car Dealer 


In Buffalo Since ’06 


BUFFALO.—Louis Engel jr., 70, 
pioneer Buffalo auto dealer who 
started selling cars in 1906—“when 
you had to teach the customer how 
to drive’—died March 4. 

Mr. Engel opened a small gar- 
rage at 437 Pearl St. in 1906 and 
began selling the old four-cylinder 
Queens car. In 1912 he moved to 


1011 Main St. to become a distrib- 
utor for the old Carter. 


When General Motors bought out 
the Carter manufacturers in 1915, 
Mr. Engel became an Oldsmobile 
distributor for 30 counties. He 
shifted to Ford in 1927 and became 
a Dodge-Plymouth distributor in 
1931 and a Studebaker distributor 
in 1939. He continued as such until 
he closed Engel’s Inc. and retired 


last September. 
* * * 


Jack F. Gentry 


DAWSON SPRINGS, Ky.—Jack F. Gen- 
try, 48, owner of a dealership bearing his 
name here, died while playing golf Feb. 
28. He suffered a heart attack. 

7 . + 


Paul J. Simon 


ALBANY.—Paul J. Simon, 63, owner of 
Peerless Auto Parts Co., died Feb. 27. He 
established the firm in 1913 with the late 
Joseph Maas. Mr. Simon took over the en- 
tire business in 1945. 

7 * 7 


Carmen W. Johnson 


SALINA, Kans. — Carmen W. Johnson, 
51, a partner in Sullivan-Johnson Motor 
Co., died March 4 after a heart attack. 
Mr. Johnson and William Sullivan of Kan- 
sas City, purchased the business from the 
late Jerry Simpson in 1943. 

+ * * 


Edward C. Shippen 
LOUISVILLE. — Edward C. Shippen, a 
lumber dealer and formerly a car salesman 


for many years, died March 6 at the age 
of 64. 


s 


Harold W. Walker 


ATLANTA.—Harold W. Walker, 54-year- 
old manager of Ford Motor Co.’s parts 
depot here, was killed March 5 in an auto 
accident. Mr. Walker joined Ford Motor in 
1923 and later served as manager of the 
Pittsburgh parts depot. 


Williams Resigns 
Portland Post 


PORTLAND, Ore. — Ernest E. 
Williams, executive secretary and 
general manager of the Automo- 
bile Dealers Assn. of Portland for 
the past 5% years, has resigned to 
enter private business as a con- 
sultant. 

During his tenure of office the 
group reached its highest point of 
membership in 41 years, and its 
net worth tripled. 





Buick Hands Out 5,000th Diploma— 


Benny Smith (right), a mechanic of Charbonneau-Fridley (Buick), Dickinson, N. D., 
receives his diploma as the 5,000th Buick mechanic to graduate from a General 
Motors training center. Making the presentation is Don Baird, instructor in the Minne- 
apolis zone center. At left is K. G. James, zone service manager. 
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AUTOMOTIVE NEWS, MARCH 14, 1955 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. S. PRODUCTION ONLY) 











Week Week Jan, 1 dan, 1 
Ended Same Ended to to 
Mar. 12, Week, Mar. 5, March,* Mar. 13, Mar. 12, 
1955 1954* 1955 To Date 1954* 1955* 
AMERICAN MOTORS 4,965 1,256 4,935 8,827 21,028 32,041 
ee ee BOS (castes 2,005 3,425 4,260 12,459 
SEEIIEIN.cuameaverstobenvelieipenvnnsce 3,000 1,256 2,930 5,402 16,768 19,582 
CHRYSLER CORP. .... 32,550 14,050 33,134 59,234 139,610 317,546 
FONE wscreavcrencseivorserves 4,300 2,305 5,268 9,295 25,594 43,828 
IID -kilsttsvsvdvctveasbcrcueitte 3,400 1,347 3,437 6,117 17,017 33,593 
SNIDD  Sivivivisesssrsvescisccsioen 7,650 2,448 7,669 13,844 24,458 78,033 
Piymouth ...................... 16,700 7,950 16,760 29,978 72,541 162,092 
FORD MOTOR. .............. 44,015 37,014 43,636 80,148 374,286 434,952 
SIN \cihdaasatbescsndeesnesttioveus tl 34,950 29,213 34,523 63,818 293,604 344,754 
MONEE i eissevedosdsivsodéviavch 810 1,072 819 1,462 10,382 8,077 
BT wivcnictavcnsicciesteess 8,255 6,729 8,294 14,868 70,300 82,121 
GENERAL MOTORS .. 85,485 56,324 80,436 151,169 548,779 809,630 
NE coccciatinteististicescinest 17,031 10,462 16,062 30,331 101,689 156,875 
NEE: didseciauviin seveidebions 3,865 2,839 3,202 6,421 18,545 34,053 
ONIN: sacsdiccisccdecouervins 37,800 27,321 37,021 68,434 282,074 376,444 
Oldsmobile .................... 13,289 8,341 12,349 23,293 68,043 121,966 
ee 13,500 7,361 11,802 22,690 78,428 120,292 
KAISER MOTORS ...... 370 573 397 597 3,734 3,298 
ES eee ee. nace “dnant ee 
SINIIL ciasiivbnvevsevevteoessbionss 370 365 397 597 2,357 3,298 
SE TEMES Sdssscssdsosssdsexsors 5,425 1,375 5,274 9,223 29,455 47,155 
SEE Goitasinodsvsdsbevceses 1,725 1,068 1,703 2,571 8,837 13,794 
Studebaker .................. 3,700 307 3,571 6,652 20,618 33,361 
Total Cars, U. S......... 172,810 110,592 167,812 309,198 1,116,892 1,644,622 
*Revised 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 Jan. 1 
Ended Same Ended to to 
Mar. 12, Week, Mar.5, March,* Mar. 13, Mar. 12, 
1955 1954* 1955 To Date 1954* 1955* 
CHEVROLET ................. 6,300 6,865 2,531 9,114 713,443 37,728 
DIAMOND T .................. 100 58 102 184 660 814 
cinta cicada 72 80 72 120 800 612 
I Nie ces aii ene eke 300 1,927 266 566 19,038 13,414 
PENS ivccasenccncscocsseese 5 64 1 6 536 6 
grid ss essescadidass 7,880 6,348 7,653 13,139 68,612 77,621 
I Saale avideninavicsiee 400 1,577 188 480 19,149 7,012 
INTERNATIONAL ...... 2,565 2,333 2,540 4,995 21,641 23,600 
EE 250 167 200 414 1,265 2,120 
I a ciecec cl icunageahes<casesccsas 100 239 98 179 2,269 879 
STUDEBAKER. .............. 180 385 345 728 2,139 4,232 
I Sonica iain, siticasansnsonteie 235 248 239 524 2,349 2,411 
ID iceccah three celcatendccsaue 1,670 1,180 1,463 2,505 12,054 15,221 
MISCELLANEOUS ...... 100 112 90 160 1,945 1,020 
Total Trucks, U. S..... 20,457 21,583 15,788 33,114 225,900 186,690 
Total Cars, Trucks, 
Og AS oi cccclaatanracadnesaicsais 193,267 132,175 183,600 342,312 1,342,792 1,831,312 
Total Cars, Trucks, 
ead ceaateans 9,410 10,741 9,139 28,846 109,707 81,807 
Grand Total, 


Cars and Trucks, 


U. S. and Canada....202,677 142,916 192,739 371,158 1,452,499 1,913,119 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, etc. 


N.B.: All U. 8. totals include cars and trucks for military orders. 





Three Truck Sales Aides 
Named by Studebaker 


SOUTH BEND.—Appointment of | lis zones. Ash has been in the auto- 


three divisional sales managers in 
- the Studebaker truck division of 
Studebaker - Packard Corp. is an- 
nounced by Loren 
F. Van Nortwick, 
general manager. 


said their initial 
responsibility will 
be to put into op- 
eration, new pro- 
grams designed to 
aid Studebaker 
dealers in mer- 
chandising com - 
: mercial vehicles. 

L. F. Van Nortwiek Daniel B. Moon- 
ey has been named eastern division 
truck manager, in charge of truck 
operations in the Atlanta, Boston, 
Buffalo, Cincinnati, New York, 
Philadelphia and Pittsburgh zones. 
Mooney previously had been with 
Chrysler Corp. as a regional man- 
ager. 

As truck sales manager in the 
central division, Allen T. Ash will 
Supervise truck sales in the Chi- 
cago, Detroit, Dallas, Kansas City, 
St. Louis, Memphis and Minneapo- 





Van Nortwick | 


| 





motive retail field for the past six 


| years as a truck sales manager. 


Robert S. Schuyler, truck sales 
manager for the western division, 
will be responsible for the Los An- 
geles, Portland and San Francisco 
zones, in addition to truck sales in 
the Hawaiian Islands and Alaska. 
Prior to joining Studebaker, he was 
associated with Dodge in various 


| truck sales capacities, including re- 


gional manager and divisional 
manager. 


Tennessee Dealers Set 


Regional Meeting Dates 


NASHVILLE. — The Tennessee 
Automotive Assn. has set the fol- 
lowing dates for its regional meet- 
ings: 

Apr. 4, Johnson City Country 
Club; Apr. 5, Knoxville, Andrew 
Johnson Hotel; Apr. 6, Chatta- 
nooga Golf and Country Club; Apr. 
12, Nashville, Richland Golf Club; 
Apr. 13, Jackson, New Southern 
Hotel, and Apr. 14, Memphis, Pea- 
body Hotel. 








Month’s Rate Nearly 6 Pet. 


(Continued from Page 1) 
year since 1941 that new-car sales 
topped production. According to 
R. L. Polk, sales totaled 5,535,000 
in 1954. Production, according to 
Automotive News tabulations, to- 
taled 5,508,000 in ’54. 

An increase in truck production 
at Chevrolet last week helped boost 
commercial car output to its high- 
est point since the week ended 
Jan. 22. 

Of the larger producers, only 
Dodge was in the midst of change- 
overs. Chevrolet stepped up produc- 
tion to an estimated 6,300; Ford 
was steady in the 7,800 bracket, 
Willys was continuing in the 1,600- 
a-week bracket, and International 
remained steady at 2,565. Total out- 
put for the week was estimated at 
20,457, against 15,788 the previous 
week. 

* * * 
HEVROLET, with 37,800 cars 
built last week, was the only 

GM division that did not raise its 
car output goals. 

Buick soared to a new weekly 
record with an estimated output of 
17,031; Oldsmobile pushed its old 
mark from the record book with 
13,289; Pontiac scheduled another 
record of 13,500, and Cadillac, work- 
ing a six-day week, surpassed its 
old mark at 3,865. 

All GM divisions set weekly rec- 
ords during February but Chevro- 
let has been cutting back produc- 
tion since it hit its alltime high of 
40,169 during the week ended Feb. 
19. 

Buick’s old mark of 16,401, and 
Pontiac’s former high of 12,910, 
were set during the same week. 
Cadillac’s old record of 3.863 was 
set during the week ended Feb. 
12, and Oldsmobile’s former high 
of 12,945 was set during the week 
ended Feb. 26. 

GM’s car production last week 
was 49.5 percent of the industry’s 
entire output. 

* * * 

ORD MOTOR CO. continued to 

complete 25.5 percent of the in- 

dustry’s output last week with the 
help of Saturday work at 15 Ford 
division plants. 

The division, with only the new 
San Jose (Calif.) plant down on 
Saturday, produced an estimated 
34,950 cars, while Mercury’s projec- 
tions totaled 8,255. 

Lincoln, working only a five- 
day week, was scheduled to pro- 
duce an estimated 810 cars before 
the line closed Friday. Total es- 


Brown Again Tops 
Ford Dealers in 


Sales for Year 


DETROIT.—Lewis F. Brown, of 
Detroit, has been named as the 
Ford dealer who sold the most new 
cars and trucks in the U.S. during 
1954. He held the national new-car 
crown the year before. 

Other leading Ford dealers, in 
the order of their ranking, are 
Rudy Fick, Inc. Kansas City; 
Burke Motors, Chicago; Fred Jones 
Ford, Tulsa, Okla.; Ben Griffin 
Auto Co., Dallas; Floyd Rice, De- 
troit. All Miami Motors, Inc., Mi- 
ami; Litsinger Motor Co., Chicago; 
Hull-Dobbs, Memphis, and Hi Daw- 
son, Detroit. 

Once again, Floyd Rice was 
named as the Ford dealer selling 
the most used cars in the nation. 


Ferguson to Head 
Hudson Training 


DETROIT. Appointment of 
Charles T. Ferguson as Hudson 
sales training manager has been 
announced by N. 
K. VanDerzee, 
sales vice - presi- 
dent. 

Ferguson joined 
Hudson in 1949 
and since that 
time had served 
as merchandising 
manager of the 
central division. 
/ Formerly he was 

in charge of sales 
©. T. Ferguson and advertising 
for U. S. Rubber Co. in St. Louis. 





Above Record... 


timated output for Ford Motor 
Co. last week was 44,015. 
Chrysler Corp. racked up 18.8 per- 
cent of total car output despite a 
cutback to five-day assemblies. 

Plymouth, which was above the 
17,000 mark during most of Febru- 
ary, cut back to a five-day week 
and was scheduled to produce only 
16,700 cars last week. DeSoto re- 
mained steady with an estimated 
output of 3,400 cars, and Dodge 
jumped its projections to 7,650 last 
week. 

Chrysler, which was undecided 





about Saturday work at the time 
Automotive News went to press, 
scheduled 4,800 completions last 
week. 
* * * 

MERICAN MOTORS, which 

scheduled its sixth consecutive 
production increase last week, 





172,810 Cars Roll as GM Hits Peak 


Nash was scheduled to complete 
3,000 cars before lines closed Sat- 
urday, while Hudson, back on a 
five-day week, aimed for 1,965 units 
last week. 

According to American Motors, 
combined Hudson and Nash pro- 
duction has hit the 1,000-units-a- 
day mark, highest since the corpo- 
ration was formed last May. AM 
plans to increase output to 1,200 
units a day by the end of March. 

Studebaker-Packard raised its 
sights last week with a hike in 

production at Studebaker. Al- 
though Packard remained at an 
estimated 1,725 units, Studebaker 

upped its projections to 3,700 

cars last week. This gave the cor- 
poration 5,425 cars for the week, 

or approximately 3.1 percent of 
the total industry output. 

Willys held steady at the 370 


placed its projections at 4,965 cars. | mark last week. 





Auto World in Brief 


(Continued from Page 28) 


directors were Randolph H. Bar- 
nard, John D. Biggers, F. E. 
Cazayoux, Thomas A. Collins, 
Curtis W. Davis, J. M. Johns, D. 
Dean McCormick and Gordon W. 
Reed. 
* * * 

Spray Whitewall Cleaner 
Offered by Simoniz 

CHICAGO.—Simoniz Co. is in- 
troducing Whiteside Tire Spray, a 
new liquid sidewall cleaner in a 
plastic spray container. The new 
product features no-abrasive 
cleaning action in a 12-ounce un- 
breakable bottle. 


Fleshman in Council Race 
OKLAHOMA CITY.—Dean Flesh- 
man, owner of Fleshmen’s (Nash), 
has entered the race for council- 
man in Ward One. 
* + * 


Auto Anti-Smog Device 


Hints Gas Mileage Hike 


MONROVIA, Calif—The Mon- 
rovia News-Post has reported de- 
velopment of an anti-smog device 
that promises increased gas mile- 
age of $3 percent while cutting 
exhaust pollution 60 percent. It 
is attached to the carburetor and 
shuts off the idle circuit when the 


ear decelerates. 
os 7 ” 


Jaeger Names Mayne 

NEW YORK. — C. H. Mayne & 
Associates, Detroit, has been named 
sales representative for the auto- 
mobile clock division of Jaeger 
Watch Co., according to Edgar L. 
Vail, president and general man- 
ager. ‘ 

* 7 


ICC Truck Hearing Set 
WASHINGTON.—The Interstate 


Commerce Commission has post- 
en re been wrecked. 
. * 


Shiny Panel— 


The door panels on the 1955 Dodge 
have a silver effect. The panels are made 
of duPont Mylar polyester film, metalized 
| with aluminum. The metalized film is 
bonded to vinyl or other materials, and 
embossed. The finished material is said 
to have great strength and abrasion re- 
sistance. The new type “fabric also is 
used on Buick, Pontiac and Studebaker. 
A rainbow variety of metallic colors can 
be created by first coating the film with 
a transparent, colored lacquer before it 
is metalized. The result is a colored mirror 
effect. 











poned—until March 1, 1956—the 
effective date of an order requiring 
all interstate contracts, leases or 
other arrangements involving 
trucks to be for at least 30 days. 
A hearing on this regulation has 
been scheduled here for April 7. 
* * * 


Textron Consolidated Sales, 


Production of Textiles 


NEW YORK.—Amerotron Corp. 
has been made the permanent op- 
erating division for all textile ac- 
tivities of Textron American, Inc. 

All sales offices of Textron, Amer- 
ican Woolen Co. and Robbins Mills, 
Inc., have been consolidated into 
one office at 1407 Broadway, New 


York. 
* - o 


AC, UMS Distributors 


Get Breakfast Calls 


FLINT. — The AC Spark Plug 
and United Motors Service divi- 
sions of General Motors Corp., in 
conjunction with the GM Motor- 
amas, have invited parts distribu- 
tors in each Motorama area to 
breakfast meetings. 

The companies said that, after 
breakfast, visitors are given a Mo- 
torama preview and during the get- 
togethers have a chance to become 
better acquainted with the overall 
GM organization. 


* * * 


Buyer Sues U. C. Dealer, 


Alleges Wreck Hidden 

AUGUSTA, Ga. — H. T. Page, 
Augusta, has filed a $10,000 damage 
suit against United Motor Sales 
Co., used-car dealership. 

Page alleged that he purchased 
a 1954 model from the company 
with the understanding that the 
car was new. However, he charged, 
he later learned that the car had 


* * 


| |‘100,000-Mile Tire’ Shown 


To Canadian Researchers 


OTTAWA.—A tire that assertedly 
will wear for 100,000 miles has been 


|| shown at a meeting of the National 


Research Council Science Assn. by 
Dr. H. F. Mark, director of the 
Polytechnic Institute of Brooklyn. 

Discussing recent progress in 
high polymers, Dr. Mark exhibited 
a tire with a tread made of syn- 
thetic polyester rubber which 
showed virtually no wear after 30,- 
000 miles. A similar tire is now 
being used on some jet planes. 

* 7 * 


Bill to Hike Truck Loads 


Splits N. H. Legislature 


CONCORD, N. H.—A battle has 
developed in the Legislature over 
a bill to increase the legal load 
limit of commercial vehicles. 

The antis claimed truckers 
already were “destroying” New 
Hampshire’s two - lane highways, 
built originally for autos and rel- 
atively small trucks. 

“Sure the trucks are breaking 
up New Hampshire’s antiquated 


(Continued on Page 70, Col. 1) 
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despite the fact that we are pro- 
Curtice Tells of Backlog 





ducing substantially more than a 
year ago.’ 
The GM president again spoke 


Says GM Dealers Are Clamoring for Cars Se eons Guns bilities 
Faster Than They’re Built highway program, calling it “bold 


planning which fills a great 
LOS ANGELES. — Harlow H.;| of GM cars will be “the highest | need.” 

Curtice, General Motors president,| in history.” He also said: 

has reported that “our dealers are/ He cited three important factors) 1, GM is experimenting with a 

clamoring for cars at a faster rate | responsible for 1955’s strong auto- lightweight train. 

than we can produce them.” mobile market: 2. That new-car bootlegging is 
He said GM is approaching the 1. Widespread confidence “in| not as serious as last year, but still 

spring selling season with “an | .,arp contrast to the caution of a|a problem. 

abnormally low stock of cars.” | oor ago.” 3. That GM is not worried about 

_Curtice predicted that unit sales |“ > Consumer incomes at record | disruption of production because of 








| Kiefer Chevrolet Opens Building— 

A new structure has been completed by Kiefer Chevrolet Co., Moorhead, Minn,, 
covering 15,000 square feet. The firm, which has been in business since 1913 and has 
handied Chevrolet since 1921, is headed by Jacob F. Kiefer sr. 


levels. lack of materials. 
Maynard Adds Deal 3. Outstanding 1955 models. 4. That GM has the most out- 
George J. Maynard, Inc., Mont-| Curtice said GM has a shorter| standing turbo-prop (Allison) en- 
pelier, Vt., has organized a new supply of cars-in California than| gine now being produced in the 
dealership in Barton, Vt. “anywhere else in the country, world. 











New ie Car “eat 12 Months’ Total, 1954-1953 _ 
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Pe: asylvania Dealers Win Praise .. . 


Trained Drivers’ Insurance Cut 


HARRISBURG, Pa. — (UTPS) —| ment of public instruction, praised 


i, safety committee of the Penn- 
syl\ ania Automotive Assn. last week 
commended insurance companies 


for reducing rates 10 percent for 
drivers under 25 who had completed 
driver training courses. 

The resolution—passed unani- 
mously—was adopted after Edwin 
W. Parkinson, PAA assistant man- 
ager, declared that “indisputable 
proof that high school driver edu- 
cation is developing safer drivers 
is contained in the insurance rate 
cuts.” 

All but three of the 450 schools 
in the state offering such training 
are using autos loaned by new- 
car dealers, he said. 

Parkinson said 152 insurance 
company members of National Bu- 
reau of Casualty & Surety Under- 
writers introduced a 10 percent 
credit for auto drivers under 25 who 
had successfully completed a rec- 
ognized course ih driver education. 

He said a survey of 3,000 young- 
sters in the state showed that un- 
instructed drivers had been in- 
volved in two-and-a-half times as 
many accidents as those with train- 
ing and nearly four times as many 
without training had been arrested 
for moving traffic violations. 

Parkinson also said that a 
study of Bradford (Pa.) high 
school revealed that of 89 driv- 
ers involved in accidents costing 
$19,628, only two had received 
driver training. 


Ivan J. Stehman, state depart- 


WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 
Prospects? 

More Than 3,000 Dealers in the 
United States and Canada are 


now using our. “Profit Sharing 
Bird Dog Pian" to increase Sales. 


Write er Wire for Free 
Samples and 
Details of this AMAZING PLAN 


SANZO SPECIALTIES 


Box 68-A Endicott, N. Y. 





USED CAR DEALERS 
WHY CARRY A BIG INVENTORY 
OF '53-°54 210 Chevrolets 5 
Custom Fords— . 

WE ARE AS NEAR AS 
YOUR TELEPHONE 


WITH A STEADY SUPPLY 
* ALL CARS CLEAN x 


EMKAY, INC. 
6850 Cottage Grove Ave. 
Chicage 37, lil. 
Phone: Museum 4-6969 
Ask for Ben Geller 
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MYRLO COMPANY 
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the dealers for their cooperation. 
“Without your support, I ques- 
tion whether we would have had as 





Eskridge May Head 
Controls Program 


WASHINGTON.—While no of- 
ficial confirmation could be ob- 
tained at the Department of 
Commerce, it has been reliably 
reported that Joseph W. Esk- 
ridge, a vice-president of Amer- 
ican Motors, has been selected to 
be the first industry director of 
the automotive division of the 
Business and Defense Services 
Administration. 

Eskridge will be a WOC (with- 
out compensation) official to serve 
in the matter of defense problems 
only. George Davis, present di- 
rector, who is a career Govern- 
ment employe, will remain as 
deputy director in charge of all 
nondefense matters. 

Eskridge’s appointment is for 
six months, when he will be suc- 
ceeded by another factory man, 
chosen alphabetically. That would 
bring up Chrysler next. 








Record New-Car Sales 


SYRACUSE, N. Y.—The 34 local 
dealers will enjoy unequalled new- 
car business for the rest of this 
year if their 1955 auto show is an 
accurate barometer, says Show 
Chairman Robert J. Purcell. 


The nearly 40,000 visitors who 
attended the eight-day show pur- 
chased over $500,000 worth of cars. 


Stuart C. Ballard, show direc- 
tor and executive secretary of the 
Syracuse Auto Dealers Assn., 
sponsor of the exhibition, stated 
that “rather than a lessening of 
interest due to the lateness of 
this year’s showing of 1955 cars, 
we found a more interested pub- 
lic than we have had in the last 
several years.” 


Leon C. Carpenter, president of 


Munn 


(Continued from Page 3) 


automatically eliminate crazy credit 
because with such a contract a 
dealer would be close to the peo- 
ple in his own territory and it 
would be to his interest to sell 
products under terms that best fit 
the needs of his customer. 
* * + 


Concentrating on the Goal 


jo are just a few of the 
things on which dealers have 
diversified opinions and which have 
kept them apart in their long-term 
thinking. We know what the trade 
problems are and there is no rea- 
son for further investigation. To 
take polls is like asking the grand- 
stands to call the balls and strikes 
of a baseball game. 


We have talked about and worked 
for a new contract for 40 years. It 
is time to forget individual differ- 
ences—we will always have them— 
and concentrate upon the one 
project. 

A great hope continues to burst 
upon me that factories will see the 
necessity to change their relation- 
ship with dealers to meet the mod- 
ern conditions—that they will offer 
a performance contract and in so 
doing would be giving considera- 
tion to public interest and at the 
same time recogniZe dealer equity. 


The time of this change will be 
accelerated only by inspired leader- 
ship in the trade, by developing a 
statesman-like plan and then using 
every means that now abundantly 
exists in the trade to promote un- 
derstanding of that plan. 

Dealers, who are a great part of 
our national economy, must work 
together so that continuous prog- 
ress may prevail throughout the 
years and be secured for all ele- 
ments including the owner, the 
worker, the dealer and the factory. 


Syracuse Show Hailed 


On Basis of Crowd Interest 


many schools offering this program 
as we now do. We are growing and 
you have helped us over the crit- 
ical stage,” he said. 


The committee also approved a|&® 


motion endorsing a bill in the Leg- 
islature which would remove the 
$10-a-year state aid limitation on 
pupils in such courses. 

oO. D. Shipley, Pennsylvania 
Motor Truck Assn. safety direc- 
tor, said results of tests on radar 
speed control showed that it “even 
slowed down motorists who 
weren’t exceeding the speed lim- 
it.” (A bill permitting radar use 
is pending in the Legislature.) 

Tim Creedon, field representative 
for Automobile Manufacturers 
Assn., urged dealers to help in win- 
ning approval of a 6 x 12 license 
plate. He said Pennsylvania was 
one of 12 states which has not 
changed over to the standard size. 


Over 80 new-car dealers repre- 
senting 62 of the state’s 67 counties 
were presented at the session. The 
committee also backed legislation 
to enable the highway department 
to go ahead with its 1955-57 pro- 
gram of eliminating traffic bottle- 
necks and improving highways. 


Seen for Rest of Year 


the SADA, also forecast a big year 
for the automotive industry. 

“Though we knew interest in 
1955 cars was high,” he said, “this 
year’s show went far beyond our 
expectations. We found and talked 
to an extremely curious, ready-to- 
buy public, liking the new exterior 
styles and interior designing of the 
1955 automobiles.” 


Auto Show spokesmen singled 
out the interest women showed in 
inspecting the new cars. 

Purcell, who has led the Syracuse 
dealers through their fourth con- 
secutive show, called the 1955 show 
the most successful, both in terms 
of attendance and interest. 


In underlining the advantages of 
a successful show, Purcell stated: 

“When it is appreciated that 
one out of every four persons in 
Onondaga County is either di- 
rectly or indirectly employed in 
the automotive industry, it is 
easy to realize the economic im- 
portance locally of a healthy auto 
sales situation. 

“From Aute Show indications, 
the industry is more than healthy. 
It is continuing to grow and its 
prosperity will be directly reflected 
in our community’s prosperity.” 

On display were 100 new cars, 
representing every major American 
manufacturer. Of special interest 
were exhibits of foreign, sport and 
experimental cars, a WSYR-TV 
color exhibit and “live” broadcasts 
presented each day by WHEN. 

Women guests were treated to 
daily afternoon fashion shows in 
the exhibit area. 

Relaxing after a tiring week was 
Auto Show Queen Marie Costantini 
and her court of attendants. Marie 
was selected by public vote in a 
special “Miss Auto Show” election 
competition conducted in dealer 
showrooms and at five downtown 


locations. 
2 s 


Flint Ready to Present 


First Show in 20 Years 


FLINT.— The Centennial Auto- 
mobile Show, part of Flint’s 100th 
birthday celebration, opens tomor- 
row (March 15) and closes Sunday. 

Among the 1955 models will be 
scattered “dream” cars and special 
European show autos. A new car 
will be given away each of the six 
nights and a full entertainment 
program has been arranged. 


Republic Names Rep 

CLEVELAND. — Republic Steel 
Corp. has announced the appoint- 
ment of Van’s Equipment Sales, 
Inc., Routes 9 and 20, Rensselaer, 
N. Y., to handle the sale and dis- 
tribution of Republic materials 
handling equipment. 
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Dealer Stages Show in Sacramento— 


Sandy MacTavish Auto Sales, Sacramento, Calif., 


held its first auto show and 


reported record crowds during the three-day display. According to Robert Blair, presi- 
dent, the firm intends to make it an annual affair. The show was under the direction 


of Ralph Hockett, general manager. 


Parts Distribution 
Faces Inquiries 
By House, Senate 


WASHINGTON.—A number of 
investigations of the nation’s dis- 
tribution system, planned by the 
House Small Business Committee, 
will include a study of “whether 
there are unfair, coercive and mo- 
nopolistic practices in the distribu- 
tion and sale of automotive parts 
and accessories,” according to Rep. 
James Roosevelt, California Demo- 
crat and chairman of the subcom- 
mittee on distribution problems. 

A similar investigation will be 
conducted by the Senate Small Bus- 
iness Committee under the chair- 





manship of Senator John J. Spark- 
man, Alabama Democrat. 

Both committees plan to look into 
the relationship of gasoline suppli- 
ers and dealers, probably late this 
month, 

No date has been set on the study 
rod the parts and accessories situa- 

on. 


Minnesota Ford Plant 
Sets Production Mark 


ST. PAUL. — The Twin Cities 
Ford assembly plant set a new pro- 
duction record in February with 
10,764 cars and trucks, according 
to Robert Elliott, plant manager. 

Production for the first two 
months of 1955 was 21,942 units as 
compared with 18,476 for the same 
period of 1954. 
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SERVICING RADIATORS” 


That's the record of Jack Fagan, Inc. 


Delavan, Wisc. (Pop. 4,007) 


INVESTIGATE THE HUGE PROFIT POTENTIAL 
IN AN INLAND RADIATOR DEPARTMENT! 


Radiator 


car wash s 


Edwin Schadt of Town Auto Co., Allentown, 
Pa.,:made over $13,199 in one year! 
others, all over the country, net $500 to $2000 


a month! 


Just Think! 20,000,000 radiators require serv- 
icing yearly. Inland equipment enables you to 
. use easy, fast produc- 


do professional work . . 





Jack Fagan says: “Our investment in Inland 
rvicing equipment sure paid off! 
Over $10,000 the first 8 months! One man han- 
dles the entire department, set up in a former 












FREE 
TRAINING 
SCHOOL 


Practical factory 
school trains you or 
your man in 4 weeks 
or less. Cleaning, re- 
pairing, recoring, 
pricing, merchandis- 
ing — everything! 
Hundreds of gradu- 
ates are now expert 
radiator repairmen. 
FREE to Inland cus- 
tomers! 
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News to Note... 


Auto World in Brief 


(Continued from Page 67) 


roads,” replied A. J. Staby, execu- 
tive secretary of the N. H. Truck 
Owners’ Assn., “but not the roads 
the state is building today.” 

* * oe 


Pittsburgh Plate Glass 


Buys Barreled Sunlight 


PITTSBURGH.— Pittsburgh Plate 
Glass Co. has announced an agree- 
ment to purchase Barreled Sunlight 
Paint Co., Providence, and operate 
the company as a wholly - owned 
subsidiary. The transaction will be 
effective upon consent of the stock- 
holders. 

Barreled Sunlight formerly—from 
1886 to 1951—was U. S. Gutta 
Percha Paint Co., predecessor com- 
panies date back to 1861. 

* 


Simpson Acquires Control 


Of Air-Conditioning Firms 


HOUSTON. Cc. P. Simpson, 
former general manager of Pontiac 
and now president of Simpson-Gill- 
man Pontiac Co. here, has acquired 
controlling interest in Coastal 
Equipment Co. and CeCo Supply 
Co., Houston air-conditioning firms. 

* 


o +. 
Auto Radiation Alarm 


Patented by Ex-Envoy 

WASHINGTON.—An auto radia- 
tion alarm that lights a bulb, rings 
a buzzer and sounds the horn— 
singly or all at once—has been pat- 
ented by Irving Florman, former 
U. S. Ambassador to Bolivia. 

It employs a Geiger counter and 
may be used either as a warning 
of dangerous radiation or as an aid 
to prospectors seeking uranium or 
other radioactive ores. 


Used-Car Dealer Indicted 


On Stolen Auto Charges 


MONTGOMERY, Ala. — Herman 
Roberson, a local used-car dealer, 
and his brother-in-law, Bill Rhodes, 
have been released on $1,000 bond 


Best Hudson Year 
Since 750 Seen 


By VanDerzee 


DETROIT.—Heavy showroom at- 
tendance reported by Hudson deal- 
ers during the public showing of the 
first 1955 Hudson 
Hornets and 
Wasps last week 
is viewed by N. 
K. VanDerzee, 
Hudson sales 
vice-president, as 
presaging Hud- 
son’s best sales 
year since 1950. 

“Wires from our 
dealers indicate 
that public re- 
sponse to the '55 





N. K. VanDerzee 
Hudson is even greater than 1948 


when Hudson introduced its first 
single unit body construction,” Van- 
Derzee stated. “In addition to the 
heavy volume of sales reported, it 
was most gratifying to note the 
high level of enthusiasm among 
our dealers.” 

He attributed the excellent public 
reception to lower prices and the 
many mechanical and structural 
improvements in the restyled 
Hornets and Wasps. 

Hudson’s current problem is the 
replacement of dealers’ stocks de- 
pleted by heavy announcement- 
week buying, VanDerzee said. Ac- 
celerated production at American 
Motors’ Kenosha plant should alle- 
viate temporary shortages among 
dealers within a short time, he said. 


GM Dealer Sons Choose 


Peckat as Chicago Prexy 


CHICAGO. — Walter Peckat jr., 
son of Buick dealer Walter Peckat, 
of Maywood, Ill., has been elected 
president of the General Motors'! 
Junior Executive Club, of Chicago. 
The club consists of sons and sons- 
in-law of GM dealers in the Chi-| 
cago area. | 





after being indicted by a U.S. grand 
jury on stolen auto charges. 

The indictment said the men 
“knowingly” received cars stolen 
in Tulsa, Okla.; San Antonio, and 
Jackson, Miss. 


Ford Show to Display 


Owner-Redesigned Cars 


DEARBORN. A custom car 
show, featuring automobiles rede- 
signed by their owners to suit indi- 
vidual tastes, styling and mechan- 
ical, will open in the Ford Motor 
Co. Rotunda here tomorrow 
(March 15). 

The show, to continue until March 
27, will include 13 custom conver- 
sions and five street roadsters. All 
18 show cars originally were Ford 


or Mercury stock cars. 
* +. * 


Goodyear Building 


COLUMBUS, O. — Construction 
has begun here on a new ware- 
house and office for the Columbus 
district of Goodyear Tire & Rubber 
Co. Scheduled for completion this 
summer, the building will contain 
44,000 square feet of floor space. 

+ * * 


Baker Bros. Purchases 


Portion of Hall Line 


TOLEDO. — In line with its pol- 
icy of diversification, Baker Bros., 
Inc., has acquired certain assets of 
the Hall Automotive Equipment 
line of the Waterbury Tool division 
of Vickers, Inc. 

Baker Bros. has acquired the fa- 
cilities for the production of Hall 
valve seat grinding machines and 
allied equipment. Production will 
be transferred to Toledo under the 
name of Hall-Toledo. 

* * on 


Wayne U. Sets Seminar 


In Cybernetic Control 


DETROIT.—Seven top industrial 
specialists will be part of a 12-week 
seminar in “Cybernetic Control of 
Machines and Tools” beginning 
March 15 at Wayne University’s 
Materials Management Center. 

This seminar will be an advanced 
study of automation as used in 
materials handling, processing and 
inspecting, according to Dr. Spen- 
cer A. Larsen, director of the Cen- 
ter. Cybernetic controls deals with 
the utilization of computing ma- 
chine devices—-putting the thought 
pattern and decision-making power 
into machines and tools and em- 
ploying the feedback principle. 

Supervising the course are execu- 
tives from Chrysler, Ford, American 
Motors, Studebaker-Packard, Ben- 
dix Aviation, Parke, Davis & Co., 
Detroit Edison, General Electric, 
Arlin Products and Wayne Univer- 
sity. 

> - 


Taylor to Speak in L. A. 


LOS ANGELES.—Henry J. Tay- 
lor, news analyst, will speak at the 
Wilshire Chamber of Commerce's 
annual Automotive Day luncheon. 


Dodge Shipments 
For 2 Months 
Set Car Record 


DETROIT. — An alltime high in 
January and February shipments 
of Dodge cars was announced last 
week by R. C. 
Somerville, sales 
vice-president. 

Somerville re- 
vealed that Janu- 
ary and February 
shipments were 
more than three 
times those of the 
comparable peri- 
od of 1954. 

“The showing 
we have made 
thus far this 





R. C, Somerville 


year,” said Somerville, “is definite SERVICE MANAGER. Large Western 


proof of high acceptance by the 
buying public. 

“Dealers everywhere are enthusi- 
astic. If the orders continue to 


Other officers are Jack Levy, of|;come in as they have in the first 


Northwest Auto Co., vice-president; 


William Winkler, of May Motor|dication that they will 


Sales, secretary and Joseph Perlin, 


two months—and there is every in- 
do so— 
Dodge will have one of the greatest 


of Logan Square Buick, treasurer.| years in its history.” 





I 


an 150,000 


TWENTY-TWO CENTS 


Reaching estimated 


RATES 


rin) 


AUTOMOTIVE NEWS, MARCH 14, 1955 


CLASSIFIED WANT AD 


ial hoki 


EACH 


Tee nd 


FOR 


reader r 
PER WORD 


ngaged 


bars 
INSERTION 








Pr hall haha industry, 
Zo Ma LOL Tee 3 


nations 


llc PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full nate 


and address at regular rates 
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WANT AD DEPT 


HELP WANTED 


GENERAL MANAGER 


This firm does a national business with 
the automobile dealer. They have an op- 
portunity as General Manager for a man 
who has proven his ability to sell mer- 
chandise to the automobile dealer. He 
must be familiar with the office procedure 
and sales promotion needs of the dealer. 
A background of direct by mail selling 
and salesman training is essential. 
Salary and ample profit sharing bonus to 
man who is successful. 
Apply in writing with full explanation of 
experience and background. 

Box 4646, c/o Automotive News, 

Detroit 26 








ADVERTISING AGENCY, specializing in 
factory recognized merchandising pro- 
gram, covering all phases of dealership 
operaticns, has positions open for repre- 
sentatives in Michigan, New York, New 
Jersey, Pennsylvania, Ohio. Excellent op- 
portunity for men with GM, Ford, Lin- 
coln-Mercury background to earn up to 
$1,000 per month. Write to Farrand Pub- 
lications, Inc., 320 Beaubien, Detroit 26, 
Mich. 





SERVICE MANAGER to take over well 
equipped, modern service department in 
midwestern Pontiac-Cadillac dealership. 
Excellent salary with bonus based on 
actual performance. Best deal ever for 
top flight, experienced man. Box 4607, 
c/o Automotive News, Detroit 26. 





AUTO SALES MANAGER. Exceptional op- 
portunity with new volume Ford dealer 
in New York City. Must be able to as- 
sume full responsibility of organizing, 
directing and training sales force. Desire 
man presently employed in this capacity. 
Salary plus percent of profits. Earnings 
unlimited. Box 4682, c/o Automotive 
News, Detroit 26. 








SALES REPRESENTATIVES 
WANTED 


We are the originators of the S.E.!. 6 Month, 
6,000 Mile Warranty Program. Over 3,000 
dealers in Ford Products throughout U. S., 
Canada and Alaska have, with factory ap- 
proval, adopted it. We have 3 new warran- 
ties ready for competitive factories. We need 
unusually high type men, above 35, to handle 
all 4 programs in closely supervised fran- 
chised territories. These positions are per- 
manent, dignified and offer high income pos- 
sibilities. No investment for stock is required 
but applicant must show financial responsi- 
bility to properly operate territory. 
Mail complete data regarding experience 
background to Sales Engineering Institute, 
Inc., P. O. Box 150, Detroit Lakes, Minne- 
sota. Interviews will be at con- 
venient central points in i future. 





WANTED—SALES MANAGER capable of 
hiring, training, directing and supervis- 
ing salesmen for Lincoln-Mercury dealer- 
ship. Must be experienced with proven 
record of sales ability. Salary and profit 
sharing proposition to the right man. 
Excellent opportunity. Write to Hamm’s 
Sales and Service, Inc., Highway & Mc- 
Kinley St., Bristol, Pa. 





SALESMEN. Ex-parts managers, jobber 
salesmen, etc., to call on new car dealers. 
Aggressive distributor of body hardware, 
parts, nuts, bolts, accessories, etc., has 
openings due to expansion. No objection 
to non-conflicting sideline. Our sure-fire 
sales program, liberal commission, car 
allowance, bonus plan, assures large 
earnings. Our employes know of this ad. 
Box 4685, c/o Automotive News, Detroit 
26. 





SALES MANAGER: Qualified in training, 
directing, supervising and hiring for vol- 
ume selling Ford cars and trucks. Popu- 
lation area 125,000, North Carolina city 
of industry and education. Single point 
dealership. Salary and profit sharing 
proposition. Must be under 45 years of 
age. Give full history of past and pres- 
ent experience in first letter with tele- 
phone number. Hull-Dobbs experience 
preferable. Box 4700, c/o Automotive 
News, Detroit 26. 


SERVICE MANAGER for Ford dealership 
in town of 12,000 population near Chi- 
cago. Must have qualifications to handle 
all phases of service and produce re- 
sults. Salary and bonus based on actual 
production. Give all particulars in your 
first letter. Box 4701, c/o Automotive 
News, Detroit 26. 


Michigan General Motors dealer has 
good proposition for qualified man. Please 
state qualifications. Replies confidential. 
Box 4683, c/o Automotive News, Detroit 
26. 


USED CAR MANAGER. Southern Chevro- 
let dealership, near Gulf. 500 new units 
annually. Qualified individual can make 
$6,000 per year plus bonus. Please in- 
clude photo with application. Box 4684, 
c/o Automotive News, Detroit 26, 


Add One 
Box Number ads are forwarded to advertiser 


IN ADVANCE OF PUBLICATION 
AUTOMOTIVE NEWS 
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unopened. Display ads 
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2666 


HELP WANTED 


AUTOMOTIVE 
(Mechanical) 
ENGINEER 


Minimum 5 years’ experience design- 
ing, selecting, specifying and/or super- 
vising operations of construction equip- 
rubber-tired 
tractors, shovels, cranes, air compres- 
sors, welding machines, pumps, mixers, 
spreaders, fork lifts, etc. 


ment such as: crawlers, 


Must possess thorough knowledge of 
capabilities and construction of this 
equipment to be able to prepare spec- 
ifications, 
and engineering analysis for selection 
and guidance for tests and inspection 
of this equipment. For company's 
Equipment Engineering Division located 
in New York City. 


for manufacture, economic 


Write giving full particulars regarding 
personal history and work experience. 
Please include telephone number. 


Recruiting Supervisor, Box 42 


ARABIAN AMERICAN 
OIL COMPANY 


505 Park Avenue 
New York 22, New York 
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TOP QUALITY new car man. Experienced 
sales manager and salesman. Excellent 
references, ambitious and conscientious. 
Fine appearance and personality. Relia- 
ble and a producer, not a drifter or 
drinker. One year on present position as 
assistant sales manager. Over three years 
with previous dealer. Want permanent 
position only in any capacity in another 
location for wife’s health. Expect demon- 
strator, good working conditions, and 
pay guarantee, with established reputa- 
ble dealer in west, northwest or Rocky 
Mountain states only. Advise full details 
first letter. Box 4650, c/o Automotive 
News, Detroit 26. 





| GENERAL MANAGER, Service Division, 
whose position is terminating April Ist, 
wishes to secure position as Service, Pro- 
duction, or Plant Manager with an auto- 
mobile, truck or heavy equipment manu- 
facturer. Have had thirty years’ experi- 
ence in service, production and inspection 
with top automobile concerns. For refer- 
ence, write Box 4688, c/o Automotive 
News, Detroit 26. 


USED CAR MANAGER. 15 years’ experi- 
ence buying, selling, appraising and su- 
pervision of reconditioning. Currently 
employed as sales manager with large 
independent. Desire position with G.M., 
Ford or volume independent. Willing to 
assume complete responsibility for in- 
creased sales and profit. Married, 36 
years of age, and can furnish excellent 
references, Your inquiry will receive im- 
mediate attention. Box 4689, c/o Auto- 
motive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 


name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it wil! be forwerded 
immediately to the advertiser 


insertion for 

$12.30 per column inch 
supplied upon 
PENOBSCOT BUILDING, DETROIT 
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POSITION WANTED 


ONE! TWO! THREE! 


@ BUY 25 years’ wholesale and adminis. 
trative experience in automotive industry. 
@ RELIEVE yourself 
details, both business and personal. Place 
them in my hands, as your administrative 
assistant. 
@ TAKE-OFF for an extra week or more. 
Come back to a 
worries. 

Box 4608, c/o Automotive News, 

Detroit 26, Michigan 





of time-consuming 


“clean slate’ and no 





PARTS MANAGER—Chevrolet, G.M. Mich- 
igan resident. Eight years’ metropolitan 
dealer experience. If you can use young, 
aggressive manager who thoroughly un- 
derstands all phases of the parts busi- 
ness, please reply to Box 4686, c/o Au- 
tomotive News, Detroit 26. 





AUTOMOBILE MANUFACTURER. I am a 
dealer—one of the ‘‘Big 3’’—who has 
just sold his business and wishes to be- 
come associated with an aggressive auto- 
mobile manufacturer. In my eight years’ 
experience, I have worked all phases of 
dealership operations. I am 33, married, 
college graduate, ambitious, willing to 
relocate. Box 4687, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE > 


FOR SALE—DEALERSHIP now handling 
Pontiac franchise, doing a volume new 
and used car business, Selling between 
350 to 400 new cars and retailing 450 to 
500 used cars. Good volume of service 
and collision business. Buildings can be 
purchased very reasonable, constructed 
in year of 1951. Must qualify with fac- 
tory. Box 4696, c/o Automotive News, 
Detroit 26. 


AUTO AGENCY, now handling Packard- 
Studebaker. 1954 sales $365,000, sold 56 
new, 200 used cars. Complete showroom, 
repair equipment, two-story building, rent 
$30Q. N. W. Ohio city. Apple Co., Brok- 
ers, Cleveland, Ohio. 


ONE OF ‘‘BIG 3’’ LINES, long established 
in most beautiful winter and summer 
resort city in Southern California. Low 
overhead with 60,000 population trading 
area. Owner must sell because of health. 
No used cars. Complete—$14,000. Box 
4706, c/o Automotive News, Detroit 26. 


FLORIDA DEAL, now handling Chrysler 
Product, approximately 250 cars, no 
trucks. Good lease, high spot location. 
$22,000 buys everything except used cars 
and receivables. Box 4691, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP, now handling Ford. Sold 
116 units and $450,000 in 1954. Twelve 
miles from city of 50,000. Due to serious 
illness of husband, will sacrifice for 
—_ sale. Salem Motors, West Salem, 

is. 


FOR SALE. One of top deals in the United 
States, now handling Packard, Making @ 
substantial profit now, have never had 4 
red year. You buy only the current parts 
at less than dealer’s cost—you get obso- 
lete parts FREE. A very favorable lease 
can be had if wanted in the very heart 
of Automobile Row—no better location 
in Miami. Reason for selling, owner is 
desirous of getting larger deal. Contact 
E. O. Clifton, owner Packard Miami 
Co., 1700 N. E. Second Ave., Miami, Fila. 
Telephone 82-5512. 


<sosceer meeT as ete cnet cnet caine 
DEALERSHIP handling Dodge-Plymouth 
in Illinois. County 32,000, city 15,000. 
Potential 120 to 175 units. Inventory 
and equipment at real price. Retiring. 
Box 4692, c/o Automotive News, Detroit 
26. 


DEALERSHIP handling Chrysler-Plymouth 
for sale, in Illinois, 40 miles from &t. 
Louis. 50,000 dollar inventory, including 
building. Will sell with building or sell 
business at inventory cost and lease 
building. Box 4693, c/o Automotive 
News, Detroit 26. 


nO ee 

DEALERSHIP HANDLING CHEVROLET, 
200 cars in attractive eastern New York 
State college town, 70 miles away from 
metropolitan competition. Excellent Of 
ganization, good rental property, no 
cars or accounts receivable. Box 4694: 
c/o Automotive News, Detroit 26. 


oe i ee Ee a, 

DEALERSHIP AVAILABLE HANDLING 
Chrysler-Plymouth. New building. 10 
cabin, fish pond, 24 acres land, on U. 8. 
Highway 25 miles from Richmond, V2#-. 
$35,000. Box 4695, c/o Automotive News. 
Detroit 26. 


DEALERSHIP OPPORTUNITY — The i0- 
dustrial City of Cornwall, Ontario (popU- 
lation 25,000) offers real profit opportunity 
to an experienced automobile merchan- 
diser entirely familiar with dealership 
operation and control, Future prospects 
through development of St. Lawrence 
Seaway with consequent increase in poP- 
ulation and sales volume are assured. 
This ad is inserted by one of the ‘‘big 
three.’' For further details apply Box 
4609, c/o Automotive News, Detro!: 26. 
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PEALERSHIPS AVAILABLE —__ 
DEAL: RSHIP AVAILABLE handling two 


lines of one of the big two. Located in a 
cent»! state, Trading area, 150,000 popu- 
jJation. 300 unit potential. Service ab- 
gorpiion above 90 percent for 1954. Com- 
pletely new facilities covering one city 
block. Shop has underfloor exhaust sys- 


tem. Seven two-post hoist for mechanics. 
Exceptionally fine new car showroom. 


Beautiful used car lot adjacent to show- 
room. Four stalls for conditioning used 
cars. Total area paved, Will consider 


leasing all land and buildings and sell 
for inventory of parts and equipment. 
Used cars and accounts receivable not 
included. Profit first two months of 1955 
over $10,000. Factory approval must be 
a part of any deal. This is an unusual 
opportunity for an aggressive dealer in 
an area destined for exceptional growth. 
Address inquiries Box 4702, c/o Automo- 
tive News, Detroit 26. 


“BIG 3” FRANCHISE AVAILABLE in 
mid-south area. Expanding hub city of 
over 150,000. 2 decades . . . same own- 
ership. Modern and complete set-up. This 
is most unusual opportunity, if you can 
qualify with factory and are financially 
able to handle an established, most 
highly respected dealership in splendid 
liquid position, No used cars. Your reply 
comes direct to owner, who will com- 
pletely protect your confidence, Wire or 
write Box 4676, c/o Automotive News, 
Detroit 26. 


DEALERSHIP HANDLING PONTIAC, 
western Pennsylvania, 40,000 population, 
200 car deal, excellent downtown loca- 
tion, no real estate, used cars or ac- 
counts receivable to buy. Long term 
lease. Nearest dealer handling same make 
approximately 20 miles. Qualified buyers 
write Box 4703, c/o Automotive News, 
Detroit 26. 


EALERSHIP HANDLING ONE OF Big 

* Two in prosperous community in North- 
ern Wis, Less than $20,000 will buy all 
parts, shop and office equipment, wrecker, 
etc. No used cars or accounts receivable. 
Building can be purchased or rented. 
Write Box 4704, c/o Automotive News, 
Detroit 26. 


DEALERSHIP HANDLING CHEVROLET, 
southern Indiana, busy U. 8. highway, 
new building, used car lot adjoining, up- 
to-date equipment, $7,500 cash will han- 
die, balance over ten years. Write Box 
4705, c/o Automotive News, Detroit 26. 


WILL SELL AT REASONABLE price. well 
established agency handling Lincoln- 
Mercury—in highly desirable northern 
Indiana city. Leased building, excellently 
located. Complete service department, 
including body and paint shop, No used 
cars. Box 4661, c/o Automotive News, 
Detroit 26. 


0. “BIG 3’’ in Rocky Moun- 
tain area. 600-car potential. Well estab- 
lished, moderate overhead, all depart- 
ments operating profitably, Owner has 
other interest. Will lease building, used 
car and storage lot. $75,000 will handle. 
This is one of the finest deals in the west. 
Box = c/o Automotive News, De- 
troit 26, 


DEALERSHIP AVAILABLE handling 
Dodge-Plymouth, 250 potential. Modern 
facilities heart East Texas oil field. Ex- 
cellent service on major U. 8S. highway. 
Box 4677, c/o Automotive News, Detroit 
26. 


DEALERSHIP HANDLING FORD. Town 
of 12,000 in Ohio county seat with trad- 
ing area of 30,000 in excellent industrial 
and agricultural territory. Now moving 
200 to 250 units. Will sell parts and 
equipment at inventory, lease building 
and used car lot. $28,000 will handle 
deal. Wire or write. Box 4707, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED 

WILL PURCHASE General Motors, Ford 
or Chrysler product dealership, any size, 
southeastern or southwestern coast otf 
Florida. Lease building or will buy. All 
cash; consider paying some biue sky for 
desirable dealership. Factory approval 
?iready assured. Box 4681, c/o Automo- 
tive News, Detroit 26. 


SMALL OLDSMOBILE OR Cadillac deal 
in Florida. Just sold my G.M. deal. 
Plenty of cash. Factory approval abso- 
lutely assured. Box 4644, c/o Automotive 
News, Detroit 26. 

G.M,. DUAL, FORD, qualified buyer, ade- 
quate capital to pay cash, immediate 
factory approval assured, prefer Texas 
or immediate area. Box 4690, c/o Auto- 
motive News, Detroit 26. 


DEALER SERVICES 








INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP? 

@ Buy Right @ Sell Right 
Parts—Accessories—Equipment 

isinterested 


eA di certified physical 
in will save you money *® °* 


ventory 

DON'T GUESS—BE SURE 

Call or write for service details. 
AUTOMOTIVE INVENTORY 


SERVICE CO. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 





MAILING LISTS 
DEALERS’ MAILING LIST—Ford, Chev- 
rolet, Plymouth, DeSoto, Chrysler, Olds- 
mobile, Buick dealers, Complete national 
list, December, 1954 checked. On ad- 
dressed labels, 32M. $14 r M. Box 
4699, c/o Automotive News, Detroit 26. 


BUSINESS OPPORTUNITIES 


ATTENTION FLORIDA new and used car 
dealers! Do you want more gross? Add 
the non-competitive Willys jeep and 4 
wheel drive vehicle franchise to your 
Present operation and watch your gross 
8° up. Write Florida Willys Distributors, 
Box 630, Miami, Fla. 


FOR SALE. AUTO PARTS business ‘‘sal- 
vage."’ Growing business in a growing 
city, Central Texas. Box 4666, c/o Auto- 
motive News, Detroit 26. 


PARTS FOR SALE 


NEW MORRISON SNOW plows for jeeps 
and 4 WD Willys. Complete Hydraulic, 
heavy blade. List $328. Disposing below 
distributor cost of $175 due to change 
Of dealer franchise. Also Willys parts 

below dealer cost. Grand Central Motors, 

3601-21 W, Grand Ave., Chicago 51, Ill. 











LINCOLN - MERCURY 
PARTS 


30c on the $ 
1938 thru 1951 


SHEET METAL BODY 
and MOTOR PARTS 
WRITE WIRE PHONE 
us your needs now 
LAKE PARK 


LINCOLN-MERCURY 
5600 Lake Park 
CHICAGO 37, ILL. 
HYde Park 3-3445 







BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on Special Phone Orders 
Fast—Direct—C.0.D. Service 
Largest Buick Parts Dealer in U. S. 


GORDON BUICK 


1000 S. Wabash Av., Chicago, Ill. 
Phone Wabash 2-1030 











RUBY HAS THE PARTS! 
1935 and up — Chevrolet 


Genuine grilles, fenders, doors, bearings, 
ears, etc. We specialize in genuine parts 
lor older models. 


RUBY CHEVROLET 
807 N. Broadway Milwaukee 2, Wis. 





ACCESSORIES FOR SALE 


AUTO RADIOS. We buy and sell late 
model custom auto radios. Mozel Auto 
Radio Center, 4041 Fenkell, Detroit 38, 
Mich, UNiversity 1-6931. 


CARS FOR SALE 


FOR SALE TO DEALERS or individuals— 
seven brand new 1954 Packards—one '55 
Clipper. Dealer cost. Two each Patri- 
cians, Super Clippers, Sportsters, Cava- 
lier, Clipper '55. Dealer Liquidating. Box 
4667, c/o Automotive News, Detroit 26. 


ONE 1955 CADILLAC 75 series, 8 passen- 
ger sedan, fully equipped (not air con- 
ditioned). New. $1,000 discount. Box 
4697, c/o Automotive News, Detroit 26. 


LINCOLN CONTINENTAL FOR SALE, '46 
coupe, over-drive, 205 H.P. motor, new 
finish, Royal Motor Co., 690 N. Main, 
Harrisonburg, Va. 


1954 MG-TF ROADSTER. Wrecked on 
front end. Must have new frame. Driven 
only 3,900 miles. Motor and rest of car 
O.K. $400 F.0.B. Valdosta, Ga. Bridges 
Motor Co. 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion. 


Robinson Auto Rental, Inc. 


229 S$. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 








ATTENTION DEALERS !! 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1951 


Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 
Sth & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 








WES COON 
AUTO AUCTION 


GRAND RIVER and Telegraph 
U. S. 16 and 24 


EVERY MONDAY AND THURSDAY 
AT 12:30 P.M. 


Michigan's Fastest Growing 
Auctions 


Sam Giordano, Auctioneer 
KE. 1-9694 











































R.A.V.P. MEANS THE 
R.A. VALUE PLAN 


In Addition It Means 


The largest indoor display of used 
Fords, Piymouths and Chevrolets. 


Strict ‘‘Dealers only’’ wholesale 
policy. 
Guaranteed Titles. 


Large assortment colors and models 
always available. 


All cars excellent condition. 


Insured transportation service avail- 
able. 


20 YEARS OF EXPERIENCE 
SELLING TO DEALERS ONLY. 


THE R.A. COMPANY 


Winton 1-7660 


Write or call your needs 
or for our brochure 












NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe becouse all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 
GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 






GRAND RAPIDS AUCTIONS, INC. 


On M2i—One Half ae west of Grandville, 
ich. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. "'Bill'’ Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 











300—1955 models—Ford, Chevrolet, Plym- 
outh, Pontiac, Buick, Dodge, Cadillac 
2000-4000 miles 
Top Condition Inventory on Request 


Delivery arranged 


MORSE AUTO RENTALS 
7726 N.E. 2nd Ave. Miami, Fia. 





AUTO AUCTION 


TIM ANSPACH 
“Midway,” Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





COOPERSVILLE 
AUTO AUCTION 
Every Tuesday Night 


8 Years Old 
14 Miles West of Grand Rapids, Mich. 
on US-16 





CARS WANTED 


WE WILL BUY state, county, city and 
fleet owned cars — any quantity. What 
do you have to offer? Keller’s Automo- 
tive Service, R.D. No. 1, New Cumber- 
land, Pa. 


TRUCKS FOR SALE 
AUTO TRANSPORT—1951 Traffic Trans- 
port Engineering, Inc., type 107 (will 
haul four pickups), pulled approximately 
62,000 miles. Complete, ready to roll— 
$2,000. Frase Motor Co., Box 685, Donna, 
Texas. Phone HObart 4-1161. 
TRUCKS WANTED 


WANTED: HOLMES ECKER, prefer- 
ably on a Chevrolet chassis. Near New 
England. Box 4698, c/o Automotive 
News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


GARAGE 
EQUIPMENT 


Dynamometer, cost over $4,000; will take 
$1,500. Automatic car washer, cost $962, 
will take $395. 12 parts bins, bargain. 





Complete set Diesel tools, bargain. Large 
neon GMC truck sign, less than one-half 
price. New GMC truck accessories, less 
than dealer's cost. 


KING MOTOR COMPANY 
Fort Lauderdale, Fia. 





$100 REWARD for information leading to 


1955 


CAR RECOVERY 
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tolen property and possibly winning a 


may 
opportunity helping to recover 
reward 

Or, through this column 
ea tt 
find the party who gave you oa 
less check. Alert 


in the 


perhaps we 


con you recover a stolen cor or 


worth 
all aad 


dealers rhe ds 


country fastest time by placing 


an ad in this section 


See rates, opposite 


the location and recovery of a 1952 Pack- 
ard Mayfair 2-dr., Serial No. 2577-5026 
with 1954 Kentucky license plate No. 
530,000, driven by man calling himself 
Len Harris. Call Mr. Wollack, Graceland 
7-6868, Nationwide Acceptance Corp., 654 
W. Diversey, Chicago, Ill. 





MISCELLANEOUS 





1000 BUSINESS CARDS, raisea printing 





New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [] or send bill ["] 


| 
| 
| 
| 
| 
| 
| 
| 
! 
| 
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(1 color) $3.50; (2 colors) $4.50. Cuts 
inserted: 50c extra per 1000. Samples | 
free. Business Specialties, Dept. A - 3, | 
1422 Rosemont, Chicago, IIl. 


Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW . GUIDE 


BRAKE-MOBILE 


TOW ¢ PILOT 


with Automatic Brake 


Cannot Be Matched 
At Any Price 
Write Today for 
Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry" 
Since 1939 








AUTO LEASING 
COMPANIES 
WANTED 


SMALL OR LARGE 


National Leasing company 
will purchase your leasing 
company or assets for cash 
taking over all or part of 
existing equipment and 
contracts. Inquiries han- 
dled in the strictest confi- 
dence. 


Principals Only 


Write or call: 
C. J. Killoran 
KILLORAN & VAN BRUNT 
Attorneys 


North American Building 
Wilmington, Delaware 


Telephone—Wilmington 5-9641 





REPLACEMENT: 3-ply convertible tops— 
$18.95. Auto headliners—$12.50, Civilian 
jeep tops—$70.20. Rush service, Boston 
= Buck, 278 Cambridge St., Boston, 

ass. 


<oscoonnieseiretetasiesenistennstaassittdseesntstecenennsnsmelianetlibeds 

WANTED — CASH REGISTER with full 
key board to handle complete break- 
down, All departments, retail automobile 
business. Box 4678, c/o Automotive 
News, Detroit 26. 





“FOR SALE” SIGNS — 22” x5” card 
strips. Red on white 6-ply stock. 12 for 


$1. Send to Typecraft, 263 Boylston St., 
Brookline, Mass. 


The Dealer's Market Place! 


BUY IT! 
SELL IT! 
TRADE IT! 
HIRE HELP! 


Through 


AUTOMOTIVE NEWS 
Classified Want Ads 


MASON: CITY, l|OWA 


Home of 


CENTRAL STATES AUTO AUCTION 
Harry Gelt—Owner 


GATEWAY TO THE WESTERN MARKET 


Complete facilities available at all hours. 


THE MIDWEST'S FINEST SALE 


Phone 1182—1183 


Mason City, lowa 


“FIDELITY INSURED CHECKS” 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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IT STARTED AT ANNOUNCEMENT TIME when people got their 
first view of Chrysler’s sleek new “100-Million-Dollar Look.” 


It snowballed as thousands upon thousands of new-car buyers 
discovered the thrilling meaning of Chrysler performance. 


Now the rush to Chrysler is in full swing. Nothing like it 
has ever happened in Chrysler history . . . motorists are 


buying this stunning new car at an unprecedented rate. 
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Recent delivery percentage increases have gone as high as 
78%. New facilities to increase factory production by a full 
40% are being rushed to completion. 


It’s a “success story’ that’s being written in terms an auto- 
mobile dealer can well appreciate . . . sales figures. It's a 


story Chrysler Dealers everywhere are helping to write. 


This is Chrysler's year —and theirs! 


CHRYSLER 


DIVISION OF CHRYSLER CORPORATION 
12200 E. Jefferson Avenue, Detroit 31, Michigan 
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